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CHICAGO  DAILY  NEWS 

home  section  for 

"IBest  in 

Ylation” 

AWARD 


A  contest  to  select  the  best  newspaper 
home  section  published  during  National 
Home  Week  last  Fall  has  been  won  by  the 
Chicago  Daily  News. 

In  presenting  the  Daily  News  with  the 
top  honors,  the  National  Association  of 
Home  Builders,  sponsors  of  the  contest, 
said  the  Sept.  1 2  thirty-page  section  was 
"an  excellent  presentation  of  National 
Home  Week  to  Chicago  readers,  with  fine 
layout,  excellent  editorial  content  and  local 
interest." 

More  than  100  other  newspapers  in  the 
U.S.  were  entered  in  the  contest.  The 
Daily  News  won  first  prize  for  a  similar 
section  published  in  1956. 


CHICAGO  DAILY  NEWS 

Marshall  Field  Jr.,  Publisher 


Albert  Jedlicla,  Jr.  (center).  Dally  News  real  estate  editor,  accepts 
first-prize  award  from  Nets  Severn,  president  of  the  National  As¬ 
sociation  of  Home  Builders.  Martin  H.  Braun  (left),  pres  dent  of 
the  Home  Builders  Association  of  Chicaqoland,  watches  the  pres¬ 
entation. 


Realtors,  builders  and  manufacturers 
of  home  products  also  recognize  the 
merits  of  Daily  News  home  pages.  Week 
after  week  they  count  on  the  Friday 
home  section  to  give  them  profitable 
results  from  their  advertising  investment. 
They  know  the  Daily  News  has  the  power 
to  get  action  .  .  .  move  people  .  .  .  sell 
goods! 
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This  is  Houston 

A  proud  symbol  of  Houston's  spirit  is 
the  majestic  Son  Jacinto  Monument  .  .  . 
marking  the  site  of  Texas'  victory  in  its 
bottle  for  independence! 

Yes,  Houstonians  think  big  and  BUY  big! 
And,  when  they  think  of  buying,  they 
look  to  The  Houston  Chronicle.  That's 
why  in  1958  The  Chronicle  published 
more  total  advertising  than  both  other 
Houston  newspapers  combined,  more 
than  any  other  newspaper  in  the  South¬ 
west,  and  now  ranks  9th  in  the  entire 
nation  in  the  amount  of  advertising 
published! 


SOURCE:  MEDIA  RECORDS 


THE  HOUSTON  CHRONICLE 

I  Read  by  More  Houstonians 
Than  Any  Other  Newspaper! 

THE  BRANHAM  COMPANY 

— National  Repretentatitt 


F«b.  26-27-28— Illinois  Daily  Nawtpapar  Markats  cnaatings;  Local  Advir.  I 
tising  Managars  Workshop  Qinic;  Illinois  Daily  Nawspapar  MsrUti;  I 
National  Advartising  Managars  Workshop  Clinic,  Laland  Hotal,  Spnita!  I 
tiald,  III. 

Fab.  27 — New  Jersey  Press  Association,  circulation  clinic,  Rutgers  Unlva- 
sity.  Now  Brunswick,  N.  J. 

Feb.  27-March  I — Canadian  Managing  Editors  Conference,  Chstua 
Laurier,  Ottawa. 

Fab.  27-28 — Newspaper  Advertising  Executives  Association  of  the  Carolina 
annual  meeting,  0.  Henry  Hotel,  Greensboro,  North  Carolina. 

March  1-3 — Texas  Daily  Newspaper  Association.  38th  annual  masting 
Echo  Hotel,  Edinburg,  Texas. 

March.  2 — Canadian  Press  Executive  Committee,  CP  Head  Office,  Toronto. 
March  2-3 — New  England  Nawspapar  Advartising  Executives  Association 
Winter  meeting,  Parker  House,  Boston,  Mass. 

March  2-4 — Press  Congress  of  the  World.  University  of  Missouri,  Columbia, 

Mo. 

March  5-7 — Controllers  Institute  of  America  Southern  Conference,  Hotii 
Roosevelt,  Now  Orleans,  La. 

March  7-8 — Tri-State  Daily  Newspaper  Editors  Conference,  third  annua' 
sponsored  by  Dept,  of  Journalism,  Southern  Illinois  University,  Mar¬ 
quette  Hotel,  Cape  Girardeau,  Mo. 

March  7-9 — Northwest  Mechanical  Conference,  16th  annual,  Hotal  St. 
Paul,  St.  Paul,  Minn. 

March  8-10 — SNPA  Mechanical  Conference  (Western  Division),  Hotal 
Texas,  Fort  Worth.  Tex. 

March  12-14 — Mid-Atlantic  Newspaper  Mechanical  Conference,  Shalbourna 
Hotel.  Atlantic  City,  Now  Jersey. 

March  13-14— Michigan  Press  Photography  Conference,  Michigan  Stata 
University,  Lansing,  Mich. 

March  13-14 — Virginia  Press  Association,  15th  annual  Old  Dominion  Adver¬ 
tising  Conference,  Motor  House,  Williamsburg,  Va. 

March  15-17 — Central  States  Circulation  Managers  Association,  Spring 
convention,  Pick-Congress  Hotel,  Chicago. 

March  16-27 — American  Press  Institute  seminar.  Managing  Editors  and 
News  Editors,  Columbia  University,  Now  York  City. 

March  19-21 — Pennsylvania  Society  of  Newspaper  Editors,  seminar  Nittany 
Lion  Inn,  University  Park,  Pa. 

March  20— United  States  Basketball  Writers  Association,  Spring  maating. 
Kentucky  Hotel,  Louisville,  Ky. 

March  21-23 — Midwest  Circulation  Managers'  Association,  annual  convaa- 
tlon,  Kansas  City,  Mo. 

March  23-24 — Inter  American  Press  Association,  Board  of  Directors  mest- 
ing,  San  Salvador. 

March  23-28 — Seminar  on  crime  nows  reporting.  Northwestern  Univanlty'* 
School  of  Law  and  Medlll  School  of  Journalism,  Evanston,  III. 

April  3-4— Hoosler  State  Press  Association,  silver  anniversary  convention,  I 
Marott  Hotel,  Indianapolis,  Ind. 

April  5-8 — National  Retail  Merchants  Association.  Sales  Promotion  Division, 
convention,  Eden  Roc  Hotel,  Miami  Beach,  Fla. 

April  6-17— American  Press  Institute  seminar  Classified  Advertising,  Co- 
j  lumbla  University,  New  York  City. 

April  13  — Canadian  Press  Executive  Committee,  CP  Head  Office,  Toronto.  I 
April  14— Canadian  Press,  Spring  meeting  of  Board,  Royal  York  HotsI 
Toronto. 

April  15 — Canadian  Press,  annual  meeting.  Royal  York  Hotel.  Toronto. 
April  16— Canadian  Dally  Newspaper  Publishers  Association  Board  of 
Directors,  Royal  York  Hotel,  Toronto. 

April  16-18 — American  Society  of  Newspaper  Editors,  annual  meetng 
Hotel  Statler,  Washington,  D.C. 

April  16-18— Nebraska  Press  Association  annual  convention,  Lincoln,  Nebr. 
April  16-18 — North  Dakota  Press  Association,  annual  convention.  Plainsman 
Hotel,  Williston,  N.  Dak. 

April  17 — Canadian  Daily  Newspaper  Publishers  Association  annual  meet¬ 
ing,  Royal  York  Hotel,  Toronto. 

April  19-21  —Northern  States  Circulation  Managers  Association,  semi-  I 
annual  meeting,  Curtis  Hotel,  Minneapolis,  Minn. 

April  19-21 — Inter-State  Circulation  Managers'  Association,  Spring  con¬ 
vention,  Lord  Baltimore  Hotel,  Baltimore,  Md. 

1  April  19-21 — Controllers  Institute  of  America,  Eastern  Conference,  Jokn 
!  Marshall  Hotel.  Richmond,  Va. 

j  April  20-23 — AN  PA  convention,  Waldorf-Astoria,  New  York. 
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During  1958 .... 
the  POST-DISPATCH 

published  more 

GENERAL  ADVERTISING 

than  any  evening  and  Sunday 
newspaper  in  the  entire 
United  States 
or  Canada 


ST.  LOUIS  POST- DISPATCH 

HKST  IN  CIRCUL.MION  *  FIRST  IN  RFADERSIIIP  *  FIRST  IN  ADVF.RTISING 
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THE  ROCK  ISLAND  ARGUS 
THE  MOLINE  DISPATCH 

NATIONAL  REPRESENTATIVES  —  THE  ALLEN-KLAPP  CO. 


rwin  A  l^olumn 


Credit  the  Copyreader 

^OPYREADERs  are  overlooked  in  craft  credit  continually,  r^ 
minds  George  Kennedy  in  “The  Rambler”  column  in  the 
Washington  Star.  Mr.  Kennedy  thus  attempts  to  rectify  the  error: 


^  SAN  DIEGO:  A  BIGGER  MARKET 

With  1957  automotive  sales  totaling  $228,618,000.00 
the  San  Diego  market  ranks  23rd  among  the  nation’s  280  Metropolitan 
County  Areas.  Sell  this  alive  and  thriving  market  through 
The  San  Diego  Union  and  Evening  Tribune.  Combined  daily  circulation: 
more  than  200,000  !  84.4%  readership  —  unduplicated. 


iMAVr:  COPYKi 


San  ^it%o  Mnion  •  EVENING  TRIBUNE 

MMMHHiMi  "The  Ring  of  Truth" 

COPLEY  NEW.SPAPERS 

IS  "Hofnetown"  Ncwtpop*re  covering  Son  Diego,  Colifornio  —  Northern  IHinoit  —  Springfield.  Illinott  — 
ond  Greoter  lot  Angelet  .  .  .  Served  by  the  COPLEY  Wothington  Boreoo  ond  the  COPLEY  Newt  Service. 

REPRESENTED  NATIONALIY  tY  THE  WEST-HOlllDAY  CO.,  INC 


— It’s  unusual  for  a  city  editor  to  deliver  the  eulojty  of  i 
reporter  at  the  latter's  funeral.  City  Editor  Frank  S.  Adanu,  fitm 
York  Times,  thus  summarized  the  (tentle  life  and  great  work  of 
Meyer  Berger  (E  &  P,  Feb.  14,  page  M)  at  the  columnist-reporler’t 
funeral  Feb.  11: 

“The  fun  has  gone  from  the  city  room.  Sweet,  gentle  Mike 
"  Unselfish  Mike  Berger,  who  signed  more  bsd 


Berger  is  gone, 

notes  and  gave  i  ^ _ _ _ _  _ _ 

Berger,  who  did  more  favors  for  scrubwomen  and  elevator 
operators,  porters,  copy  boys  and  even  complete  strangers,  than 
anyone  else  would  have  dreamed  of. 

“Impish  Mike  Berger,  delighting  his  fellow  reporters  with  some 
wild,  incredible  yam  that  always  turned  out  to  be  true;  rousing 
them  to  great  gusts  of  Rabelaisian  laughter  with  some  anecdote 
of  his  youth.  Patient  Mike  Berger,  sometimes  doubled  over  hi: 
desk  with  pain  from  his  stomach  ulcers,  but  never,  never  com* 
plaining. 

“Mike 


WHAT  "PUAD-CITIES"  MEANS.  The  four  cities  consist  of  Rock  Island  and 
Moline  and  East  Moline,  Illinois;  and  Davenport,  Iowa.  These  cities  are  located 
fo9ether  in  Scott  and  Rock  Island  Counties  which  comprise  the  metropolitan 
county  area  as  defined  by  the  U.S.  Bureau  of  the  Census  and  which  is  also 
used  by  Sales  Management  Survey  of  Buying  Power. 

THE  MISSISSIPPI  RIVER  which  flows  through  the  heart  of  the  Quad-Cities 
enhances  the  region  as  an  important  distribution  area.  A  vast  fuel  terminal 
on  the  north  bank  of  the  Mississippi  is  used  by  six  major  oil  companies  as  a 
key  distributing  point  for  their  products  over  a  radius  of  ISO  miles  in  Iowa 
and  Illinois.  Total  river  freight  in  1958  was  nearly  10  million  tons. 

ASK  FOR  A  COPY  of  Quad-City  Marketing  Edition  published  by  The  Argus 
and  The  Dispatch.  Write  to  Harold  Swanson,  National  Advertising  Director. 

L  Tk*  Quad-Cities'  Largest  Comblaecf  Daily  CIrealatlea  J 


was  the  master  craftsman,  never  so 
was  batting  out  a  big  story  under  the  gun  of  a 
newspaper  man  and  the  best  loved  man  in  the 
us.  And  so  we  say  to  you,  Mike  Berger:  Hail 


lion’s  T  is  for’  ads.  1  have  several  of  their  E  &  P  ads  before  me  wUch 
include  ‘picture  definitions’  for  tannenbaum,  tagraggery,  torosity,  toru, 
tenaculum,  and  others.  Clever,  this,  I  think!”  Incident^ly,  a  new  word  had 
to  be  coined  recently  to  describe  collectors  of  old  newspapers.  _It» 
actapublicorists,  from  the  Latin  word  suggesting  newspaper.  .  .  . 


”  ■  ■  '  '  .  .  .  .  *  ■  Mgre 

aavau  usv  e-tsessis  wvau  ou|^|^x,..9i.aia|^  yy  ^ 

than  200  women  representing  70  organizations  honored  Santa  Fe’s  gin 
reporters  at  a  “Meet  the  Press”  coffee.  A  birthday  cake  designed  as  an 
opened  newspaper  surprised  Ann  D.  Qark,  women’s  editor,  Santa  ft 
New  Mexican.  .  .  .  Cleveland  Plain  Dealer  librarian  Frank  Roberts  w« 
asked:  “Where  was  the  Brussels  World  Fair  held?”  .  .  .  The 
(N.  C.)  News-Topic  reported  the  marriage  of  a  Mr.  Beane  and  a  Mis* 
Vines.  It  reminded  J.  E.  Dowd,  general  manager,  Charlotte  Observer,  ol 
a  wedding  once  reported  in  the  Lexington  (N.  C)  Dispatch — that  of  Mr. 
Apple  and  Miss  Beanblossom.  .  .  .  Top  newspapermen  spoke  at  Any. 
Tsadore  Model’s  luncheon  for  Editor  Nick  B.  Williams,  Los  Angeles  Ttnth 
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That's  What  Alabama  individuals  Have  Put 
Aside  In  Long-Term  Savings 

Alobama  families  have  more  ability  to  buy  than  ever  before — 

$2,245,137,000 

in  long-term  savings.^ 

Over  half  of  this  money  is  in  quickly  availoble  liquid  savings  like 
Savings  Deposits  and  Savings  Bonds.  Even  during  the  Recession 
year  of  1958  Bank  Savings  rose  at  the  rate  of  16.4%  to  20.6% 
per  month  over  1957.  Many  families  in  1958  postponed  needed 
purchases,  at  least  temporarily. 

You  CAN  Sell  'Em,  and  They  CAN  Buy 

The  best  place  to  sell  'em  is  in  The  Birminghom  News-Birmingham 
Post-Herald — the  most  powerful  selling  force  in  Alabama. 

You  cover: 

More  than  9  out  of  every  10  homes  in  the 
rich  Metropolitan  Birmingham  market. 

More  than  1  out  of  every  4  homes  in  Bir¬ 
mingham's  42  county  trading  area. 

(She  Stmin^ham  Netos 

Birmingham  Post-Herald 


KELLY-SMITH  NATIONAL  REPRESENTATIVES 


214  BILLION  DOLLARS 


‘^Estimated  Long-Term  Savings  of 
Individuals 

State  of  Alabama 

(Source:  Federal  Reserve  Bank) 

1940  . $  374,663,000 

1950  .  1,441,413,000 

1951  .  1,515,563,000 

1952  .  1,575,731,000 

1953  .  1,677,222,000 

1954  .  1,807,612,000 

1955  .  1,945,218,000 

1956  .  2,073,446,000 

1957  .  2,245,137,000 


Where  people  kept  their  savings  in 
1957: 

Savings  &  Loan 

Shares  . $  257,000,000 

Life  Insurance 

Ecjuities  ....  1,126,458,000 

Commerciol  Bank  Time 

Deposits  .  .  .  457,890,000 

Sovings  Bonds  .  .  388,087,000 

Postal  Sovings  .  .  15,702,000 

Note:  Locol  reports  show  that  liquid 
savings,  life  insurance  equities  and 
other  forms  of  sovings  rose  os  fast 
in  1958  os  in  previous  yeors.  The 
1958  total  should  therefore  be  close 
to  21/2  billion  dollors. 
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Bigger  and  Better  Papers 


There  will  be  a  newspaper  renaissance  in  the  next  decade  or  two 
and  newspapers  will  get  bigger  and  better.  That  is  the  gist  of 
a  survey  reported  to  the  California  newspaper  Publishers  Association 
last  week. 

As  a  forecast  of  what  might  happen  this  could  be  100%  accurate. 
But  as  a  prediction  of  what  will  happen,  it  may  not  be  so  true.  There 
is  in  the  newspajer  business,  unfortunately,  a  certain  complacency. 

1  here  is  a  tendency,  not  only  on  the  part  of  readers  but  also  on  the 
part  of  many  people  who  produce  the  product,  to  take  newspapers 
for  granted.  This  is  accompanied  by  the  assumption  that  news¬ 
papers  will  be  with  us  forever,  that  the  future  of  trigger  and  better 
newspapers  is  inevitable. 

Now,  nothing  is  inevitable  about  the  newspajer  business  least  of 
all  the  process  of  enlargement  and  improvement.  If  that  has  hap¬ 
pened  in  the  past  it  was  not  by  accident  but  only  because  some  people 
within  the  business  were  doing  something  toward  that  end.  If  it  is 
to  continue  to  happen  in  the  future  it  will  be  only  because  some 
people  have  the  faith  and  the  vigor  and  the  desire  to  want  it  to 
hapjen  and  to  make  it  hajijen. 

The  size  of  the  daily  and  Sunday  newspaper  package  has  grown 
during  the  last  18  years  because  a  large  army  of  newspajer  adver¬ 
tising  salesmen  have  sold  the  medium  effectively  to  more  and  more 
advertisers  who  have  used  more  and  more  space.  A  Scrij>ps-Howard 
survey  reveals  that  the  size  of  the  daily  package  has  increased  50% 
in  tlie  last  18  years — from  an  average  of  23.4  jiages  to  35  pages  for 
the  38  pajjers  studied.  During  that  p)eriod  the  advertising-news  ratio 
was  reversed  from  40-60  in  1940  to  60-40  last  year.  Nevertheless,  ac¬ 
cording  to  Media  Records,  the  total  volume  of  news  and  editorial 
content  increased.  Not  many  newspapers  have  specified  the  increased 
size  of  the  product  and  the  improved  service  to  readers  when  they 
have  raised  newsstand  and  subscription  prices. 

The  quality  of  the  newspaper  product  has  improved  during  this 
same  jjeriod,  while  the  size  has  been  increasing,  because  a  hard 
core  of  dedicated  news  and  editorial  men  have  led  the  way.  In  the 
last  15  years  the  managing  editors  have  conducted  searching  studies 
of  the  wire  report.  A  new  organization  of  editorial  writers  engages 
in  serious  critiques  of  editorial  page  techniques  and  content.  Or¬ 
ganizations  like  the  American  Press  Institute  have  contributed  ma¬ 
terially  to  the  over-all  improvement  of  the  newspiapier  jiroduct. 

It  is  our  belief  that  improved  selling  methods — jjarticularly  the 
new  “Total  Selling”  theme — w’ill  guarantee  continuing  enlargement 
and  expjansion  of  newspapers.  Development  of  more  advertising  vol¬ 
ume  naturally  will  bring  expansion  of  news  and  editorial  service. 
Tlie  degree  of  improvement  in  quality  will  dejiend,  as  it  ahvays  has, 
on  the  relatively  small  group  of  newsmen  who  will  do  the  pioneering. 
It  will  come  about  only  because  some  people  believe  in  the  future 
of  newspapers  and  are  willing  to  do  something  to  lead  the  way. 

Their  jobs  may  be  a  lot  easier  in  the  near  future  if  the  promise 
of  new  production  methods  and  a  more  complete  mechanization 
of  circulation  departments  is  fulfilled  which  wdll  loosen  the  strangling 
knot  of  jrroduction  costs.  Liberalized  news  and  editorial  budgets 
would  almost  guarantee  an  imjjroved  jiroduct  although,  as  most  ex- 
jjerienced  newsmen  know’,  imagination  and  know  how  are  as  im- 
j>ortant  to  success  in  this  field  as  money. 
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Proclaim  liberty  throughout  all  the 
land  unto  all  the  inhabitants  thereof^ 
Leviticus,  XXV;  JO. 


I  Editor  &  Publisher 

I  The  Oldest  Publishers'  and  Advertisers' 

I  Newspaper  in  America 

With  which  has  been  merged:  The  Journelist, 
established  March  22.  1884;  Newspaperdom, 
established  March.  1892;  The  Fourth  Esteti, 
March  I.  1894;  Editor  &  Publisher.  June  29. 
1901;  Advertising.  January  22.  1925. 

Chairman  of  the  Board 
James  Wright  Brown 

Publisher  and  Editor 
Robert  U.  Brown 

General  Manager 
James  W.  Brown.  Jr. 

Executive  Editor,  Jerome  H.  Walker;  PeaturM, 
James  L  Codings,  Ray  Erwin.  Philip  N. 

:  Schuyler,  George  Thune;  Advertising  News, 

Robert  B.  McIntyre.  Marketing  and  Researdi 
Manager,  Albert  E.  Weis;  Marketing  Con¬ 
sultant,  Ray  B.  Prescott;  Librarian,  Janot 
Haslett. 

Treasurer,  Arline  Demar;  Advertising  Manager. 
Leach  Laney;  Advertising  Production  Man¬ 
ager,  Bernadette  Borries;  Promotion  Man- 
1  ager,  George  Wilt;  Circulation  Director, 

George  S.  McBride;  Circulation  Manager. 

I  George  H.  Strate;  Classified  Advertising 

I  Manager,  J.  C.  H.  Bollinger. 

General  Offices — Suite  1700,  Times  Tower. 
1475  Broadway,  New  York  36,  N.  Y.  — 
BRyant  9-3052. 

BUREAUS 

I  Washington:  James  J.  Butler,  Manager,  lltC 

!  National  Press  Bldg.,  ME  8-0823. 

Chicago:  George  A.  Brandenburg,  Mid-W^ 

]  Editor:  Harry  B.  Mullinix,  Western  Adverfi- 

ing  Manager;  Grant  Biddle,  Representative: 

'  360  North  Michigan  Ave.  State  2-4898. 

I  Boston;  Guy  Livingston,  344  Little  Bldg., 
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The  Senate  tabled  indefinitely,  and  in 
effect  killed,  a  proposal  to  allow  Sun¬ 
day  liquor  sales  Friday. — AP  story,  El 
Paso  (Texas)  Times. 

• 

Frankie  Ryff  became  so  discouraged 
because  he  cut  easily  around  the  eyes 
that  he  was  going  to  hang  them  up  and 
become  a  cab  driver. — .\P  story,  Omaha 
(Neb.)  World-Herald. 

• 

Indian  Health  Service  officials  ordered 
a  massive  community  cleanup  and  DDT 
praying  program. — Wilkes-Barre  (Pa.)  ! 

Times  Leader. 

• 

But  the  salary  was  good  and  I  have 
a  widowed  mother  living  with  men  so  I 
hesitated. — Wildu'ood-by-the-Sea  (N.  J.) 
Independent  Record. 

• 

The  insurgents  barricaded  the  area 
with  piles  of  huge  stone  blocks  and 
barbed  wife. — Columbus  (Ga.)  Sunday 
Ledger-Enquirer. 
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WAITING 

Poin  ler,  Detroit  News 
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Don’t  Blame  Boris — It’s 

Mr.  and  Mrs.  Boris  Pasternak  of  Pere- 
delkino,  U.S.S.R.,  don’t  like  newspaper¬ 
men. 

They’ll  just  have  to  wait  in  line. 

Newspapermen  are  in  league  with 
usurers,  hangmen,  publicans,  rum-runners 
and  umpires.  If  a  newspaperman  isn’t 
manic-depressive  by  the  time  he’s  50,  he 
hasn’t  taken  his  job  seriously. 

Last  week  Mrs.  Pasternak  got  Boris  in 
the  parlor.  “How  many  times  have  I  told 
you  not  to  trust  journalists?  They  are 
only  exploiting  you  for  personal  gain.  If 
this  continues,  I  will  leave  you,”  she  up¬ 
braided. 

Pasternak,  Russian  Nobel  Prize  winner 
and  author  of  “Doctor  Zhivago,”  trusted 
a  London  newspaperman  to  some  poems. 

The  newspaper  fellow  went  out  and  pub¬ 
lished  one.  Pasternak  was  appalled. 

But  wait.  This  vindictiveness  of  Mrs. 
Pasternak.  The  wife  angle  is  something 
new. 

Novel  readers,  remember  in  “Doctor 
Zhivago”  that  Yurii  leaves  his  wife,  An¬ 
tonina  Alexandrovora  Gromeko,  to  chase 
across  the  Steppes  for  Larisa  Fedorovna 
Guishar?  Is  something  up  in  the  Paster¬ 
nak  household  now? 

Leaving  a  man  for  trusting  newspaper¬ 
men  is  strange  talk.  If  Boris  threw  his 
shoes  and  socks  around  and  dumped  pipe 
ashes  on  the  coffee  table,  that  would  be 
something  different.  But  trusting  news¬ 
papermen? 

What  has  always  stunned  newspapermen 
is  the  abuse  they  receive  from  the  literary 
and  intellectual  fields.  Pasternak’s  squawk 
is  an  example. 

There  is  strong  reason  to  believe  that 
the  serious  newspaperman  is  somewhere 
in  the  literary  spectrum  that  extends  right 
up  to  the  top,  the  epic  writer  and  the  poet. 

He  may  not  have  the  purple  of  a  Homer, 
but  his  orange  gleams  truer  than  the  hack 
writer’s. 

But  this  isn’t  so  when  the  literaries 
start  tossing  bricks.  See: 

Anton  Chekhov — “A  newspaperman  is 
a  crook  at  best.” 

Thomas  Jefferson  —  “They,  like  the 
clergy,  live  by  the  zeal  they  can  kindle, 
and  the  schisms  they  can  create.” 

Joseph  Conrad — “Is  it  ever  the  business 
of  any  pressman  to  understand  anything? 

I  guess  not.” 

Charles  Beard  —  “Journalists,  always 
worldly  wise  in  small  things  and  unusually 
devoid  of  historic  sense.” 

Thoreau — “Read  not  the  Times.  Read 
the  eternities.” 

Oscar  Wilde  said  newspapermen  can 
only  report  the  doings  of  the  stupid,  much 
to  the  disfavor  of  the  stupid.  Henry  Adams 
said  much  the  same  thing. 

Even  the  great  Will  Shakespeare  took 
a  crack.  He  called  such  writing  “a  chroni¬ 
cle  of  small  beer.” 

James  Joyce  in  “Ulysses”  pictured  the 
newspaper  office  as  Aeolus,  “island  of 
wind.” 

Dostoevski  portrayed  the  annoying, 
newspaperman-like  inquisitiveness  when 
he  had  Mitya  in  “The  Brothers  Karamo- 
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That  Wife  of  His 

zov”  say:  “To  business,  gentlemen,  to 
business,  and  don’t  rummage  in  my  soul; 
don’t  tease  me  with  trifles,  but  only  ask 
me  about  facts  and  what  matters,  and  I 
will  satisfy  you  at  once.  And  damn  the 
details!”  ^ 

Thomas  Wolfe  got  extremely  nasty  in 
“The  Web  and  the  Rock”  when  he  had  a 
newspaper  photographer  tell  a  woman 
whose  child  had  been  burned  to  death  to 
look  at  the  baby  shoes.  “A  little  more  ex¬ 
pression,  Mrs.  Moiphy.  Let’s  have  the 
mother-love  look,  momma.  Hold  it!” 

But  some  of  the  worst  stabbings  have 
come  from  old  journalists  who  no  longer 
have  to  get  up  at  5:30  a.m. 

Alexis  de  Tocqueville — “The  journalists 
of  the  United  States  are  generally  in  a 
very  humble  position,  with  a  scanty  edu¬ 
cation  and  a  vulgar  turn  of  mind.” 

John  Jay  Chapman — “There  was  a  cer¬ 
tain  debauchery  of  language  in  Garrison, 
which  came  from  his  occupation:  he  was 
a  journalist.”  (And  watch  the  dangling 
participles.  Chapman.) 

The  late  Charles  MacArthur,  husband 
of  Helen  Hayes,  called  newspapermen — 
“catatonic,  seedy  Paul  Reveres,  full  of 
strange  oaths.” 

William  S.  White — “Political  writers 
have  not  been  elected  by  anybody  to  any¬ 
thing.” 

And  H.  L.  Mencken  got  mean  enough  to 
say  some  newspapermen  don’t  even  know 
their  own  jobs.  Of  an  editor,  he  wrote: 
“He  prints  balderdash  because  he  doesn’t 
know  how  to  get  anything  better — perhaps, 
in  many  cases,  because  he  doesn’t  know 
that  anything  better  exists.” 

Gracious,  the  damning  evidence  grows 
daily. 

And,  yet  there  are  the  comeuppances. 

The  obit  man  of  the  New  York  TimtM 
last  week  tried  to  cut,  abridge  and  edit 
Meyer  Berger’s  stories  to  fit  into  the  daily 
paper.  The  stories,  some  20  and  30  years 
old.  wouldn’t  bend.  Word  lay  against  word. 
Sentence  hung  on  sentence.  Rhythm  tucked 
in  two  decades  ago  spurted  out  with  gusto. 
The  obit  man  was  forced  to  conclude  of 
Berger,  “He  wrote  art.” 

Perhaps  there  is  more  “art”  in  the  daily 
sheet  than  meets  the  eye. 

The  ranters  often  are  praisers  when 
they’re  not  particularly  careful.  “Democ¬ 
racy  becomes  a  government  of  bullies  tem¬ 
pered  by  editors,”  Emerson  wrote. 

.And  even  de  Tocqueville  wrote,  “They 
maintain  civilization.” 

Pasternak,  when  he  reflects,  will  prob¬ 
ably  come  to  better  terms  with  newspaper- 
men. 

The  Russian  has  been  badly  burned.  He 
may  have  concluded  that  the  Russian 
press,  which  roasted  him  grandly  a  few 
months  ago,  is  typical.  Boris  has  forgotten 
there’s  a  difference  between  a  free  news¬ 
paperman  and  a  mouthpiece. 

He’ll  learn,  even  in  Peredelkino.  He 
likes  freedom  too  much. 

But  Mrs.  Pasternak  apparently  is  un¬ 
reasonable. 

Paul  B.  Beers 

Harrisburg  (Pa.)  Evening  News 
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Inlanders  Have  Harmonious 
Session  with  Brown  of  ITU 


Union  Leader  Urges  Publishers 
To  Return  Bargaining  to  Table 

By  George  A.  Brandenburg 


Chicago 

A  return  to  “sanity”  in  the 
publishing  industry  with  less  re¬ 
liance  on  government  bureauc¬ 
racy  was  urged  by  Elmer  Brown, 
president  of  the  International 
Typographical  Union,  in  ad¬ 
dressing  the  luncheon  session  of 
the  Inland  Daily  Press  Associa¬ 
tion  meeting  this  week. 

“Collective  bargaining  should 
be  removed  from  the  judge’s 
bench,  from  the  shadow  of  the 
courthouse,  away  from  the 
smoke-filled  rooms  of  the  bu¬ 
reaucracies  where  a  lot  of  people 
who  don’t  know  the  difference 
between  an  agate  line  and  a  line¬ 
casting  machine  daily  are  mak¬ 
ing  decisions  that  adversely  af¬ 
fect  the  stability  of  the  publish¬ 
ing  industry  and  threaten  the 
economic  security  of  the  mem¬ 
bers  of  ITU,”  Mr.  Brown  told 
more  than  300  Inlanders. 

Let’s  Get  Along! 

“Let’s  return  collective  bar¬ 
gaining  to  the  table  where  it 
belongs,”  he  continued.  “Let  us 
printers  and  you  publishers,  who 
know  more  in  a  minute  about 
our  mutual  problems  and  how  to 
solve  them  to  our  mutual  satis¬ 
faction  than  all  the  bureaucrats 
and  the  courts  have  learned  in 
the  12  years  of  Taft-Hartley, 
and  more  than  they  will  know 
m  another  dozen  years,  approach 
®ach  other  with  a  desire  to  get 
^ong  and  jointly  work  so  our 
industry  will  grow  and  prosper. 

“If  publishers  will  do  that, 
^rnestly  and  sincerely,  then 
they  will  have  taken  a  giant 
stride  forward  in  solving  the 
problems  causing  one  of  their 
loudest  and  most  frequent  com¬ 
plaints— production  costs.  They 
^11  quit  fishing  for  answers  out 
of  a  barrel.” 

i  ,  Brown  had  earlier  stated 
^t  publishers  have  been  dump¬ 
er?  all  of  their  problems — high 


production  costs,  increased  com¬ 
petition  from  other  media  and 
“real  and  fancied  labor-manage¬ 
ment  disputes”  into  one  big  bar¬ 
rel,  and  then  trying  to  pick  out 
the  solutions  to  these  problems 
as  “slowfully,  as  painfully  and 
as  unrealistically”  as  a  country 
printer  setting  type  by  hand  out 
of  a  barrel. 

ITU  Wants  to  Cooperate 

Publishers,  before  Taft- 
Hartley,  liked  to  employ  ITU 
members  under  contract,  said 
Mr.  Brown,  because  they  were 
assured  of  a  stable  working  force 
of  skilled  craftsmen,  with  an 
ever-ready  reservoir  of  extra 
help  for  the  peak  workloads. 
“The  Union’s  members  were 
happy  because  they  were  guaran¬ 
teed  fair  wages,  good  working 
conditions  and  job  security,”  he 
added. 

The  ITU  has  not  changed,  he 


continued.  “It  still  desires  to 
operate  as  it  has  throughout 
its  almost  107  years  of  existence 
— in  a  climate  of  complete  co¬ 
operation  with  the  publishing 
industry,”  said  Mr.  Brown,  who 
took  over  leadership  of  ITU  last 
year  from  Woodruff  Randolph. 

Mr.  Brown  said  ITU  has  spent 
a  million  dollars  for  equipment 
and  facilities  to  train  members 
in  photocomposition.  “You  will 
profit  from  our  alertness  in  ac¬ 
quiring  these  new  knowledges 
and  skills  as  much  or  more  than 
we,”  he  said.  “To  you  will  come 
newer,  faster  and  more  economi¬ 
cal  ways  of  producing  the 
printed  word.  To  us,  it  means 
job  security.” 

In  telling  of  ITU’s  Training 
Center  at  Indianapolis  Mr. 
Brown  said  the  union  has  in¬ 
vented  and  manufactured  labor 
saving  devices  and  machines  to 
increase  and  improve  production. 
“I  know  of  no  other  labor  or¬ 
ganization  spending  hundreds  of 
thousands  of  dollars  to  provide 
its  employers  with  labor  saving 
devices  and  machines,”  he  as¬ 
serted. 

Both  Inland  President  John 
P.  Harris,  Hutchinson  (Kans.) 
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PRESIDENT  John  P.  Harris,  center,  of  Inland  Daily  Press  Association, 
greets  guest  speaker,  Andrew  H.  Berding,  left.  Assistant  Secretary  of 
State  for  Public  Affairs,  and  John  Willey,  right,  assistant  to  the  pub¬ 
lisher  of  the  Toledo  Blade  who  was  attending  his  first  Inland  meeting 
in  Chicago  this  week. 


News,  and  ITU  President  Brown 
agreed  that  it  was  good  for  the 
future  of  newspapers  when  both 
sides  can  sit  ^own  and  talk  about 
what’s  best  for  the  industry. 

Inland  members  met  with  Mr. 
Brown  in  a  closed  session  for  a 
question-and-answer  discussion. 
William  K.  Todd,  Rockford  (Ill.) 
Morning  Star  and  Register-Re¬ 
public,  chairman  of  the  Inland 
Employe  Relations  Committee, 
was  the  moderator. 

Both  Messrs.  Todd  and  Brown 
reported  after  the  session  that 
a  lot  of  questions  were  answered 
concerning  individual  publisher 
problems. 

Production  Progress 

Tuesday  morning’s  Inland  ses¬ 
sion  was  devoted  largely  to  pro¬ 
duction  problems.  Dave  K.  Gott¬ 
lieb,  Davenport  (Iowa)  News¬ 
papers,  chairman  of  Inland’s 
Production  Committee,  reported 
briefly  on  the  experimental  prog¬ 
ress  of  the  new  Dupont  plastic 
plate,  explaining  it  was  too  ex¬ 
pensive  right  now  for  newspap¬ 
ers  and  not  ready  to  be  offered 
commercially. 

Mr.  Gottlieb  announced  the 
Davenport  Newspapers  have  or¬ 
dered  a  Linofilm  and  expected  it 
to  be  installed  within  the  next 
60  days. 

Joseph  Horner  Jr.,  Green  Bay 
(Wis.)  Press-Gazette,  chairman 
of  the  Inland  Newsprint  Com¬ 
mittee,  said  his  committee  was 
considering  the  need  for  another 
Midwest  newsprint  survey,  simi¬ 
lar  to  the  one  made  four  years 
ago. 

Meanwhile,  said  Mr.  Homer, 
publishers  should  endeavor  to 
maintain  fair  contract  positions 
and  keep  their  newsprint  sources 
fully  advised  as  to  consumption. 
He  added  there  is  no  imm^iate 
concern  as  to  supply  and  de¬ 
mand,  but  that  population 
growth  in  the  ’60’s  can  result  in 
increased  newsprint  demand,  re¬ 
sulting  from  “war  babies”  reach¬ 
ing  adulthood  and  becoming 
newspaper  subscribers. 

Offset  Daily 

Harry  S.  Milligan,  general 
manager,  Middletown  (N.  Y.) 
Daily  Record,  reported  on  that 
newspaper’s  successful  experi¬ 
ence  with  cold-type,  offset  print¬ 
ing. 

“So  far  as  we  are  concerned — 
faced  as  we  were  with  the  need 
to  establish  a  brand-new  daily 
newspaper  of  top  quality  in  ap- 
(Continued  on  page  57) 
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SPAPERS’  EFFECTIVENESS 


Newsprint  Industry 
Starts  Ad  Research 

A  major  study  designed  to  encing  findings  favorable  to  the 
show  the  sales  impact  of  fre-  newspaper  press. 


quency  or  repetition  in  news¬ 
paper  advertising  will  be  under¬ 
taken  shortly  by  a  leading 
university. 


Endorsed  by  ^'eil 

Louis  A.  Weil  Jr.,  chairman  of 
the  Bureau’s  board  of  directors, 


It  will  be  financed  at  a  cost  and  publisher  of  the  Lafayette 
estimated  at  about  $50,000  by  (Ind.)  Journal  and  Courier, 
the  Newsprint  Information  Com-  commented  that  results  of  the 
mittee  and  will  be  carried  on  research  project  “should  help 
with  the  counsel  and  advice  of  guide  advertisers  in  investing  a 
the  Bureau  of  Advertising,  larger  share  of  their  advertising 
ANPA.  dollars  in  newspapers.’’ 

T,,  ...  •  _ 1  The  Newsprint  Information 

The  committee  is  composed  ^  ...  ^  i.  i.i-  u  j  n/r 

of  seven  newsnrint  nroducers  Committee  was  established  May 
of  se%en  new  sprint  producers.  Hitherto,  it  has  con- 

representing  38%  of  the  total  .  ’  ..  - „ 


^  .  ,  /  fined  its  activities  to  providmg 

Canadian  output.  •  j  .  •  r  i.-  mu 

industry  information.  The  Com- 

Unpreredenied  Effort  mittee  is  a  Hill  and  Knowlton 

public  relations  account. 

Announcing  the  new  research  Newsprint  producers  on  the 
this  week,  Douglas  W.  Am-  committee  are  Abitibi  Power 
bridge,  committee  chairman  &  Paper  Co.,  Ltd.;  Anglo-Cana- 
president  of  Abitibi  Power  and  Tulp  and  Paper  Mills,  Ltd.; 
Paper  Co.,  Ltd.,  described  it  as  Anglo-Newfoundland  Develop- 
“an  unprecedented  effort  by  nient  Corp.;  Canada  Paper  Co.; 
leading  suppliers  of  newsprint  Donnacona  Paper  Co.,  Ltd.; 
to  strengthen  the  competitive  Powell  River  Co.,  Ltd;  and  St. 
position  of  new’spapers  as  an  ad-  Lawrence  Corp.,  Ltd. 
vertising  medium.’’ 


“In  addition  to  their  vital  civic  ANPA  Supports  Forecast 
role,  new'spapers  have  consist-  a  report  by  Dr.  Charles  W. 
ently  met  the  challenge  of  com-  Boyce,  newsprint  consultant  to 
peting  media”,  Mr.  Ambridge  the  American  Newspaper  Pub- 
said.  “Research  such  as  that  lishers  Association,  was  pre¬ 
being  undertaken  will  benefit  sented  by  ANPA  directors  to 
newspapers,  suppliers  and  ad-  Canadian  producers  at  an  an- 
vertisers  alike  by  providing  im-  nual  supply-and-demand  confer- 
portant  clues  on  the  best  use  of  ence  Feb.  11  in  New  York  City, 
newspapers  as  a  medium  for  Dr.  Boyce  said  he  was  stick- 
maximum  results.”  ing  by  his  previous  forecasts  of 

Negotiations  are  underway  needs  for  1960  and  1965  and 
now  with  eight  universities.  It  again  pressed  upon  the  news- 
is  expected  that  within  a  month  print  manufacturers  the  im- 
one  will  be  chosen  to  do  the  portance  of  considering  the  fact 
work,  w'hich,  it  is  hoped,  will  be  that  present  surplusage  could 
completed  by  early  Fall  to  be-  be  quickly  made  up  if  the  busi- 
come  then  a  part  of  the  Bureau’s  ness  recovery  trends  continue, 
“total  selling”  campaign.  1958  was  not  a  too  bad  year 

The  determination  to  concen-  newsprint  consumption,  with 
trate  on  the  importance  of  fre-  ^  Percent 

quent  use  of  newspaper  space 

was  reached  by  prior  consulta-  (Janua^  1959  consump¬ 
tion  with  Charles  T.  Lipscomb  '"P  slightly  over  that 

Jr.,  president,  and  Dr.  Howard  ago.) 

Hadley,  research  vicepresident  ^bese  are  not  awesome  de- 
of  the  Bureau.  dines.  Certainly  they  do  not 

„  .  ....  .  ,  depart  from  trends  enough  to 

Prior  to  beginning  actual  re-  shake  faith  in  the  validity  of  the 
search,  the  procedures  and  tech-  trends  ”  he  said 
niques  to  be  employ^  will  be  ’ig  true  toat  advertising 


newspapers  as  a  medium  for 
maximum  results.” 


Chicago 

Field  Enterprises,  Inc.,  has 


Jr.,  president,  and  Dr.  Howard  ago.) 

Hadley,  research  vicepresident  ^5®. 

of  the  Bureau. 


RESEARCH  PROJECT  on  newspaper  advertising  effectiveness  is  «t 
in  motion  by  Louis  A.  Weil  Jr.,  chairman  of  the  Bureau  of  Advertising, 
and  Douglas  W.  Ambridge,  chairman  of  the  Newsprint  Information 
Committee,  the  sponsor. 

age,  he  pointed  out,  dropped 

only  1.9  percent). 

“This  happenstance  is  quite  J  T  T  -  ]  J 

different  than  that  of  pre-war  1/  101Q.  JTlOlQS 
experience.  Then,  advertising 

slipped  much  more  than  the  Cl4-/^r*L- 

economy.  Then,  advertising  was  ^  I  /2  /C  OXOCK 
volatile,  and  because  it  accounted 

for  so  much  newsprint  use,  IVoAirO 

newspaper  publishing  itself  was  v_/l 
frequently  charged  with  insta¬ 
bility.  Chicago 

“It  is  possible  that  in  the  Field  Enterprises,  Inc.,  has 
postwar  economy,  newspaper  acquired  97%%  of  the  481,293 
publishing  has  established  a  new  outstanding  shares  of  C/itcopo 
pattei-n.  .  .  .  Discernible  also  is  jjady  Netvs  common  stock,  re- 
a  closer  month  to  month  correla-  suiting  from  purchase  of  the 
tion  between  advertising  and  Daily  News  last  Jan.  5,  it  was 
sales,  particularly  of  non-dur-  announced  here  by  Marshall 

able  goods  in  local  markets.  .  .  .  Field  Jr.,  president  of  Field  En- 
When  linage  goes  down  and  tei-prises  and  publisher  of  the 
stays  down  consistently,  sales  Chicago  Sun-Times  and  Daily 
will  follow.”  News. 

Dr.  Boyce  also  pointed  to  the  acquiring  control  from 

healthy,  steady  growth  of  news-  John  S.  Knight  and  associates 
paper  circulation.  of  the  outstanding  stock  of  the 

“True,”  he  said,  “growth  has  Daily  News  at  a  price  of  $50 
not  kept  pace  with  family  for-  per  share,  Field  Enterprises 
mation  in  all  regions;  neverthe-  also  offered  to  purchase  stock  at 
less  the  trend  is  upward.  .  .  .  $50  per  share  from  the  remain- 
“Newspaper  publishing  is  stockholders, 
more  soundly  based  than  it  has  The  97%%  acquisition  repre 
ever  been,  and  it  merits  the  sents  a  cash  payment  of  ap 
faith  of  its  suppliers  in  its  proximately  $23,463,000  for 
ability  to  take  materials  pro-  newspaper  and  all  its  assets, 
vided  for  it  in  a  fairly  close  rela-  (E&P,  Jan.  10,  page  9). 
tionship  to  the  trend  of  the  In  1958,  net  earnings  we 

economy.”  $872,173  as  compared  to  JtM-- 


submitted  for  review  by  the  Ad-  Hnage  felT  offTme^Tut^Tn^  Circulation  Down 
vertising  Research  Foundation,  p^id  linage,  text  or  editorial  Daily  newspaper  cii 
In  order  to  assure  unbiased  re-  content,  tended  to  rise  a  little,  in  the  U.  S.  declined  in 
search,  ^eat  care  is  being  taken  cushioning  the  effect  upon  pa-  about  one-half  of  1  perc 
m  the  selection  of  the  university,  pgj.  And  it  is  also  true  the  1957  total,  accordi 
One  with  a  strong  journalism  newspaper  advertising,  par-  preliminary  tabulation  c 
school,  for  instance,  will  not  be  ticularly  local  advertising,  did  compiled  for  the  1959 
considered  acceptable  to  the  not  decline  as  much  as  many  teniational  Year  Book. ' 
committee,  since  that  fact  might  other  elements  of  the  North  total  will  be  approxims 
be  construed  as  possibly  influ-  American  economy,  (Local  lin-  400,000. 


vided  for  it  in  a  fairly  close  rela-  (E&P»  19,  page  9). 

tionship  to  the  trend  of  the  1*^  1958,  net  earnings  we 
economy.”  $872,173  as  compared  to  JtM-- 

•  233  in  1957,  according  to  the 

1  _  annual  statement  of  the  Daily 

Circulation  Down  ^he  year  ended  Dec. 

Daily  newspaper  circulation  31,  1958. 
in  the  U.  S.  declined  in  1958  by  Combined  income  in  19'’® 
about  one-half  of  1  percent  from  from  advertising  and  circula- 
the  1957  total,  according  to  a  tion  revenues  and  building  rent- 
preliminary  tabulation  of  figures  als  amounted  to  $26,861,753^ 
compiled  for  the  1959  E&P  In-  compared  with  $26,864,906.  0? 
teniational  Year  Book.  The  1958  erating  expenses  for  1958  totaled 
total  will  be  approximately  57,-  $25,106,318  as  compared  to  $23r 
400,000.  408,889  in  1957. 
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‘Influence’  Probed 
In  Boston  TV  Grant 


aminer  had  made  a  ruling  in  for  anyone  but  if  he  could  do 
favor  of  some  applicant  other  anything  he  would  favor  the 
than  the  Herald  Traveler  and  Herald  Traveler.” 
he  was  interested  in  what  steps  Others  on  Mr.  Clark’s  calling 
could  be  taken  to  review  this  list,  he  said,  were  Robert  Cutler, 
decision  and  to  bring  the  matter  a  White  House  assistant,  who 
before  the  entire  conunission.”  later  told  him  he  had  brought 


Washington  grant  Mr.  Choate  said  he  had  ™ no'- 
The  Boston  Herald-Traveler’s  asked  Senator  Leverett  Salton-  recollect  such  conversation, 
retention  of  a  license  to  operate  stall  to  write  a  letter  to  the  FCC  On  May  10,  1956,  Mr.  Choate 
a  television  station  on  Channel  chairman  on  the  “discrimination  testified,  he  called  Commissioner 
5  was  at  stake  in  a  hearing  issue.”  McConnaughey  and  invited  him 


fore  the  entire  commission."  later  told  him  he  had  brought 
Mr.  Choate  said  he  did  not  the  matter  to  the  attention  of 
collect  such  conversation.  Sherman  Adams,  then  assistant 
On  May  10,  1956,  Mr.  Choate  to  the  President 
stified,  he  called  Commi^ioner  Told 


In  Mr.  Cutler’s  presence,  ac¬ 
cording  to  Mr.  Claris  Mr.  Adams 


5  was  at  stake  in  a  hearing  issue.”  McConnaughey  and  invited  him 

which  began  this  week  to  deter-  Mr.  Choate  explained  to  Judge  to  be  his  guest  at  the  Gridiron  In^  Mr.  Cutler’s  presence,  ac- 
mine  whether  political  infiuence  Stem  that  he  regarded  the  Dinner.  He  could  not  accept,  ac-  cording  to  Mr.  Clark,  Mr.  Adams 
was  exerted  on  members  of  the  FCC’s  policy  of  diversification  cording  to  the  witness,  b^ause  called  Commissioner  McCon- 
Federal  Communications  Com-  of  the  communications  industry  be  would  be  out  of  Washington  naughey  and  “told  him  that  he 
mission.  as  discriminatory  against  news-  oh  the  date.  could  count  on  no  interference 


mission.  as  aiscriminaiory  againsr  news- 

In  April  1957,  the  FCC  in  a  paper  applicants.  In  the  original 
split  decision  awarded  the  grant  Channel  5  decision,  the  hearing 
of  the  application  for  WHDH,  examiner  had  cited  the  diversifi- 


Conversation  Sliifled 
In  regard  to  the  luncheon 


could  count  on  no  interference 
whatsoever  from  the  White 
House.” 

To  his  knowledge,  the  witness 


Inc.,  a  Herald-Traveler  subsidi-  cation  factor  as  weighing  heavily  meetings,  Mr.  Choate  said  he  said,  that  was  the  extent  of  Mr. 


ary.  This  ruling  reversed  the  against  WHDH. 
finding  of  a  hearing  examiner  The  newspaper  business,  Mr.  the  diversification  legislation  jfr.  Clark  said  he  also  saw 
in  favor  of  Greater  Boston  TV.  Choate  said,  was  concerned  over  with  Mr.  McConnaughey  because  Ambassador  Henry  Cabot  Lodge 
The  award  to  WHDH  was  the  Commission’s  discriminatory  at  the  moment  he  mentioned  the  jjj  1954  to  get  his  advice  on 
affirmed  by  the  U.  S.  Circuit  criterion  and  appearances  had  word  “television”  the  chairman  whether  the  policy  his  group  had 
Court  of  Appeals  but  the  court  been  made  before  congressional  shifted  the  topic  of  conversation  adopted  not  to  seek  political 
directed  the  FCC  to  conduct  an  committees  studying  proposed  .swiftly.  favor  was  the  rieht  one. 


never  got  a  chance  to  talk  over  Adams’  role  in  the  case. 

the  diversification  legislation  Mr.  Clark  said  he  also  saw 


evidentiary  hearing  on  whether  legislation.  About  this  time  the  The  final  decision  on  the  Bos- 


favor  was  the  right  one. 

“He  told  me,”  Mr.  Clark  testi- 


anyone  had  attempted  to  influ-  Circuit  Court  upheld  the  Com-  ton  grant  bore  the  votes  of  fied,  “that  he  was  very  sure  that 


ence  the  Commission. 

Judge  Slern  Presides 


mission’s  policy  in  the  Me-  Chairman  McConnaughey  and 
Clatchy  case.  Commissioners  Doerfer,  Lee  and 

Chairman  McConnaughey  ob-  Mack  in  favor  of  WHDH.  Com- 


Chairrnan  McConnaughey  and  the  administration  would  frown 
Commissioners  Doerfer,  Lee  and  any  political  activities  at  all.” 
Mack  in  fav,^  of  WHDH  ^m-  ^lark  swore  he  never 

miss, oners  Hyde  and  Bartley  asked  Ambassador  Lodge  for  any 


Judge  Horace  Stern,  82-year-  jected  to  proposed  bills,  Mr.  missioners  Hyde  and  Bartley  a<5ked’ Amba.<?<?ador  T^^dtre  for  anv 

old  retired  justice  of  the  Penn-  Choate  said,  and  a  substitute  dissented.  Commissioner  Craven 

_ _ 4.  ’  _ 1  a'd  la  behalf  of  his  group  s  ap- 


syivania  Supreme  Court,  was  ap-  amendment  was  drafted  to  meet  abstained. 


pointed  by  the  FCC  to  conduct  his  objections, 
the  hearing.  He  presided  over  “We  tried  to 


The  question  of  influence  arose 


plication. 


tne  hearing.  He  presided  over  “We  tried  to  get  Elisha  Han-  last  April,  while  the  Circuit  Football  Talk 

a  similar  hearing  last  Fall  which  son  (ANPA  counsel)  to  agree  Court  was  considering  the  ap-  He  described  a  luncheon  meet- 

r^lted  in  his  order  to  revoke  to  this,”  Mr.  Choate  testified,  peal  of  unsuccessful  applicants,  •  -.v 

the  award  of  a  Channel  10  “We  tried  to  get  Cranston  Wil-  following  evidence  adduced  be-  v,ntoi  mnTn- 

icense  at  Miami  to  National  Air-  Hams,  the  general  manager  of  fore  the  House  Subcommittee  on  ^  ^  n  j 

ANPA,  to  agree  with  this,  but  Legislative  Oversight.  The  Cir-  We  talked  atout  fTOtball  for 

The  hearing  began  this  week  w'e  were  unable  to.  Williams  said  cuit  Court  observed  that  “vari-  0^  lb  ntiinut^.  I  told 

with  Judge  Stern’s  directive  that  he  wouldn’t  step  between  two  ous  individuals  connected  with  b™  it  was  pretty  hard  to  win  a 

there  should  be  no  smoking  and  lawyers.”  some  of  the  parties  had  con-  ,  game  if  one  t^m  were  al- 

no  picture-taking  in  the  room  Senator  John  Kennedy’s  sup-  ferred  with  Chairman  McCon-  |pwed  to  a  10-yard  strip 

of  the  Post  Office  Building.  port  of  the  draft  amendment  naughey  with  reference  to  the  dow  the  sidelines  without  ^ing 

Top-level  names  in  the  govern-  was  sought,  Mr.  Choate  said.  pending  case  while  the  matter  tackled,  and  that  I  hoped  we 

ment  popped  into  the  testimony  ■  was  under  consideration  by  the  coyld  all  play  under  the  same 


there  should  be  no  smoking  and  lawyers.” 


no  picture-taking  in  the  room 
of  the  Post  Office  Building. 

Top-level  names  in  the  govern¬ 
ment  popped  into  the  testimony 
from  the  outset  of  the  examina¬ 
tion  of  Robert  B.  Choate,  editor 


He  described  a  luncheon  meet- 
g  with  Chairman  McCon- 


“We  talked  about  football  for 


from  the  outset  of  the  examina-  Meetings  Described  commission.”  iTiles. 

tion  of  Robert  B.  Choate,  editor  a.  statement  by  Charles  F.  Mr.  Holtz  put  into  the  record  ,  Clark  said  he  reminded 
and  publisher  of  the  Herald  and  Mills,  a  former  Boston  banker  that  the  FCC  does  not  possess  Cominissioner-  that  Massa- 
president  of  who  now  lives  in  California,  was  any  evidence  that  Sherman  ebusetts  Bay  bad  stcwkbolders 
vvhDH,  Inc.  Much  of  tbe  ques-  introduced  by  FCC  counsel.  In  Adams,  Sinclair  Weeks,  Maxwell 

tioning  went  over  the  same  this  Mr.  Mills  said  Mr.  Choate  Rabb  or  Repr.  Bates  helped  the  thought  of  political  affiliation, 
fround  as  the  FCC  had  covered  had  asked  him  to  arrange  an  Herald  Traveler  people  in  any  “We  finished  lunch,  we  dis- 
in  its  hearings  on  the  Boston  introduction  with  Commissioner  way  in  obtaining  the  TV  license,  cussed  more  football  then,  and 
applications.  McConnaughey  in  1955.  The  .  .  as  he  left,  I  thanked  him  for 

Edgar  Holtz,  associate  general  three  had  lunch  in  a  public  -Sought  to  Counter  Activity  coming  and  told  him  I  hoped  I 
counsel  of  the  FCC,  got  into  the  dining  room  in  the  Raleigh  Forrester  A.  Clark,  Boston  in-  stayed  within  the  rules.  He 
rcwird  again  Mr.  Choate’s  ad-  Hotel.  vestment  counsellor,  mentioned  complimented  me  on  doing  so. 


-Sought  to  Counter  Activity 


as  he  left,  I  thanked  him  for 
coming  and  told  him  I  hoped  I 
had  stayed  within  the  rules.  He 


^uuiisei  or  ine  r  tju,  got  into  the  timing  room  in  the  Kaleigh  Forrester  A.  Clark,  Boston  in-  srayea  witnin  me  ruies.  xie 
rewird  again  Mr.  Choate’s  ad-  Hotel.  vestment  counsellor,  mentioned  complimented  me  on  doing  so. 

I  mission  of  having  had  luncheon  “During  the  course  of  the  con-  government  officials  whom  he  Football  Star 

|mee  mgs  with  George  C.  McCon-  versation,”  Mr.  Mills  stated,  had  contacted  in  an  effort  to 

chairman  of  “reference  was  made  to  the  fact  neutralize  any  political  pressure  Mr.  Clark  was  a  Harvard  foot- 

e  CC  when  the  WHDH  ap-  that  the  Boston  Herald  Traveler  that  might  be  brought  by  other  ball  star. 


^cation  was  pending.  Mr. 
^oate  insisted  his  discussions 
md  not  relate  specifically  to  the 
Boston  case. 


pending.  Mr.  had  an  application  pending  for  applicants.  He  represented  Neil  Leonard,  counsel  for  the 


a  television  license.’ 


«.  Bosto”*^  specincaiiy  to  the  Mr.  Choate  said  he  though  it  Inc.  Choate  on  the  nature  of  tele- 

”  was  “hardly  likely”  that  he  had  Becau.se  there  were  -so  many  phone  calls  in  January  1956  to 

158  Choate's  Denial  made  any  inquiry  of  the  Com-  rumors  around  about  Washing-  James  Malloy,  identified  as  a 

.  ,  missioner  as  to  the  procedure  in  ton  influence,  he  said,  he  con-  Washington  representative  of 

^  I  have  never  discussed  the  the  case.  ferred  with  Secretary  of  Com-  the  Cowles  publications,  and  to 

”is  of  the  case  with  any  of  in  1956  a  second  meeting  was  merce  Weeks  who  told  him  Mr.  Chauncey  Robbins,  a  cousin  of 

me  commissioners,”  Mr.  Choate  arranged  by  Mr.  Mills.  Again  Choate  had  been  to  see  him  some-  Mr.  Choate’s  wife  who  worked 

^  the  three  dined  together  in  a  time  before.  in  the  Republican  National  Com- 

25,.  be  had  ever  enlisted  public  room  at  the  Statler.  Mr.  Clark  testified  that  Mr.  mittee  office. 

■  ,®  help  of  any  congressman  According  to  the  Mills  state-  Weeks  told  him  he  did  not  think  In  cross-examination,  William 
195!  ^®f®rence  to  the  Channel  5  ment,  Mr.  Choate  said  the  ex-  he  could  or  had  done  an3rthing  (Continued  on  page  60) 
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Massachusetts  Bay  Telecasters,  Boston  Globe,  examined 


Choate’s  Denial 

,  missionei 

1  have  never  discussed  the  the  case. 


NEWSPAPERBOY  SALESMAN— Los  Angeles  (Calif.)  Times,  a  con-  POSTERS  FOR  PR— For  pasf  year  and  a  half,  the  Lima  (Ohio)  New 

sistent  user  of  outdoor  painted  bulletins  on  rotating  plan,  has  made  has  used  outdoor  posters  as  an  aid  in  building  public  relations  aid 

effective  use  of  pictorial  cutouts  of  its  newspaperboy  "salesman."  plugging  special  features  in  its  pages. 


LIMALANDS 
LEADING  NEWSPAPER 


THE  LIMA  NEWS 


>  '  'tiiiio  .()  iii  •lit  I  Itli  I) 


sistent  users  of  outdoor.  The 
Detroit  (Mich.)  News,  for  ex¬ 
ample,  has  used  the  medium  for 
some  37  years;  the  Shreveport 
(La.)  Times,  and  the  Philaitl- 
phia  (Pa.)  Inquirer  for  22 
years;  and  the  Passaic-ClifUm 
(N.  J.)  Herald-News  for  11 
electric  spectaculars  and  rotat-  years. 

ing  cutouts  —  the  poster  panel  Asked  to  cite  examples  of 
and  painted  bulletins  are  the  how  newspapers  have  used  out- 
two  forms  most  often  used  by  door  advertising  effectively,  Mr. 
newspapers.  B  richer  pointed  to  the  campaign 

of  the  Chicago  Tribune  last  year 
Outdoor  Costs  boost  its  multi-featured  Sun- 

Posters  are  sold  to  advertis-  editions. 

Newspapers  using  outdoor  ad-  ecutive  vicepresident  of  OAI.  ers  on  the  basis  of  “showings” 
vertising  for  promotion  do  so  Reasons  why  newspapers  “go  —  25,  50,  75  and  100  intensities, 

“because  they  have  to  get  out  outdoor”  in  their  promotions  are  containing  a  specified  number  The  Tribune’s  poster  cam- 

many  and  varied.  of  posters  located  on  the  basis  paign  was  awarded  a  Gold 

Such  as :  Promote  circulation-  of  circulation  data  so  as  to  cover  Medal  in  the  national  competi- 
building  contests;  recognition  a  given  market.  The  “No.  100”  tion  of  outdoor  advertising  art, 
for  sponsorship  of  public-wel-  showing  is  considered  standard,  sponsored  by  the  Art  Directors 
fare  projects;  prestige  with  the  Typical  cost  of  this  showing  in  Club  of  Chicago.  It  was  the  first 
1  public;  announce  new  Sunday  a  city  of  60,000  population  con-  time  the  award  was  presented  to 
I  magazine  or  radio-TV  sections;  taining  10  posters  for  30  con-  a  newspaper. 

’  herald  opening  of  a  new  print-  tinuous  days  would  be  $450.  Planned  by  the  Tribune’s  ad- 

T  ing  plant  call  attention  to  spe-  Costs  vary  for  painted  bulle-  vertising  agency,  Foote,  Cone  4 
r  cial  syndicated  featur^;  and  since  they  are  the  custom-  Belding  the  campaign  employed 

5  to  create  public  consciousness  made  form  of  the  outdoor  me-  humorous  cartoons  by  William 
of  the  economic  significance  of  dium.  A  typical  bulletin  cost  Steig.  Copy  ran  the  gamut  of 
the  area  covered  by  the  local  jg  roughly  $400  a  month  on  a  ideas  from  homebu  '  ‘ 
newspaper.  12-month  contract  basis,  includ-  yourself,  pups  and  ; 

:  Nailing  Down  Linage  ing  illumination,  maintenance,  to  fashion  tips, 

I  and  three  repaints  per  year,  neighborhood  news. 

“But  the  most  important  rea-  Copy  changes  entail  no  extra  The  prize  -  wim 
[,  son  of  all  is  the  nailing  down  charge.  showed  a  caveman 

“newspapers  utilize  the  outdoor  of  more  ad  linage  through  in¬ 
medium  to  promote  identity,  the  creased  circulation,”  said  Mr. 
corporate  image  or  personality,  Coste. 

and  an  awareness  of  their  dy-  He  feels  that  newspapers  and 
namism  and  influence  in  local  outdoor  have  a  lot  in  common 
affairs.”  as  advertising  media  and  that 

Prior  to  his  election  as  presi-  the  reasons  for  newspapers  us- 
dent  of  OAI  last  Jan.  1,  Mr.  ing  outdoor  “become  obvious 
Coste  held  the  post  of  vicepresi-  when  outdoor’s  complementary 


Variety  Is  Spice  of  Papers’ 
Promotion  in  Outdoor  Posters 


How  and  Why  Billboard  Medium 
Is  Used  to  Gain  Sales  and  Linage 

By  Robert  B.  McIntyre 


Cold  Medal  W'inner 
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Bread-Butter  Promotions 
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WANT  ADS 


DIVERSIFIED  PROMOTION— Classified  ad  columns  of  9uincy  (1^ 
Herald-Whig  gef  plug  in  series  of  posters  with  light  pictorial  treatmtm 
and  persuasive  copy. 
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PARTNERS 

PROCRESS 


more  ideos  for  homebuilders 


GOLD  MEDAL  WINNER — Chicago  (III.)  Tribune’s  poster  which  won 
Gold  Medal  in  national  competition  of  outdoor  advertising  art,  spon> 
sored  by  Art  Directors  Club  of  Chicago. 


NEW  PLANT  ANNOUNCEMENT — The  Boston  (Mass.)  Globe,  co¬ 
incident  with  opening  of  its  new  plant  last  year,  launched  a  campaign 
of  3-D  painted  bulletins  in  metropolitan  Boston  area. 


.  .  .  The  Chicago  Sunday  Trib-  of  its  “Detroit  Speaks”  polls  of  1956,  it  left  a  vacuum,  and  cording  to  Robert  L.  M.  Ahem, 

une.”  on  timely  topics  and  also  used  otner  local  newspapers  went  manager  of  the  promotion-re- 

W.  J.  Byrnes,  manager  of  pro-  posters  on  its  “America  Speaks”  after  the  Post’s  circulation  ham-  search  department,  is  running  a 
motion  and  publicity  for  the  polls  on  presidential  candidates,  mer  and  tongs.  3-D  rotating  schedule  of  painted 

Tribune,  said  a  12-month  sched-  J.  Albert,  director  of  the  The  Globe  instituted  what  bulletins  in  the  Boston  metro- 

ule  of  24-sheet  posters  in  metro-  News’  public  relations  and  re-  OAI  considered  a  rather  “un-  politan  area, 

politan  Chicago  as  part  of  a  spe-  search,  said  outdoor  is  used  for  usual  posting  schedule  and  tech-  “Four  boards  are  scheduled  in 
cial  program  of  promotion  con-  general  circulation  promotion  nique.”  The  initial  poster,  spot-  spot  locations  each  quarter  and 
nected  with  the  development  of  and  “we  try  always  to  tie  it  in  ted  in  90  Boston-area  locations,  are  moved  on  a  quarterly  basis 
sales  of  the  Sunday  Tribune  with  other  media  such  as  radio-  had  a  dynamic  copy  concept:  throughout  the  year,  giving  us 

was  low  pressure  in  character.  TV.”  It  showed  a  globe  using  the  16  sites  which  have  high  visi- 

“It  was  designed  to  create  an  Mr.  Albert  said  he  has  found  newspaper  rolled  up  as  a  mega-  bility,”  Mr.  Ahem  said, 

impression  that  the  Sunday  that  advertising  is  of  great  cir-  phone  to  make  an  announce-  ‘“rhis  program  was  launched 

Tribune  is  a  pleasing  Sunday  culation  value  during  December,  ment,  specific  nature  of  which  co-incident  with  the  opening  of 
package,”  he  explained.  “Reac-  and  that  this  is  when  “our  post-  was  kept  secret,  although  back-  our  new  plant  last  year.  Ap- 
tion  from  the  public  was  good,  ers  urge  people  to  read  the  ground  drawings  depicted  vari-  proximate  cost  of  this  campaign 
We  made  several  surveys  which  News  for  Christmas  gift  selec-  ous  sports  and  conveyed  some  was  in  the  neighborhood  of  $25,- 
brought  out  that  the  campaign  tions.”  Radio-TV  promotion  is  hint  of  what  was  coming.  Let-  000  annually.” 
had  won  high  identification  and  used  the  same  way.  tered  across  the  improvised  «  j 

recall.”  « in  non  v  megaphone  was  the  newspaper’s  Dual-Purpose  Boards 

840,000  a  Year  j^^me  and  underneath,  the  copy  Dual-purpose  painted  bulle- 

Help  Wauled  Senes  .  .  has  news  for  you.”  tins  were  used  last  Summer  by 

The  campaign  was  discon-  type  of  promotion  does  for  our  Current  Globe  Campaign  I'"®  Elizabeth  (N.  ^■)  Daily 
tmued  after  one  year  to  ac-  paper,  Mr.  Albert  said.  We  Journal  to  promote  safe  driving 

commodate  certain  shifts  in  our  have  a  strong  feeling  that  we  Eight  days  later  a  specially-  and  also  to  point  out  that  the 
selling  and  advertising  pro-  should  reach  non-readers  and  printed  overlay,  “About  sports,”  newspaper  is  obtainable  at  New 

gram.”  In  August  1956  Mr.  this  is  only  one  medium  among  was  inserted  on  15  of  the  Globe’s  Jersey  shore  resorts. 

Byrnes  experimented  with  24-  many  which  we  employ  for  this  posters.  Next  day,  and  on  each  According  to  John  B.  Lake, 
sheet  posters  as  a  medium  to  purpose.  Our  annual  appropria-  subsequent  day,  15  more  of  the  advertising  director,  the  Jour- 
advertise  the  “Help  Wanted”  tion  for  outdoor  advertising  is  posters  were  “sniped”  in  this  nal  is  buying  outdoor  advertis- 
columns  of  the  Classified  sec-  approximately  $40,000.”  fashion  until  the  entire  90-poster  ing  on  13  boards  in  its  circula¬ 
tion.  “Here,  again,  we  had  very  The  use  of  outdoor  by  the  Bos-  showing  carried  the  line,  “about  tion  area. 

fine  response  from  the  general  ton  Globe  is  another  good  ex-  sports.”  During  each  following  “If  we  feel  the  situation  war- 

public  and  from  advertisers,”  ample  of  how  newspapers  use  month  a  different  Globe  feature  rants  it,”’  Mr.  Lake  said,  “we 

he  reported.  this  medium.  When  the  Boston  was  highlighted  on  the  posters,  might  add  an  extra  10  to  15 

The  Detroit  News  began  using  Post  folded  its  tent  in  October  The  Boston  Globe  today,  ac-  boards  for  a  .short  period  of  time 

the  medium  in  the  early  1920’s  ^ _ _ ^  ^ _ _ _  _  _  —  perhaps  30  or  60  days.  We 

with  the  purchase  of  a  No.  200  ’  ♦  also  rotate  these  boards  quar- 

showing  spasmodically  sched-  cm  terly. 

“We  have  used  this  medium 
for  five  years  in  an  attempt  to 
gain  additional  circulation.  This 
is  our  prime  reason  for  buying 
outdoor.  As  to  whether  it  does 
any  good  or  not,  we  don’t  know, 
and  cannot  attribute  any  spe¬ 
cific  gains  to  the  medium.  We 
have  crews  of  canvassers  plus 
our  carrier  boys;  outdoor  sup¬ 
plements  their  efforts.” 

Mr.  Lake  noted  that  his  paper 
spends  about  $5,000  a  year  in 
outdoor. 

11  Years  on  Boards 

Another  New  Jersey  daily  us¬ 
ing  outdoor  is  the  Passaic  Her¬ 
ald-News. 

(Continued  on  page  54) 
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boy  holding  out  a  copy  of  the 

“home  newspaper.”  To  his  right, 

dominating  almost  a  quarter  of 

the  poster,  is  the  News’  circula- 

tion  total  and  below  that  the 

legend:  “Largest  week-day  cir-  ‘ 

culation  in  Michigan.”  Other  i  , 

posters  play  up  the  “more  of  I  *-  ’ 

angle  PROMOTII 

the  Detroit  News  has  also  Texas,  uses 

used  posters  to  report  results  mote 
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IL\LPH  BASTIEN  RETIRES 


John  McDonald  Heads 
Booth  Newspapers 


r  -  w 

V4 


Grand  Rapids,  Mich.  . 

John  A.  McDonald  has  been  ; 
elected  president  of  Booth  News-  ; 
papers,  Inc.,  publishers  of  nine 
Michigan  newspapers,  including 
the  Grand  Rapids  Press  and  the 
Grand  Rapids  Herald. 

He  has  been 
vicepresident  and 
geneial  manager 
since  1953  and 
previously  had 
seiwed  the  com¬ 
pany  30  years, 
beginning  as  a 
rural  circulation 
solicitor  for  the 
Ann  .Arbor  News 

McDonald 

paper  as  circula¬ 
tion  manager,  classified  manager 
and  display  advertising  sales¬ 
man.  He  left  Ann  Arbor  to  be¬ 
come  circulation  manager  of  the 
Saginaw  News  and  later  its 
manager,  then  went  to  the  Flint 
Journal  as  manager. 

Mr.  McDonald  succeeds  Ralph 
H.  Bastien,  president  of  the  com¬ 
pany  since  1952  and  previously 
its  general  manager  for  three 
years. 

Mr.  Bastien  is  retiring  as 
president  after  40  years  of  as¬ 
sociation  with  Booth  News¬ 
papers,  36  of  them  as  an  execu¬ 
tive.  He  remains  in  a  consulting 
capacity  and  as  a  director. 

He  succeeded  Warren  S.  Booth 
as  president  seven  years  ago 
when  the  latter  took  over  the 
presidency  of  the  Detroit  News. 

The  board  of  Booth  News¬ 
papers  has  elected  James  A. 
Beresford,  chairman,  Henry  S. 
Booth,  vice  chairman,  Richard 
N.  Lindau,  treasurer,  and  Gor¬ 
don  Craig,  secretary. 

Mr.  McDonald,  the  new  presi¬ 
dent,  was  bom  in  Valley  City, 
N.  D.,  and  left  Michigan  State 
college  in  his  senior  year  for 
army  service  in  World  War  I. 
He  was  recalled  to  duty  as  a 
reserve  officer  in  World  War  II 
and  was  discharged  in  1946  as  a 
lieutenant  colonel. 

His  wife,  the  former  Josephine 
Greenway,  is  the  daughter  of 
the  late  Charles  Moore  Green¬ 
way  of  Grand  Rapids,  who  was 
editor  and  manager  of  the  Grand 
Rapids  Press  and  president  of 
Booth  Newspapers  until  his 
death  in  1935. 

Booth  Newspapers  publishes, 
besides  the  Press  and  the  Herald 
here,  the  following  Michigan 
newspapers :  Kalamazoo  Gazette, 
Muskegon  Chronicle,  Saginaw 


News,  Jackson  Citizen-Patriot, 
Flint  Journal,  Bay  City  Times 
and  Ann  Arbor  News. 


Football  Coach 
Loses  Libel  Case 

Columbia,  S.  C. 

This  city’s  two  daily  newspa¬ 
pers,  the  State  and  Cohimbia 
Record,  were  victors  in  the 
$200,000  libel  suit  brought 
against  them  by  Homer  Hobbs, 
fonner  football  coach  at  Furman 
University. 

A  jury  (Feb.  12)  ruled  in 
favor  of  the  newspapers.  Mr. 
Hobbs,  fonner  University  of 
Georgia  line  star,  brought  suit 
on  the  basis  of  headlines  and 
articles  appearing  in  December, 
1957,  after  it  was  announced  his 
contract  at  Furman  w'ould  not 
be  renewed. 

• 

New  Haven  Papers 
Enlarge  Their  Plant 

New  Haven,  Conn. 

A  two  million-dollar  expansion 
program  is  being  undertaken  by 
the  Neiv  Haven  Register  and 
Journal-Courier.  The  project  em¬ 
braces  a  three-story  annex  to 
house  an  eight-unit  Goss  press 
with  color  facilities. 

Lockwood  Greene  Engineers, 
New  York,  will  design  the  new 
wing.  Construction  will  begin  in 
a  few  weeks  with  completion 
date  April  1960. 

• 

Ex-Sports  Editor 
Now'  Sunday  Editor 

Utica,  N.  Y. 

Donald  L.  Murray,  former 
sports  editor  of  the  Plainfield 
(N.  J.)  Courier-News,  has  been 
appointed  Sunday  editor  of  the 
Utica  Observer-Dispatch,  it  was 
announced  by  Mason  C.  Taylor, 
executive  editor.  Both  are  Gan¬ 
nett  newspapers. 

He  began  his  newspaper  ca¬ 
reer  in  1948  as  a  reporter  for 
the  Miami  (Fla.)  Herald.  He 
joined  the  Courier-News  in  1952 
and  became  sports  editor  in  1954. 


Plans  for  Daily 

Cocoa,  Fla. 

According  to  announcement 
by  Mrs.  Marie  Holderman,  pub¬ 
lisher,  the  Cocoa  Tribune,  a  tri¬ 
weekly  for  42  years,  plans  to 
enter  the  daily  newspaper  field 
next  Summer. 


CLASSIFIED'S  BACK! — The  Rochester  (N.Y.)  Times-Union  has  resumed 
classified  advertising  service  which  was  discontinued  to  conserve  news¬ 
print  during  World  War  II.  Pictured,  left  to  right,  Inspecting  a  pro¬ 
motion  piece  are  Anthony  T.  Powderly,  now  CAM  for  both  the  Demo¬ 
crat  and  Chronicle  and  the  T-U;  Carol  Brien,  of  the  phoneroom,  Miss 
Want  Ad;  and  Business  Manager  Joseph  T.  Adams.  Ads  will  be  sold  in 
either  Gannett  daily  at  D&C  rate  or  in  both  at  a  small  additionel 
charge.  Single  staff  will  handle  classified  for  both  papers. 


60-Page  Section 
Opens  Boat  Show 


Fireman’s  Widow 
Receives  $5,664 


Boston  Union  City,  N.  J. 

The  third  annual  Boston  The  tenth  Public  Appreciation 
Herald-Traveler  boat  show  is  Fund  for  the  widow  of  a  public 
set  for  Commonwealth  armory  safety  hero  sponsored  by  the 
opening  Sunday,  Feb.  22.  The  Hudson  Dispatch  was  completed 
show,  for  which  dealers,  dis-  Jan.  28,  when  Editor  John 
tributors  and  exhibitors  have  Mitchell  presented  a  $5,664.60 
been  clamoring  for  space,  is  the  check  to  Mrs.  Marguerite  Royce. 
largest  indoor  marine  show  in  Public  Appreciation  Funds 
New  England.  have  been  conducted  bv  Hudson 


Public  Appreciation  Funds 
have  been  conducted  by  Hudson 


The  tremendous  growth  of  Dispatch  since  1917.  The  Fund 
recreational  boating  is  seen  in  for  Fire  Capt.  Charles  Royce 
the  advertising  linage  in  the  topped  all  previous  records  for 
pages  of  the  Herald-Traveler,  speed  in  completion.  The  $5,000 
In  1952,  the  total  for  the  year  poal  was  reached  in  14  days, 
was  36,000  lines.  In  1958,  it  Capt.  Royce  died  Jan.  9,  after 
totaled  half  a  million  lines.  A  60-  emerging  from  a  smoke-filled 
page  supplement  will  roll  from  cellar  during  a  stubborn  blaze, 
the  Herald-T^veler  presses  with  ^he  Hudson  Dispatch  starts 
the  Sunday  Herald  on  Feb.  22.  the  contribution 

Daily  Newspaper  ^  , 

For  Hollywood,  Fla.  „  ,,  , 

Harwell  and  Olson 

Hollywood,  Fla.  i.  i 

The  Hollywood  Sun-Tattler,  a  Lultural  lour 
tri- weekly  newspaper  now  in  its  WASHINGTON 

silver  anniversary  year,  will  con-  Coleman  Harwell,  editor  of 
vert  to  daily  publication  March  the  Ncuthville  (Tenn.)  Tennes- 
2.  scan,  and  Prof.  Kenneth  Olson, 

The  announcement  of  plans  to  dean  emeritus  of  Northwestern 
publish  each  week-day  except  University’s  Medill  School  of 
Saturday  came  from  Co-Pub-  Journalism,  will  conduct  jour- 
lishers  Wilmont  E.  Day  and  nalism  seminars  in  five  nations 
G.  W.  McCall.  They  said  a  of  the  Middle  East  and  South 
Saturday  edition  will  be  added  Asia. 

later.  The  five-day  home-del  iv-  They  are  leaving  next  month 
ered  price  will  be  20  cents.  on  assignment  under  the  State 
James  Whyte  is  assistant  pub-  Department’s  Cultural  Exchange 
lisher  and  executive  editor  and  program.  They  will  spend  10 
John  A.  Watts  is  managing  edi-  weeks  discussing  the  U.  S.  pr^ 
tor.  The  new  daily  has  applied  with  newsmen  in  Greece,  Isra«, 
for  membership  in  the  Associ-  Afghanistan,  Ceylon  and  Indo- 
ated  Press.  nesia. 
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on  assignment  under  the  State 
Department’s  Cultural  Exchange 


Alicia  Patterson  Hopes 
Kin  Pursue  Journalism 


Alicia  Patterson  looks  for  the 
day  when  her  nephew’  and  niece 
will  be  ready  to  carry  the  family 
tradition  of  journalism  into  the 
sixth  generation. 

She  does  not  expect  to  retire 
as  publisher  of  Long  Island’s 
Sewsday  “for  a  good  long  time 
from  now,”  but  she  says  in  a 
Saturday  Evening  Post  article 
this  week  she  hopes  both  of  her 
sister’s  children  “will  have  the 
spark.” 

“It  will  take  hard  w’ork  on 
their  part  to  prove  it  to  me,” 
Miss  Patterson  says.  “You  can’t 
make  a  business  out  of  pleasure, 
but  there’s  more  pleasure  in 
ncfwspapering  than  in  any  other 
business  in  the  world.” 

Both  Already  .4rti\e 

Moving  in  that  direction, 
Joseph  Medill  Patterson  Al¬ 
bright,  graduated  with  Phi  Beta 
Kappa  key  from  Williams  Col¬ 
lege,  is  a  reporter  on  the  Chi¬ 
cago  Sun-Times.  His  sister, 
Alice,  18,  has  just  been  dis¬ 
tinguished  by  election  to  the 
editorial  board  of  the  Harvard 
Crimson.  She’s  a  Radcliffe  under¬ 
graduate. 

Alice  and  Aunt  Alicia  traveled 
extensively  last  year  with  Adlai 
Stevenson’s  party. 

“What  put  New’sday  in  an  un¬ 
beatable  position,  if  I  may  ven¬ 
ture  an  immodest  opinion,  was 
pits,”  says  Alicia  Patterson  in 
the  Post  article  written  by  Hal 
Burton,  a  Newsday  staffer. 

Young  Alice,  who  has  had 
journalism  in  her  veins  since 
high-school  editing  days,  has 
been  quoted  as  saying  the  kind 
of  paper  she’d  like  to  run  is 
“The  New  York  Times  with 
guts.” 

It  took  not  only  “guts”  but  also 
some  disregard  for  her  father’s 
“pert  advice  to  start  Newsday 
in  an  abandoned  garage  building 
’'dth  some  old  hand-me-down 
presses  on  Sept.  3,  1940,  Miss 
Patterson  recalls.  Also  helpful, 
concedes,  w’as  the  million 
dollars  of  capital  which  her  hus- 
Mnd,  Capt.  Harry  F.  Guggen¬ 
heim  (of  the  Guggenheim  metal¬ 
lurgical  empire),  put  up. 

Turned  Profit  in  1946 

Her  father,  Capt.  Joseph  M. 
Patterson,  founder  of  the  New 
York  News  in  1919,  set  a  limit 
of  15,000  circulation  for  Alicia’s 
venture  on  Long  Island.  The 
Wper  has  exceeded  300,000  in 
the  past  year. 

Miss  Patterson  discloses  that 
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her  paper  was  I’unning  at  a 
profit  as  early  as  1946. 

“My  husband’s  job,”  she  says, 
“is  basically  to  conseiwe  our 
profits,  which  are  substantial, 
for  future  expansion  and  to 
supervise  the  business  end  of  the 
entei’prise.  This  is  a  family  busi¬ 
ness  in  w’hich  Harry  owns  51 
percent  of  the  stock  and  I  ow’n 
49  percent,  and  we  do  not  make 
our  earnings  public.  We  don’t 
owe  any  one  a  cent ;  we  plow  the 
profits  back  into  the  paper.” 

Giving  credit  for  carrying 
Newsday  through  stormy  days. 
Miss  Patterson  mentions  spe¬ 
cifically  Alan  Hathway,  man¬ 
aging  editor;  Jack  Mullen,  cir¬ 
culation  director;  Ernie  Levy, 
advertising  manager;  Alan 
Woods,  production  manager;  and 
Harold  Ferguson,  an  auditor  for 
Guggenheim  enterprises  who  was 
brought  into  the  newspaper  to 
be  comptroller  and  now  business 
manager. 

Madcap  Heiress 

Looking  back  now.  Miss  Pat¬ 
terson  says  her  father’s  dire 
advice  on  starting  a  new  paper 
was  merely  part  of  his  program 
to  toughen  her,  as  he  had  done 
all  through  her  life.  She  re¬ 
counts  her  past  as  a  madcap 
heiress  and  tells  of  the  personal 
and  political  clash  with  her 
uncle  Col.  Robert  R.  McCormick 
of  the  Chicago  Tribune. 

Because  of  her  admiration  for 
President  Franklin  D.  Roosevelt, 
Miss  Patterson  relates,  the  warm 
relationship  between  her  father 
and  herself  began  to  chill.  About 
a  year  before  his  death,  in  1946, 
she  reveals,  he  changed  his  will. 

“The  News  as  a  result  oper¬ 
ates  under  a  management  form 
of  trusteeship  in  which  no  Pat¬ 
terson  has  a  deciding  voice, 
though  I  still  sit  on  the  board 
of  directors  as  a  minority  stock¬ 
holder,”  she  says. 

Her  young  brother,  Jimmy,  is 
an  assistant  managing  editor  of 
the  News. 

Cave  Her  Will  to  Live 

The  niece  and  nephew  men¬ 
tioned  as  probable  heirs  are  the 
children  of  her  sister,  Josephine, 
and  Ivan  Albright,  famous 
artist. 

In  the  early  1950’s,  Miss  Pat¬ 
terson  reveals,  she  underwent 
a  really  grave  abdominal  opera¬ 
tion  and  lost  the  will  to  live. 

“It  was  Josephine,”  she  says, 
“who  restored  it  to  me.  She  sat 
by  my  bedside  for  hours  at  a 
time  and  cussed  me  out  as  a 


CAPTAIN — Charles  L.  Gould,  as¬ 
sistant  publisher  of  the  New  York 
Journal-American,  has  been  pro¬ 
moted  from  commander  to  cap¬ 
tain  in  the  U.S.  Naval  Reserve.  He 
is  a  consultant  to  the  U.S.  Mission 
to  the  United  Nations;  veteran  of 
destroyer  duty  in  World  War  II 
and  director  of  combat  photog¬ 
raphy  in  the  Par  East  during 
Korean  War. 

yellowbelly  until  I  got  so  mad  I 
decided  to  ‘show  her’.” 

As  for  Newsday’s  success 
formula.  Miss  Patterson  tells 
how  she  disdained  her  father’s 
idea  of  a  carbon-copy  of  the 
“sensational”  New  York  tabloid 
and  had  her  paper  artistically 
designed  by  a  typographic  ex¬ 
pert,  then  hued  to  this  editorial 
philosophy: 

“We  have  never  been  ashamed 
to  stand  up  and  fight  for  what 
we  believe;  to  yell  and  holler  and 
pound  the  table,  and  if  knocked 
down  to  get  up  from  the  floor 
and  start  fighting  again. 

“We  are  not  too  high-toned  to 
indulge  in  a  little  of  the  old 
comball,  or  you  may  prefer  to 
call  it  schmaltz.  Sex  and  divorce 
stories  do  not  scare  us.  Most  of 
our  readers  grew  up  in  the  big 
and  hardboiled  city.  We  don’t 
handle  such  items,  if  news¬ 
worthy,  with  a  pair  of  fire  tongs, 
nor  do  we  lick  our  chops  over 
them.  When  a  story  justifies  it, 
we  weep  real  tears  or  indulge  in 
real  belly-laughs.” 

• 

Southam  Company 
Increases  Dividend 

Toronto 

An  increased  dividend  has 
been  declared  on  shares  of  the 
Southam  Company  Limited,  pay¬ 
able  March  28.  The  first  regu¬ 
lar  quarterly  dividend  for  1959 
will  be  60  cents,  or  10  cents  over 
the  previous  quarterly  rate. 

Philip  S.  Fisher,  president,  in 
a  preliminary  statement,  said 
consolidated  revenues  were 
higher  than  those  for  1957  by 
1.7%;  general  operating  ex¬ 
penses  were  lower  by  2%;  net 
profit  of  $4.56  per  share  was 
higher  by  28.1%.  Gross  revenues 
were  $35,909,560,  up  $600,000. 


Strike  Stops 
Ridder  Papers 
In  San  Jose 

San  Jose,  Calif. 

The  first  strike  in  the  history 
of  the  San  Jose  Mercury  and 
News  closed  down  these  two 
Ridder  Newspapers  at  10:15 
p.m.  Saturday,  Feb.  14. 

Publication  of  the  Sunday 
Mercury-News  was  halted  short¬ 
ly  after  stereotypers  and  press¬ 
men  posted  pickets  on  the  plant 
doors. 

Members  of  the  San  Jose 
Stereotypers  and  Electrotypera 
Union  had  left  the  plant  shortly 
before.  Pressmen  about  to  go  on 
shift  reported  to  the  picket  lines. 

The  picket  lines  were  honored 
hy  mailers  and  drivers.  Guild 
members  scheduled  to  go  on  duty 
Sunday  failed  to  appear.  Print¬ 
ers  said  they  were  locked  out. 

Bidder’s  Statement 

J.  B.  Ridder,  publisher,  an¬ 
nounced  that  the  picket  lines  had 
made  it  “impossible  to  publish 
at  the  moment.”  Doors  of  the 
plant  were  open,  he  said. 

“Despite  several  refusals  (by 
the  union),  we  are  still  willing 
to  arbitrate  this  unnecessary 
strike,”  the  publisher  said. 

Management  described  the 
strike  as  an  effort  on  the  part 
of  the  stereotypers  and  pressmen 
to  obtain  the  same  weekly  scale 
as  the  printers  despite  a  shorter 
work  week. 

The  goal  of  the  two  unions  was 
$124.10  a  week,  a  boost  of  $11.06. 
The  present  scale  calls  for 
$113.05  for  a  35-hour  week. 

Printers  are  now  receiving 
$117.10  for  36%  hours  weekly. 
All  three  unions  have  been  of¬ 
fered  package  boosts  of  $7  a 
week.  This  would  provide  the 
printers  with  $124.10  weekly. 

All  three  unions  have  been 
working  under  provisions  of  con¬ 
tracts  which  expired  in  Febru¬ 
ary,  1958.  The  Mercury-News 
offer  made  all  three  unions  was 
for  a  $4  increase  retroactive  to 
March  1,  1958  and  an  additional 
$3  retroactive  to  Dec.  1,  1958 
on  a  contract  to  run  to  Feb.  28, 
1960. 

The  newspapers’  offer  included 
a  reduced  work  week  for  printers 
effective  on  signing  of  the  con¬ 
tract.  This  would  then  provide 
a  35-hour  week,  75  minutes 
under  the  present. 

Guild  members  of  the  Mer¬ 
cury-News  are  under  a  contract 
which  expires  April  3. 

The  printers  rejected  manage¬ 
ment’s  latest  offer  at  its  meet¬ 
ing  Feb.  15.  The  vote  was  re¬ 
ported  as  128  to  8. 
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LINDSAYS  V.  MCKmXEYS 

Counterclaim  Filed 
In  Anti-Trust  Case 


Sarasota,  Fla.  morning  daily  in  April  1952  and 
The  Lindsays  returned  a  fire  established  the  Journal  in  the 
of  anti-trust  charges  against  evening  field.  A  combined  adver- 


Sarasota  News  the  plaintiffs  did 
not  intend  primarily  to  make 
profits  as  business  persons  but 
rather  intended  primarily  to  at¬ 
tempt  to  drive  Defendants  out  of 
the  newspaper  business.” 

Market  Too  Small 


Color  Photos 
Distinguish 
Sunday  Issue 


the  McKinleys  this  week. 


Accused  several  months  ago  was  created.  ,  ^  ,  v  i. 

of  engaging  in  illegal  practices  In  1953  Kent  S.  McKinley  h  ^ 

to  effect  a  monopoly  of  the  news-  sought  to  buy  the  Journal  rather  ^  k 

paper  market  hL.  Lindsay  than  try  to  set  up  a  rival  paper.  Mrs.  McKinley’s  “large  personal  section  devoted  to  women  s  activ- 
Newspapers,  Inc.  and  its  prin-  The  fact  that  an  offer  was  made  from  outside  sources  in  ities.  Sp^al  photo  features  hare 

cipal  owners  denied  those  was  not  denied  in  the  Lindsay  lower  tax  rate  brackets  than  it  been  added  These  aie  a  ne^ 


tising  and  circulation  “package” 


of  engaging  in  illegal  practices 
to  effect  a  monopoly  of  the  news- 


The  Lindsays  told  the  court 

1952  and  McKinleys  should  have  Sacramento,  Calif. 

%l  in  the  l^oown  the  market  was  too  small  Extensive  photographic  cover¬ 
ed  adver-  ^  support  a  third  paper  in  age  which  includes  color  marks 
‘nackac-e”  addition  to  the  Journal  and  the  the  new  Sunday  edition  of  the 
P  ^  Bradenton  Herald.  The  McKin-  Sacramento  Bee. 

leys,  it  was  alleged,  counted  on  Color  photos  appear  on  page 
iviciviniey  fii-cf  noo-o  ii,. 


lower  tax  rate  brackets  than  it  been  added.  These  are  a  “news 


charges  in  a  formal  answer  and  answer  to  the  suit,  but  other 
filed  a  counterclaim  against  the  allegations  were.  These,  spelled 


otherwise  would  be.” 


in  pictures”  page  and  a  photo 


Other  assertions  made  by  the  story  page. 


$750,000  damages. 


were  that  Mr.  Lindsay  offered  to 


The  Federal  District  Court  lease  the  Journal  to  Mr.  Mc- 
sustained  the  complaint  filed  by  Kinley  if  an  arrangement  were 
the  News,  Inc.,  Kent  S.  Me-  made  to  “fix”  advertising  rates 
Kinley  and  Marjorie  M.  Me-  to  be  mutually  profitable. 
Kinley,  who  alleged  that  David  Mr.  McKinley  and  his  wife. 


News,  Inc.  and  its  principals  for  ^hTM^Kinleys  were  not  suf-  uniquTboos?  when  Donald  Her* 

lease  the^oumaf  to  Mr.Hi?-  experienced  in  the  ton  P^f  m 

Kinley  if  an  arrangement  were  ope^tion  and  management  of  a  their  collator  for  a  special  m- 
made  to  “fix”  advertising  rates  newspaper.  er  o  e  a  y 

to  be  mutually  profitable.  They  employed  too  larp  a  A  short  wave  m  neral  M 

Mr.  McKinley  and  his  wife,  maintained  too  large  brought  out  rc^k  colors  not  seen 

a  proportion  of  inexperienced  in  normal  light. 


Kinley  and  Marjorie  M.  Me-  to  be  mutually  profitable.  xnt^y  ^ 

Kinley,  who  alleged  that  David  Mr.  McKinley  and  his  wife,  and  maintained  too  large  brought  out  rc^k  colors  not  seen 

B.  Lindsay  and  David  B.  Lind-  declined  this  deal  and  established  ^  Proportion  of  inexperienced  in  norinal  light 
say  Jr.  of  Lindsay  Newspapers,  the  News  in  October  1954,  the  Personnel.  The 

Inc.  were  causing  “great  detri-  court  was  told.  They  bought  presses  that  were  with  a  174-page  i^ue  and  Md 

ment  and  injury”  to  the  Sarosofa  Lindsay  Newspapers’  combin-  ^  maintain  the  News  ‘  Viovp  TnnintjiinM 

News.  The  McKinleys  asked  ation  offers  for  Xrtising  and  t  ^ 

.V  ^  ij  j  ^  .  i_  •  X*  j  •  X  The  News  has  maintained  former  size  aside  from  the  shut 

threefold  damages  amounting  to  subscriptions  were  designed  to  ,1..  ^  j?  iv,  ~  i„oe 

..Z _ multitudinous  below-cost  of  the  comics  and  the  loss  of 


The  Sunday  Bee  began  Feb.  I 


$2,447,390.61. 

Group  of  Defendants 


4-1*^  luuintuuinuus  ueiuw-cust  wimvo  U* 

ml  nctnallv  wa<t  nnWisbed  nt  n  Schemes  to  attract  advertising,  three  magazine  sections  to  the 

The  News  has  discriminate  Sunday  paper.  These  are  Vall^ 


In  their  countersuit,  the  Lind-  They  detailed  other  practices 
says  named  Mr.  and  Mrs.  Me-  amounting  to  interference  wit! 
Kinley  and  several  executives  of  their  subscribers  and  adver 


They  detailed  other  practices  unfairly  among  merchants  by  Leisure,  California  Country  Life 
ImoLttog  to  intertor^^^^^^^  allowing  special  rate  concessions  and  TV  programs 

_ :i.„ _ _ A  _  and  giving  free  repeat  runs —  to  The  comics  have  grown  from 


the  News  as  co-defendants:  tisers. 
David  Lawrence,  general  man¬ 
ager;  Edward  G.  Dooley,  ad¬ 
vertising  manager;  and  Gordon  As  ] 


Political  Interests 


vertising  manager;  and  Gordon  As  part  of  its  denial,  Lindsay 
L.  Holdam,  circulation  manager.  Newspapers  dispute  the  News’ 
The  News  group,  it  was  al-  claim  to  10,500  circulation.  Also 


and  giving  free  repeat  runs — “to  The  comics  have  grown  from 
such  an  extent  that  merchants  12  to  16  pages.  Special  feateres 
have  lost  confidence  in  the  include  the  American  Heritage 
paper’s  advertising  policies  and  series  and  the  weekly  stod 
effectiveness.”  market  range. 


Personal  Organ 


market  range. 

The  photo  treatment  extends 
to  such  features  as  a  page  on 


Ihe  News  group,  it  was  al-  claim  to  10,500  circulation.  Also  .  ...  .  ..  countrv  livin?  life  in  a  Cali- 

leged,  has  sought  to  eliminate  denied  is  the  assertion  that  the  been^iniurS^  bv  its^one^^  fomil^  Youth’  Camp  and  an 
competition,  including  that  by  Journal  was  established  solely  fJn  ar^an  excSsivelv^ne^Lnal  eight-column  “Beeorama”  of 
the  Lindsays’  newspapers,  in  the  with  the  intention  of  guarding  an  exce^iveiy  personal  ,.  ~  their  dailv  runs, 

newspaper  publishing  business  the  evening  field  for  the  Lindsays  organ  for  the  furtherance  of  the  Arthur  Robinson  a  graduate 

in  the  Sarasota-Bradenton  area,  or  for  the  purpose  of  stifling  McKtotov  a^d^Ma^orie  Amerim 

The  general  defense  of  Lind-  competition.  ^  McKinley  and  Marjorie  living  in  Amador,  Volcano 

say  Newspapers  denies  that  The  Lindsay  defense  asserted  McKinley,  which  operation  has  writes  a  new  sports 

David  B  Lindsay  has  taken  a  that  the  McKinleys  had  a  politi-  public  co^fiXnM  section’  column.  Shadows  and 

substantial  nart  in  thp  hiisinpss  cal  mritiva  in  enfpriner  tVia  newe-  ^  impair  public  confidence  _ _  _ marts 


Substance.  The  column  marks 
other  Mr.  Robinson’s  return  to  his 


actions  by  the  News,  including  after  a  caieer 


playwright  and 


substantial  part  in  the  business  cal  motive  in  entering  the  news-  f  ^  ^  connaence 

affaip  of  the  company  since  paper  business  Mr.  Robinson’s  retur 

late  in  1948,  because  he  has  been  “Some  time  during  the  Spring  several  otne  after  a  c 

seriously  ill  and  has  undergone  of  1953,”  it  was  stated,  “Kent  act^iojis  by  the  News,  including  ™  plaUrig 

two  major  operations  for  cancer.  S.  McKinley  approached  David  substaritial  fr^  distribution,  ^™an,  piaywrig 

His  participation  in  the  business  B.  Lindsay  Jr.,  seeking  the  edi-  ^e^e  cited  in  the  counter-claim  ^utnor. 
has  been  merely  advisory,  it  is  torial  support  of  the  Sarasota  damages  to  t  e  • 

claimed.  Herald-Tribune  and  the  Sara-  Newspapers.  The  effects  of  the 

Papers  on  file  in  the  complex  sota  Journal  in  his  and  Marjorie  News  actions,  it  was  said,  was  _  -  ITPf 

lawsuit  take  the  history  of  the  M.  McKinley’s  declared  inten-  .suppress  competi-  Jones  L^ves  L FI 

newspaper  business  in  Sarasota  tion  to  assume  a  dominant  role  tion  and  to  injure  the  newspaper  For  CBS  Staff 

-  -  .  .  _  _  .  Ki^  CI1  vt  ACC*  ••Kvt  H  ava  awa  I  rw  aaH 


“Defendant  Lindsay  Jr.  re-  «u-  --------  -  . 

vertisers  in  newspaper  adver-  winning  i!,uropean  corieojA/ 
fused  such  editorial  support  for  i-  •  _ »  ent  for  United  Press  Intems- 


back  to  1934  when  the  morning  in  Sarasota  politics. 

Sarasota  Tribune  was  estab-  “Defendant  Lindsay  Jr.  re-  a®®  f®’ 
lished  in  competition  against  Mr.  fused  such  editorial  support  for 
Lindsay’s  evening  Sarasota  Her-  the  reason  that  the  Herald-  ^*®**'S’ 
aid.  In  1939  Mr.  Lindsay  ac-  Tribune  and  Journal  had  an 
quired  the  Tribune  and  published  editorial  policy  of  long  standing 
the  Herald-Tribune  as  an  eve-  that  they  would  support  particu- 
ning  daily.  lar  political  issues  rather  than  New 

„  ,  .  .  „  .  indmdual  political  personalities. 

Combination  Package  c-  4.1. _ 


business  “by  demoralizing  and 
destroying  the  confidence  of  ad- 


Russell  Jones,  Pulitzer  Priie- 


ng  daily.  lar  political  issues  rather  than  New  Weekly  in  S.C. 

Combination  Package  indmdual  political  personalities.  PiCKENS,  S.  C. 

racKage  g  McKinley  thereupon  The  Monitor,  a  new  weekly 

To  head  off  new  competition,  threatened  that  he  and  Marjorie  newspaper  for  the  Liberty  area 


ent  for  United  Press  Interna¬ 
tional,  has  joined  the  staff  01 
•  correspondents  for  CBS  New^ 

it  was  announced  by  John  F- 

ew  Weekly  in  S.C.  " 

Pickens,  S.  C.  in  New  York.  He  will  join  the  I 
The  Monitor,  a  new  weekly  Washington  Bureau  later, 
wspaper  for  the  Liberty  area  In  1956,  Mr.  Jones  was  the 


according  to  the  McKinley  com-  McKinley  would  establish  a  com-  of  Pickens  County,  made  its  ap-  sole  western  correspondent  o 
plaint,  Lindsay  Newspapers  con-  petitive  newspaper  of  their  own.  pearance  Feb.  19.  Joe  C.  Marett  Budapest  during  the  early  d*!* 


verted  the  Herald-Tribune  to  a  In  commencing  publishing  of  the  is  publisher. 


of  the  Hungarian  rebellion. 
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Motorola  Using  300 
Dailies  in  Ad  Drive 

By  George  A.  Brandenburg 


piiiiiiiiiiiimiiiiiiiiiiiiiiiiiiiiiiniimiieiiHiiiiimiiHH^^ 

I  Advertiser  •  Newspaper  | 
I  Section  | 

I  In  the  following  10  pages  you  will  find  news,  interviews  B 
1  and  articles  of  special  interest  to  and  about  ...  S 

I  Newspaper  admen 
B  Media  buyers 
I  Representatives 
S  Ad  agencies 
I  Trade  groups 
1  Public  relations 

I  Robert  B.  McIntyre,  Advertising  News  Editor  a 

BoA,U.S.SteelTeam-Up 
In  Total  Selling  Tool-Up 


Promotion  1 

Agency  personnel  1 
Ad  campaigns  I 
Ad  accounts  | 

Competing  media  1 
Classified  1 


Chicago 

Newspapers  are  spearheading 
Motorola’s  current  “local  im¬ 
pact”  advertising  program,  de¬ 
scribed  as  the  hardest-hitting 
campaign  and  having  the  most 
concentrated  sales  effort  ever 
undertaken  in  the  electronics 
industry. 

During  the  last  three  weeks 
of  February  and  extending  into 
March,  Motorola’s  ad  campaign 
is  designed  to  provide  distribu¬ 
tors  and  their  dealers  with  im¬ 
pact,  power  and  penetration  at 
the  local  sales  level.  The  entire 
program  is  coordinated  and 
aimed  at  moving  Motorola  tele¬ 
vision,  radio  and  stereo  high 
fidelity  sets — NOT  at  reduced 
prices,  but  with  emphasis  on 
quality,  reliability  and  unmatch¬ 
ed  performance  of  Motorola 
products. 

.4  4-Part  Program 

The  campaign,  according  to 
Robert  G.  Farris,  advertising 
and  sales  promotion  director  of 
the  electronics  firm,  consists  of 
four  coordinated  parts: 

(1)  Big-arresting  newspaper 
ads  scheduled  to  appear  in  141 
markets,  coast  to  coast,  for  a 
concentrated  three-week  period. 

(2)  Supporting  the  news¬ 
paper  program  will  be  100% 
billboard  showing  that  repeats 
the  same  message,  covering  a 
six-week  period. 

(3)  Dealer  window’  displays, 
to  be  installed  by  professional 
window  trimmers,  providing  ef¬ 
fective  tie-in  merchandising  that 
reminds  the  buying  public  that 
these  Motorola  products  are 
those  they’ve  seen  advertised  in 
newspapers  and  on  billboards. 

(4)  In-store  merchandising  in 
which  dealers  are  furnished  with 
special  Vendomatic  merchan¬ 
dise  marts. 

Use  300  Newspapers 

Local  cooperative  advertising, 
with  ads  prepared  and  furnished 
by  the  Motorola  ad  department, 
^ill  appear  in  more  than  300 
newspapers  under  the  four-part 
program  carefully  prepared  to 
b*lp  dealers  “Move  Ahead  with 
Motorola.” 

The  24-sheet  posters  will 
further  the  theme  of  the  news¬ 
paper  ads.  Billboard  copy,  for 
example,  will  be  picked  up  from 
the  newspaper  and  trade  ad 
hradlines.  Professional  window 
trimmers  will  install  factory- 
prepared,  hard-sell  window  dis¬ 


plays  that  tie  in  directly  with 
the  themes  presented  in  the 
newspaper  and  billboard  ads. 
Completing  the  promotion  is  an 
attractive,  informative  array  of 
in-store  displays  and  hand-out 
pieces. 

Newspapers  Are  Basic 

“Newspapers  are  basic  to  this 
type  of  local  impact  adver¬ 
tising,”  Mr.  Farris  told  E&P. 
“We  have  always  used  news¬ 
papers  in  any  major  selling  pro¬ 
gram.  This  time,  however,  the 
co-op  campaign  is  designed  to 
assure  complete  coverage  in  each 
trading  area.  Each  ad  features 
a  single  product  line  with  strong, 
hard  -  selling  product  feature 
copy. 

“The  newspaper  ads  give 
dealers  an  opportunity  to  take  a 
direct  interest  in  the  entire  co¬ 
ordinated  sales  campaign.  News¬ 
papers,  billboards,  display  win¬ 
dows  and  in-store  merchandising 
will  all  be  saying  the  same  thing. 
Some  dealers  will  use  local  TV 
and  radio  spots  to  supplement 
the  impact  program.” 

Mr.  Farris  explained  how  the 
locally  placed,  large-space  new’s- 
paper  ads  will  be  scheduled  to 
assure  penetration  coverage, 
market-by-market.  In  cities  un¬ 
der  2.50,000  population,  1,000- 
line  ads  will  be  used  with  a 
maximum  of  two  papers. 

In  cities  between  250,000  and 
500,000,  1,200-line  ads  in  two 
papers  will  prevail.  For  cities 
between  500,000  and  one  million, 
1,500-line  ads  are  scheduled  with 
a  maximum  of  three  papers  per 
city.  Cities  over  one  million,  will 
get  1,500-line  ads  and  a  maxi¬ 
mum  of  four  papers  will  be 
used.  Schedules  call  for  two  ads 
a  week  over  a  three- week  period. 

During  the  local  impact  pro¬ 
gram,  dealers  will  recieve  a 
series  of  “Move  Ahead”  folders, 
each  one  stressing  one  of  the 
four  basic  elements  of  the  Febru- 
ary-March  campaign. 

In  several  cities,  the  program 
is  under  way  and  distributor- 
dealer  comment  to  Motorola  has 
been  enthusiastic,  indicating  the 
local  impact  campaign  is  pro¬ 
ducing  increased  sales. 

Motorola  is  planning  to  repeat 
this  type  of  campaign  twice 
more  in  1959,  said  Mr.  Farris. 
Plans  call  for  a  second  ad  bar¬ 
rage  at  the  local  level  in  Sep- 
tember-October  and  again  be¬ 
tween  Thanksgiving  and  Christ¬ 
mas. 


The  Bureau  of  Advertising, 
ANPA,  as  part  of  its  total  tool- 
up  for  Total  Selling,  has  teamed 
up  with  United  States  Steel 
Corp.  by  providing  advertising 
ideas  for  a  special  Steelmark 
Newspaper  Service  released  this 
week  by  U.  S.  Steel  for  use  by 
all  newspapers  in  developing 
home  improvement  linage. 

The  proof  book  in  standard- 
page  newspaper  format  was  pro¬ 
duced  for  U.  S.  Steel  by  Metro 
Associated  Services,  Inc.,  New 
York,  and  is  being  distributed 
with  the  March  issue  of  the 
Metro  Newspaper  Service  to 
some  4,000  dailies  and  weeklies 
in  the  U.  S.  and  Canada.  In 
addition,  U.  S.  Steel  is  mailing 
copie?  to  all  dailies. 

Copy,  Illustrations 

Like  Steel’s  “Operation  Snow¬ 
flake”  newspaper  service,  the 
Steelmark  proof  book  is  designed 
for  use  by  newspaper  salesmen 
in  the  solicitation  of  added  lin¬ 
age  from  the  widest  possible 
range  of  advertisers.  Advertis¬ 
ing  copy  and  illustrations  are 
provid^  for  every  trade  and 
artisan  that  stands  to  profit 
from  increased  home  improve¬ 
ment  activity. 

Among  the  potential  advertis¬ 
ers  covered  are  financial,  depart¬ 
ment  stores,  hardware  stores, 
plumbing  and  heating,  air  con¬ 
ditioning,  appliances,  electrical 
contractors,  utilities,  kitchen 
specialists,  general  contractors 
and  building  supply  dealers. 

Gas,  Electric  Copy 

A  two-page  insert  in  the  10- 
page  proof  book  consists  of  solid 
advertising  elements.  One  side 
of  the  insert  is  exclusively  for 


gas  interests;  the  other  electric 
interests.  Another  page  is  de¬ 
voted  to  farm  improvement  with 
suggested  ads  for  farm  supply 
dealers,  L-P  gas  and  REA  co¬ 
ops. 

A  cartoon-treatment  of  birds 
busy  improving  a  birdhouse  is 
a  continuing  theme  throughout 
the  Steelmark  home  improve¬ 
ment  service  and  comprises  the 
main  illustration  on  the  cover 


home'Tmprovement 

NEWSPAPER  SERVICE 

Name  Your  Riper 


LINAGE  BUILDER  — Cover  page 
of  U.S.  Steel  Corp.'s  '59  Steel- 
mark  Newspaper  Service  designed 
for  use  by  newspaper  salesmen 
in  solicitation  of  extra  home  im¬ 
provement  linage. 

page  (see  cut).  Cover  line  reads: 
“Brighten  Up  Your  Home  This 
Season.”  Running  in  a  vertical 
right-hand  column  on  the  cover 
are  various  symbols  of  the  or¬ 
ganizations  identified  with  home 
improvement:  Steelmark;  Home 
Improvement  Council ;  House- 
power;  New  Freedom  (gas) ; 

(Continued  on  page  18) 
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13  Ted  Bates  ‘Eggs’ 
In  ‘Top  Brass  Basket’ 


Today  all  13  client  “eggs”  are 
in  one  “top  brass  basket”  at 
Ted  Bates  and  Company,  Inc., 
New  York. 

Broadening  of  top  manage¬ 
ment  to  make  it  possible  for 
highest  officials  to  maintain  close 
contact  with  all  accounts  was 
behind  the  elevation  last  week 
of  Rudolph  Montgelas  to  presi¬ 
dent.  He  succeeded  William  H. 
Keanis,  who  has  become  vice- 
chairman  of  the  board  and  chair¬ 
man  of  the  executive  committee. 

Mr.  Montgelas  (pronounced 
mawngelas  with  a  soft  g)  will 


Rudolph  Montgelas 
continue  to  give  primai’y  time 
to  management  of  the  Colgate 
account,  he  explained  this  week. 
James  Douglass,  formerly  a 
senior  vicepresident  in  charge 
of  broadcast  operations,  is  now 
executive  vicepresident,  and  will 
handle  administrative  functions 
of  the  agency.  Richai’d  Pinkham 
has  succeeded  Mr.  Douglass. 

The  “top  brass  basket”  is  filled 
as  follows:  the  executive  com¬ 
mittee:  Ted  Bates,  honorary 
chairman,  Rosser  Reeves,  chair¬ 
man,  and  creative  head  of  the 
agency;  Mr.  Montgelas,  Mr. 
Kearns,  and  Thomas  Camese, 
senior  vicepresident  and  general 
manager. 

The  agency,  with  800  employes 
many  of  them  stockholders,  ex¬ 
pects  this  year  to  have  billings 
of  more  than  $110,000,000.  That 
compares  with  $106,000,000  in 
1958;  $103,500,000  in  1957;  and 
$3,000,000  in  1940  when  the 
agency  had  three  clients  and 
about  60  employes. 

Mr.  Montgelas  professed  to  be 
a  “friend  of  newspapers”  and 
in  particular  Sunday  supple¬ 
ments  and  comics.  Colgate  has 


long  been  a  major  user  of  the 
supplements  and  the  comics,  and, 
he  said,  expects  to  continue  so. 
But  Bates  is  known  as  a  “TV” 
agency,  and  Mr.  Montgelas  com¬ 
mented  that  there  is  no  question 
TV  is  “a  dynamic  medium  for 
demonstration  techniques  that 
were  especially  applicable  to 
packaged  goods.” 

“We  intend  to  continue  to  spe¬ 
cialize  in  packaged  goods  adver¬ 
tised  to  consumers,”  Mr.  Mont¬ 
gelas  said.  “We  may  broaden  a 
bit  to  include  .some  hard  goods, 
if  they  go  direct  to  consumers. 
We  certainly  would  take  an  ad¬ 
vertising  medium  as  an  account. 

Mr.  Montgelas  pointed  out 
that  the  agency  has  no  new  busi¬ 
ness  department  or  committee. 

“Our  greatest  strength,”  he 
said,  “comes  through  growing 
fi*om  within.  While  we  are  not 
soliciting  new  business,  if  some¬ 
one  in  our  field  comes  to  us  we 
will  be  glad  to  help  them  with 
their  advertising.  Meanwhile,  we 
consider  we  owe  it  to  our  13 
clients  to  give  each  one  the  very 
best  we’ve  got.” 

This  is  Mr.  Montgelas’  second 
hitch  as  an  agency  president. 
During  1949  and  1950  he  was 
president  of  Buchanan  &  Co., 
where  he  directed  the  Para¬ 
mount  Pictui’es  account,  a  large 
newspaper  user.  He  made  the 
leap  from  $12-a-week  mail  room 
boy  to  president  in  12  years, 
succeeding  Thomas  Buchanan 
who  died  in  1948. 

New  Dire«"lars 

This  week,  Mr.  Montgelas  an¬ 
nounced  election  of  Jeremy  Gury, 
J.  Ross  MacLennan  and  Richard 
A.  R.  Pinkham  as  members  of 
the  board  and  senior  vicepresi¬ 
dents. 

Mr.  Gury  has  been  vicepresi¬ 
dent  and  creative  director.  He 
joined  Bates  in  1956,  coming 
from  Benton  &  Bowles,  Inc. 

Mr.  MacLennan,  with  Bates 
since  1950,  is  account  group 
head. 

Mr.  Pinkham,  in  charge  of 
Broadcast  operations,  has  been 
vicepresident  of  radio-TV  at 
Bates  since  1957.  Prior  to  that 
he  was  vicepresident  in  charge 
of  advertising  at  National 
Broadcasting  Co. 


Tool~Up 

(Continued  from  page  17) 

REA;  National  L-P  Gas  Coun¬ 
cil;  and  Medallion  Home  (elec¬ 
tric)  . 

The  cover,  with  or  without 
the  identifying  symbols,  is 
adaptable  for  use  as  a  Home 
Improvement  Section  cover,  as 
an  ad  sponsored  by  a  Chamber 
of  Commerce,  a  local  utility, 
merchants’  association,  national 
building  supply  association,  or 
as  a  cooperative  page. 

The  five-column  illustration  is 
adaptable  to  tabloid  foimat,  and 
is  suitable  as  an  illustration  for 
a  large-space  individual  ad.  It 
is  also  available  in  three-column 
size. 

Copies  of  the  Steelmark  News¬ 
paper  Seiwice  being  mailed  to 
newspapers  directly  by  U.  S. 
Steel  will  be  accompanied  by 
explanatory  tip-ons.  Copies  go¬ 
ing  to  newspapers  that  are  mem¬ 
bers  of  the  Bureau  and  of  the 
Newspaper  Advertising  Execu¬ 
tives  Association  will  carry  a 
tip-on  in  the  form  of  a  “Total 
Selling  Report”  signed  by 
Charles  T.  Lipscomb  Jr.,  Bureau 
president. 

“We  believe  that  this  seiwice 
is  a  powerful  tool  for  your  use 
in  developing  home  improvement 
linage  in  connection  with  your 
participation  in  ‘Total  Selling’,” 
the  report  states  in  part. 

Copies  of  the  seiwice  may  be 
obtained  by  writing  direct  to 
Robert  C.  Myers,  director  of 
market  development,  U.  S.  Steel 
Corp.,  Pittsburgh  30,  Pa. 

Soft  Drinks  in  Cans 
To  Get  Color  Push 

A  key  part  of  a  U.  S.  Steel 
advertising  program  for  .soft 
drinks  in  throw-away  cans  this 
summer  will  be  eight  1500-line 
ads  (via  BBDO)  in  color  in  14 
newspapers  in  seven  leading 


jS^jcIriiiicsIn 
throw-away^ ' 


FEATURE  ILLUSTRATION -Dill 

is  picture  and  theme  line  fluf 
is  integrated  throughout  all  viswl 
media  in  U.S.  Steel's  1959  cannd 
soft  drink  campaign. 

soft  drink  markets.  The  mar¬ 
kets  :  Albuquerque,  Boston,  (li- 
cago,  Houston,  Ikjs  Angeles,  Mi! 
waukee  and  San  Francisco. 

Four  half-page  ads  will  nn 
in  15  newspapers  in:  Augusta, 
Ga.;  Baton  Rouge,  La.;  Bir¬ 
mingham,  Ala.;  Charlotte,  N, 
C.;  Columbia,  S.  C.;  Miami, 
Fla.;  Nashville,  Tenn.;  Pensa 
cola,  Fla.;  Washington,  D.  C; 
and  Denver,  Colo. 

Objective  of  the  program,  an 
expansion  of  U.  S.  Steel’s  pro¬ 
motion  of  canned  soft  drinks 
started  last  summer,  is  to  in¬ 
crease  sales  and  distribution  of 
canned  soft  drinks  and  thereby 
help  bottlers  increase  their  total 
volume  of  soft  drink  sales. 

Spot  radio,  network  TV,  out 
door  posters,  magazines,  direct 
mail,  and  display  material  will 
round  out  the  campaign. 

• 

Powers  Appointed 

The  Scandinavian  Timit, 
English  -  language  newspapc: 
printed  in  Denmark,  has  ap¬ 
pointed  Joshua  B.  Powers,  Inc. 
as  advertising  representatives 
North  America.  The  paper 
published  weekly  from  April 
through  September,  and  bi¬ 
weekly  from  October  througl 
March. 


Finley  Quits  HAS 

Joseph  S.  Finley,  formerly  of 
Hearst  Advertising  Service,  has 
joined  the  sales  staff  of  Good 
Housekeeping  magazine. 


NEWSPAPERS  IN  MERCHANDISING— Key  role  of  newspapers 
merchandising  was  established  by  panel  at  dinner  meeting  of  Seuthe  • 
California  Council  of  the  American  Association  of  Advertising  Agencies- 
Shown  (left  to  right)  are:  Alden  Waite,  president,  Copley  Newspepen- 
L.  S.  Van  Sant,  Pacific  Coast  manager.  Bureau  of  Advertising,  ANr  . 
Hal  Stebblns,  4-A  Council  chairman;  Warden  Woolard,  editor,  W 
Angeles  Examiner;  and  Fred  C.  Selzer  Jr.,  manager  marketing  reseerc 
Los  Angeles  Times. 
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Less  Fish 
Stories  in  Ads 


INSIDE  AD-LINES 


Goal  of  Club 

Denver,  Colo. 

Fewer  “advertising  fish 
stories”  and  more  “truth  ’n  fact” 
ads  is  the  Denver  Advertising 
Clubs  recommendation  to  adver¬ 
tisers  w’ho  seek  to  make  more 
profit  during  1959. 

In  a  two-pronged  state-wide 
effort  directed  to  advertisers 
and  consumers,  the  advei'tising 
profession  of  Denver  has 
launched  a  three-month  cam¬ 
paign  to  “bring  more  truth  into 
present-day  advertising”  and 
“acquaint  consumers  with  the 
benefits  of  sound  advertising.” 
Plans  include  spreading  the  gos¬ 
pel  of  good  advertising  via 
newspapers,  radio  and  TV  in 
Colorado. 

Ad  Qub  Ads 

The  Advertising  Club  of  Den¬ 
ver,  through  its  Advertising  Im¬ 
provement  Committee  Chaix’man 
Ted  Gomolak,  announced  that 
newspapers  throughout  Colorado 
will  be  encouraged  to  run  Ad 
Club  advertisements.  The  two 
ads,  “Don’t  run  your  business 
on  Fish  Stories,”  (see  cut)  di¬ 
rected  to  businessmen,  and  “Pa¬ 
tronize  the  advertiser  who  gives 
you  Truth  and  Facts,”  directed 
to  consumers,  ai-e  being  made 
available  to  all  publishers  who 
seek  to  upgrade  advertising.  At 
the  same  time,  Mr.  Gomolak 
said,  radio  and  television  sta¬ 
tions  are  being  asked  to  carry 
the  “Truth  in  Advertising” 
theme  via  personal  interviews 
W’ith  advertising  professionals, 
businessmen  and  educators. 

A1  Ross,  president  of  the  68- 
year  old,  475-member  Denver 
Advertising  Club,  said,  “It  is  a 
primary  responsibility  of  the 


^on'l  run  your  businoss  on  ' 
“FISH  STORIESI" 


Advertising  Club  of  Denver  to 
sponsor  a  strong  advertising 
and  publicity  program  on  truth 
in  advertising.  Every  effort  will 
be  made  during  the  next  few 
months  to  acquaint  businessmen 
with  the  basic  fact  that  truthful 
advertising  does  pay  off — in 
more  busine.ss,  more  profits  and 
more  consumer  good  will.” 

Chairman  Gomolak  indicated 
that  by  the  end  of  the  three- 
month  campaign,  an  estimated 
5,000  newspaper  advertisements, 
radio  and  television  commercials 
and  programs  will  have  been 
devoted  to  the  “Truth  in  Adver¬ 
tising”  program  in  Colorado. 

• 

Trail  Named  to  Chi 
Trib’s  Auto  Div. 

Chicago 

Appointment  of  Robei’t  E. 
Trau  to  the  automotive  division 
of  the  Chicago  Tribune's  general 
display  advertising  department 
was  announced  here  by  A.  W. 
Dreier,  manager. 

Ml’.  Trau  has  been  manager  of 
the  auto  staff  of  the  Tribune’s 
classified  advertising  depai’tment 
for  the  past  thi-ee  years.  He  has 
been  a  Tribune  employe  since 
1941,  and  for  the  past  two  years 
has  conducted  the  “Foreign  and 
Sports  Car  Report”  column  for 
the  classified  advertising  depart¬ 
ment. 


Advertising  Threatened 

Advertising  is  “at  last”  be¬ 
coming  aware  of  three  mutual 
dangers  which  threaten  all  eco¬ 
nomic  interests,  according  to  C. 
James  Proud,  president.  Adver¬ 
tising  Federation  of  America. 
He  told  Madison  (Wis.)  Ad¬ 
vertising  Club  that  the  three 
dangers  are:  run-away  inflation, 
government  interference  by  bu¬ 
reaucratic  fiat,  and  power  of 
censorship  through  tax  penalty. 

*  *  * 

Foreign  Policy  Campaign 

W.  T.  Okie,  president,  J.  M. 
Mathes,  Inc.,  will  head  commit¬ 
tee  in  ad  agency  field  to  raise 
funds  on  behalf  of  largest  cam¬ 
paign  of  citizen  education  in  for¬ 
eign  policy  ever  undertaken  by 
private  auspices  in  this  coun¬ 
try.  Announcement  was  made 
by  nonpartisan  Foreign  Policy 
Association,  New  York. 

ii>  *  * 

Orwellian  Era  in  'TV? 

Robert  E.  Lusk,  president, 
Benton  &  Bowles,  Inc.,  has  ac¬ 
cused  critics  of  TV  program¬ 
ming  of  inviting  an  Oi-wellian 
era  of  “Big  Brother”  by  sug¬ 
gesting  that  public  be  force-fed 
a  cultural  TV  diet.  In  speech 
before  Adcraft  Club  of  Detroit, 
Lusk  described  TV  as  “an  es¬ 
cape  medium  for  most  Ameri¬ 
cans”;  declared  that  selection 
of  TV  programs  must  be  made 
“only  by  viewers  themselves.” 
Mr.  Lusk  also  endorsed  the 
gravitation  of  TV  programming 
responsibility  from  networks  to 
independent  package  show  pro¬ 
ducers  and  assignment  of  pi’o- 
gram  selection  to  ad  agencies. 


No  Downtown  Cure-All 

Specific  cure  for  ills  of  na¬ 
tion’s  Main  Street  shopping  dis¬ 
tricts  not  yet  found,  reports 
Chain  Store  Age.  Chains  would 
prefer  community-wide  actions 
that  improve  entire  retailing  dis¬ 
trict  in  central  core,  but  are 
not  w’aiting  for  organized  citizen 
or  retailer  action  before  reach¬ 
ing  decisions  on  downtown 
stores.  .  .  .  Masters,  Inc.,  chain 
of  discount  depai’tment  stores, 
w’ill  open  five  new-type  stores 
called  “Masterettes”  ranging  in 
size  from  5,000  to  12,000  sq.  ft. 
First  of  these  will  open  April 
15  in  Lancaster,  Pa. 


Carnation  Blooming 
Carnation  Co.,  Los  Angeles, 
has  shifted  its  advertising  em¬ 
phasis  to  newspapers  for  ’59  and 
will  place  39%  of  its  total  ad 
budget  in  this  medium.  An¬ 
nouncement  was  made  by  com¬ 
pany  officials  meeting  in  L.  A. 
office  of  Bureau  of  Advertising, 
ANPA,  for  discussion  of  sched¬ 
ules  and  plans  for  Albers  Cereal. 

*  *  * 

‘Popsicle’  Sweepstakes 
Full-color  newspaper  ads  (via 
Erwin  Wasey,  Ruthrauff  & 
Ryan,  Inc.)  in  112  Sunday  comic 
sections  among  media  to  be  used 
in  April  by  Joe  Lowe  Corp., 
manufacturers  and  licensees  of 
“Popsicle”  and  other  ice  cream 
confections,  to  announce  “Pop¬ 
sicle”  Railroad  Sweepstakes  for 
kids.  .  .  .  Newspapers  among 
media  being  considered  by  Roma 
Wine  Co.  in  new  promotion  cam¬ 
paign  (via  Norman,  Craig  & 
Kunimel).  Roma  has  already 
scheduled  four-color,  two-page 
spread  for  March  21  issue  of 
Saturday  Evening  Post.  It  will 
mark  first  wine  ad  ever  carried 
by  that  magazine.  .  .  .  Phillips 
Petroleum  Co.  boosting  ’59  news¬ 
paper  schedule  to  include  close 
to  160  dailies  (via  Lambert  & 
Feasley,  Inc.).  Campaign  started 
this  week  in  Salt  Lake  City;  will 
spread  to  other  sections  of  coun¬ 
try. 

4c  * 

New  Products 

Bristol-Myers  Co.  and  Glen 
brook  Laboratories,  both  test 
marketing  new  products.  B-M 
will  start  testing  in  newspaper: 
before  year’s  end.  Currently  B 
M  not  using  new’spapers  on  any 
of  its  regular  brand  lines.  New 
items  are  split  among  B-M  agen 
cies:  Doherty,  Clifford,  Steers 
&  Shenfield;  Young  &  Rubicam 
Inc.;  and  BBDO.  Glenn 
Johnston,  vicepresident  Glen 
brook  Labs,  a  division  of  Ster 
ling  Drug  Co.,  reports  three  new 
products.  Fizrin,  an  instant 
seltzer,  and  Instantine,  a  buff¬ 
ered  analgesic  tablet,  both  via 
Compton  Advertising,  Inc.,  are 
not  being  tested  in  newspapers. 
A  third  secret  product,  not  yet 
assigned  to  an  agency,  may  be 
tested  in  newspapers. 

*  *  * 

'TV-Print  Study- 
Miles  A.  Wallach  Research, 
New  York,  reports  it  will  start 
shortly  a  new  study  designed  to 
pinpoint  comparisons  between 
broadcast  and  print  media. 
Group  of  national  advertisers 
will  finance  the  study.  The  con- 


Direct  Mail  Expenditures 
Direct  Mail  Advertising  As¬ 
sociation  claims  total  ad  ex¬ 
penditure  for  direct  mail  in  1958  _  _ 

—  $1,817,290,000  —  is  second  troversial  cost-  per  -  thousand 
only  to  that  of  newspapers.  The  comparisons  will  not  be  re- 
’58  total  is  8%  over  1957’s  take,  searched. 

EDITOR  &  PUBLISHER  for  February  21,  1959 


20 


During  the  year  1938 

! 

The  Washington  Post  and  Times  Herald 

gained  481,406  lines  of  advertising 

while  the  other  seven-day  paper 
lost  1,347,540  lines 
and  the  third  paper 
lost  174,435  lines. 

Source:  Official  Media  Records  figures 

\ 

For  moro  than  20  years  Washington's  R.O.P.  color  newspaper. 

Represented  By:  Sawyer,  Ferguson,  Walker  Co.— New  York,  Chicago,  Detroit,  Atlanta,  Philadelphia,  Son  Francisco,  Los  Angeles;  Joshuo  B.  Powers, 
Ltd.— London,  England;  Senor  G.  Enriquez  Simoni— Mexico  City,  Mexico;  Allin  Associates— Toronto  and  Montreal,  Conado;  The  Hal  Winter  Co.,  Florida  Hotel 
ond  Resort  adv.  rep.— Miami  Beach,  Florida;  Tom  McGill,  New  England  Hotel  and  Resort  adv.  rep. — West  Roxbury,  Massachusetts;  Lou  Robbins,  New  York 
and  New  Jersey  Hotel  ond  Resort  adv.  rep.— 1 265  Broadway,  N.Y.,  N.Y.;  Puck,  The  Comic  Weekly, 
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Rambler  Sets  Schedule 
In  2,400  Newspapers 


An  increased  newspaper  ad¬ 
vertising  campaign  involving 
moi-e  than  2,400  dailies  and 
weeklies  has  been  started  by 
American  Motors,  according  to 
Fred  W.  Adams,  director  of 
automotive  advertising  and  mer¬ 
chandising. 

He  said  that  even  before  this 
new  expansion,  which  includes 
radio  and  magazines,  the  adver¬ 
tising  program  for  ’59  was  “the 
largest  in  Rambler  history.”  The 
newspaper  schedule  calls  for 
larger-space  layouts  than  used 
last  year. 

In  addition,  full-page  color 
ads  are  set  for  This  Week, 
Parade,  American  Weekly  and 
Family  Weekly. 


Diplomat  Cigarets 
Make  N.Y.  Debut 

An  intensive  newspaper  sched¬ 
ule  was  used  in  all  New  York 
dailies,  this  week  meshed  with 
a  saturation  spot  radio  campaign 


and  subway  car  cards,  by  North 
American  Cigarette  Manufac¬ 
turers,  Inc.,  to  introduce  its  new 
popular  price,  king-size,  soft 
pack  Diplomat  cigarets. 

Baltimore,  Washington  and 
Philadelphia  dailies  get  copy  on 
Feb.  23. 


LEADERSHIP 

The  Buffalo  Courier-Express 
leads  in  overall  advertising 
linage  in  16  local  and  20 
national  classifications — and 
in  8  others  combining  space 
of  both  types. 

ROP  Color  available  both  daily 
and  Sunday 

Member:  Metro  Sunday  Comics 
and  Sunday  Magazine  Net¬ 
works 

Buffalo  Courier-Express 

Western  New  York’s  Only  Morning 
and  Sunday  Newspaper 

Repr«»«ntotiv«» : 

ScoLARo,  Meeker  &  Scott 

Pocific  CoQSt : 

Doyle  &  Hawley 


Hertz  Using  Split 
Run  for  Ad  Test 

Chicago 

Hertz  kicked  off  its  1959  car 
leasing  ad  campaign  this  month 
with  two  different  full-page  ads 
in  the  same  edition  of  the  Chi¬ 
cago  Tribune,  which  will  alter¬ 
nate  the  ads  throughout  its 
press  run. 

Reason  for  the  split  run  is  to 
provide  a  yardstick  for  meas¬ 
uring  impact.  Results  of  the 
ads  will  be  measured  through 
requests  received  for  a  free 
booklet  on  Hertz  car  lease 
seiwice. 

Although  each  ad  is  designed 
to  encourage  companies  and 
businesses  to  use  Hertz  car 
lease  service  to  solve  automobile 
transportation  problems,  copy 
and  layout  is  completely  differ¬ 
ent.  One  ad,  headlined  “Baffled 
by  sales-car  fleet  costs?”  pic¬ 
tures  a  worried  executive.  The 
,  copy  discusses  four  major  ad- 
'  vantages. 

I  The  second  ad  pictures  a  dis¬ 
gruntled  cartooned  caricature — 
perhaps  a  management  execu¬ 
tive — helplessly  rolling  down  an 
I  incline  wrapped  in  an  automo- 
j  bile  tire.  Behind  him  streams 
i  paper  money  to  illustrate  the 
■  headline;  “Management  Night- 
1  mare  (poorhouse-bound  at  too 
:  much  a  mile).” 


The  same  ads  will  appear  in 
the  Tribune  once  each  in  March, 
April  and  May  on  a  split  run 
basis.  An  eight-time  schedule  in 
the  Wall  Street  Journal’s  Mid¬ 
west  Edition  will  alternate  the 
two  ads  during  February, 
March,  April  and  May  (via 
Needham,  Louis  &  Brorby, 
Chicago) . 


Campaign  Roundup  . . . 

The  '59  national  ad  campaign 
(via  Doremus  &  Co.)  of  the 
National  Association  of  Insur¬ 
ance  Agents,  gets  undeiway 
March  1.  TV  gets  lion’s  share.  A 
kit  contains  special  new.spaper 
ads.  Use  of  Sunday  supplements 
is  also  planned. 


•  Half  and  one-third  page  Henry  A.  Erbach 

ads  in  comic  sections  of  97  Sun-  Erbaob  Sucooodina 
day  newspapers  being  used  by  i  ii  .  *  1,- 

General  Mills  as  part  of  intro-  Tumbell  at  A-K. 
ductory  campaign  for  Sure-  Henry  A.  Erbach,  a  i 
champ  dry  dog  food.  of  the  Allen-Klapp  Cor 


ductory  campaign  for  Sure-  Henry  A.  Erbach,  a  member 
champ  dry  dog  food.  of  the  Allen-Klapp  Company's 

,  New  York  sales  staff  since  1953, 

I  ct  1  m  11  named  to  succeed  John 

Chi.  Trib  Study  Tells  W.  Tui-nbell,  who  is  retiring 
Of  Appliauce  Purchases  March  31  as  vicepresident  and 

manager  of  the  New  York  office 
Chicago  Allen-Klapp  Co.,  publishers 
Consumer  attitudes  toward  the  i-epresentatives 
purchase  of  major  appliances  j^r.  Tumbell,  who  has  been 
are  revealed  in  a  shopper  an-  the  Allen-Klapp  organiza- 

alysis  recently  completed  by  the  25  years,  is  retiring 

Chicago  Tribune  s  research  staff,  after  almost  50  years  of  seivice 
Based  on  personal  interviews  newspaper  advertising 

with  female  heads  of  2,002  met-  business.  He  began  his  career 
ropolitan  Chicago  households,  York  American 

the  Tribune  study  investigated  ^nd  was  later  associated  with 
functional  and  emotional  needs  F.  P.  Alcorn  Co.,  newspaper  rep¬ 
leading  to  the  purchase  of  a  resentatives,  for  over  20  years 
major  appliance.  Because  they  before  joining  Allen-Klapp. 
deal  primarily  in  basic  attitudes 

of  individuals,  findings  can  be  -Started  in  Retail 

applied  with  equal  force  to  any  t:,  .  i.  j 

major  appliance  market  place.  v  ‘  J  nf 


-Started  in  Retail 
Mr.  Erbach,  a  graduate  from 


kT  7,7  .  /  t-  ,,  Fordham  Univeiaity  School  •( 

H„!hl,ghteot  the  study,  which  Business  in  1960,  beU  his  * 
investigated  numerous  ques-  ..  i  j 

..  ,  j  u  A  mg  career  as  a  retail  ad  sales- 

tions,  were  released  bv  A.  W.  ,  ..  r  ?  i  j  /xt  vi 

T--  ■  r  XU  Tt  -1,  >  man  for  the  Lono /stand  (N.  I.) 

Dreier  manager  of  the  Tribunes  gtar-Joumal  and  later  joined 


general  display  ad  division. 


the  national  advertising  sales 
staff  of  the  Cincinnati  (Ohio) 
Times-Star  in  the  New  York 
office  in  1952.  He  became  associ¬ 
ated  with  Allen-Klapp  Co.,  the 


Key  Qub  Ad  Helps  Z. 

loi  1*  office  in  1952.  He  became 

LluJock  hehools  ated  with  Allen-Klapp 

Norfx)LK,  Va.  following  year. 

Sixty-three  student  members  • 

of  Key  Clubs  here  ran  a  paid  Ad  Dept.  Mauafjers 
l,00n-line  ad  in  the  Sunday  Vir-  Appoiule«l 

ginian-rilot  of  Feb.  1  to  appeal  ‘  * 

to  the  people  of  Norfolk  and  JOHNSTOWTi,  Pa. 

the  students  in  the  three  high  Two  promotions  within  the 


schools  concerned  for  a  peace-  advertising  department  of  the 
ful  reopening  of  their  schools.  Johnstown  Tribune-Democrat 
Key  Clubs  are  part  of  an  in-  have  been  announced  by  Walter 
ternational  organization  of  high  W.  Krebs,  editor-publisher, 
school  student  leaders  and  are  William  R.  Sanders  Jr.,  wn- 
sponsored  by  the  Kiwanis  Club,  nected  with  the  department  since 
Headlined,  “A  Resolution,”  1947,  becomes  retail  advertising 
the  ad  asked  that  reopening  ^  manager.  He  had  been  classified 
completed  “as  smoothly  and  as  advertising  manager,  a  position 
quickly  as  possible  so  that  we  as  yet  unfilled.  John  E.  Eashj 
may  proceed  with  our  immedi-  since  1950  working  on  nation® 
ate  objective  —  to  obtain  an  linage,  has  been  made  nation® 
education.”  advertising  manager. 
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TRIB  READERS  MORE 
BECAUSE  THEY’VE  GOT  MORE... 


Sui  veys  rate  the  Herald  Tribune  top  in  the  New  York  market . . .  among 
the  quality  families  who  buy  quantity— at  a  profit!  The  latest  Herald  Tribune 
Home  Study  shows  that  one-half  of  Trib  families  own  stocks  and  bonds . . . 
are  in  the  $7, 000-plus  income  bracket . . .  73%  of  Trib  males  hav'e  executive 
and  managerial  positions.  So  naturally  they  have  more  wants  and  needs 
. . .  more  disposable  income . . .  buy  more!  It  adds  up.  Get  full  facts— today! 

sKeratb  tribune 

Today's  VITAL  Newspaper/ 
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230  West  41st  Street,  New  York  36,  N.  Y. 
A  European  Edition  of  the  Herald  Tribune  is  published  daily  in  Paris 
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Research  Says 
Retail  Ads  Do 
Boost  Sales 

Chicago 

It’s  admittedly  risky  for  an 
advertising  agency  to  tell  a 
client  that  it  is  going  to  under¬ 
take  a  research  analysis  of  a 
newspaper  ad  campaign  to  de- 
tennine  actual  sales  results. 

However,  Henri,  Hurst  &  Mc¬ 
Donald,  Inc.,  took  a  chance  on 
the  boomerang  and  told  Admiral 
Corp.  that  it  would  track  down 
both  actual  sales  and  store  traf¬ 
fic  directly  attributable  to  a  re¬ 
cent  black-and-white,  dealer¬ 
listing  series  in  more  than  90 
major  dailies. 

Added  Sales  Reported 

Through  its  marketing  re¬ 
search  department,  the  agency 
arranged  for  interviews  with 
more  than  200  retailers  in  more 
than  30  key  markets.  Here  are 
the  findings: 

Of  the  total  dealers  seen,  60% 
reported  added  sales  of  stereo¬ 
phonic  high  fidelity  instnaments 
and  remote  control-tuned  tele¬ 
vision,  these  sales  directly  trace¬ 
able  to  the  advertising. 

(The  remaining  40%  were 
dealers  who  had  not,  at  inter¬ 
view  time,  as  yet  analyzed  their 
sales  during  the  advertising 
period,  or  who  were  such  small 
retailers  that  any  sales  increases 
were  not  immediately  measur¬ 
able). 

Increased  Traffic 

The  research  also  set  out  to 
learn  whether  there  had  been 
any  increased  store  traffic  re¬ 
sulting  from  the  ads.  There  was. 
Consumer  visits  to  showrooms. 


directly  traceable  to  the  adver¬ 
tising,  were  reported  by  72% 
of  dealers  interviewed.  A  num¬ 
ber  also  volunteered  that  they 
had  noted  a  boost  in  telephone 
inquiries  making  specific  refer¬ 
ence  to  the  ads  and  the  prod¬ 
ucts  described  in  them. 

Dealers  themselves  were 
aware  of  the  quality  of  the  ads. 
“Really  eye-catching;’’  “cer¬ 
tainly  a  new  approach;’’  and 
“ads  were  definitely  read,  ac¬ 
cording  to  customers’’  were  some 
of  the  retailer  comments. 

This  was  an  “off-beat”  series 
using  the  big  picture  technique. 
Subjects  included  a  diapered 
moppet,  wearing  a  battered  fe¬ 
dora;  a  “real  gone  version  of 
Whistler’s  Mother;  and  a  three¬ 
eyed  man  who  challenged  the 
reader  with:  “ME  different? 
You  should  see  Son-R!”  (Ad¬ 
miral’s  remote  control  tuner  for 
television ) . 

• 

Newspaper  Workbook 
Ready  for  Retailers 

Ladies’  Home  Journal  is  dis¬ 
tributing  the  10th  edition  of  its 
advertising  Workbook  for  Re¬ 
tailers  to  3,000  of  the  principal 
food  retailers  throughout  the 
countiy. 

The  workbook  is  a  library  of 
newspaper  food  advertising.  It 
is  designed  for  practical  use  by 
the  retailer  in  search  of  ideas. 

Workbook  No.  10  contains  335 
pages  of  reproductions  of  news¬ 
paper  supermarket  advertising 
from  all  over  the  U.  S.  and  Can¬ 
ada.  The  ads,  chosen  for  su¬ 
perior  theme,  copy  and  layout, 
are  classified  according  to  holi¬ 
days,  seasons,  various  super¬ 
market  departments,  and  under 
such  headings  as  manufacturer 
promotions,  special  sales,  insti¬ 
tutional  and  openings  and  anni¬ 
versaries. 

All  ads  were  run  in  the  period 
January-April  1958. 
j  A  special  section  of  the  Work- 


THE  BEST  READERS 
IK  CLEVELAND  ARE 
THOSE  WHO  CAN  BUY 


the  people  most  apt  to 
buy  more  things  tomorrow 
will  be  reading  the  News 
TONIGHT 


NEWS 


First  in 
Furnishings 

New  London  is  top 
household  market  for  fur¬ 
niture  and  HH  appliances 
of  all  Connecticut  cities  of 
25,000  or-over  population. 
Average  family  spending: 
$603  (SM  ’58  Survey).  Sell 
k  in  style — through 


(Tlir  lag 


NEW  LONDON,  CONNECTICUT 
National  H»pr»%»ntaliv»s; 
GILMAN,  NICOLL  «  RUTHMAN 


book  is  devoted  to  photographs 
of  foods  “in  use”  that  are  avail¬ 
able  from  leading  manufactur¬ 
ers  for  illustrations  in  retail  ads. 

The  workbook  is  produced  for 
distribution  on  request  to  ad¬ 
vertising  retailers  who  are  mem¬ 
bers  of  the  National  Associa¬ 
tion  of  Retail  Grocers  and  who 
are  recommended  by  NARGUS, 
and  also  to  retailers  who  are 
users  of  LHJ  merchandising 
services. 


Excise  Tax  Applied 
To  Co-op  Ad  Funds 

Washington 

A  Treasury  regulation  which 
may  tend  to  discourage  coopera¬ 
tive  advertising  shared  by  dis¬ 
tributor  and  retailer,  became 
effective  Feb.  2  over  the  objec¬ 
tion  of  members  of  Congi'ess 
who  had  asked  that  the  rule  be 
held  in  abeyance  pending  study. 

Reversing  a  policy  of  25  years 
standing,  the  rule  affects  situa¬ 
tions  where  manufacturers  add 
to  the  billing  of  each  item  a  sep¬ 
arate  amount  which  is  set  up  as 
a  credit  against  local  advertising 
costs. 

The  new  ruling  computes  the 
excise  tax  on  the  basis  of  the 
manufacturer’s  billing  without 
offset  for  the  advertising  allow¬ 
ance,  thereby  increasing  the  ex¬ 
cise. 

• 

Agency  Roundup 

•  “21”  Brands,  Inc.,  has 
awarded  the  advertising  for  Bal- 
lantine’s  Scotch  whisky  and  its 
other  products  to  Cunningham 
&  Walsh,  Inc.  C&W  will  ^gin 
work  on  the  $500,000  account 
on  March  1. 

* 

•  Miss  Blanche  Cosgrave,  for¬ 
merly  media  research  manager 
at  Ruthrauff  &  Ryan,  Inc.,  for 
15  years,  has  joined  Bryan 
Houston,  Inc.,  as  budget  coordi¬ 
nator  for  Whitehall  Labora¬ 
tories  products. 

*  *  ♦ 

•  Effective  March  2,  Sher¬ 
wood  Dodge  will  join  Warwick 
&  Legler,  Inc.,  as  vicepresident 
and  marketing  director.  He  was 
formerly  national  marketing  di¬ 
rector  for  Foote,  Cone  &  Beld- 
ing,  and  most  recently,  executive 
vicepresident  of  Fletcher  D. 
Richards,  Inc. 

*  *  * 

•  Western  Advertising 
Agency,  Chicago,  has  appointed 
Richard  C.  Art  as  director  of 
media. 

*  *  * 

•  Vincent  C.  Skelton  and  John 
B.  Caldwell  have  been  named 
research  director  and  director 
of  marketing  respectively  of 
MacManus,  John  &  Adams,  Inc. 
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Retail  Ads 
Held  Aid  To 
Europe’s  Ills 

Boston 

Many  of  Europe’s  economic 
problems  would  be  “diminished" 
by  a  program  of  retail  adver¬ 
tising  comparable  to  the  U.  S, 
John  C.  Dowd,  president,  Jolui 
C.  Dowd,  Inc.,  Boston  adver¬ 
tising  agency  told  a  meeting 
of  Northeastern  University  busi¬ 
ness  students  last  week. 

Mr.  Dowd  said  that  “retail 
advertising  in  major  European 
newspapers  is  ‘scanty,’  and  with¬ 
out  retail  advertising  you  cannot 
have  mass  buying,  and  without 
mass  buying  you  cannot  have 
mass  production.” 

Mr.  Dowd  also  president  of 
Dowd,  Redfield  and  Johnstone, 
New  York,  sharply  criticized  ad¬ 
vertising  “racke^rs,”  stating 
that  advertising  is  a  profession 
with  highly  competitive  but 
ethical  standards. 

“The  few  unscupulous  men  in 
advertising  give  it  a  bad  repu¬ 
tation,  but  it  is  impossible  for 
‘racketeers’  to  exist  long  in  the 
field.  Governmental  controls  such 
as  the  Pure  Food  and  Drug 
Administration  or  the  Federal 
Trade  Commission  are  effective 
in  stopping  them. 

“When  the  government  cannot 
act  directly  against  unethical 
advertising  or  products  then  the 
people  will.  The  American  people 
are  not  ‘fools’.  If  the  product 
does  not  live  up  to  its  claims, 
it  will  soon  disappear  from  the 
market  because  the  people  will 
not  continue  to  buy  it,”  he  added. 

• 

8  Firms  Can  Offer 
Glass-Fiber  Color  Mats 

Color  Production  Service,  Inc. 
has  set  up  an  arrangement  to 
localize  service  on  its  new  Travis 
glass-fiber  mats  which  have  non¬ 
shrink  qualities  especially  suit¬ 
able  in  color  work. 

Eight  firms  in  five  cities  have 
been  franchised  to  produtt 
Travis  mats  for  ROP  color  in 
newspapers.  The  service  is  de¬ 
signed  to  assist  agencies  wd 
advertisers  servicing  materials 
from  New  York,  Chicago,  San 
Francisco,  Los  Angeles  and 
Seattle. 

• 

Gets  Haiti  Weekly 

Joshua  B.  Powers,  Inc.,  h*®  l 
been  appointed  advertising  rep¬ 
resentatives  in  the  U.  S.,  Can¬ 
ada  and  Mexico  for  the  weekly 
Le  Nouveau  Monde  of  Cap 
Haitien,  Haiti. 
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Looking  for 

TOP 

Newspaper 

Buys? 

The  boom  town  twins  again  led  the 
nation’s  newspapers  in  advertising 
volume  in  1958,  but  look  who’s  third 
again.  The  Milwaukee  Journal  has 
been  among  the  top  three  for  ten 
years  in  a  row  —  five  times  in  first 
place. 

Advertisers  like  Milwaukee’s  steady, 
solid  growth.  They  like  our  one- 
paper  coverage  of  9  out  of  10  homes 
in  a  metropolitan  area  with  1,170,000 
people.  They  like  Milwaukee’s  profit- 
producing  purchasing  power,  fifth 
highest  of  the  20  largest  markets. 
And,  they’re  all  in  favor  of  the 
milline  rate— 20‘^f  below  the  average 
for  newspapers  of  comparable  size. 


THE  MIIWAUKEE  JOURNAl 

National  Representatives, 
O’Mara  &  Ormshee,  Inc. 


- . .  . . . . MEOiA  RECOADS . . . . . . . 

MEDIA  RECORDS,  INC.  | 

NEW  YORK  CHICAGO  COLUMBUS  SAN  FRANCISCO  « 


IH'JVD'^RS  IN  ADVSRTisinr.  IN  THK  u.r;. 
YKAR  - 


TOTAL  ADVERTISING 


LINAGE 


1.  Los  Angeles  Times  -  M  &S .  65,378>1/;* 

2.  Miami  Herald  -M&S  .  5^', 037,633 

3-  Milwaukee  Journal  -3&S  ‘30,i;7**,323 

4.  New  York  Times  -  M&  S  .  50,655,463 

5.  Chicago  Tribune  -M&S  .  50,080,535 

6.  Cleveland  Plain  Dealer  -M&S  .  43, '728, 270 

7.  v/ashington  Star  -  S  &  S  .  *+1,7^9,927 

3.  New  Orleans  Times-Picayune  .  41,191,750 

9-  Houston  Chronicle  -  S  &  S  .  40,473,^6 

10.  Baltimore  Sun  -  E  &  S  .  39,956,396 


I 

f 


M 

£ 

V 

1 
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RETAIL 


1.  Los  Angeles  Times  -M&S  .  3^,938,816 

2.  Milwaukee  Journal  -  E  &S  .  29,55^,3^5 

3.  Miami  Herald  -M&S  .  29,369,037 

4.  New  York  News  -  M&  S  .  29,068,177 

5.  Chicago  Tribune  -  M  &  S  .  28,493,312 

6.  Washington  Star  -  E  &  S  .  26,168,639 

7.  New  Orleans  Times-Picayune  .  26,099,166 

8.  Baltimore  Sun  -  E  &S  .  23,575,696 

9.  Houston  Chronicle  -  E  &  S  .  23, 3^, ^96 

10.  Cleveland  Plain  Dealer  -M&S  .  22,468,645 


CLASSIFIED 


I 

I 

I 


1.  Los  Angeles  Times  -  M  &  S  .  19,238,011 

2.  Miami  Herald  -  M&  S  .  16,775,690 

3.  Milwaukee  Journal  -  E&S  .  13,5^,041 

4.  Cleveland  Plain  Dealer  -M&S  .  13,^79,699 

5.  New  York  Times  -  M&  S  .  12,262,228 

6.  Minneapolis  Star  &  Tribune  .  12,026,3^0 

7.  Akron  Beacon  Journal  -  E  &  S  .  11,541,675 

8.  Cincinnati  Enquirer  -  M  &  S  .  11,403,652 

9.  Chicago  Tribune  -M&S  .  10,844,240 

10.  Denver  Post  -  S  &S  .  10,560,342 


AUTOMOTIVE 


1.  Providence  Journal  -  M  &  S  .  2,838,152 

2.  Miami  Herald  -M&S  .  2,8l8,991 

3.  Baltimore  Sun  -  E  &S  .  2,247,737 

4.  Jacksonville  Times-Unlon  -M&S  .  2,204,721 

5.  Rochester  Democrat  &  Chronicle  .  2,l8l,017 

6.  Washington  Post  &  Times-Herald  .  2,120,653 

7.  Milwaukee  Journal  -  E  &  3  .  2,089,263 

8.  Tampa  Tribune  -M&S  .  2,045,4l0 

9.  Phoenix  Republic  -M&S  .  2,022,371 

10,  Los  Angeles  Times  -M&S  .  1,975, '♦38 


R  0  P  COLOR 


1.  Milwaukee  Journal  .  2,400,344 

2.  Los  Angeles  Times  .  1,882,231 

3.  Miami  Herald  .  1,679,383 

4.  Chicago  Tribune  .  I,603,8l5 

5.  Salt  Lake  City  Tribune  .  1,462,789 

6.  Atlanta  Journal  &  Constitution  .  1,458,846 

7.  St.  Louis  Globe-Democrat  .  I,4l8,262 

8.  Hoiiston  Chronicle  .  1,348,518 

9.  Birmingham  News  .  1,339,785 

10.  Nashville  Tennessean  .  I,295,4l6 


I 

I 


I 


i 

I 
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ADVERTISER  •  NEWSPAPER 


Most  advertising  managers  «Best  Buys’  Add 
admit  that  the  price  compara-  p  Retailers 

tive  has  been  abused  and  mis-  neiaiiers* 

used  in  recent  yeai-s  to  a  point  Buffalo,  N.  Y. 

where  consumer  confidence  has  J.  N.  Adam  &  Co.  has  been 
been  shaken  and  the  eflFective-  putting  added  zip  into  its  mid- 
ness  of  advertising  has  been  week  business  with  the  help  of 
hurt.  a  Wednesday  “Best  Buys”  ad- 

Retailers  here  are  of  the  vertising  program, 
opinion  that  if  comparative  price  In  recent  years  there  has  been 
advertising  is  restored  to  a  posi-  nn  increasing  concentration  of 
tion  of  honesty,  accuracy  and  downtown  department  store 
credulity,  store  business  as  a  business  in  Buffalo  on  Mondays 
whole  will  benefit  and  the  pull-  and  Thursdays.  These  have  1k- 
ing  power  of  newspaper  adver-  come  the  two  big  volume  days 
tising  will  increase.  of  the  week,  aided  by  nigit 

It  is  known  that  the  “new  openings  on  both  days, 
look”  in  newspaper  advertising  ,  Downtown  stoi-es  have  tended 
here  is  due,  in  large  measure,  «  concentrate  the  major  por- 
to  the  stern  attitude  being  taken  ^lon  of  their  adxjrtismg  an 
by  the  Federal  Trade  Commis-  Monday  and 

Sion  on  the  use  of  price  com-  Thursday  selling,  with  heavy 

paratives.  ^  ® 

and  Wednesday  papers. 

Advertising  managers  here  j_  n.  Adam  &  Co.  is  anxious 
are  paying  close  heed  to  the  spread  out  its  business  more 
FTC’s  new  guide  book  designed  evenly  through  the  week, 
to  eliminate  exaggerated  and  J.  N.  Adam  has  been  running 
deceptive  claims  in  advertising,  a  series  of  Wednesday  promo- 
Buffalo  store  ad  managers  are  tions  which  it  calls  “Best  Buys”, 
“scared  stiff”  by  the  prospect  Carefully  selected  items  from 
of  being  cited  in  the  press  by  virtually  every  department  store 
ii.  r.rr.o  jr  •  i  j-  j  are  featured  at  attractive  pncos. 

*"‘«l«^ding  adver-  spotlights  the  “Best 

tising.  They  say  such  citations  ^ 

cause  irreparable  damage  to  a  jjj  ^jjg  Tuesday  night  Buffalo 
store’s  consumer-relations,  re-  Evening  News.  These  ads  usual- 
gardless  of  how  trivial  the  FTC  ly  range  in  size  from  six  to 
charge  might  be.  eight  columns,  full  depth. 


Buffalo  Store  Ads 
Changing  Character 


New  Trend  Favored 


Casting  speed,  quality  ^  with 


KEMP  STEREO 
AND  REMELT  POTS! 


Install  Kemp  pots  in  your  casting  department  and 
watch  capacity  go  up,  costs  go  down.  Kemp’s  immer¬ 
sion  heating  system  applies  heat  to  the  metal  from 
inside  the  pot  .  .  .  keeps  temperature  distributed 
evenly.  Hot  spots  are  eliminated,  dross  formation 
drastically  reduced,  to  give  you  finer  plates  with  fewer 
rejects. 

Temperature  control  is  exact,  with  fast  recovery 
rates.  Size  for  size,  you  can  turn  out  more  plates  at 
lower  cost  with  Kemp  pots.  And  Kemp  has  the  right 
size  pot  to  meet  your  needs. 

To  improve  your  operation  and  cut  costs,  ask  your 
Kemp  Representative  about  Kemp  gas  or  electric  fired 
pots  and  the  Kemp  Automatic  Metal  Loader.  Or 
write  direct  for  Bulletins  IE-9  and  IE-10.  The  C.  M. 
Kemp  Mfg.  Co.,  405  E.  Oliver  St.,  Baltimore  2.  Md. 


KEMP 


^MORjyNG  >^Vp^CATI 

Demos 


Obreund 

Catling  Polt  W"" 
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Amoig  the 
18  metropolitae  areas 
of  1,000,000  or  more 
population,  Kansas  City 
is  the  only  one 
rated  hy  Sales  Management 
as  a 

“High  Spot,  Preferred  City” 
in  retail  sales 
for  the  last  6  months 
of  1958 


Already  in  a  circulation  upsurge, 
4,000  increase  in  the  past  year. 

The  Star  expetts,  in  1959,  to  offer 
advertisers  a  further  bonus 
of  new  readers,  together 
with  significant  increase  in 
reader  influence  and  merchandising 
effectiveness. 

Definitely,  for  1959,  Kansas  City 
is  a  market  where  intensive 
promotional  and  advertising  efforts 
will  pay  off  handsomely. 


Virtually  every  index 
of  business  health 
.  .  .  home  construction, 
bank  clearings,  bank  deposits, 
consumption  of  electricity  .  . . 
reveals  Kansas  City 
rebounding  so  strongly 
from  the  recession 
effects  of  early  1958 
that  it  actually  shows 
gains  in  ’58  over  ’57 


—when  you  use 
The  Kansas  City  Star, 
with  its  mass  coverage 
and  high  percentage  (95%) 
of  home  deliveries 
to  total  circulation, 
to  achieve 
your  sales  and 
distribution  goals 
in  this  million-person, 
2-biHion-dollar  market. 


THE  KANSAS  CITY  STAR 


KANSAS  CITY 

1729  Grand  Av«. 
HAnhon  M200 


CHICAGO 

707  S.  Stot.  St. 
WEbtMt  9-0332 


NEW  YOKK 

21  E.  40rti  St. 
Mvrroy  HiH  3-5161 


SAN  FRANCISCO 

623  MaHi.t  St. 

CArIM  1-2003 
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Reuter  Closes 
Its  Service  to 
Argentina 

By  Basil  Thomson 


he  tried  to  make 
Canada  the 
fourteenth  state 


Buenos  Aires 
Reuter’s  dignified  withdrawal 
after  18  years  of  operation  in 
Argentina  has  produced  no  ap¬ 
parent  void. 

Most  of  the  agency’s  eight 
subscribers  used  the  service  as 
supplementary  to  another — in 
only  the  tabloid  El  Mundo  was 
Reuter  the  major  seiwice. 

Hard-pressed  El  Mundo  did 
not  turn  to  UPI  or  AP  but  de¬ 
cided  to  make  do  with  Agence 
France  Presse. 

For  Reuter  there  was  irony 
in  this  decision,  for  AFP  is  the 
spiritual  successor  of  Havas, 
whose  eight  South  American 
bureaus  Reuter  took  over  when 
they  found  themselves  stranded 
after  the  fall  of  Paris  in  1940. 

Reuter  got  British  Govern¬ 
ment  backing  to  take  over  the  plying  its  service.  charges  on  imported  newsprint 

heavy  Havas  debt  and  operating  When  La  Prensa  was  restored  which  necessitated  the  increase. 

,  load  at  a  time  when  Britain  was  to  Gainza  Paz,  the  publisher’s  In  this  capital  thi*ee  newspa- 
anxious  to  offset  Nazi  propa-  first  act  was  to  cancel  the  pers  stood  out  against  the  price 
i  ganda  in  South  America.  Reuter  contract.  increase.  They  were  Pemocraeia 

Reuter  found  it  tough  going  Ill-equipped  to  compete  with  and  El  Nocional  (morning)  and 
i  when  the  British  Government’s  the  long-established  U.  S.  agen-  Correo  de  la  Tarde  (afternoon). 

'  subsidy  was  withdrawn  after  cies,  Reuter  fought  a  losing  bat-  None  is  a  member  of  the  Buenos 

i  the  war.  tie.  The  decision  to  withdraw  Aires  Newspaper  Owners  Asso- 

I  Reuter’s  biggest  break  led  to  from  Argentina  (and  South  ciation. 

its  biggest  mistake.  America)  became  effective  Dec.  For  El  Nacional  the  decision 

I  When  in  1944  Peron  shut  31,  1958.  was  a  desperate  bid  for  survival 

down  United  Press,  Reuter  of-  Reuter  keeps  an  office  here  in  the  face  of  plunging  circula- 

I  fered  La  Prensa’s  publisher,  to  operate  its  prosperous  Com-  tion  and  advertising  revenue, 
i  Alberto  Gainza  Paz,  its  service  telburo  commercial  news  seiv-  Correo  de  la  Tarde,  the  two- 
:  free.  Gainza  Paz,  who  for  three  ice  and  to  gather  news.  month-old  tabloid  eveninger 

years  had  resisted  Reuter  sales  Filing  out  of  Buenos  Aires  is  (80,000),  hopes  by  keeping  to  a 

pressure,  liked  the  seiwice  and  the  only  suiwivor  of  its  18-man  one-peso  selling  price  to  cut 

i  signed  with  the  British  agency,  staff,  Alfonso  Mauri,  the  man  deeply  into  Noticiax  Grafiras  and 

behind  Reuter’s  famous  scoop-  Critica  sales. 

.Served  Peron  Paper  that-wasn’t.  A  brightly  made-up,  sharply 

Reuter  made  its  mistake  in  Thanks  to  good  groundwoi-k  politically-angled  sheets,  Correo 

I  1951  when  Peron  seized  La  while  Eva  Peron  lay  dying,  de  la  Tarde  is  edited  bv  naval 


and  became  the 
founding 
patron  of  the 

MONTREAL 

GAZETTE 


ENGULFED  IN  HISTORY — John  Armstrong,  Sunday  editor  of  the 
Portland  Oregonian,  stands  amid  some  of  the  462,000  copies  of  the 
"Panorama  of  a  Century"  edition  published  Feb.  1 1  for  the  Oregon 
Centennial.  Each  copy  had  148  pages.  Ads  were  sold  at  the  Sunday  rate 
for  297,000  circulation.  Souvenir  edition  had  8,600  inches  of  advertising 
and  25  pages  of  classified.  The  Oregonian  reserved  25,000  copies  for 
distribution  to  area  schools. 


In  1775,  Generals  Richard  Mont¬ 
gomery  and  Benedict  Arnold 
invaded  Canada.  They  were  fol-  i 
lowed  by  Benjamin  Franklin, 
who  was  commissioned  to  per-  i 
suade  French  speaking  Canada  to 
join  the  thirteen  Colonies  in  their 
fight  for  independence.  Franklin 
spent  the  winter  and  spring  of 
1776  in  Montreal,  where  he  wrote 
numerous  tracts,  and  essays  de¬ 
signed  to  win  the  support  of 
French  Canada. 

To  serve  him  in  this  purpose, 
Franklin  engaged  a  French  bom 
printer,  one  Fluery  Mesplet,  who 
transported  his  press,  type  and 
family  over  the  six  hundred  miles 
of  savage  wilderness  between 
Philadelphia  and  Montreal. 

Franklin’s  efforts  were  cut 
short  when  General  Montgomery 
was  killed  in  his  ill-fated  siege 
of  Quebec  City.  Seeing  the  situ¬ 
ation  as  hopeless,  Franklin  va¬ 
cated  Montreal  in  advance,  of 
British  troops  leaving  Mesplet 
and  his  press  behind. 

On  July  4,  1776,  Benjamin 
Franklin  signed  the  Declaration 
of  Independence.  On  the  third  of 
June,  1778,  Fluery  Mesplet  used 
his  press  to  launch  Canada’s  old¬ 
est  established  newspaper,  the 
Gazette  Litteraire  de  Montreal, 
later  to  become  the  Montreal  Ga¬ 
zette,  one  of  the  world’s  great 
newspapers. 

The  long  and  interesting  his¬ 
tory  of  R.  HOE  &  CO.,  INC.  is 
interwoven  with  the  histories  of 
important  men  and  newspapers. 
For  over  one  hundred  and  fifty 
years  progress  has  been  our  tra¬ 
dition  .  . .  we  take  pride  in  being 
able  to  say,  “WE  BUILD  THE 
WORLD’S  FINEST  NEWS¬ 
PAPER  PRINTING  EQUIP¬ 
MENT.” 


Sen.  James  E.  Murray  says; 

“Independent  Features  is 
doing  the  sort  of  digging, 
and  presentation  of  facts 
which  provide  the  Ameri¬ 
can  people  with  the  infor¬ 
mation  and  analysis  they 
deserve.” 

Send  for  leaflet. 


PRICES  DOUBLED 


910  Eost  138th  St.,  New  York  54,  N.  Y. 
Silts  Oifkis:  NEW  YOU  •  BOSTON  •  CIICUO 
onus  •  MIAMI  •  SAN  FRANCISCO 


Indeiieflilent  Features, 

130  Eleventh  Sf.,  S.E. 
Washington  3,  D.C. 


During  World  War  II  a  temporary  Federal  tax  was 
imposed  on  passenger  fares  paid  by  the  people  who 
used  trains,  planes,  buses  or  other  for-hire  carriers.  One 
big  reason  for  this  was  to  discourage  nonessential  use 
of  these  vitally  needed  transportation  facilities. 

Today,  the  traveler  is  still  required  to  pay  this  tax. 

It  adds  10!?  to  the  cost  of  the  ticket.  The  t.ix  is  continuing 
to  discourage  travel  at  a  time  when  railroad  passenger 

ASSOCIATION  OF  AMERICAN 
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Let’s  remove 
this  barrier  to 
Railroad  Progress 
now! 

service  is  burdened  with  operating  deficits  of  $700 
million  a  year. 

The  travel  tax  undermines  the  strength  and  stability 
of  the  whole  transportation  industry.  And  in  so  doing 
it  threatens  the  ability  of  the  railroads  and  other  public 
carriers  to  keep  pace  with  the  growing  needs  of  our 
economy  and  national  defense. 

The  tax  on  travel  is  a  deterrent  to  progress  and  pre¬ 
paredness.  IT  SHOULD  BE  REPEALED! 

RAILROADS  •  Washington,  D.  C. 


Youth  Court 
Parley  with 
Editors  Set 


A  group  of  12  newspaper  edi-  formation  to  the  public, 
tors  and  five  judges  will  meet  in  “All  of  us  in  the  NPPA  are 
New  York  Feb.  28  under  aus-  conscious  that  America’s  news- 
pices  of  the  National  Probation  papers  are  individual  agencies 
and  Parole  Association  to  con-  and  that  policies  vary  widely, 
sider  “practical  approaches  to  What  we  need,  however,  are 
closer  cooperation  between  news-  some  candid,  face-to-face  dis- 
papers  and  juvenile  courts.”  cussions  with  leading  editor  and 
It  is  the  first  of  a  series  of  judges.  We  think  we  could  help 
regional  conferences  planned  by  'u  many  ways  if  we  only  knew 
the  association’s  communications  tfi®  proper  course  of  action  to 
committee,  looking  toward  a  pos-  take.” 

sible  national  meeting  on  the  Newspaper  editors  accepting 
same  topic.  Mi’s.  Julius  Ochs  the  invitation  are:  Norman 
Adler  is  committee  chaiiman.  Baker,  Nyack  (N.  Y.)  Joumnl- 
“In  view  of  the  wide  concern  Neu's;  David  H.  Beetle,  Albany 
with  juvenile  delinquency  and  (N.  Y.)  Knickerbocker  News; 
the  manner  in  which  the  courts  Turner  Catledge,  New  York 
are  handling  this  problem  it  is  Times;  Earl  Johnson,  United 
more  important  than  ever  that  Press  International;  Walter 
we  reach  some  kind  of  practi-  Lister,  Philadelphia  Bulletin; 
cal  underetanding  of  the  best  Leslie  E.  Moore,  Worcester 
way  to  keep  the  public  in-  (Mass.)  Telegram;  Frank  Star- 
fonned,”  a  letter  to  the  editors  zel.  Associated  Press;  Philip 
stated.  It  was  signed  jointly  by  Wagner,  Baltimore  (Md.)  Sun; 
Mrs.  Adler  and  Norman  E.  Joseph  M.  Harvey,  Boston 
Isaacs,  managing  editor  of  the  (Mass.)  Globe;  Fendell  Yerxa, 
Louisville  (Ky.)  Times,  a  mem-  Wilmington  (D.  C.)  News.  Wil¬ 
ber  of  the  committee.  Ham  Randolph  Hearst  Jr.,  wi 


RUSH  ! — When  the  City  Desk  of  the  Winnipeg  Free  Press  complained 
about  delays  in  receiving  photos  from  the  darkroom,  Dave  Johnson 
took  it  seriously  and  donned  roller  skates.  Here  he  is  speeding  delivery 
of  a  print  to  Warner  Troyer,  waiting  breathlessly  to  write  cutlines. 


be  represented  by  J.  Kingsbury  Dispatch  Job  Shows 
Smith,  publisher  of  the  New  ‘  i  .  o  l  l 
York  J ournal- American.  iFrowth  ill  Suburbs 

Judges  are  Thomas  D.  Gill,  San  Francisco 

Juvenile  Court  of  Connecticut;  Dispatch  department  activities 
John  Warren  Hill,  Domestic  Re-  in  the  plant  of  the  San  Fernando 
lations  Court  of  the  City  of  Valley  Newspapers,  Inc.,  reveal 
New  York;  Harvey  W.  Linde-  the  task  imposed  on  production 
man.  Juvenile  and  Domestic  Re-  by  nn  upsui’ge  in  suburban 
ill  lations  Court  of  Essex  County,  growth. 

New  Jersey;  Francis  H.  Me-  Messengers  of  these  news- 
Cabe,  Juvenile  Coui't  of  Rhode  papers  cover  3,000  to  5,000 
— I  Island;  Henry  G.  Sweeney,  miles  weekly.  The  department 
Court  of  (Common  Pleas,  Media,  is  open  from  7  a.m.  until  1  a.ni. 
Pa.;  and  Luther  W.  Youngdahl,  fiaily,  Corwin  C.  Hoffland,  SFVN 
U.  S.  District  Court,  Washing-  vicepresident,  said, 
ton,  D.  C.  Copy  from  11  different  com- 

Other  members  of  the  com-  munities  is  proc^sed  through  the 
munications  committee  are  Si-  use  of  msertion  order,  made 
Sigurd  S.  Larmon,  chainnan,  m  triplicate. 

Young  &  Rubicam,  Inc.,  New  Production  control  is  through 

York;  Judge  Miles  A.  McDonald  ^ 

of  New  York;  Hei-man  Stark,  ^ples.  There  « 

director  of  the  California  Youth  ^ 

Authority;  and  Thomas  Schroth  Progresses  thmu^ 

Jr.,  executive  editor,  Congres- 

sional  Quarterly.  Washington.  c^^glance  at  the 

*  control  board  and  see  how  many 

Higher  Salary  Tests  proofs  are  to  come,  how 

r  wr  IT  f  •  many  are  out  in  the  composing 

r  or  W  -H  tiixemptions  room,  how  many  need  revises  and 
Washington  bow  many  ads  are  completed,” 
New  and  higher  salary  tests  Hoffland  saM. 
for  exemption  of  white  collar  »  o  i  i  i  • 
employees  from  the  Federal  Scholarship 

wage-hour  act  are  now  in  effect.  Nevv  Brunswick,  N.  J- 

To  qualify  for  exemption  from  A  $500  annual  scholarship 


PLANNED  TO  MEET  GROWTH  REQUIREMENTS 


ANALYSIS  OF  PRESENT  OPERATIONS 


REPORTS  AND  RECOMMENDATIONS 


PLANS  AND  SPECIFICATIONS 


plant  rearrangement 
plant  extension 
new  plant 


CONSTRUCTION  MANAGEMENT 


Engineering  for  the  Graphic  Arts 


BOSTON,  MASSACHUSETTS  •  CHARLOTTE,  NORTH  CAROLINA 


iaigii!^SKI:SXSiX.I 


NEW^  YORK 

Hcralb  cy^i^STribime 


proudly  presents  a  unique  kittle  of 


Since  its  spectacular  take-off  last  October,  this  daily 
pantomime  panel  has  attracted  nearly  100  papers. 


Its  second-look  impact  hits  readers  like  a  2-ton  air  drop 


The  Sunday  page  keeps  the  impact  while  adding 
a  wonderful  versatility  in  shape  ...  It  can  be  molded 
to  fit  practically  any  space  in  your  color  comic  section 


Since  time  is  short,  we  urge  you  to  wire  or  phone 
us  collect— to  snare  this  wild  comic  for  your  paper 


'/2-paee  standard 


'/s'Pase  standard 


Full-page  tabloid 


New  York  .36,  N.  Y 


1  j  1 
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Card  Index 
Made  to  Old 
Maine  Papers 

Portland,  Me. 
An  extensive  newspaper  in¬ 
dexing  project  has  been  under¬ 
way  at  the  Portland  Public  Li¬ 
brary  since  the  Summer  of  1955. 
William  B.  Jordan  Jr.,  under  a 
project  sponsored  jointly  by  the 
library  and  the  Portland  Press 
Herald,  has  copied  some  17,500 
items  on  separate  cards. 

Mr.  Jordan,  a  31-year-old  his¬ 
tory  and  goverament  teacher  at 
Windham  High  School,  has 
finished  the  first  phase  of  the 
project,  the  50-year  period  from 
1784  to  1835.  He  will  continue 
to  work  on  50-year  periods, 
covering  papers  printed  in  Port¬ 
land,  until  he  hits  1936.  when 
the  library  current  index  was 
set  up. 

Each  card  gives  the  heading 
and  description  of  the  newspaper 
item,  the  paper  it  was  in,  the 
day  of  the  week,  date,  column 
and  page. 

Mr.  Jordan  said  he  expects  to 
be  working  at  the  pi-oject  for 
the  next  10  or  12  years  in  most 
of  his  spare  time. 

The  index  will  be  a  guide  to 
historians,  writers,  genealogists 
and  others.  It  will  lead  them  to 
the  exact  column,  page  and  issue 
of  the  exact  paper  which  carried 
a  reference  to  the  subject  in 
which  they’re  interested. 

Here’s  what  Allan  Nevins, 
historian,  had  to  say  about  Jor¬ 
dan’s  project:  “It  is  a  tremend¬ 
ous  task  you  have  undertaken. 
We  have  a  few  really  good  news 
indexes,  thanks  to  the  WPA, 
but  I’m  not  aware  that  any 
covers  as  much  ground  as  yours 
w’ill  cover  w’hen  you  have  com¬ 
pleted  it.  Any  researcher  work¬ 
ing  in  history  finds  such  invalu¬ 
able.” 

Mr.  Jordan,  a  Maine  native. 


COLD  MONTH,  HOT  NEWS — Jim  Arpy  of  the  Davenport  (Iowa) 
Sunday  Times  Democrat  noted  that,  temperature-wise,  it  was  the  coldest 
January  in  19  years.  But  he  made  up  this  montage  of  local  stories  to 
show  that  January  was  a  month  of  "hot  news" — six  car  fatalities,  two 
stabbings,  two  accidental  deaths,  six  fires,  four  shootings,  three  rapes 
and  two  attacks  on  women,  six  holdups  and  two  murders. 


figures  the  first  50  years  are  the 
easiest.  Most  of  the  Portland 
papers  from  1784  to  1835  were' 
weeklies  or  semiweeklies.  In  the 
years  to  come  they  became 
dailies,  sometimes  12  or  14  pub¬ 
lished  in  Maine’s  largest  city  at 
one  time.  The  whole  index  will 
eventually  come  out  in  book 
form. 

• 

Goodge  Will  Head 
Fairfax  Bureau 

John  Goodge,  for  many  years 
editor  in  charge  of  the  editorial 
page  and  features  for  the  Syd¬ 
ney  (Australia)  Sun,  has  gone 
to  London  to  be  editor  and  gen¬ 
eral  manager  of  the  London  Bu¬ 
reau  of  John  Fairfax,  Ltd.  He 
succeeds  John  Flower  who  has 
been  bureau  head  for  two  years. 

John  Fairfax  Ltd.  publishes 
the  Sydney  Morning  Herald,  the 
afternoon  Sydney  Sun,  and  a 
number  of  periodicals. 


Ohio  Home  Dailies 
Organize  League 

Columbus,  0. 

The  Ohio  League  of  Home 
Dailies  was  formed  here  last 
week  during  the  annual  meeting 
of  the  Ohio  Newspaper  Associa¬ 
tion. 

Clarence  J.  Brown  Jr.,  Ur- 
hana  Citizen,  was  elected  presi¬ 
dent  of  the  group.  Ford  G. 
Owens,  Van  Wert  Times-Biille- 
tin,  was  named  vicepresident, 
and  Paul  V.  Elsberry,  Scheerer 
&  Co.,  secretary-treasurer. 

Other  newspapers  in  the 
League  are:  Bellevue  Gazette, 
Celina  Standard,  Circleville  Her¬ 
ald,  Delaware  Gazette,  Fostoria 
Review-Times,  Galion  Inquirer, 
Kenton  Times,  Logan  News, 
Marysville  Journal  -  Tribune, 
U h  richsville-Dennison  Ch  ronicle, 
Washington  C.  H.  Record-Her¬ 
ald  and  Wilmington  News-Jour¬ 
nal. 


MORE  THAN  800 

LEADING  NEWSPAPERS,  TRADE  TYPOGRAPHERS  AND  COMMERCIAL 
PRINTERS  USE  MATRIX  CONTRAST  SERVICE  TO  ELIMINATE  "WRONG 
FONT"  MISTAKES,  TRANSPOSITIONS  AND  TO  CUT  LINECASTING 
ERRORS  AS  MUCH  AS  33-1/3%! 

Ssnd  for  booklet  oxploiiiiRg  our  sorvico 

MATRIX  CONTRAST  SERVICE 

MATRIX  CONTRAST  CORPORATION 

IM  West  14th  St.,  New  York  II,  N.  Y.  32&  W.  Madison  St.,  Chicago  6,  III. 

1105  Trenton  St.,  Los  Angelas  IS,  Calif. 


Borden  Grant  Aids 
Philippine  Student 

Antonio  Escoda,  28,  of  Man¬ 
ila,  is  the  winner  of  the  Borden 
Graduate  Award  in  Journalism 
at  Columbia  University’s  Grad¬ 
uate  School  of  Journalism.  The 
award  of  $500  was  established 
by  the  Borden  Company  Founda¬ 
tion,  Inc.,  of  New  York. 

Mr.  Escoda,  the  son  of  a 
newspaper  man  who  was  cap¬ 
tured  and  presumably  executed 
by  the  Japanese  during  their 
occupation  of  the  Philippines, 
has  worked  for  the  Manila  Bul- 
.  letin  as  a  reporter,  rewrite  man 


Readers  Jump 
At  Chance  to 
Hit  Tax  Boost 

Syracuse,  N.  Y. 

Fifteen  hundred  and  thirty 
readers  of  the  Post-Standard 
responded  in  three  days  to  the 
newspaper’s  invitation  to  “let 
your  voice  be  heard”  in  regard 
to  Gov.  Nelson  A.  Rockefeller’s 
proposed  $2,041,000,000  state 
budget. 

Following  detailed  analyses 
of  Mr.  Rockefeller’s  plan  to  add 
$277,000,000  in  new  taxes,  the 
normally  Republican  Post- 
Standard  on  Sunday,  Feb.  8, 
published  a  ballot  which  gave 
readers  a  chance  to  express  de¬ 
grees  of  opinion  on  seven  ques¬ 
tions  regarding  fiscal  policies. 

Response  was  overwhelming. 
Sentiment  against  tax  increase 
and  favoring  economy  was 
strong  on  every  question. 

The  questionnaire  followed 
within  a  month  publication  of 
a  15-pai't  series  by  Luther  F. 
Bliven,  the  paper’s  legislative 
correspondent,  on  duplicating 
state  agencies  and  commissions 
in  the  state  government. 

• 

Couple  Fined  $45 
For  Newspaper  Thefis 
Salem,  Ore. 

Mr.  and  Mrs.  Carl  Dee  Newton 
were  fined  $45  each  and  sen¬ 
tenced  to  60  days  in  jail  for 
thefts  of  newspapers  from  a 
Salem  market.  (E&P,  Jan.  17.) 
They  were  sentenced  in  district 
court  and  gave  oral  notice  they 
would  appeal  to  the  circuit  court 
Mrs.  Newton’s  jail  sentence  was 
suspended. 

Officers  said  at  the  time  of 
apprehension  they  found  744 
copies  of  the  Oregon  Statesman 
and  105  copies  of  the  Porthni 
Oregonian  in  the  couple’s  car. 
The  newspapers  were  thought  to 
have  carried  coupons  on  the  food 
advertising  pages. 


Circulation  Prices 
Raised  Without  Loss 

A  survey  by  the  America 
Newspaper  Publishers  Associa¬ 
tion  just  completed  shows  that 
403  dailies  in  the  U.  S.,  Cana^ 
Hawaii  and  Puerto  Rico  iO' 
creased  circulation  prices  m 
1958.  Only  121  reported  losses  in 
circulation.  Of  those  reporting 
losses,  18  have  already  recover 
all  the  loss;  54  have  recovered 
from  14%  to  90%  of  the  loss: 
4  reported  “some”  recovery.  OnlT 
45  have  not  yet  recovered  their 
loss. 


and  copy  editor.  loss. 
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GOODYEAR  DIVERSIFICATION  AT  WORK 


Magic  Carpets  For  Everyone 


Vinyl  records  on  the  turntables.  Vinyl  flooring  un¬ 
derfoot.  A  perfect  combination  to  make  home  “out 
of  this  world”  for  teenagers  and  their  parents. 

Goodyear  Vinyl — the  world’s  most  carefree  flooring 
— is  notable  for  long  life  and  freedom  from  main¬ 
tenance  problems.  Goodyear  creates  both  vinyl  and 
rubber  flooring — in  a  full  range  of  sizes  and  types. 


and  in  a  rainbow  of  appealing  colors. 

Flooring  is  only  one  of  countless  uses  for  vinyl  in 
home  and  industry.  Vinyl  flooring  is  only  one  of  our 
Films  and  Flooring  Division’s  numerous  products. 
The  Division  is  just  one  in  Goodyear’s  vast  network 
of  facilities  making  and  selling  hundreds  of  different 
products  around  the  world. 


aircraft  •  AVIATION  PRODUCTS  •  CHEMICALS  •  FILMS  •  FLOORING  •  FOAM  PRODUCTS 
INDUSTRIAL  RUBBER  GOODS  •  METAL  PRODUCTS  •  SHOE  PRODUCTS  •  TIRES 
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THE  GREATEST  NAME  IN  RUBBER 


I  Tony  Burton  of  England  re-  Eugene  J.  Kuhn,  from  rewrite 
turned  to  the  editorial  staff  of  man  on  the  Record  to  the  new 
the  Albany  (N.  Y.)  Knicker-  Sunnyvale  bureau  of  the  Son 
bocker  News  as  a  reporter.  He  Jose  (Calif.)  Mercury  and  News. 
worked  for  nearly  a  year  on  the  Robert  H.  Spencer,  Stanford 
K-N,  leaving  the  staff  in  March,  University  graduate — to  his  first 
1958,  to  make  a  ti’anscontinental  newspaper  job  on  the  Record, 
toui’.  ♦  ♦  * 

*  *  ♦  Walter  Moseley — ^joined  the 

William  T.  Deitz,  of  the  news  staff  of  the  Alabama  Jour- 
Asbury  Park  (N.  J.)  Press —  nal,  Montgomeiy,  Ala.  He  form- 
elected  president  of  the  New  erly  worked  on  the  sports  staff 
Jersey  Legislative  Correspond-  as  assistant  editor, 
ents  Club.  ♦  *  * 

*  •  •  Tm  Smiley,  with  the  Jackson- 

Ron  Johnson,  foi-mer  film  ville  (N.  C.)  Daily  News  since 
critic,  Toronto  (Ont.)  Globe  &  1956 — replaces  James  M.  Wyant 
Mail — to  Toronto  Daily  Star  as  as  editor.  Mr.  Wyant  accepted  a 
critic,  replacing  Jack  Karr,  position  with  another  newspaper. 
'  now  free-lancing.  ♦  •  * 

congratu-  *  *  *  F.  CHEVALIER.  Spring- 

president  Norman  BiRCHALL,  sports  edi-  field  (Mass.)  Daily  News  and 
iposed  of  tor  of  the  Bradenton  (Fla.)  Sunday  Republican  sports '/friter 
aid  Mr.  Herald — to  managing  editor,  — to  the  army  for  six  months 
series  of  succeeding  Francis  R.  Owen,  tour  of  duty. 

"I  hope  resigned.  .  „  _ _ 


Far  East  news  representation  for 
Fairchild  Publications  has  been 
expanded  with  the  appointment  of 
three  new  correspondents  under  di¬ 
rection  of  Sheldon  Wesson,  Japan 
bureau  chief.  Toshio  Yoshimura 
has  joined  the  Yokohama  news 
staff  to  assist  Mr.  Wesson;  Philip 
J.  King,  of  The  Eastern  Press  in 
Tokyo,  has  been  appointed  to  cover 
news  from  Seoul,  Republic  of 
Korea ;  and  Stanway  Cheng,  of  The 
China  News,  will  report  from  Tai¬ 
pei,  Free  China. 

When  the  Institute  of  Radio 
Engineers  holds  its  national  con¬ 
vention  at  the  New  York  Coli¬ 
seum  and  W’aldorf-.\storia  Hotel 
Mar.  23-26.  ELECTRONIC  NEWS, 
a  Fairchild  weekly,  will  publish 
four  daily  editions.  The  dailies 
will  be  distributed  before  break¬ 
fast  at  33  New  York  hotels,  in 
addition  to  regular  subscribers. 

Stephen  S.  Marks,  editor,  and 
Herbert  Blueweiss  of  the  edito¬ 
rial  staff  of  DAILY  NEWS  REC¬ 
ORD,  will  be  in  Chicago  Feb. 
22-25  to  join  the  Chicago  news 
staff  under  Ralph  Jones  in  cover¬ 
ing  the  convention  of  the  National 
Assn,  of  Retail  Qothiers  &  Fur¬ 
nishers  at  the  Palmer  House. 
DAILY  NEWS  RECORD’S  ad  di¬ 
rector,  Emery  Laskey,  and  Bertha 
Kaufman  of  the  ad  staff,  also  will 
be  on  hand  for  the  event. 


William  Steif,  San  Francisco 
(Calif.)  News  staffer  since  1946 
— to  political  editor,  succeeding 
Sidney  Kossen,  now  with  re¬ 
write  staff,  San  Francisco  Ex¬ 
aminer. 


relations  and  continuity  for  Mac  Davis,  fonnerly  of  the  ;1|C  a&H 

WIVBZ,  Vineland,  N.  J.  City  News  Bureau,  Chicago— to  SBI  wMH  T  W 

*  ♦  ♦  the  staff  of  the  El  Paso  (Tex.)  ^ 

Alf  Worthington,  former  ad-  Herald-Post. 

vertising  promotion  manager  ♦  •  ♦  Harry  J,  Reed,  city  editor  of 

with  the  Vancouver  (B.  C.)  Jim  McVicar — to  the  El  Paso  the  Pontiac  (Mich.)  Press  for 
Daily  Province — to  ad  manager  (Tex.)  Times,  on  the  police  beat,  three  years — succeeds  the  late 
of  the  Hilo  (T.  H.)  Tribune-  *  *  *  Robert  B.  Tarr  as  managing 

Herald  succeeding  D.  W.  Rose  Charles  M.  Gruber,  former  editor.  Joel  M.  Rippa,  suburban 
— now  assistant  to  the  manager  circulation  manager  for  the  editor — replaces  Mr.  Reed.  He 
of  Hilo  Electric  Light  Co.  Palm  Beach,  Fla.,  papers  for  has  been  with  the  Press  one 

*  ♦  *  many  years — to  the  Montgomery  year. 

John  McMichael,  formerly  (Ala.)  Advertiser-Journal  as  ♦  ♦  ♦ 

with  Campbell-Ewald  Co.  as  ac-  overall  circulation  supervisor.  Baird  Thiessen,  former  Tuc- 

count  executive — to  the  Gary  ♦  *  •  (Ariz.)  Citizen  reporter  and 

(Ind.)  Post-Tribune  as  retail  Glenn  Pratt — to  the  sports  copy  reader — succeeds  Jim  Hart 
account  executive.  Rodney  department  of  the  San  Antonio  as  city  editor. 

Ward,  foi’mer  free-lance  artist  (Tex.)  Neivs.  ^  * 

— to  advertising  artist.  ♦  *  ♦  Barrett  Shexton  Jr,  son  of 

*  *  *  Joseph  Garretson.  Cincinnati  the  publisher  of  the  Decatur 

Patrick  J.  Owens,  formerly  (Ohio)  Enquirer  and  former  (Ala.)  Daily — to  managing  edi- 

news  editor  of  Columbia  Basin  Times-Star  columnist  —  to  tor,  succeeding  Jack  Walden, 

News,  Wash. — to  the  staff  of  WKRC  as  radio-TV  commenta-  who  resigned  to  join  the  adminis- 

the  Little  Rock  (Ark.)  Gazette,  tor.  trative  staff  of  U.  S.  Senator 
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Fairchild  newspapers  will  have 
on-the-spot  news  representation  at 
several  European  trade  fairs  dur¬ 
ing  the  coming  weeks.  Among  the 
fairs  to  be  covered  by  Michael 
Sheridan.  Fairchild’s  news  chief  in 
Frankfurt.  (Germany,  are:  the 
Housewares  Fair  in  Cologne,  Feb. 
27-Mar.  2;  International  Leather 
Fair  in  Offenbach,  Feb.  28-Mar.  5; 
Leipzig  Spring  Fair,  Mar.  1-10; 
and  the  Frankfurt  Spring  Fair, 
Mar.  1-5. 

Perkins  H.  Bailey,  executive  edi¬ 
tor  and  fashion  analyst  of  MEN’S 
WEAR  Magazine,  left  last  week 
on  his  annual  fashion  scouting 
trip  in  the  southern  resort  area. 
He  will  spend  six  weeks  in  and 
around  Palm  Beach,  Fla.,  report¬ 
ing  on  this  season’s  trends  in 
men’s  resort  fashions. 


.Arnold  T.  Pederson  has  been 
appointed  bureau  chief  of  Fair- 
child  News  Service  at  Greenville, 
S.  C.,  representing  all  Fairchild 
papers.  Mr.  Pedersen  was  former¬ 
ly  with  the  Greenville  Piedmont 
covering  textiles,  general  industry 
and  county  affairs. 


FAIRCHILD 
Publications,  Inc. 


Publishers  of 

Daily  News  Record,  Supermarket  News, 
Women's  Wear  Daily,  Electronic  News, 
Home  Furnishings  Daily,  Directories, 
Men's  Wear,  Footweor  News.  Books. 


mention 


BUSIEST  MAN  in  town  during  the 
St.  Paul  Winter  Carnival  was  Earl 
R.  Truax  Jr.,  promotion  manager 
of  the  St.  Paul  Dispatch-Pioneer 
Press,  shown  here  with  his  wife, 
Bonnie.  He  arranged  souvenir  edi¬ 
tion,  talent  search,  treasure  hunt 
and  was  general  chairman  of  the 
carnival. 

Bill  Groxtr.  who  resigned  as 
night  city  editor  of  the  Phila¬ 
delphia  (Pa.)  Inquirer  —  to  the 
Philadelphia  (Pa.)  Bulletin  as 
assistant  city  editor. 

«  e  * 

Barbara  Conquest,  of  the 
women’s  department  of  the 
Norfolk  (Va.)  Ledger-Star — to 
assistant  foods  editor  of  the 
Cleveland  (Ohio)  Press,  succeed¬ 
ing  Janet  Werner,  resigned. 

*  *  « 

Hank  Schoolfield,  Winston- 
Salem  (N.  C.)  Journal  and 
Sentinel  spoi’ts  writer — winner 
of  the  Darlington  Raceway 
Trophy  as  motorsport  writer  of 
the  year. 

*  *  * 

Beverly  Strouss  and  Al 
B^es,  society  editor  and  wire 
editor  respwtively  of  the  Dixon 
(Ill.)  Evening  Telegraph — mar¬ 
ried  recently. 

*  *  * 

Guinn  MacDonald,  editor  of 


the  Bay  City  (Mich.)  Times — 
an  honorary  doctor  of  letters 
degree  from  Central  Michigan. 

«  *  * 

Howard  Babcock,  manager 
of  the  United  Press  Internation¬ 
al  Bureau  in  Cleveland — to  the 
Goodyear  Tire  &  Rubber  Co.  of 
Akron,  Ohio. 

«  *  * 

Fred  Kerner,  former  Asso¬ 
ciated  Press  New  York  staffer 
— appointed  executive  editor  of 
Crest  and  Premier  Books. 

*  *  « 

Thomas  L.  Adams,  circulation 
manager  of  the  Lexington  Her¬ 
ald-Leader  Co. — elected  presi¬ 
dent  of  the  Kentucky  Press 
Association. 

«  *  * 

Pat  Wolfe,  foi-mer  city  edi¬ 
tor  of  the  Anchorage  (Alaska) 
Daily  News — named  by  Farson, 
Huff  &  Northlich,  Inc.,  Cincin¬ 
nati  advertising  and  public  re¬ 
lations  firm,  as  its  Alaskan  rep¬ 
resentative. 

«  *  * 

Ruth  Schumm,  staff  member 
in  the  Washington  Bureau  of  the 
Dallas  (Tex.)  Morning  News — 
to  the  staff  of  Sen.  Lyndon  B. 
Johnson  (Dem.) 

«  *  « 

Bruce  Rattenbury,  formerly 
with  United  Press  International 
— to  the  public  relations  staff  of 
the  University  of  Chicago. 

*  *  * 

Paul  F.  Pautl^r,  who  re¬ 
ceived  his  BJ  degree  from  the 
University  of  Missouri  School 
of  Journalism — to  news  editor 
of  the  Fredericktown  (Mo.) 
Democrat-News. 

*  «  « 

S.  E.  Tennant,  69,  co-pub¬ 
lisher  of  the  weekly  Colfax 
(Iowa)  Tribune — Iowa  state 

(Continued  on  page  36) 


Exciting  Story  of  a  Modern  Medical  Miracle 

THE  OPERATION 

By  Leonard  Engel 

12-INSTALMENT  SPECIAL  SERIES 

Th*  dramatle  and  Mspnnsaful  story  of  on  oporotlea  Insido  tho  human 
•••art  is  told  by  a  loading  scionco  wrltor  in  this  fascinating  now  sorios, 
"ow  roody  for  roloaso. 

Phone  or  wire  for  samples,  terms 

the  register  and  tribune  syndicate 

Dos  Moinos  488  Madison  Avo.,  N.  Y.  C. 


Our  Business — First  of  a  Series 

The  third  party 
in  a  transaction 

Buyers  and  sellers  usually  meet  and  take  action 
through  the  helpful  service  of  some  one  stand' 
ing  by. 

That  individual  may  be  a  clerk — a  salesman — or 
a  gas  station  attendant,  and  they  are  on  the  job 
to  handle  the  necessary  details. 

The  broker  in  today’s  business  world — whether 
dealing  in  securities — real  estate — insurance — or 
“what  not,’’  implements  decisions.  He  works  for 
every  one  concerned. 

We  are  proud  of  the  results  we  have  produced 
for  publishing  properties  over  the  years.  The 
record  is  one  which  we  would  like  to  talk  over 
with  you. 

ALIEN  RANDER  AND  COMPANY 

Negotiators  for  the  Purchase  and  Sale 
of  Daily  Newspapers 

WASHEVGTON  1623  Eye  St.  NW  NAtional  8-1990 
NEW  YORK  60  East  42nd  St.  MUrray  Hi U  7-4242 
CHICAGO  35  East  Wacker  Dr.  RAndolph  6-6760 
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ington  (D.  C.)  Post  and  Times 

Herald — to  the  news  service  of  <11111  OllllUlls 

the  National  Geographic  Society,  _ ,  , 


(Continued  from  page  35) 

superintendent  of  printing. 

*  * 

David  Peterson — from  copy 
reader  for  the  Des  Moines 
(Iowa)  Register  and  Tribune  to 
free  lance  writing. 

>K  ♦  « 

William  L.  Faiiy,  a  member 
of  the  Muscatine  (Iowa)  Journal 
since  1935 — appointed  retail  ad¬ 
vertising  manager.  Mr.  Fahy 
Avas  at  one  time  circulation  man¬ 
ager  of  the  Journal. 

«  *  * 

Bill  Nixon,  36,  for  10  years 
a  member  of  the  sports  staff  of 
the  Phoenix  (Ariz.)  Gazette — 
to  northeiTi  Arizona  correspond¬ 
ent  for  the  Arizona  Republic  and 
The  Phoenix  Gazette. 

*  lit 

William  M.  Baer,  publisher 
the  Farmington  Valley  Herald, 
Simsbuiy,  Conn., — Outstanding 
Young  Man  of  1958  Award  from 
the  Fannington  Valley  Junior 
Chamber  of  Commerce. 

*  *  ♦ 

George  W.  McVey,  who  grad¬ 
uated  from  University  of  Mis¬ 
souri  School  of  Journalism — now 
advertising  manager  of  the 
Sikeston  (Mo.)  Standard. 

*  *  * 

Paul  Sampson,  reporter  and 
jazz  columnist  with  the  U’as/i- 


REMEMBER  THE  SACK? 

Paris  decreed  the  sack  —  the 
chemise  —  the  trapeze.  Newspa¬ 
pers  devoted  much  newsprint  to 
these  fashions.  But  most  .Ameri¬ 
can  women  “NIXED”  them. 

This  year  Europe  said,  “let’s 
stick  to  classics — let’s  not  bring 
out  a  new  model — let’s  just  add 
a  few  frills  to  the  old  chassis”. 

So  we  said — “then  we’ll  give 
newspapers  a  ‘different’  European 
report.  We’ll  let  them  see  ex¬ 
actly  what  is  now  being  worn  by 
smart  European  women. 

“We'll  visit  important  public 
places — we’ll  visit  private  gath¬ 
erings.  We’ll  do  this  in  Capitals 
of  Western  Europe  and  we’ll  do 
it  behind  the  Iron  Curtain. 

“Let’s  see  how  women  every¬ 
where  are  reacting  to  world 
prosperity.” 

In  these  reports  will  be  mir¬ 
rored  the  individual  cultures  of 
each  country  as  reflected  in  their 
clothes. 

Available  B&W  or  spot  color 
— tabloid  size — released  for  April 
to  mid-May,  1959. 

Interested? 


JIM  &  STIRLING  SPADEA 

Spadea  Syndicate,  Inc. 

120  West  31st  Street 
N.  Y.  1,  N.  Y.,  LO  5-0478 
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Washington. 

♦  *  * 

I.  B.  Cupp — business  man¬ 
ager  of  the  Irving  (Tex.)  News 
— promoted  to  editor-manager. 

*  *  * 

James  L.  Guilliams,  who  re¬ 
ceived  a  BJ  degree  from  the 
University  of  Missouri  School 
of  Journalism — to  reporter  for 
the  Russell  (Kas.)  News. 

«  «  * 

John  Dalroy  Warrington, 
42  —  appointed  new'S  editor  at 
Halifax  bureau  of  the  Canadian 
Press. 

*  *  * 

Gerald  W.  Goodrum,  former 
reporter  for  the  Wichita  (Kas.) 
Eagle— succeeds  Gill  Cummings 
as  editor  of  the  North  Shores 
(Calif.)  Sentinel.  Mr.  Cum¬ 
mings  who  was  editor  five  years, 
is  now^  with  San  Diego  Imperial 
Corp.  as  director  of  public  re¬ 
lations. 

*  ♦  * 

H.  R.  Holliday — new  adver¬ 
tising  manager  of  the  Ord 

(Neb.)  Quiz  and  also  succeeds 

Ed  Apking  as  assistant  general 
manager  of  Quiz  Graphic  Arts,' 
Inc.  Bill  Lee,  ad  manager  of 
the  Quiz  since  ’56 — now  editor. 

• 

Stewart  Named  GM 
Of  Indiana  Daily 

New  Albany,  Ind. 

Perry  Stewart,  former  busi¬ 
ness  manager  and  managing 
editor  of  the  Pekin  (Ill.)  Daily 
Times,  has  been  named  editor 
and  general  manager  of  the 
New  Albany  Tribune. 

The  announcement  was  made 
by  Mrs.  Peter  F.  Fleischmann, 
of  New  York  City,  president  of 
the  Tribune  Company,  Inc. 

Mr.  Stewart,  who  has  been 
with  the  Pekin  paper  nine  years, 
advanced  from  sports  editor  to 
city  editor  to  managing  editor 
and  then  to  the  combined  posi¬ 
tion  he  held  at  the  time  he  left 
there. 

He  is  a  journalism  graduate 
of  Illinois  Wesleyan  University 
and  worked  three  years  as  a  re¬ 
porter  for  the  Bloomington  (Ill.) 
Pantograph  while  attending 
school. 

• 

Chas.  Frederickson 
Retires  to  Florida 

White  Plains,  N.  Y. 

Charles  Frederickson,  me¬ 
chanical  superintendent  of  the 
Westchester  County  Group  of 
newspapers  for  many  years,  re¬ 
tired  this  week  and  moved  to 
Fort  Lauderdale,  Fla.  He  w'as 
given  several  retirement  pres¬ 
ents,  including  a  photographic 
outfit,  at  a  party  attended  by  the 
I  group’s  executives. 


Given  Citations 


Lawrence,  Kans. 

Ben  Hibbs,  Saturday  Evening 
Post  editor,  returned  to  the  Uni¬ 
versity  of  Kansas  35  years  aftre 
his  graduation  to  receive  the 
William  Allen  White  Founda¬ 
tion’s  certificate  of  journalistic 
merit. 

He  was  born  in  Kansas  and 
worked  for  Kansas  newspapers  iiDCTA/~cr> 
for  five  years  before  going  east  UPSTAGED  Morris$  r^M, 

to  work  for  Country  Gentleman  faina  e  t  or  of  e  Winni- 

.  enn  P*9  "ee  Press  for  30  years,  ri- 

at  the  age  of  27.  ceives  the  Dominion  Drama  Award 

One  of  his  coworkers  on  the  for  contributing  fo  progress  of  ttia 

student  newspaper,  Dolph  Si-  theatre  in  Canada.  At  left  is  Mrs. 

mons,  Sr.,  w’as  also  honored.  Mr.  Jean  Smith.  1940  award  winaar; 

Simons,  the  publisher  and  editor  center,  Mrs.  Gloria  Quean- 

of  the  Lawrence  Journal-World,  Hughes.  Dominion  Drama  festival 

W'as  aw'arded  the  William  Allen  chairlady. 

White  Foundation’s  citation  to  _ _ 

a  Kansas  newspaperman  w’ho 

best  exemplifies  the  ideals  of  W.  S.  Davis  Retires; 

White  in  service  to  his  pi'ofes-  Q|.a|jf  |g  New  CAM 
sion  and  to  his  community. 

Mr.  Simons  has  been  w'ith  the  Norfolk,  Va. 

new'spaper  for  more  than  40  Frank  Batten,  publisher  of 
years,  starting  as  a  carrier  with  the  Virginian-Pilot  and  Ledger- 
a  new'spaper  bag  “that  reached  Star,  has  announced  the  retir^ 
to  my  ankles.”  ment  of  William  S.  Davis,  clas- 

In  its  annual  meeting,  the  sified  advertising  manager  of 
foundation’s  tiustees  approved  the  newspapers  since  1920. 
a  program  to  sponsor  a  seminar  Mr.  Batten  also  announced 
on  current  affairs  at  the  Uni-  that  his  successor  is  John  T. 
versity  of  Kansas.  The  semi-  Grant,  assistant  classified  ad- 
nars  w'ill  give  Kansas  editors  vertising  manager, 
background  on  contemporary  Mr.  Davis  joined  the  staff  of 
problems.  the  Norfolk  Ledger-Dispatch  in 

The  foundation  reelected  1920  as  a  classified  solicitor  and 
Dwight  Payton,  publisher  of  the  was  named  classified  manager  in 
Overbrook  Citizen,  president.  October  of  that  year. 

Mr.  Grant  joined  the  news- 

•  papers  in  October  1956  coming 

Ediger  in  Cuba 

®  Post  and  Times  Herald  where 

Theodore  A.  Ediger,  a  16-year  he  served  as  classified  adver- 
veteran  of  Associated  Press  tising  manager.  He  formeriy 
seiwice,  has  been  added  to  the  worked  on  the  Indianapolis  Staf,\ 
staff  of  the  Havana  bureau.  He  Indianapolis  News  and  ChatUmi 
has  been  on  the  AP  World  ooga  News. 

Sei-vice  desk  in  New  York  since 

returning  from  an  assignment  • 

in  Mexico.  AP’s  entire  team  of  Takes  Publicity  Job 

American  newsmen  m  Havana 

is  Spanish  speaking.  Philadelphia 

Ivan  H.  “Cy”  Peterman,  vet- 

•  eran  Philadelphia  newsman,  has 

Citv  T.obbvi«l  appointed  manager  of  the 

^  ^  infoi-mation  bureau  of  the  Penn- 

San  Francisco  sylvania  fire,  casualty  and  life 
Maurice  Shean,  assistant  city  insurance  companies.  He  is  a 
editor,  of  the  San  Francisco  fonner  sports  writer  of  the 
Call-Bulletin  has  been  named  Bulletin  and  a  war  correspond- 
San  Fi-ancisco’s  city  lobbyist  at  ent  for  the  Inquirer. 
Washington,  D.  C.,  a  $15,000 
annual  post  with  $10,000  ex-  • 

penses.  He  joined  the  C-B  four  At  Salzburg  Seuiiuar 
years  ago  from  the  Milwaukee  „  _ 

(Wis.)  Sentinel.  Hartford  Conn^ 

Herbert  B nicker,  editor  oi 

•  the  Hartford  Courant,  is  parti-| 

Art  Direolor  Moves  tiS  Te“' 

Ralph  Finch,  formerly  an  art  giving  12  lectures  and  conduct- 
director  of  the  American  Week-  ing  eight  seminars  at  the  Salz- 
ly,  has  been  named  art  director  burg  Seminar  for  American 
of  Family  Weekly.  Studies. 
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American  newsmen  in  Havana 
is  Spanish  speaking. 


Art  Director  Moves 


NATIONAL  STEEL 


More  than  135  million  cars  built  and  operated  since  1900.  More 
than  55  million  using  our  3,366,000  miles  of  streets  and  highways 
today.  That’s  a  lot  of  cars!  A  lot  of  sheet  steel,  too. 

And  who’s  the  biggest  U.S.  producer  of  cold-rolled  sheet  steel? 
National  Steel,  for  many  years  a  major  supplier  to  the  automobile 
industry  through  its  Detroit-based  Great  Lakes  Steel  Corporation 
and  its  Weirton  Steel  Company  in  Weirton,  West  Virginia. 

The  styling  and  beauty,  the  safety  and  riding  comfort  of  our 
modern  cars  are  largely  made  possible  by  the  strength,  ductility 


and  flawless  surface  finishes  inherent  in  today’s  better  sheet  steels. 
And  at  National  Steel  they  are  constantly  undergoing  even  greater 
refinements  of  quality  . . .  through  research,  improved  techniques 
and  advanced  metallurgical  processes. 

National  Steel  serves  American  industry  with  many  different 
kinds  of  improved  steels— through  such  divisions  as  Stran-Steel 
Corporation,  Enamelstrip  Corporation,  National  Steel  Products 
Company,  The  Hanna  Furnace  Corporation,  as  well  as  through 
its  Great  Lakes  Steel  and  Weirton  Steel  Divisions. 


NATIONAL  STEEL  CORPORATION,  GRANT  BUILDING,  PIHSBURGH,  PA. 


PROMOTION 


Canadian  ‘Hookers’ 
Crossing  the  Border 


By  T.  S.  Ir>in 

Despite  the  intei-est  shown  by 
U.  S.  newspapers  in  the  “hooker” 
technique  of  newspaper  adver¬ 
tising  developed  by  the  Cana¬ 
dian  Daily  Newspaper  Publish¬ 
ers  Association,  the  idea  has 
been  slow  catching  on  in  this 
country.  For  some  unaccount¬ 
able  reason,  U.  S.  new'spapei-s 
seem  to  prefer  to  go  after  “tie- 
in”  advertising. 

But  U.  S.  advertisers,  recog¬ 
nizing  a  good  thing  when  they 
see  it,  are  beginning  to  catch  on. 

“The  Canadian  technique  on 
hookers,”  we  hear  from  Ian  H. 
Macdonald,  CDNPA  general 
manager,  “has  converted  cer¬ 
tain  American  manufacturers 
who  were  not  disposed  to  the 
use  of  newspapers  in  the  U.  S. 
to  the  use  of  newspapers  in 
Canada,  and  subsequently  to  the 
use  of  new’spapers  in  the  U.  S.” 

CDNPA  will  shortly  release 
an  advertisement  built  around 
the  case  history  of  one  such  ad¬ 
vertiser  —  a  U.  S.  manufacturer 
who  proved  the  hooker  technique 
successful  in  Canada  and  is  now 
going  to  use  it  in  the  U.  S. 

‘Proof  of  the  Pudding’ 

In  another  excellent  promo¬ 
tion  now  in  the  mails,  CDNPA 
again  explains  the  virtues  of 
the  hooker  technique  in  making 
national  advertising  effective  at 
the  local  level.  “The  Proof  of 
the  Pudding”  is  a  booklet  full 
of  specific  case  histories  cover¬ 
ing  a  wide  variety  of  advertis¬ 
ing  in  different  classifications, 
giving  actual  measured  results 
produced  for  local  merchants 
through  use  of  hookers. 

The  booklet  explains  the  dif¬ 
ference  between  the  tie-in  and 
the  hooker.  It  suggests  that  tie- 
in  advertising  “can  indeed  pre¬ 
sage  the  death  of  a  national  ac¬ 
count,”  w’hereas  hookers,  by  as¬ 
suring  sales  success,  can  only 


DEAR  OTTO: 

Don't  forget  to  start  getting 
your  entries  ready  for  the  1958 
Editor  &  Publisher  Promotion 
Contest.  You'll  have  to  get 
them  in  the  mail  before  April 
1st.  Mail  'em  to  NNPA-E4P 
Promotion  Contest,  Deauville 
Hotel,  6701  Collins  Ave.,  c/o 
DIcIc  Elterman,  Miami  Beach, 
Florida.  See  you  at  the  NNPA 
Convention. 

GEORGE 


mean  the  growth  of  national  as 
well  as  local  business. 

If  anything  shows  that  the 
daily  newspaper  can  indeed  be 
the  “total”  selling  medium,  the 
hooker  does  it.  What  are  we 
waiting  for? 

*  *  * 

GOOD  REPEAT  GOOD 

When  business  is  good  in  your 
community,  it  may  not  be  enough 
just  to  report  the  story  on  page 
one.  Tell  it  also  in  promotion. 
That  way,  as  the  Lorain  (O.) 
Journal  discovered,  you  can  be 
sure  your  local  advertisers  know 
about  it. 

In  recent  weeks,  the  Journal’s 
front  page  carried  a  number  of 
stories  atout  local  business  be¬ 
ing  good  and  employment  going 
up.  'Taking  advantage  of  this, 
PM  William  Farley  put  together 
a  page  of  these  clippings  and 
ran  it  in  the  Journal. 

This  grouping  evidently  did 
the  trick.  Advertising  Director 
John  W.  Graham  reports  that 
response  from  merchants  “has 
been  most  surprising.”  They 
wanted  extra  copies  of  the  page 
to  prove  to  their  sales  people 
that  “business  is  here.” 


KE-EVALU.\TING  ROANOKE 

The  Roanoke  (Va.)  Times  and 
World-News  is  hitting  the  road 
with  a  new  market  study,  “Met¬ 
ropolitan  Areas  vs.  Total  News¬ 
paper  Markets,”  which  does  a 
skillful  job  of  re-evaluating 
Roanoke  as  a  market  and  the 
Roanoke  newspapers  as  the  key 
to  it. 

Research  for  this  new  study 
was  developed  by  W.  F.  Gil¬ 
bert,  research  director  of  Saw- 
yer-Ferguson -Walker,  the  pa¬ 
pers’  national  representatives. 
It  is  based  on  the  idea  that  the 
size  of  a  metropolitan  area  is 
not  always  a  troe  measure  of 
a  newspaper,  that  the  paper’s 
circulation  both  inside  and  out¬ 
side  its  metropolitan  area  is  a 
tiuer  measure. 


I  SEE  BY  THE  P.YPER 

Remember  the  old  vaudeville 
(pre-TV)  turn  that  included  a 
song  each  verse  of  which  started 
with  “I  see  by  the  papers”  and 
went  on  and  on  from  there? 
Joe  Mitchell,  PM  of  the  Padu¬ 
cah  (Ky.)  Sun-Democrat,  aided 


by  a  headline  and  an  illustration 
out  of  a  mat  service,  has  con¬ 
verted  it  into  a  tricky  newspa¬ 
per  ad. 

Starting  with  the  headline,  “I 
see  by  the  paper,”  Joe  put  to¬ 
gether  this  copy;  “.  .  .  there’s 
a  bai-gain  sale  in  town;  I  see 
the  team  I  thought  was  up/ 
quite  suddenly  is  down./  I  see  by 
the  paper/  that  the  Smiths  have 
had  a  boy,/  And  there’s  a  new 
car  model/'  That  would  surely 
be  a  joy./  I  see  by  the  paper/ 
That  there’s  news  from  City 
Hall,/  And  that  that  stock  I 
bought  last  week/  Recovered 
from  its  fall./  I  see  by  the  pa¬ 
per/  That’s  a  fav’rite  phrase 
with  me,/  And,  because  I  read 
the  paper/  There’s  not  much 
that  I  don’t  see.” 

Joe  says  it’s  corny.  We  say 
it’s  good. 

BE.4RD  CONTEST 

Instead  of  working  on  “the 
beard  of  the  prophet”  angle,  the 
Oregon  Journal  is  working  on 
“the  profit  of  the  beard”  side 
of  the  Oregon  Centennial  cele¬ 
bration  and  has  launched  a 
statewide  beard  contest  for 
beard-growing  citizens  who  are 
discarding  their  razors  to  ob¬ 
serve  the  state’s  100th  birthday. 

Noting  that  about  15  per  cent 
of  the  state’s  masculine  popula¬ 
tion  already  has  begun  sprout¬ 
ing  chin  foliage,  the  Journal  on 
Sunday,  Feb.  8  announced  ap¬ 
pointment  of  Doug  Baker  as 
“beard  editor”  and  set  up  a 
series  of  daily  and  weekly  recog¬ 
nition  awards  leading  to  a  grand 
prize  in  mid-June,  when  the 
Oregon  Centennial  exposition 
opens  a  100-day  ron  here. 


said,  “Within  a  few  hours  near¬ 
ly  every  store  in  r>urango  and 
Cortez  was  receiving  silver  dol¬ 
lars.” 

*  *  * 

HERE’S  HOVi  IT  Vi  AS 

A  city  without  its  newspaper 
is  a  “city  in  the  dark,”  says  a 
pi’omotion  folder  issued  by  the 
Kalamazoo  (Mich.)  Gazette,  ok 
of  the  Booth  papers  which  was 
strikebound  for  24  days  late  in 
1958.  The  Gazette  has  put  to¬ 
gether  a  firsthand  story  of  how 
local  people  felt  about  going 
without  a  newspaper  for  nearly 
a  month. 


SILVER  DOLLARS 

It  took  330  pounds  of  silver 
dollars  to  pay  the  staffs  of  the 
Durango  (Colo.)  Herald-News 
and  the  Cortez  (Colo.)  Sentinel 
on  Friday  Feb.  6th.  The  news¬ 
papers  staged  the  silver  payroll 
day  to  stir  up  interest  in  South¬ 
west  Colorado  over  the  state’s 
Rush  to  the  Rockies  Centennial 
year. 

In  Durango  an  anned  sheriff’s 
posse  escorted  220  pounds  of 
silver  dollars  from  the  First 
National  bank  to  the  newspaper 
office.  Three  former  queens  of 
the  Spanish  Trails  Fiesta,  Du¬ 
rango’s  annual  summer  celebra¬ 
tion.  rode  in  the  wheelbarrows 
which  carried  the  sealed  bags. 
The  Cortez  payroll  was  secretly 
shipped  to  Cortez  the  night  be¬ 
fore. 

Mr.  and  Mrs.  Arthur  Ballan- 
tine  Jr.,  publishers,  said  an  im¬ 
portant  sidelight  of  the  promo¬ 
tion  was  .showing  businessmen 
in  each  town  what  the  payrolls 
meant  to  the  communities.  They 


LATER  DATE 

Barry  Urdang’s  campaign  to 
change  the  dates  of  National 
Newspaper  Week  succeeded.  The 
Philadelphia  Bulletin’s  PM,  now 
National  Newspaper  Promotion 
Association  president,  for  years 
complained  that  the  World  Series 
interfered  with  full  success  of 
Newspaper  Week.  Dates  this 
year  come  after  the  Series,  Oct 
15-21.  Now  NNPA  is  on  the 
spot  to  make  the  Week  a  bigger 
success  than  it  has  ever  been. 

Barry,  incidentally,  has  put 
into  motion  a  project  to  have 
NNPA  publish  a  Research 
Primer  as  a  companion  volume 
to  its  highly  successful  Promo¬ 
tion  Primer.  Questionnaires  have 
been  sent  to  member  newspa¬ 
pers  for  basic  material.  Outline 
for  the  primer  has  Ireen  pre¬ 
tested  by  Sid  Goldish,  Minne¬ 
apolis  (Minn.)  Star  and  Trib¬ 
une  research  manager;  Carl 
Nelson,  Publication  Research 
Seiwice;  Pierre  Martineau,  Chi¬ 
cago  Tribune;  and  Dr.  Howard 
Hadley,  Bureau  of  .Advertising 
Research  vicepresident. 


Laiiston  Industries 
Elects  New  President 

PHII..\DELPHIA 

Kurtz  M.  Hanson  has  been 
elected  president  of  Lanston  In¬ 
dustries,  Inc.,  manufacturers  of 
Monotype  typesetting  and  type¬ 
casting  machinery  and  pnoto- 
mechanical  equipment  for  the 
graphic  ai-ts  industry. 

Mr.  Hanson  was  formerly 
president  of  Champion-Interna¬ 
tional  Company,  of  Lawrence, 
Mass.,  paper  makers.  He  is  al» 
a  director  of  Western  Electric 
Company,  the  National  .Associa¬ 
tion  of  Manufacturers,  New 
England  Transportation  Com¬ 
pany,  and  the  W’orld  T  rade  Cen¬ 
ter  in  New  England,  Inc. 

Lanston  Industries  takes  its 
name  from  Tolbert  Lanston, 
who  invented  the  Monotype  m 
1885,  the  first  typecasting  ma¬ 
chine  to  be  controlled  by  a 
punched  tape. 
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Ti^ese  and  many  other  newspapers  depend  on 

TELETYPESETTER®  for  more  type  in  less  time 


ns  PERFORATOR  can  take  up 
to  900  keyttroket  a  minute, 
has  positive  justiflcation  indi¬ 
cator  and  a  compact,  easily- 
mastered  touch  system. 


Newspapers  from  Maine  to  California  depend  on  Faii- 
child  Teletypesetter  for  automatic,  continuous,  high¬ 
speed  linecasting.  With  TTS®,  they  eliminate  the  peaks 
and  valleys  of  stop-and-go  manual  operation,  reduce 
overtime,  and  solve  the  problem  of  finding  experienced 
operators.  By  utilizing  the  full  capacity  of  their  linecast¬ 
ing  machines,  they  turn  out  over  100%  more  type  with¬ 
out  adding  to  operating  costs. 

The  key  to  Teletypesetter  operation  is  perforated  tape, 
which  is  fed  into  the  TTS  Operating  Unit  attached  to  the 
linecasting  machine.  The  punched  tape  may  either  be 
run  off  immediately,  or  stored  for  future  use.  The  TTS 
Perforator  Unit  has  a  typewriter-like  keyboard  and  oper¬ 
ation  is  easily  learned.  Experienced  operators  can  pro¬ 
duce  400  lines  or  more  per  hour. 

To  learn  how  Teletypesetter  can  pay  off  fast  in  your 
shop,  mail  coupon  for  24-page  illustrated  booklet,  “More 
Type  in  Less  Time.” 


ns  OPERATING  UNIT  is  at 
tached  to  linecasting  machine. 
Perforated  tope  is  fed  in,  con¬ 
trol  lever  turned,  and  result 
is  automatic  linecasting. 


Fairchild  Graphic  Equipment,  Dept.  9 
Fairchild  Drive,  Plainview,  Long  Island,  N.  Y. 

Please  send  me  your  free  booklet  “More  Type  in  Less  Time. 


GRAPHIC 

EOUlfMBNT 


Name. 


Division  of  Fairchild  Camara  and  Instrumanf  Carp. 


Company. 


District  OfRces:  Eastchester,  N.  Y.;  Atlanta,  Ga. 
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Punitive  Award 
Part  of  Public  Policy 


By  Albert  Woodruff  Gray 


Damages  of  $25,000  awarded 
a  12-year-old  boy  for  libel 
against  the  publishers  of  the 
Florence  (S.  C.)  Daily  News, 
were  sustained  by  the  Supreme 
Court  of  that  state,  (106  S.E.2d 
258). 

The  publication  forming  the 
basis  of  this  action  appeared 
May  10,  1956.  “The  article  did 
not  refer  to  the  boy  by  name  but 
it  charged  that  such  unnamed 
person  was  guilty  of  larceny  and 
of  attempted  sodomy.” 

In  the  court’s  view,  the  story 
maligned  his  character  and  repu¬ 
tation  and  “his  normality  as  to 
sexual  matters  was  questioned.” 

Several  days  prior  to  the  pub¬ 
lication  of  the  article,  the  boy 
and  several  of  his  friends  had 
been  engaged  in  a  game  called 
“initiation.”  It  was  also  the  de¬ 
fense  contention  that  the  boy 
had  conducted  a  “reign  of 
terror”  that  had  been  an  up¬ 


setting  incident  to  the  residents 
of  the  boy’s  neighborhood. 

On  its  appeal,  the  publisher 
attacked  the  legality  of  the 
jury’s  award,  contending  that 
as  a  matter  of  public  policy  the 
punitive  damages  of  $20,000  of 
this  amount  should  be  rejected. 

Precedent  Cited 

But  the  court  held,  on  the  basis 
of  a  precedent  case,  that, 

“Exemplary  or  punitive  dam¬ 
ages  go  to  the  victim  of  the  libel, 
not  as  a  fine  or  penalty  for  a 
public  wrong,  but  in  vindication 
of  a  private  right  which  has 
been  wilfully  invaded. 

“And  indeed  it  may  be  said 
that  such  damages  in  a  measure 
compensate  or  satisfy  for  the 
wilfulness  with  which  a  private 
right  was  invaded,  but  in  addi¬ 
tion  thereto  operate  as  a  deter¬ 
ring  punishment  to  the  wrong¬ 
doer  and  as  a  warning  to 
others.” 
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“We  need  dwell  no  longer 
upon  the  rationale,  or  upon  the 
merits  or  demerits  of  the  doc¬ 
trine,”  said  the  Supreme  Court, 
“Acquiescence  in  it  for  almost 
two  centuries  justifies  the  con¬ 
clusion  that  it  is  now  agreeable 
to  a  part  of  the  public  policy  of 
the  state. 

No  Rule  of  Ratio 

“It  is  often  the  function  of 
the  courts  by  their  judgments, 
to  establish  public  policy  where 
none  on  the  subject  exists.  But 
overthrow  by  the  courts  of  ex¬ 
isting  public  policy  is  quite  an¬ 
other  matter.  That  its  establish¬ 
ment  may  have  resulted  from 
decisional  or  statutoiy  law  is  in 
our  opinion  immaterial. 

“The  fact  that  the  verdict  for 
punishment  w'as  four  times  as 
large  as  that  for  actual  damages 
does  not  of  itself  compel  us  to 
disturb  the  former.  There  would 
appear  to  be  no  sound  reason 
for  the  rule  requiring  the  one  to 
be  in  definite  ratio  to  the  other.” 

• 

CE  Raps  Lawyers 
Who  Withdraw  Files 

Great  Falls,  Mont. 

''  William  Zadick,  city  editor  of 
the  Great  Falls  Tribune,  in  a 
talk  before  the  Cascade  County 
Bar  Association,  criticized  those 
lawyers  who  withdraw  papers 
immediately  after  filing  a  court 
action,  thereby  preventing  them 
from  being  seen  by  a  reporter. 
This  practice  has  been  followed 
from  time  to  time  in  Montana 
cities. 

“I  have  been  informed  by  one 
local  jurist  that  this  is  illegal  — 
that  once  a  case  is  filed,  it  is  a 
part  of  the  court  records,”  Mr. 
Zadick  said. 

• 

$10  Fine  for  Pic 
Outside  Court 

Bonipay,  Fla. 
Dav’e  Chandler,  Panama  City 
(Fla.)  News-Herald  photogra¬ 
pher  was  held  in  contempt  of 
court  by  Circuit  Judge  E.  Clay 
Lew’is  for  making  a  picture  of 
a  defendant  in  violation  of  the 
judge’s  orders. 

Mr.  Chandler  paid  a  $10  fine. 
He  was  cited  for  making  a  pic¬ 
ture  of  a  Negro  ex-convict  out¬ 
side  the  courthouse  last  Dec.  3. 

• 

Buffalo  Almanac  Out 

'  Buffalo,  N.  Y. 

The  Buffalo  Evening  News  has 
issued  the  200-page,  1959  Buffalo 
Evening  News  Almanac  and 
Fact  Book.  This  is  the  24th  is¬ 
sue  since  1933 — it  skipped  three 
years,  1944,  1945  and  1946.  Pro¬ 
motion  Editor  David  E.  Peugeot 
has  edited  it  since  its  inception. 
The  7^/4-by-5-inch  book  sells  for 
59  cents. 


Libel  Claim 
Settled  by 
Folding  Paper 

Scotch  Plains,  N.  J. 

A  newspaper  publisher  here 
settled  a  libel  suit  by  giving  the 
newspaper  to  the  allegedly  li¬ 
belled  citizen. 

Harry  E.  Bernstein,  township 
attorney,  had  sued  the  ClironicU 
of  Scotch  Plains  and  Fanwood 
for  $280,000,  but  agreed  to  settle 
the  suit  by  taking  over  the  pub¬ 
lication. 

Mr.  Bernstein  had  sued  Con¬ 
rad  H.  Hauck  of  Scotch  Plains 
over  a  series  of  editorials  pub¬ 
lished  during  January  and  Feb¬ 
ruary,  1957.  The  pieces  were 
written  during  a  political  cam¬ 
paign  and  Mr.  Bernstein  charged 
they  w'ere  defamatory. 

Tei-ms  of  the  settlement  in¬ 
cluded  an  agreement  by  Mr. 
Hauck  to  put  out  a  final  edition 
of  the  paper  retracting  w’hat  he 
had  written  and  apologizing  for 
his  misstatements.  He  was  then 
to  turn  over  to  Mr.  Bernstein  the 
stock  in  the  Chronicle  Inc.  and 
resigfn  his  position. 

No  cash  w'as  included  in  the 
settlement. 

During  the  litigation  Mr. 
Hauck  estimated  the  paid  cir¬ 
culation  of  his  paper  at  4,000. 
He  had  been  publisher  of  the 
paper  for  four  years. 

Mr,  Bernstein  discontinued 
publication  of  the  paper.  He  said 
the  newspaper  property  con¬ 
sisted  of  a  postal  peiTOit  for 
mailing  of  the  newspaper,  quali¬ 
fication  for  publishing  legal  ad¬ 
vertisements  and  a  mailing  list 
He  said  the  newspaper  had  no 
physical  property,  and  he  could 
place  no  exact  value  on  the 
paper. 

• 

Picket  Line  Assault 
Case  Collapses 

Washington 

An  assault  case  arising  out 
of  a  picket  line  incident  in  front 
of  the  Evening  Star  building 
last  Dec.  6  collapsed  in  a  district 
courtroom  when  Edmund  W. 
Shamleflfer  took  the  witness 
stand  and  said  Louis  B.  Richard¬ 
son  did  not  lay  hands  on  him  or 
block  his  entry  into  the  building. 

Shamleflfer  and  Richardson 
are  printers  employed  by  the 
Star.  The  arrest  was  made  by 
two  policemen  who  testified  they 
saw  the  accused  man  grab  the 
picket-line  crosser.  Somebody 
took  him  by  the  shoulder,  Sham- 
leffer  agreed,  but  no  one  as¬ 
saulted  him.  So  the  jury  con¬ 
cluded:  No  assault,  no  case. 
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1,600,000  Bell  Telephone  Share  Owners 

/Mosf  are  small  share  owners.  Women  are  the  largest  group. 

$ 

More  than  250,000  are  Bell  telephone  employees. 


OWNERSHIP  IS  WIDESPREAD.  A.T.&T.  share  owners  live  in  cities,  towns  and  on  farms, 
in  22,000  communities  throughout  the  country.  About  450,000  of  the  shares  ore  in 
two  names,  generally  husband  and  wife.  Many  hundreds  of  hospitals,  churches,  libraries 
and  charitable  organizations  are  among  the  holders  of  A.T.&T.  stock  and  bonds. 


The  Bell  System  is  an  outstand¬ 
ing  example  of  American  democracy 
in  business. 

Millions  of  people  use  telephone 
service.  735,000  people  work  for 
the  Bell  companies.  More  than 
1,600,000  people  own  A.T.&T.  stock. 

The  owners  of  American  Tele¬ 
phone  and  Telegraph  Company  stock 
are  people  in  all  walks  of  life. 

Most  of  them  are  small  share  own¬ 
ers.  No  one  individual  owns  as  much 
as  l/30th  of  one  per  cent  of  the 
stock.  Many  thousands  own  five  and 
ten  shares.  About  half  own  fifteen 
shares  or  less. 

Women  are  the  largest  group  and 
hold  the  most  stock.  Over  250,000 
of  the  share  owners  are  Bell  tele¬ 
phone  employees. 

Some  85  per  cent  of  all  the  shares 
are  owned  by  individuals.  In  addi¬ 
tion  to  these  direct  owners  of 
A.T.&T.  securities,  many  millions  of 
other  people  have  an  important, 
beneficial  interest  through  the  hold¬ 
ings  of  their  insurance  companies, 
pension  funds,  investment  com¬ 
panies,  unions,  savings  banks,  etc. 

The  total  of  direct  and  indirect 
owners  represents  the  great  majority 
of  all  the  families  in  the  country. 

A.T.  &  T.  share  owners,  and  the 
owners  of  A.T.&T.  bonds,  are  the 
financial  foundation  of  our  ability 
to  sene.  For  without  the  money 
they  have  put  in  the  business  you 


would  not  have  the  quality  and 
quantity  of  telephone  service  you  en¬ 
joy  today.  Nor  would  there  be  work 
and  wages  for  735,000  employees. 

Obviously,  investors  will  continue 
to  supply  capital  in  the  amounts 
required  for  present  and  future  needs 
only  if  they  can  expect  the  Bell 
System  to  earn  a  return  on  the 
money  they  invest  that  is  reasonable 
in  comparison  with  the  earnings  rates 
of  other  companies  and  industries. 

So  telephone  progress,  and  the  ad¬ 
vantage  to  all  that  comes  from  push¬ 


ing  ahead,  begins  with  good  earn¬ 
ings  and  our  faith  that  Americans 
want  good  and  improving  service  at 

prices  which  allow  a  fair  profit.  ^ 
< 

That  is  the  way  of  life  which  in 
our  country  has  stimulated  inven¬ 
tion,  nourished  enterprise,  created 
jobs,  raised  living  standards  and  built 
our  national  strength. 

As  long  as  we  live  by  this  principle 
—and  earnings  are  sufficient  to  en¬ 
able  us  to  carry  it  out  — the  future  of 
the  telephone  is  almost  limitless  in 
possibilities  for  service  to  you. 


BELL  TELEPHONE  SYSTEM 
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Dual  Winners 
Dot  CNPA’s 
Award  List 

San  Francisco 

Five  double  first  place  win¬ 
ners  were  revealed  with  an¬ 
nouncement  of  the  California 
Newspaper  Publishers  Associa¬ 
tion  awards  during  the  annual 
convention. 

The  multiple  awards  went  to 
the  San  Francisco  News,  San 
l>iego  I'nion,  San  Bernardino 
Sun,  Orhida  Sun  and  the  Costa 
Mesa  Globe  Herald  &  Pilot.  The 
Wabiut  Creek  Sun,  an  affiliate 
of  the  Orinda  Sun,  also  captured 
a  first  place. 

The  Los  Angeles  Examiner 
came  up  with  a  first  place  award 
and  three  honorable  mentions. 

The  Foote,  Cone,  &  fielding 
trophy  for  outstanding  commu¬ 
nity  sei-vice  went  to  the  Long 
Beach  Independent,  Press-Tele¬ 
gram.  The  Santa  Rosa  Press 
I'emocrat  was  runner  up. 

d  inners  Listed 

First  places  with  winners 
listed  by  circulation  sizes  in  di¬ 
visional  classifications,  with 
dailies  first,  were: 

Front  page:  San  Francisco 
Examiner,  Orange  Daily  News, 
Newport  Harbor  News  Press 
and  Benecia  Herald. 

Editorial  page:  San  Fran¬ 
cisco  News;  Walnut  Creek  Sun. 

Sports  page:  Los  .Angeles  Ex¬ 
aminer,  Richmond  Independent, 
Palm  Springs  Desert  Sun,  Costa 
Mesa  Globe  Herald  &  Pilot. 

Community  Sei*vice :  Long 
Beach  I,  P-T. 

Special  issue:  Vallejo  Times- 
Herald,  El  Centro  Imperial  Val¬ 
ley  Press,  Arlington  Times, 
Benecia  Herald. 

Promotion:  San  Jose  Mer¬ 
cury-News,  San  Bernardino  Sun, 
Santa  Maria  Times,  Novato  Ad- 


GOLDEN  ANNIVERSARY  party  at  the  Forth  Worth  (Tex.)  Star-Telegram  centered  attention  on  three  em¬ 
ployees  who  received  50-year  service  pins  with  diamonds.  Pictured,  from  left  to  right,  are  two  generations 
of  S-T  executives  and  the  honored  trio:  Phil  R.  North,  vicepresident;  Harold  Hough,  circulation  manager- 
vicepresident;  Abe  Herman,  counsel  and  director;  Miss  Mary  Belle  Lefler,  circulation  cashier;  Miss  Lena 
Goerte,  circulation  bookkeeper;  Bert  N.  Honea,  vicepresident-general  manager;  Amon  Carter  Jr.,  president; 

G.  E.  Vance,  office  manager;  and  James  R.  Record,  associate  editor. 


Spot  Photo:  Lodi  News-Senti¬ 
nel,  Inglewood  News- Advocate. 

Women’s  Interests:  San  Fran¬ 
cisco  News,  Fullerton  News- 
Tribune,  Burbank  Review,  Los 
.Angeles  Sentinel,  Orinda  Sun. 

Typography:  San  Rafael  In¬ 
dependent  -  Journal,  Roseville 
Press-Tribune,  Burlingame  Ad¬ 
vance-Star,  Menlo  Park  Re¬ 
corder. 

General  Excellence:  Monterey 
Peninsula  Herald,  Sunnyvale 
Standard,  Costa  Mesa  G-H,  Or¬ 
inda  Sun. 

fiusiness  page:  Oakland  Trib¬ 
une,  San  Diego  Union. 

Travel  page:  Berkeley  Ga¬ 
zette. 

Agricultural  page:  San  Ber¬ 
nardino  Sun,  King  City  Rustler- 
Herald. 

Editorial  citations  went  to  the 
following: 

Editorial :  Chico  Enterprise- 
Record. 

Spot  News:  Santa  Monica 
Outlook. 

Article  or  Series:  San  Diego 
Union. 


Headliners  Post 


Phila.  Sports  Writers 
Honor  Campanella 

Philadelphia  Texas  J- Awards 

Roy  Campanella,  who  is  con¬ 
fined  to  a  wheel  chair  as  the  re¬ 
sult  of  the  neck-breaking  auto 


Houston,  Tex. 
The  Headliners  Club,  citing 


accident  that  ended  his  baseball  examples  of  distinguished  jour- 


career,  was  designated  Ameri¬ 
ca’s  Most  Courageous  Athlete  at 
the  55th  Annual  fianquet  of  the 
Philadelphia  Sports  Writers  As¬ 
sociation  Jan.  26. 


nalism  in  Texas,  gave  first  prize 
money  for  news  writing  to  Marie 
Dauplaise  of  the  Houston  Chron¬ 
icle  for  her  11-part  series  on 
Latin-Americans  in  the  commun- 


The  former  catcher  of  the  ity. 


firooklyn  Dodgers  accepted  the 
award  in  a  movie  shot  in  New 


Miss  Dauplaise  left  the  Chron¬ 
icle  last  December  after  her 


York  the  Thursday  before  the  marriage  to  a  Fort  Worth  hos- 


banquet.  Ed  Pollock,  sports  edi 
tor  of  the  Bulletin,  made  the 
presentation. 


pital  executive, 
Stevenson. 

Other  winners 


Robert  B. 
sharing  in 


Herb  Good,  sportswriter  of  $1*450  prize  money  were: 
the  Inquirer,  who  is  president  1^^*  News  Tribune,  be« 
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A  uthorized  Dealer 


of  the  as.sociation,  was  toast¬ 
master.  More  than  1100  attended 
the  banquet. 

• 

Benefit  for  Athletes 

Cleveland 
Sports  Columnist  Ed  fiang  of 
the  Cleveland  News  is  to  be 
honored  at  a  testimonial  ban¬ 
quet  Feb.  25,  the  date  of  his 


narrative-style  writing;  Jack 
Donahue,  Houston  Post,  for 
series  on  a  school  district  man¬ 
ager;  Wray  Weddell  Jr.,  Austin 
Statesman,  a  story  on  juvenile 
delinquency;  Gene  Dennis, 
Bryan  Daily  Eagle,  photogra¬ 
phy,  a  picture  of  an  elderly 
Negro  trying  to  park  his  horse- 
drawn  cart  near  a  parking 
meter. 

Harlon  M.  Fentress,  publisher 


79th  birthday  anniversary.  Pro-  of  newspapers  in  Waco,  Port 
ceeds  are  to  go  toward  estab-  Arthur  and  Austin,  was  dubbed 
li.shment  of  an  “Ed  Dang  Ath-  “Texas  Newspaper  Publi.sher  of 
letes  Cancer  Fund.”  The  fund  fbe  Year.” 


will  aid  cancer-stricken  athletes 
at  the  American  Medical  Center 
in  Denver,  Colo. 


Meigs  with  TV 


83,000  to  Youth  Farm 

Peoria,  Ill- 
The  Peoria  Journal  Star  has 
contributed  $3,000  to  the  build¬ 
ing  fund  for  a  proposed  Youth 


Stanford  Meigs,  formerly  with  Farm,  or  rural  rehabilitation 
AfiC-TV  in  Chicago,  has  been  center.  This  amount  is  in  addi- 
named  director  of  the  Central  tion  to  the  $2,000  rew'ard  paid 
Division,  Television  fiureau  of  by  the  paper  for  solution  of  the 
Advertising,  with  headquarters  recent  bomb  scares  in  Peoria 
in  Chicago.  Mr.  Meigs  is  the  schools.  A  committee  turned  over 
son  of  Merrill  C.  Meigs,  vice-  the  $2,000  to  the  Youth  Farin 
president  of  Hearst  Newspapers,  campaign  several  weeks  ago, 
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The  text  may  be  used  in  regular  health  features,  health  columns 
or  health  reports  with  or  without  credit  to  Metropolitan.  The 
Company  gladly  makes  this  material  available  to  editors  as  one 
phase  of  its  public-service  advertising  in  behalf  of  the  nation’s 
health  and  safety. 


NOTICE  TO  EDITORS— For  more  than  30  years.  Metropolitan  Life 
has  sponsored  advertising  messages  on  national  health  and  safety. 
Because  of  public  interest  in  the  subject  matter  of  these  advertise¬ 
ments,  Metropolitan  offers  all  news  editors  (including  radio  news 
editors)  free  use  of  the  text  of  each  advertisement  in  this  series. 


His  pounds  melt  away— yours  won’t 


exert  more  force  to  pump  blood  through 
these  additional  vessels. 

Overweight  also  tends  to  shorten  life.  At 
age  20  and  beyond,  those  who  are  consid¬ 
erably  overweight  have  a  mortality  rate  at 
least  50  percent  higher  than  those  of  aver¬ 
age  weight. 

Moreover,  diseases  which  affect  the  heart 
and  blood  vessels — including  coronary 
artery  disease  and  high  blood  pressure — 
develop  earlier  in  overweight  people  than 
in  people  of  average  weight.  So  do  diabetes 
and  arthritis,  as  well  as  gall  bladder  and 
liver  troubles. 

So,  if  you  bring  your  weight  down  and 
keep  it  down  permanently,  you  may  gain 
some  mighty  important  benefits.  Among 
other  things,  you  can  expect  to  have  more 
vigor,  better  health  —  and  perhaps  added 
years  of  life  in  which  to  enjoy  them. 


Though  calorie-laden  foods  (rich  des¬ 
serts,  gravies,  dressings,  fried  foods)  will 
be  restricted,  you  will  be  pleasantly  sur¬ 
prised  at  the  varied,  appetizing  meals  you 
can  have  while  reducing. 

Your  doctor  may  also  recommend  sen¬ 
sible,  regular  exercise — such  as  walking. 
Exercise  alone  won't  solve  your  weight 
problem.  But  it  will  help  keep  your  body 
“in  tone”  and  use  up  some  calories  that 
would  be  deposited  as  fat. 

Reducing  and  keeping  your  weight  down 
will  be  worth  all  the  effort  required.  That 
is  because  excess  pounds  burden  the  entire 
body,  especially  the  heart. 

FOR  EXAMPLE,  it’s  estimated  that 
every  20  pounds  of  excess  weight  requires 
the  body  to  develop  about  12  extra  miles 
of  blood  vessels.  Consequently,  the  work 
of  the  heart  is  greatly  increased  as  it  must 


Should  someone  recommend  a  “wonder” 
or  “miracle”  diet  to  you  .  .  .  one  that’s 
guaranteed  to  make  your  excess  pounds 
vanish  in  a  week  or  so  .  .  .  beware  of  the 
advice.  Pounds  never  “melt  away”. . .  except 
those  of  the  snowman! 

How  should  you  tackle  the  problem  of 
reducing?  First,  face  the  fact  that  over¬ 
weight— in  more  than  95  percent  of  the 
cases— is  caused  by  eating  and  drinking 
too  much.  To  curb  your  appetite  and 
change  your  eating  habits  permanently,  a 
lot  of  will  power  is  required. 

NEXT,  you  should  get  your  doctor’s 
ads  ice.  He  will  put  you  on  a  diet  to  remove 
weight  at  a  safe  rate — two  to  three  pounds 
weekly.  He  will  also  see  that  your  diet  in¬ 
cludes  all  the  essential  nutrients  you  need — 
especially  proteins,  vitamins  and  minerals 
—for  body  upkeep,  repair,  and  health. 
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of  the  Savannah  (Ga.)  Morning  manager  of  the  Halifax  Mills  to  f.f  JVwfrht 

News,  has  purchased  the  Anna  join  the  South  Boston  fim.  The 

Maria  Islander,  a  weekly,  from  latter  publishes  the  weekly  g^-m  »  j^v 

Harry  Varley,  former  New  York  South  Boston  News  and  the  \jilCl8SG8  lit  MJttY 
advertising  executive.  weekly  Record-Advertiser  in 

Hei-man  Lazanis  Jr.,  presi-  Halifax,  and  owns  the  Commer-  Pittsburg,  Kaai 

dent  and  publisher  of  the  Bay-  ♦  ♦  ♦  Appeal,  Inc.,  which  pub-  Several  shifts  in  the  editorUj 

onne  (N.  J.)  Times,  has  an-  Wrightsville,  Ga.  lishes  a  semi-weekly  newspaper  department  of  the  Sun  wa«, 

nounced  his  purchase  of  the  Charles  P.  M’Michael,  former  at  Danville.  made  with  the  starting  of  the 

Lansford  (Pa.)  Record.  publisher  of  the  Sandersville  ♦  *  ♦  second  semester  at  Pittsbnn 

The  newspaper,  w'hich  has  a  Progress,  purchased  the  Swainsboro,  Ga.  State  College.  All  the  memben 

circulation  in  excess  of  5,000,  Wrightsville  Headlight,  79-year-  W.  E.  Gray,  editor  and  pub-  of  the  editorial  staff  either  not 
was  purchased  from  Pat  McCall,  old  newspaper,  from  Jerry  lisher  of  the  Swainsboro  Forest  or  have  in  the  past  attended 
A  forty  year  old  daily,  the  Lans-  Pryor.  Mr.  Pryor  plans  to  oper-  Blade  since  1955,  sold  the  weekly  college  classes  in  the  day  and 
ford  Record  serves  the  combined  ate  the  Fitzgerald  Herald,  a  to  Roy  F.  Chalker  and  Bill  do  their  newspaper  stints  it 
towns  of  Lansford,  Lehighton,  newspaper  founded  in  1920  by  Rogers  of  Waynesboro.  night. 

Summit  Hill,  Nesquehoning  and  his  father.  Active  management  of  the  Bill  Conrad,  who  recenti7 

Coaldale.  •  ♦  ♦  Forest  Blade  will  be  under  the  eai-ned  a  master’s  degree,  con. 

Mr.  Lazarus  said  Mr  McCall  Columbia,  Mo.  direction  of  Mr.  Rogers,  who  tinues  as  news  editor  wi4 

is  voluntarily  retiring  from  the  Mr.  and  Mrs.  J.  W.  Daniel  for  the  past  four  years  has  been  Hubert  Macy,  who  recently  took 
newspaper  business  No  other  have  sold  the  Ozark  County  editor  and  general  manager  of  a  bachelors’ degree.  Jim  Trottai 
personnel  changes  in  the  Record  Times  to  Mr.  and  Mrs.  Fred  C.  the  Waynesboro  True  Citizen.  who  has  been  sports  editor,  hai 
are  contemplated.  Mr.  Lazarus  Robins.  Mr.  Robins  has  resigned  Mr.  Chalker  has  been  owner  left  to  enter  the  journalia  , 
will  divide  his  time  between  the  as  director  of  University  of  of  the  Tnie  Citizen  since  1945  school  at  Kansas  University 
Lansford  Record  and  the  Bay-  Missouri  and  student  publica-  and  publisher  of  the  Georgia  Tom  Nation,  who  has  been  death' 
onne  Times,  which  has  been  tions,  a  post  he  has  held  since  Recorder,  a  state-wide  publica-  and  funerals  and  general 
owned  and  operated  by  the  1947.  Mrs.  Robins  has  been  em-  tion  of  political  news,  for  the  porter,  shifts  to  the  sports  dth 
Lazarus  family  for  the  last  two  ployed  by  the  State  Historical  Past  two  years.  He  will  remain  three  nights  a  week  and  aM 
generations.  Society  of  Missouri  for  10  years  as  editor  and  publisher  of  the  nates  with  Bob  Bosseau.  ^ 

The  transaction  was  handled  and  is  director  of  research  for  Waynesboro  newspaper.  Bob  Strahan,  who  has  b«> 

by  Vincent  J.  Manno  and  George  the  highway  historical  marker  •  night  proofreader  three  nigWl' 

Romano,  New  York  brokers.  pi-ogram  of  the  society.  ^  week,  has  been  moved  to 

^  Washington  Star  deaths  and  funerals.  CharW 

*  *  *  ♦  ♦  ♦  Building  Is  Sold  Hays,  who  is  working  toward  i 

George  Bennitt,  owner  of  the  Myrtle  Beach,  S.  C.  Washincton  flegree  at  the  Colleft' 

(^endale  (Ariz.)  News  since  The  Myrtle  Beach  News  and  The  Evening  Star  Building  Spnj’nn’ mWrlad^n/ 

December  1957  has  announced  the  Horry  f/craW,  weekly  news-  which  will  be  vacated  next  month 

the  sale  of  the  semi-weekly  to  papers  have  merged.  ^Sen  the  ne;Tiper  BrTnkeS 

Desert  Newspapers,  a  newly  Martin  Meadows,  publisher  of  its  new  quarters  in  Southeast  ^  ° mZi'sher  of  ^ 
foi-med  firm.  the  Herald  and  other  weeklies  in  Washington,  has  been  sold  to  a  !i^„i„/OLerwhfch  has  a  ^ 

\  ictor  J.  Morgan  of  Phoenix,  Hemmingway  and  Andrews,  is  purchaser  who  plans  to  remodel  nt  8  000 

fomier  owner  of  the  Dalles  president  of  the  new  corpora-  the  stiaicture  and  an  adjoining  ’  ,j 

(Ore.)  Chronicle  and  the  Kali-  tion.  W.  Leroy  Harrelson,  pub-  building  for  rental  offices.  The  0  j' 

spell  (Mont.)  Interlake^  was  lisher  of  the  News  and  recently  Star  has  operated  at  the  Penn- 

listed  as  the  new  publisher.  appointed  press  aide  to  Governor  sylvania  Avenue  site  since  1900;  Anaconda  May  Sell 

*  *  *  Ernest  F.  Hollings,  will  be  pub-  a  large  addition  was  constructed  f,  m 

lisher  of  the  four  papers.  in  1921.  The  price  paid  by  James  ***  Montana  rapers 

PEORIA,  Ariz.  lyjj.  Meadows  said  the  Herald,  C.  Dulin,  Washington  banker  Butte,  Mont 

Jim  Hamra,  display  adyer-  ^hich  has  been  published  for  and  lawyei*.  was  not  disclosed.  A  spokesman  for  the  Anacondn; 

/'r  "i^r  Van 98  years,  will  move  its  opera-  •  Company,  said  here  that  ad«- 

yea\'  boughrthe' pZfa  Tils  Hulbert  Taft^s  Will  ability  of 

from  Robert  F  Ames,  owner  for  *  *  *  Merely  15  Lines  JTontan^cities  is  under  consida^i 

the  past  year.  The  weekly  seiwes  South  Boston,  Va.  Cincinnati  ation.  The  subsidiary  is  M 

puichased  The  will  of  Hulbert  Taft  Sr.,  Fairmont  Corporation.  J 
It  has  a  ciiculation  of  1,250.  an  interest  in  the  Record-Adver-  crmnns  bav<»  indicate! 
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$149,000  Estate  “money-talking”  stage. 

Hartford,  Conn.  * 

Miss  Florence  A.  Cowles,  House  Orffan 

former  magazine  and  feature  i^ew  tlOUSe  vrrgan 

writer  for  the  Cleveland  (Ohio)  MOLINE, 

Plain  Dealer,  has  left  an  estate  The  Moline  Daily  Disp 

of  $149  021,  according  to  inven-  issued  its  first  employee  put 

tory  admitted  to  probate  here,  tion,  “Newsline,”  in  Janv 
Miss  Cowles  died  Aug.  22,  1958,  under  the  supei-vision  of  R< 
at  the  age  of  80.  Sands,  assistant  to  the  publii 
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The  everyday  miracles  of  oil 
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I  One  of  a  series  of  messages  appearing  monthly  in  newspapers  from  Maine  to  Louisiana— the  area  served  hy  Esso  Standard  Oil  Company.  TI 
Other  Jersey  Standard  affiliates  and  their  distributors  market  elsewhere  in  the  United  States  and  134  other  countries  and  dependencies.  Jl 
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THAT’S  A  HORSE  COLLAR,  SON  I  It’s  a  relic  now  -  but 
a  generation  ago  a  farmer  and  his  horse  had  to  work  hard 
t'  r  days  to  do  what  even  a  boy,  with  modem  machines,  can  do 
hours.  Petroleum  not  only  fuels  and  lubricates  the  farm 


trucks  and  machinery,  but  it  provides  new  mbber  products, 
rust  preventives,  fungicides,  pest  and  weed  killers.  On  the 
farm,  in  the  home,  on  the  highway,  in  the  sky,  everywhere  you 
go,  everyday  miracles  of  oil  make  the  world  a  pleasanter  place. 


Helping  to  build  a  better  future . . .  Standard  Oil  Company  (New  Jersey)  (Cmo 


JOURNALISM  EDUCATION 

Nebraska  J-School 
Program  Revamped 


Lincoln,  Neb. 

Everything  has  been  changed, 
including  the  arrangement  of 
the  office  furniture! 

That’s  the  way  Dr.  William 
Hall,  director  of  the  University 
of  Nebraska  School  of  Journal¬ 
ism,  described  what  has  hap¬ 
pened  to  the  journalism  school 
on  the  Nebraska  campus  since 
major  changes  were  made,  start¬ 
ing  in  1956. 

“It  was  obvious  from  the 
moment  I  arrived  in  Lincoln  that 
a  journalism  pi-ogram  had  to  be 
designed  that  newsmen  of  the 
state  could  endorse,”  said  Dr. 
Hall,  an  aggi-essive,  ex-Texas 
reporter.  “The  program  had  to 
reconcile  the  joumalist’s  need 
for  sound  professional  train¬ 
ing.” 

Integrated  Courses 

The  first  step  came  when  the 
new's-editorial  sequence,  former¬ 
ly  on  books,  was  strengthened. 
Most  significant  change  was  the 
development  of  the  “integrated” 
courses — photo  journalism,  ad¬ 
vanced  reporting  and  newspaper 
editing — which  made  it  possible 
to  match  newsroom  conditions  in 
the  classroom. 

“Our  final  examinations  are 
100  per  cent  practical,”  Dr.  Hall 
explained  proudly.  “These  classes 
go  into  the  state  and  take  full 
editorial  responsibility  of  three 
newspapers  for  a  two-day 
period.” 

Dr.  Hall  and  other  new  jour¬ 
nalism  professors  soon  recog¬ 
nized  that  Nebraska  had  a  one¬ 
sided  program.  Efforts  immedi¬ 
ately  were  begun  to  obtain 
needed  courses  in  advertising 
journalism. 

Beginning  next  Fall,  Nebraska 


journalism  students  may  choose 
to  follow  either  the  news-edi¬ 
torial  or  advei'tising  routes  to 
the  major  in  journalism. 

Weekly  Sequence 

With  the  advertising  journal¬ 
ism  program  now  approved.  Dr. 
Hall  said,  the  school  is  design¬ 
ing  a  ^sequence  of  courses  to 
meet  the  training  needs  of  the 
weekly  newspaper  publisher. 

“The  weekly  sequence  will 
draw  courses  from  both  the 
news-editoidal  and  advertising 
areas,”  Dr.  Hall  explained,  “and 
be  topped  by  a  course  in  news¬ 
paper  management.  Such  a  pi’o- 
gram  necessitates  a  well- 
equipped  back  shop.  This  is  our 
top  priority  item.” 

The  journalism  school  is  also 
moving  ahead  on  plans  for  a 
radio-television  sequence,  be¬ 
lieving  the  public’s  best  interest 
is  ser\’ed  by  a  competitive  news 
situation,  according  to  Di\  Hall. 

“Courses  on  paper  mean  next 
to  nothing  unless  they  are  di¬ 
rected  by  a  first  class  faculty,” 
he  said  seriously.  “We  are  at¬ 
tempting  to  strike  a  proper 
balance  between  seasoned  vet¬ 
erans  and  promising  newcomers. 

Field  Experience 

Included  on  the  staff  now  are 
Dr.  Robert  J.  Cranford,  who  has 
25  years  of  experience  with  the 
Associated  Press  and  southern 
newspapers;  Dave  Clark,  25- 
year-old  Texan  with  a  master’s 
degree  from  Iowa ;  and  the  part- 
time  sei-vices  of  Neale  Copple 
and  Jack  Hart,  Lincoln  Journal; 
Don  Walton  and  Nancy  Ben¬ 
jamin  Ray,  Lincoln  Star;  and 
Rallie  Graham  and  Bruce  Nicoll, 
both  ex-newsmen  now  working 
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with  the  University  public  rela¬ 
tions  department. 

The  Nebraska  journalism 
teachers  also  know  that  profes¬ 
sional  training  in  journalism  de¬ 
mands  extensive  publication  out¬ 
lets.  A  big  part  of  their  job  has 
been  to  provide  those  outlets. 

“Today  more  than  two-thirds 
of  the  student  staffs  of  the  cam¬ 
pus  yearbook  and  student  daily 
are  J-School  students,”  Dr.  Hall 
said.  “Dr.  Cranford  serves  as 
faculty  adviser  for  both  publi¬ 
cations;  the  J-School  Director  is 
a  member  of  the  Publications 
Committee  which  supervises 
them.” 

Dr.  Hall  also  pointed  out  that 
he  believed  that  the  development 
of  professional  sequences  has  not 
been  achieved  at  the  expense  of 
basic  education. 

For  example: 

— The  College  of  Arts  and 

Sciences  requires  12  hours  of 
English  for  the  liberal  arts  de¬ 
gree.  The  NJS  requires  a  mimi- 
mum  of  18. 

— The  College  of  Arts  and 

Sciences  requires  12  hours  in  the 
area  of  social  sciences.  NJS  re¬ 
quires  30. 

— The  College  of  Arts  and 

Sciences  requires  each  student  to 
complete  either  two  majors  or 
a  major  and  two  minors.  NJS 
requires  two  majors  and  a 
minor  or  the  major  in  journal¬ 
ism  and  three  to  four  minors, 
depending  upon  the  interest  of 
the  student. 

Printing  Equipment 

The  operation  of  any  profes¬ 
sional  training  program  also 
demands  proper  equipment.  And 
during  the  past  two  years  the 
NJS  has  acquired  a  drum  cylin¬ 
der  press,  a  Ludlow,  more  than 
75  cases  of  headline  type,  some 
40  galleys  of  body  type,  five  new 
Crown  Graphic  cameras,  a  16 
mm.  movie  camera,  10  additional 
typewriters  and  a  permanent 
lease  of  a  teleprinter.  Some  of 
the  new  equipment  was  in  the 
form  of  gifts. 

A  check  made  during  the  Fall 
of  1958  revealed  that  more  than 
50  J-School  students  were  hold¬ 
ing  part-time  professional  jobs 
in  Lincoln  while  completing  re¬ 
quirements  for  their  degrees. 
More  than  25  are  employed  by 
the  Lincoln  Star  and  Lincoln 
Evening  Journal.  This  would  in¬ 
clude  95  per  cent  of  the  junior 
and  senior  classes. 

Publication  ^’ork 

In  addition  to  at  least  12- 
week  summer  internship  in  a 
professional  journalistic  medi¬ 
um,  J-School  majors  publish: 
The  J-School  Beat,  a  monthly 
4-page  offset  lab  newspaper  for 
beginning  students;  the  J-School 
News,  a  4-page  letterpress  tab¬ 


loid  published  semi-annually  bj 
students  in  the  “integrated” 
courses;  and  the  NHSPA  Edi¬ 
tor,  a  16-24  page  offset  maga¬ 
zine  published  quarterly  by  fu¬ 
ture  high  school  joumalian 
teachers. 

Faculty  publications  have  re¬ 
ceived  equal  attention  under  the 
new  program.  J-School  service 
and  research  bulletins  are  now 
being  published  semi-annually. 
These  are  distributed  to 
newspapers  in  Nebraska  as  well 
as  to  all  schools  of  journalism, 
college  libraries  and  other  inter¬ 
ested  groups. 

Noted  Visitor> 

Although  Nebraska  is  isolated 
largely  from  major  journalistic 
centers,  students  are  still  getting 
to  brush  shoulders  with  the 
“great”  and  “near  great”  in  the 
profession.  An  annual  Journal¬ 
ism  Week  in  the  Spring  of  each 
year  has  been  started  and  also 
the  annual  Theta  Sigma  Phi 
Matrix  banquet  honoring  women 
journalists  of  the  state. 

“Raw  material  is  another 
major  item  of  concern  at  Nebm- 
ka,”  Dr.  Hall  said.  “To  produce 
outstanding  graduates,  we  need 
to  begin  with  outstanding  pros¬ 
pects.  Despite  great  advances, 
it’s  still  difficult  to  make  a  silk 
purse  out  of  a  sow’s  ear.” 

■Scholarship*  Needed 

“We  still  need  more  scholar 
ships  to  compete  successfully 
against  other  professions,”  Dr. 
Hall  said.  “This  problem  has  led 
also  to  the  development  of  a 
hard-hitting  program  of  recnit- 
ing,  a  joint  effort  of  the  School 
of  Jouimalism  and  the  Nebradu 
Press  Association  with  the  Lir.' 
coin  Advertising  Club  lending  J 
helping  hand.” 

Dr.  Hall  said  the  progres; 
made  by  the  J-School  has  bee: 
more  rapid  than  anyone  dare; 
imagine  back  in  1956.  Progres 
was  attributed  largely  to  thes 
three  reasons: 

1.  The  press  of  Nebraski 
University  administrators  at: 
other  friends  of  the  J-Scho. 
recognized  that  outside  help 
needed  to  get  the  prograt 
started  in  a  new  direction. 

2.  J-School  students  responde 
immediately  to  a  program  tb: 
challenged  their  every  pm^J 
sional  ability.  Enthusiasm  t 
the  new  program  has  incr('a>t 
the  prestige  of  the  J-School  f 
Campus  and  has  sparked  the  i 
cruitment  program. 

3.  Old  and  new  faculty  mfi 
bers  spent  long  hours  dun: 
the  rebuilding  program.  Tnc' 
faith  in  the  program 
credited  with  allowing  the  ^ 
School  to  operate  an  Oklahon-T 
type  offense  with  a  Nebra^^ 
thin  staff. 
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Asphalt-paved  Maine  Turnpike  pays  off  big! 

Initial  construction  savings  wiii  pay  maintenance  costs  for  40  years. 


Another  big  break  for  taxpayers! 


You’re  looking  at  the  Maine  Turnpike  — one  of  America’s 
first  great  superhighways  to  be  constructed  of  modern  heavy- 
duty  Asphalt  pavement!  A  great  highway -and  a  great  boon 
to  the  taxpayer! 

Initial  construction  savings  have  proved  to  be  enough  to  take 
care  of  normal  maintenance  costs  for  nearly  40  years!*  And 
at  the  end  of  those  40  years,  the  Maine  Turnpike  will  be  even 
stronger,  smoother  riding  and  safer  than  when  first  built! 

A  Grip-Top  Asphalt  surface  gives  this  highway  greater  skid 
resistance,  even  when  tough  Maine  winters  clamp  down.  And 
in  winter,  snow  and  ice  melt  faster— deicing  chemicals  don’t 
harm  the  surface.  Superb  riding  comfort,  too!  No  sawed-in 
noise  makers.  No  thump,  thump,  thump.  No  dangerous  lane 
joints  to  swerve  your  car. 

No  wonder  state  after  state  is  following  Maine’s  example 
and  giving  its  drivers  the  most  road  for  their  tax  dollars... 
with  modern  heavy-duty  Asphalt  pavement. 

•Based  on  official  maintenance  costs  for  the  first  ten  years  for  the  47-mile 
Kittery-Portland  section  of  the  Maine  Turnpike. 
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Newest  Highway  Construction! 
Grip-Top  Asphalt  Pavement 


Modern  Asphalt  pavement  — 
For  Massive  Strength!  A  foun¬ 
dation  composed  of  layers  of 
crushed  rock  and  Asphalt  con¬ 
crete  is  “locked  together” 
like  a  lamination.  Result- 
bonded  strength -longer-last¬ 
ing  paving  —  costing  less  to 
build,  and  less  to  maintain. 

Grip-Top— For  Greater  Safety! 
Today’s  grainy-textured 
Asphalt-aggregate  surface  is 
designed  to  "grip”  your  tires 
without  noise.  It  helps  you 
hold  the  road  in  straight-line 
safety,  gives  you  better  skid 
resistance  in  all  weather. 


Ribbons  of  velvet  smoothness . . . 
ASPHALT’paved  Interstate  Highways 

THE  ASPHALT  INSTITUTE 

Asphalt  Institute  Building,  College  Park,  Maryland 


Awards  Given 
For  Education 
Writers’  Work 

Ann  Sawyer  of  the  Charlotte 
(N.  C.)  News,  Ruth  Dunbar  of 
the  Chicago  (Ill.)  Sim-Tinies, 
and  George  B.  Leonard  Jr.  of 
Look  magazine,  were  named  as 
winnei-s  in  the  Education 
Writers  Association’s  annual 
competition.  They  received  en¬ 
graved  bronze  plaques. 

Miss  Sawyer  was  selected  for 
her  “comprehensive  reporting 
and  interpretation  of  school 
news.” 

Miss  Dunbar  won  with  a  series 
of  articles,  “The  3  R’s  in 
Russia,”  based  on  a  tour  of  the 
Soviet  Union  she  made  last 
Summer. 

Mr.  Leonard  won  with  his 
article  on  “Who  Runs  Our 
Schools?” 

Citation  certificates  were 
awarded  to: 

Category  I — Ian  Forman  of 
the  Boston  Globe;  Leonard 
Buder  of  the  New  York  Times; 
Willard  Baird  of  the  Lansing 
bureau  of  the  Lansing  (Mich.) 
State  Journal  and  Battle  Creek- 


Enquirer;  Mary  Frazer  of  the 
San  Francisco  News;  and  the 
Detroit  News,  as  a  newspaper. 

Category  II — G.  K.  Hoden- 
field  of  the  Associated  Press. 

Category  III  —  Charlotte 
Brooks,  Look,  photographer; 
Monroe  Fry,  Better  Homes  and 
Gardens;  and  U.  S.  News  and 
World  Report,  as  a  publication. 

Special  citations  for  reporting 
and  interpreting  desegregation: 
Mary  Lou  Werner  of  the  Wash¬ 
ington  Evening  Star;  Edwin 
Knoll  of  the  Wa^shington  Post 
and  Times-Herald;  L.  M.  Wright 
Jr.,  of  the  Charlotte  (N.  C.) 
Observer. 

Special  citations  for  pictorial 
interpretation  of  education  by 
a  newspaper:  Yonkers  (N.  Y.) 
Herald-Statesman;  Oakland 
(Calif.)  Tribune;  Minneapolis 
(Minn.)  Tribune. 

• 

S|>orls  Award 

Minneapolis,  Minn. 

A  $250  award  for  the  Best 
Example  of  Sports  Writing  by 
an  undergraduate  student  has 
been  established  by  friends  in 
honor  of  the  late  Bernie  Swan¬ 
son,  assistant  sports  editor  of 
the  Minneapolis  Star  and  Trib¬ 
une.  The  competition  is  open  to 
undergraduate  students  of  Big 
Ten  schools  and  Notre  Dame. 
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|iniiiiiiiiiiiiiiiiiiiiiiiii:iiiimiininiiii  EDITORIAL 

S  By  Roy  H.  Copperud  I 

I  Mush  in  the  Mouth  | 

g  The  castigation  of  redundancy  and  cliches  in  news-  I 
E  writing  must  seem  like  a  hopeless  exercise.  Indeed,  faint-  I 
H  hearted  critics  of  those  faults  reg^ularly  conclude  that  | 
g  attempts  to  dislodge  them  are  wasted  effort.  I 

1  In  the  large  sense,  these  defeatists  are  probably  right.  | 
1  There  is  no  reason  to  hope  that  the  noxiousness  of  cliches  | 
1  and  redundancy  can  be  impressed  on  any  substantial  | 
m  number  of  the  practitionei’s  of  joumalism.  This  problem  j 
1  comes  down  to  a  matter  of  taste.  Taste  can  be  cultivated,  | 
m  certainly,  but  it  seems  unlikely  that  the  capacity  for  1 
8  discrimination  can  be  implanted  whei’e  it  does  not  exist,  i 
1  There  will  always  be  ill-read  and  dull-witted  scribes  | 
1  w'ho  will  be  proud  of  having  picked  up  expressions  that  | 

S  the  finer-grained  despise.  And  even  on  the  upper  levels  I 

a  of  ability,  opinions  will  always  differ  as  to  whether  a  I 

a  particular  expression  is  beyond  the  pale.  | 

S  George  Oi-well  once  fiercely  proposed  that  a  writer  I 
1  should  rigorously  excise  from  his  work  every  turn  of  | 
g  phrase  he  did  not  invent  himself.  But  this  may  be  going  I 
a  too  far.  Writing  that  contained  nothing  familiar  or  at  I 
B  least  recognizable  in  this  respect  might  well  leave  the  I 
B  reader  intolerably  ill  at  ease.  In  any  event,  no  writing  | 
g  exists  that  does  not  contain  cliches  by  one  standard  or  | 
g  anothei*.  This  state  of  affairs  was  once  described  in  verse:  | 
1  If  you  scorn  what  is  trite  | 

g  I  warn  you,  go  slow  | 

=  For  one  man’s  cliche  | 

g  Is  another’s  bon  mot.  | 

1  What  I  really  set  out  to  discuss  this  time  is  redundancy,  I 
1  rather  than  cliches.  And  the  point  of  this  pi’eachment  g 

g  is  not  so  much  to  outlaw  the  particular  expressions  that  | 

g  will  be  cited,  as  to  encourage  the  critical  sense  among  | 

1  those  who  possess  it.  Nevertheless,  the  examples  have  | 

j  been  chosen  for  their  prevalence,  and  any  writer  who  | 

1  does  outlaw  them  will  certainly  not  harm  his  stuff.  | 

g  Ignorance  of  what  simple  words  mean,  or  unwilling-  | 
1  ness  to  trust  them  to  do  their  job  unaided,  is  responsible  I 

1  for  some  specimens  of  redundancy.  Experience,  records,  s 
g  custom,  and  history  come  only  from  the  past;  thus  there  j 
1  is  no  occasion  for  past  experience,  past  records,  past  | 

g  custom,  and  past  history.  Gifts  and  passes  are  by  defini-  | 

1  tion  free,  even  if  the  advertising  gentry  cannot  be  made  | 

g  to  see  it.  An  innovation  is,  ipso  facto,  neiv,  as  are  a  | 

B  beginner  and  a  tyro,  and  an  incumbent  is  inescapably  | 

S  of  the  present.  Plans  must  be  willy-nilly  of  the  future,  | 

g  as  must  prospects  and  developments.  Planning  can  be  | 

1  nothing  but  advance.  I 

g  What  is  friendship  if  it  is  not  personal?  And  what  is  | 

g  business  if  not  official,  O  bumbling  bureaucrats?  Both  | 

j  agreed  offends  the  thin-skinned,  for  both  is  two  taken  | 
1  together,  and  agreement  is  a  coming  together.  On  ac-  | 

g  count  of  is  distasteful  for  because  of,  and  in  excess  of  | 

E  is  even  worse  for  more  than,  because  it  is  not  only  re-  I 
B  dundant  but  pompous.  | 

g  “In  order  to  balance  the  budget,”  or  what  have  you,  | 
p  might  better  be  simple  to  balance.  In  back  of  is  a  | 
1  gaucherie  for  behind,  though  in  front  of  (a  building)  g 
g  seiwes  a  purpose  that  before  does  not.  | 

3  Advance  reservations  seem  to  be  getting  ahead  of  them-  | 
■  selves.  In  which  is  often  supeidluous,  as  in  “Each  candi-  | 
I  date  will  be  given  15  minutes  in  which  to  express  his  | 

=  views.”  An  accident  victim  is  taken  to  a  hospital  for  | 

1  treatment,  inevitably;  why  labor  it?  “There  seems  little  | 

g  doubt  but  that  .  .  should  be  unbutted.  I 

1  New  construction  is  Navyese  for  a  ship  abuilding;  | 
1  why  apply  it  to  buildings,  when  nothing  is  more  self-  c 
1  evident  than  the  newness  of  what  is  under  construction?  I 
g  These  random  examples  show,  if  nothing  else,  that  the  1 
I  pen  is  no  mightier  than  the  pitchfork.  I 
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ONLY  A  WEEK  TO  SUNDAY  — . . 

Magazine  Slot  Man  ;,■.* 

Is  Master  of  Detail  ^ 

Loiiinville  (Ky.)  Courier-Journal  Magazine  SlalT 

When  I  was  slot  man  on  a  book;  our  press  prints  a  batch 
daily  newspaper,  with  a  deadline  of  color  pages,  then  a  run  of 
every  hour,  I  used  to  dream  monotone  pages,  then  some  more  ^  ^ 

of  a  newspaper  that  had  only  color  pages,  then  more  mono-  jj^BBlIK^HiiilHlIlHlilllliB 
one  deadline  a  week.  Today,  I  tone  pages,  and  so  on.  ruicrir  ••  -..j-  ira—rai. 

am  in  effect  the  slot  m^  of  a  What  this  means  is  that  often  '  Louistille  Courier 

Sunday  magazine  section.  It  we  will  start  a  story  toward  the  journal  Magazine  staff.  Status  of 

comes  off  the  press  once  a  week,  end  of  a  run  of  monotone  pages,  pages  is  shown  on  run-down  sheet. 


Unfortunately, 


doesn’t  and  part  of  it  will  run  over  to 


zinc  etchings  are  made,  it  is 
possible  to  alter  the  size  of  the 
'■  “  f  photos  in  the  last  minute,  to  fit 
,  j*  a  change  in  space. 

r  B  .  Speaking  of  printing,  roto- 

^flB  ■  ;  A  ^  ^  -r4  gravure  is  a  photographic  pro- 
^  I  *4*i  cess,  and  requires  a  great  deal 
of  retouching.  The  retouchers 
in  our  plant  work  hard  to  get 
fc  .  ^  eveiy  little  blemish  off  each  pic- 

-  ture,  and  to  make  them  print 
various  times,  this 
runaway  energy  on  their  part 

^  1.  Remove  sunspots  from  a 

picture  of  the  sun  we  were  run- 
ning  to  tell  about  sunspots. 

PAGE  CHECK  is  made  by  Joseph  2.  Clean  the  black  eye  off  a 
Landau  of  the  Louisville  Courier  ^hen  the  black  eye  was  the 

Journal  Magazine  staff  Status  of  picture, 

pages  is  shown  on  run-down  sheet.  3  footsteps  into  a  snow 

scene  when  the  whole  idea  of 


mean  one  deadline  a  week.  It  a  four-color  page.  Any  story  on  makeun  of  the  ad  ™  « 

means  six.  a  four-color  page,  WHETHER  mtheTthan  fbe  adver  ?!.  w. 

InzUad  of  worrying  about  get-  THAT  _PA_GE_  HAS__COLOR  bn™  L  “ 


ting  individual  stones  to  the  PRINTED  ON  IT  OR  NOT,  fol-  part  of 'the  “easy”  once-a-week 

composing  room,  I  must  con-  lows  the  deadline  of  the  other  ^.^gerved  for  color  stories  we  ooSation  I  am  concerned  with 
cem  myself  with  color  copy  four-color  pages.  That  means  if  have  already  processed.  This  is  way  oTa™  agTz^ 

deadline,  color  page  deadline,  part  of  a  story  goes  on  _a  four-  Klessi^-while  it  Hves 


tising  department.  We  have  to 


had  left  no  prints  in  the  snow. 
Such  adventures  are  a  routine 


aeaa  me,  coior  pan- 01  a  sbory  gutfs  uu  a  x.ux-  a  mixed  blessing-while  it  gives  "  t  reallv  newspaper  work- 

deadlines  for  Cylinders  A,  B,  C  color  page  then  the  w;hole  story  ft  irTSitor  fii^ 

and  D.  Instead  of  working  on  must  be  handled  as  if  ^  were  to  do  the  job,  it  demands  hi  much  in  coi^on  S 

one  edition  at  a  time,  Im  jug-  running  on  co  or  pages.  decisions  that  editorial  men  are  the  men  on  the  daily  news  staff 

g  ing  at  least  three  magazines  ways  confounds  writers,  who  accustomed  to  make.  Shall  SuTL  having  to  dLf^^^ 
simu  taneously,  and  worrying  cannot  understand  why  their  we  attempt  a  tight  40-page  book,  write?-5tt  a^ays  a 

ab^t  a  fourth  and  fifth.  stories  are  demanded  so  far  in  ^  comfortable  48-pager,  at  womS-who  jusi  HAS  to  Se  a 

What  a  magazine  man  needs  advance  of  publication  date  the  cost  of  several  thousand  dol-  Zof  of  her  story  before  ft  is 
IS  a  desk-sized  IBM  to  keep  To  most  reporters,  the  job  of  ,  more’  Or  that  ad  that  ^  *  a  ^  oeiore  n  is 


simu  laneousiy,  ana  worrying  caxmm,  ujmerstuj.u  w..y  bjx.xx  we  attempt  a  tight  40-page  book,  worn^  writer-it’s  always  a 

ab^t  a  fourth  and  fifth.  stories  are  demanded  so  far  in  ^  comfortable  48-pager,  at  womS-who  jusi  HAS  ZSe  a 

What  a  magazine  man  needs  advance  of  publication  date  the  cost  of  several  thousand  dol-  Zof  of  her  story  before  ft  is 
IS  a  desk-sized  IBM  to  keep  To  most  reporters,  the  job  of  ^  SZted 

t^  of  his  pages,  with  a  special  putting  out  a  magazine  consists  Pnntea. 

attechment  that  notifies  him  of  the  editor  s  corning  in  one  day  dummied;  shall  we  make  room  r 

when  to  take  another  aspirin.  looking  over  the  stuff,  sending  it  ^  .  Uomish  Keallgns 

P^ducUon  J.b  ini  Contrary  t»  popular  opiu-  Herald  Trib  Staff 


taking  the  rest  of  the  week  off  " '  “7™'  “  ■'“n"'-  “f-- 

wiioeza  1  *  for  golf  ^  George  A.  Cornish,  executive 

Where  the  slot  man  on  any  &  •  ggg  revenue  lost  any  more  than  .jja...,.  xy,.  xr.,,,  HprnlA 

large  daily  concerns  himself  pri-  Tell  the  average  writer  you  do  advertising  men.  Ad  salesmen  r^Zy,P  v 

marily  with  the  editing  and  need  a  story  for  a  certain  Sun-  ^ave  learned  that  there  is  noth- 
expediting  of  stories,  that  is  day,  and  he  blithely  assumes  he  capricious  about  editorial 


only  a  small  part  of  the  maga- 


uajf,  aim  tic  mitaiciy  aoBuitica  iic  capriClOUS  abOUt  ecUtOnai 

can  turn  it  in  Saturday  night  decisions;  conversely,  editorial  „ 

Kafnya  nnWiVoUan  Hnta  TVlnf’a  ,  , _  ix,  L  the 


editor.  Mr.  Carroll,  who  joined 
the  paper  in  1942  and  has  been 


nne  slot  man’s  work.  True,  I  ^fore  publication  date.  That  s  men  have  learned  that  ad  sales-  JZrand  siZ%^^ 

have  a  two-  or  three-man  desk,  bow  he  turns  in  stones  for  the  ^g^  have  problems  with  their 

and  I  deal  out  stories  to  them,  Sunday  news  section,  he  defends  customers,  too.  ^ 

help  or  annoy  them  with  sug-  himself.  ’  supervising  the  news  and  fea- 

gestions,  and  check  their  work.  We  run  what  is  in  effect  a  Layout  Precision  tures  m  the  daily  paper. 

JjlvTomlvT  rS  V  operation.  Althoug  Layout  on  a  magazine  is  much  Editor,  will  be  in  ’charge  of  aU 

more  important  than  it  is  on  a  Sunday  sections.  He  has  been 
to  the  magazine,  more  than  half  daily.  We  have  gotten  so  ex-  with  the  Herald  Tribune  since 


ihg  to  it  the  magazine  gets  out  of  our  material  is  free-lanced. 


on  schedule. 


Copy  Deadlines 


Even  when  staff  repo^rs  wnte  ^  type  estimate  by  more  than  Arthur  T.  Hadley,  who  came 
for  us,  they  are  considered  fre^  two  lines.  However,  we  have  to  the  Herald  Tribune  in  1957, 
lancers,  and  are  paid  ^ord-  another  problem— there  is  no  has  been  named  assistant  to  the 
in^y,  or  not  enough,  they  as-  standard  magazine  column.  The  executive  editor.  He  will  carry 

width  of  the  column  varies  with  special  assignments  for  the 

Dealing  with  Writers  Page,  development  of  the  paper. 

and  whether  the  type  goes  be-  Richard  G.  West,  who  joined 


daily.  We  have  gotten  so  ex-  with  the  Herald  Tribune  since 
perienced  that  we  seldom  miss  1924. 


It  starts,  in  this  newspaper’s  ingiy.  or  not  enough,  they  as 
case,  with  deciding  on  the  size  sert. 


of  the  book,  and  ends  up  with 
the  delivery  of  slicked  page 
proofs  with  art  to  the  printing 


Dealing  with  Writers 
Dealing  with  staffers  is 


Richard  G.  West,  who  joined 


proois  with  art  to  the  printing  Dealing  with  staffers  is  a  tween  two  ads,  or  on  the  outside  the  paper  in  1929  and  has  been 
plant.  A  magazine  that  prints  chore  in  itself.  Dealing  with  out-  column.  Often,  a  story  strung  day  city  editor  since  1941,  has 
lour-color  work  customarily  side  writers  shouldn’t  be  wished  over  four  pages  will  have  type  teen  named  city  editor. 


..  , -  - - - -  - - —  r- o—  . —  -.zr-  been  named  city  editor. 

^as  Its  copy  to  the  plant  in  onto  an  enemy.  Often  they’ll  of  four  different  widths;  the  • 

?t^es,  often  separated  by  long  send  in  a  story,  leaving  a  blank  copy  editor  must  be  able  to  esti-  o;i_  f  __  Gtaiintia 
mtenals  of  time.  Even  with  for  a  man’s  first  name,  and  ap-  mate  whether  his  story  will  fill 

our  own  rotogravure  plant  two  pend  a  note,  “You  can  find  this  despite  these  type  changes.  We  Chicago 

nwrs  down,  we  have  to  send  our  man’s  name  in  your  files.”  Or  do  it,  too.  The  city  board  of  zoning  ap- 

mlor  to  the  plant  three  weeks  in  again,  “Please  check  this  fact,”  One  good  thing  about  maga-  peals  recently  approved  a  special 
Mvance  of  publication  date.  And  there’s  always  that  free-  zine  work — the  head  always  fits,  zoning  of  approximately  12.3 
cropped  and  laid  out.  Obviously,  lancer  who  phones  a  month  after  If  it  won’t  go  in  one  type  size,  acres  on  Chicago’s  North  West 
started  before  that,  his  story  ran  demanding  you  we  set  it  in  another,  or  even  Side  to  be  acquired  by  WGN, 
^  he  construction  of  the  press  return  his  manuscript  to  him.  in  a  different  style  of  type.  Inc.,  Chicago  Tribune  subsidi- 
wa  the  size  of  the  book  de-  Odd  as  it  may  seem  to  news  There  are  no  restrictions  on  type  ary.  WGN  radio  and  television 
^raine  how  the  color  pages  department  men,  on  this  maga-  sizes,  as  there  are  on  the  daily,  stations  occupy  space  in  Trib- 
^  distributed  through  the  zine  the  editorial  department  And  since,  in  roto  printing,  no  une  Tower. 
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SYNDICATES 


“He  decided  this  type  of  work 
was  not  what  he  wanted,”  says 
Miss  Stuart,  “so  he  entered  the 
newspaper  business.  He’s  a  lover 
of  cats  and  a  champion  of  lost 
causes.” 


‘Cassandra’  Moves  Here 
Mrs.  Moore’s  Advice 


ASTKOLO(;V-AI)VICE 

Mrs.  Moore  may  some  day  be 
voted  Astrologist  I’d  Like  Most 
to  Be  Stranded  on  a  Lonely  Star 
with.  She’s  that  attractive. 

But  to  be  mundane,  she’s  the 
author  of  “Stars  and  Lovers,” 
a  column  that’s  different  because 
it  combines  astrology  with  love¬ 
lorn  advice.  The  feature  started 
in  half  a  dozen  southern  new’s- 
papers  six  years  ago  and  is  now 
available  through  Hall  Syndi¬ 
cate. 

This  is  quite  a  package  Mrs. 

Moore  presents  (her  column.  The  Chicago  Sun-Times  Sp- 
that  is).  Gemini,  for  instance,  dicate  now  offers  the  “Great 
writes  in  asking  about  a  Taurus  Ideas  from  the  Great  Books” 
boyfriend,  who  stopped  writing  weekly  column  by  Dr.  Mortimer 
her.  Then  along  comes  another  J.  Adler, 
guy  born  under  the  sign  of  Scor-  The  product,  which  began  in 
pio.  The  first  fellow  gets  wind  the  Chicago  Sun-Times  Oct.  12, 
of  No.  2  lover  boy,  and  thus  be-  1958,  has  a  simple  format.  Read- 
gins  a  fiery  rivalry  that  ends  in  ers  are  invited  to  send  in  brief 
both  begging  to  marry  her.  letters  asking  a  question  of  gen- 

“What  makes  me  mad,  “Miss  eral  interest. 

Gemini  writes  Mrs.  Moore,  “is  The  author  answers  by  citing 
that  they  seem  more  interested  authorities  (the  greatest  writers 
in  getting  ahead  of  each  other  of  the  past  3,000  years).  Plato, 
than  in  me  ...  Do  you  think  I  Augustine,  Dante  or  Shak^ 
should  forget  both  of  them?”  speare,  or  modem  writers,  thus 

Mrs.  Moore  answers:  “Few  may  “answ'er”  the  reader’s, ques- 
women  realize  that  sex  usually  tion,  showing  that  ideas  that 
takes  second  place  to  ego  with  move  men  today  also  stirred  our 
the  boys.  Even  among  animals,  predecessors, 
and  especially  goats,  this  is  often  The  question  most  frequently 
true.  Watch  how  the  older  billy  asked:  “Is  modern  civilization 
goats  grow  more  amorous  and  doomed  to  go  the  way  of  ancient 
jealous  when  the  younger  males  Rome?”  The  average  questions 
woo  their  nannies.  Observe  the  of  course,  concern  evei’day  prob- 
stallion  battling  to  the  death  for  lems. 
his  mares.  It’s  nonnal  for  a  male  *  •  ♦ 

to  be  roused  by  competition.  .  .  .  KUHN  HONORED 

-  Why  not  let  Scoi'pio  have  the  in-  ,. 

side  track  to  your  heart?  After  Irene  Corbally  ' 

all,  he  proved  his  devotion  before  <^^ted  columnist  (  The  *5' 

,  Taurus  returned  .  .  .”  Things  Are”),  has  received  tte 

'  Mrs.  Moore  includes  with  such  1959  journalism  award  of 
advice  an  astrological  forecast  Finlandia  Foundation  for  a  pie« 

'  for  the  week  and  a  “mating  tip”  wrote  on  Finland, 
i  (example:  for  the  week  of  Feb.  * 

:  21 — “Aries  is  the  bachelor  most  Newspaper  Funds 
likely  to  win  over  all  rivals  ex-  Tornado  Victims 
j  cept  Sagittarius”). 

'  According  to  Hall,  the  charm-  St.  WW- 

ing  lady  is  quite  an  expert  “on  The  Post-Dispatch 
the  subjects  of  love  and  mating  KSD  radio  and  television  afffli" 
i  problems.”  Been  writing  the  ates  started  a  tornado  reh 
I  stuff  for  better  than  10  years,  fund  several  hours  after  the 
'  the  people  there  say — even  trav-  Feb.  10  storm.  The  P-D  begar 
1  els  in  search  of  material.  the  fund  with  a  $5,000  contn- 

'  Mrs.  Moore  herself  says:  “As-  bution. 

trology  is  not  fortune  telling.  It  The  storm  struck  shortly  afte. 
I  is  a  science  of  influences  and  2  a.m.  The  Globe-Democrat  wa; 
propitious  cycles.  Only  your  able  to  catch  part  of  its 


By  Janio»  L.  Coiling^ 


You  have  Beauty  and  the 
Briton  this  week:  William  Neill 
Connor,  alias  Cassandra,  and  -  -  ^ 

Mrs.  Cullen  Moore.  '  f- 

Ladies  should  go  first,  of 
course,  but  because  a  three-a-  ||K 
week  column  takes  precedence 
over  a  weekly  one  in  this  space  ^ 

Mr.  Connor  gets  opening  intro- 
duction.  Mrs.  Moore  says  she 
doesn’t  mind  w'aiting  a  bit. 

At  any  rale,  Mr.  Connor  is 
that  forthright,  candid,  out- 
spoken,  blunt  columnist  of  the  « 

London  Daily  Mirror  who  signs 
himself  “Cassandra.”  In  case 
you’re  not  up  on  these  things,  , 

Cassandra  was  the  daughter  of  .  -  j 

Priam  and  Hecuba  to  w'hom  t 

Appollo  granted  the  gift  of  pro-  t*  I 

phesy. 

Prophet  or  whatever.  Mi'.  Con- 
nor  swings  a  mean  editorial 
hammer,  often  as  not  hitting  the  column, 

nail  right  on  the  head.  The  nail  “It  is  often  right  and  it  is 
can  be  any  cause  or  any  person,  sometimes  wrong.  The  total  re- 
from  American  foreign-aid  suit  is  that  it  is  never,  never 
bungling  to  Grand  Admiral  dull  and  only  seldom  concerns 
Doenitz  of  the  German  Navy.  itself  with  pui'ely  local  issues. 

Mr.  Connor,  March  9,  will  He’s  the  mostly  widely-read  col- 
start  banging  away  for  Univer-  umnist  in  the  United  Kingdom.” 
sal  Press  Association  (1  West  Bill  Connor  wasn’t  angry  at 
67th  St.,  N.  Y.  C.  23),  owned  by  a  soul  when  he  started  out  in 
Miriam  Stuart,  who  says:  life.  He  was  born  in  1909.  His 

“Cassandra  has  a  completely  parents  were  middle-class  and  so 
free  hand  in  the  London  Daily  was  his  education.  While  a  young 
Mirror  to  say  exactly  what  he  fellow  he  came  over  here  to 
likes  about  anything  he  likes,  work  for  J.  Walter  Thompson 
and  the  result  is  a  controversial  as  a  copywriter. 


Cullen  Moore 


I  believe  astrology  can  be  of  such 
benefit.” 


ADLER  COI.l  MN 


lassandra)  Connor 


Layman'S  language ...  no  Latin! 

A  doctor  with  simple  words,  he  tells  about  tonsillitis  and  l^*"**^ 
tummyache.  frostbite  or  fidgets,  mumps  and  migraine 
...gives  suggestions  for  prevention  and  alleviation,  in  ^  - 
language  the  layman  can  understand!  Rough  on  worry  gP 
and  imaginary  ailments,  he  has  helped  millions 
physically,  mentally,  and  spiritually... 

Hr.  Tlioodore  II.  Van  Dellen 

is  a  family  physician,  assistant  dean  of  a  leading  medical  school, 
clinic  director,  and  health  columnist.  Authoritative  and 
informative,  he  has  wit  and  humor,  often  gives  a  laugh  as 


n 


CL4$SlFlEi)  CLLMC 


Perry  Urges  CAMS 
T  0  Combat  Y  ellow  Pages 


of  Ralph  W.  Ahrens,  general 


Hit  Pay  Dirt  ■ 

Many  “pay  dirt”  ideas  were  Q 
unearthed  at  the  more  than  20  M 
tables  of  probing  classified  ex- 
ecutives.  Two,  however,  were  ^ 
reported  to  the  entire  confer-  ^ 


Bv  Daniel  L.  Lionel 
(AM,  New  York  Herald  Tribune  Howard  Reiser,  Hammond 

(Ind.)  Times,  told  how  the 

Speaking  before  the  Missis-  Accelerated  ROP  promotion  inau^rated  a  new 

sippi  Valley  classified  managers’  talking  about  newspaper  clas- 

noup,  Warren  Perry,  Minne-  sified  as  the  hardest  working  Alleys,  which  runs  daily,  with 
opolia  (Minn.)  Star  &  Tribune,  salesman  24  hours  a  day  and  365  bowling  alky  proprietors  telling 
said  that  he  was  greatly  con-  days  a  year  would  be  effective.  ^^ve  open  on 


Speaking  before  the  Missis-  Accelerated  ROP  promotion 
sippi  Valley  classified  managers’  talking  about  newspaper  clas- 


what  nights  they  have  open  on 


CALL  DIRECTOR  set  is  controlled 
by  classified  ad-talcer  at  the  Provi¬ 
dence  (R.l.)  Journal  and  Bulletin. 


cemed  with  two  areas  of  compe-  And  don’t  forget  to  include  the  schedules  largely  taken  T  .  • 

tition,  namely:  “1.  The  yellow  flexibility  and  timeliness  angle.”  over  by  league  play.  Lj9.t0St  i  llOIlC 

pages  of  the  telephone  book  and  Concerning  the  trend  of  large  John  Kircher,  Lincoln  (Neb.) 

(2)  the  large  national  help  national  advertisers  toward  Star  and  JoMrjmi,  explained  how  ^ 

wanted  schedules  that  are  not  using  ROP  space  for  their  help  Ad  Answer  Service’  provides  U0V1C6  OGipS 

appearing  in  classified,  but  wanted  messages,  Mr.  Perry  extra  revenue  and  service  by  1 

rather  in  the  display  sections  of  said  he  was  concerned  because  including  in  a  want  ad  a  special  *  i  ^  I  ^  _  U  wo 

our  newspapers.”  “All  of  us  are  obligated  to  give  telephone  number  at  the  paper  1  aKGFS 

Citing  figures  which  showed  our  advertisers  the  greatest  ^  which  a  prosp^tive  customer 

net  yellow  page  revenue  at  a  value  possible  for  their  money.  [”ay  call  if  the  advertiser  s  own  Providence,  R.  I. 

$324,000,000  annual  mark,  Mr.  Help  wanted  advertising  gets  telephone  doesnt  answer.  Such  Providence  Journal  Co. 

Perry  pointed  out  that  this  is  just  that  in  classified.  If  re-  f.  service,  he  said,  adds  extra  installed  the  American  Tele- 

just  about  half  of  classified  an-  suits  are  not  gratifying  or  satis-  lines  of  rwenue  and  makes  com-  pho^e  &  Telegraph  Company’s 

nual  revenue.  He  also  stated  factory  in  ROP,  it’s  an  easy  step  niercial  ads  more  productive.  “call  director,”  in  the  clas- 

that  while  business  phone  list-  to  take  to  other  media.”  He  read  Plumber  to  CAM  sified  advertising  department, 

ings  in  the  last  10  years  rose  a  letter  sent  to  top  advertising  _  _  This  is  a  compact  piece  of 

31.5%,  classified  yellow  page  agencies  in  the  field  which  Another  highlight  was  a  grass  equipment  that  combines  a 
advertising  increased  70%.  showed  that  a  large  proportion  roots  report  by  a  former  standard  telephone  dial  mechan- 


Providence,  R.  I. 
The  Providence  Journal  Co. 


advertising  increased  70%. 

Mr.  Perry  asked  what  news 


challenge  of  the  intensive  na¬ 
tional  drive  being  conducted  on 
behalf  of  the  yellow  pages.  “I’ve 
seen  Wolley  Segap  (Yellow 


factory  in  ROP,  it’s  an  easy  step  merciai  aus  more  prouuciive.  “call  director,”  in  the  clas- 

to  take  to  other  media.”  He  read  Plumber  to  CAM  sified  advertising  department, 

a  letter  sent  to  top  advertising  This  is  a  compact  piece  of 

agencies  in  the  field  which  Another  highlight  was  a  grass  equipment  that  combines  a 
showed  that  a  large  proportion  roots  report  by  a  former  standard  telephone  dial  mechan- 
of  employed  persons  regularly  plumber  turned  classified  man-  jsm  and  headset  with  a  panel 
check  opportunities  for  better  ager  just  eight  months  ago.  containing  30  pushbuttons, 
jobs  in  classified.  Nathan  Roth,  Wooster  (Ohio)  Until  last  week,  the  girls  took 

Record,  former  displaced  per-  the  ads  while  ranged  around 


papers  are  deing  to  meet  the  ^heel w 


jobs  in  classified 


Comeback  This  Year 


The  23rd  annual  clinic  of  the  Plumbing  to  be  a  classified  man 


Nathan  Roth,  Wooster  (Ohio)  Until  last  week,  the  girls  took 
Record,  former  displaced  per-  the  ads  while  ranged  around 
son  from  Germany,  gave  up  two  bulky  “order”  turrets  that 


Pages  spelt  backwards)  on  tele-  Mississippi  Valley  Classified  Ad- 
vision  and  I’ve  seen  hard  hitting  vertising  Managers  Association 


ager. 

Uninhibited  by  tradition,  Mr. 


had  been  in  use  since  before  the 
Journal  put  up  its  present  build¬ 
ing  in  1934.  Now  each  has  her 


full  page  ads,  some  in  color,  in  hit  a  three-way  high  last  week-  Roth  has  been  selling  commercial  own  compartment  and  her  own 

business  and  trade  magazines  as  end  with  a  record  attendance  in  contracts  on  a  daily  basis  for  “call  director”, 

well  as  in  general  circulation  Chicago  of  more  than  200.  13-week  cycles.  In  his  own  salty  device,  available  only 

magazines,”  he  said.  “They’re  it  was  an  optimistic  group  since  Jan.  1,  is  designed  spe- 

literally  spending  millions  of  that  gathered  to  hear  Robert  casual  commercial  accounts  gifically  for  office  employees 

dollars  to  plant  Wolley  Segap  Richter,  Sheboygan  (Wis.)  bo  the  value  of  daily  ads,  thus  whose  duties  require  the  con- 

and  the  Yellow  Pages  in  the  sub-  Press,  predict  at  the  opening  f>uilding  added  linage  and  pro-  tinuous  handling  of  both  in¬ 
conscious  minds  of  everyone.”  session  that  classified  adver-  aiding  advertisers  with  better  coming  and  out-going  calls. 


conscious  minds  of  everyone.”  session  that  classified  adver-  vming  aavenisers  wiin  ueiier 
.  p  .  tising  is  going  to  make  a  come-  f^sults.  His  “secret  weapon  is 

Time  to  Promote  providing  news-  Iniow  about  the  other  fellow’s 

Here’s  Mr.  Perry’s  suggestion  papers  with  their  greatest  future  business  so  as  to  make  an  in¬ 
fer  combating  the  yellow  page  potential  ad  revenue  growth.  telligent  suggestion  as  to  how  to 


viding  advertisers  with  better  coming  and  out-going  calls. 

results.  His  “secret  weapon”  is  ,  , 

to  know  about  the  other  fellow’s  ,,  ^ 


I  ^  Til  It  works  this  way: 

to  know  about  the  other  fellow  s  .  .  _  , 

business  so  as  to  make  an  in-  When  a  call  comes  in,  it  flashes 
telligent  suggestion  as  to  how  to  u.  light  at  the  same  push-button 


drain  on  advertisers’  budgets:  At  the  annual  luncheon,  Mis- 

“The  deadline  for  accepting  sissippi  Valley  members — whose 


use  classified.  position  on  all  sets  in  the  system. 

,  ,  _ _  _ _  An  ad-taker  not  occupied  takes 

.  the  call  simply  by  Scpcessing 


yellow  page  advertising  in  our  “valley”  extends  from  Toronto,  held  their  sessions  under  the  ,  hnttnn  Then  the  liirht  be- 

city  is  generally  the  first  or  Canada,  on  the  North  to  Atlanta  dirwtion  of  Clytie  Kerr,  St.  Paul  steadv  lettinir  the  other 

second  week  in  December  each  on  the  South  and  from  Phila-  (Minn.)  Pioneer  Press  and  Dis-  takers  know  the  call  is  being 

on  the  East  to  Texas  on  patch.  handled,  and  remains  on  at  each 

cisions  on  how  much  or  how  big  the  West— paid  homage  to  their  Newly-el^ec^  officers  include  completed, 

or  whether  or  not  any  ad  is  founding  pdesident,  Joe  Klouda,  Charles  Sullivan,  St.  Joseph  light  goes  out  letting  the 

P>ing  to  be  inserted  in  the  yellow  who  later  served  for  nearly  20  (Mo.)  News  Press  and  Gazette,  jj.jg  imow  that  line  again  is 
pages  are  made  during  the  60  years  as  treasurer,  now  retired  .succeeding  George  Dodea,  Port 

to  90  days  prior  to  December,  from  the  Davenport  (Iowa)  Huron  (Mich.)  Times  Herald,  m  -m  a  j  i 

1  think  this  strongly  suggests  Newspapers.  He  and  Mrs.  Klou-  as  president;  Paul  Schultz,  Charles  W.  Woodward,  classi- 
the  wisdom  of  some  accelerated  da  were  presented  with  a  radio  Indianapolis  (Ind.)  Star  and  fi^  ^vertising  manager  saw  an 
ales  and  promotion  activity  set.  News,  first  vicepresident;  advertisement  on  the  new  equip- 

<toring  this  crucial  period.  For  a  buzz  session  Saturday  Charles  Anderson  (Ind.)  Bulle-  ment  and  realized  it  would  fit  in 

“Mailing  pieces  accompanying  afternoon,  CAMs  put  the  micro-  tin  Herald,  second  vicepresident;  with  a  modernization  plan  he  ad 
your  monthly  contract  state-  scope  on  the  respective  classified  Chester  Kneller,  Chicago  Daily  the  planning  stege.  Af^ter  the 
Wents  2  or  3  months  prior  to  sections  and  learned  from  fellow  News,  third  vicepresident ;  Fred  equipment  was  shippw  here  by 
toe  yellow  page  deadline  would  classified  people  how  they  can  Larey,  Bloomington  (Ill.)  Panta-  ^t 

j  ®^ective.  A  mailing  piece  make  their  pages  more  attrac-  graph,  secretary;  and  Robert  J^nstallM  in  Dine  working  days 
tolling  about  all  of  the  promotion  tive,  more  productive  and  more  Richter,  Sheboygan  (Wis.)  ^  local  four-man  telephone 
y^uve  run  to  enhance  reader-  profitable.  Pittsburgh  (Pa.)  Press,  was  company  crew. 

*hip  of  your  advertisers’  ads  The  idea  was  worked  out  by  Press,  treasurer.  Ed  Dorgan,  For  now,  the  Journal  has  10  of 

Would  be  fighting  fire  with  fire.  Robert  Richter,  with  the  help  elected  to  the  board.  the  sets  in  use. 
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PHOTOGRAPHY 


Negative  Color  Positive 
Advance,  Says  Dumke 


By  Jani€^  L.  Collings 

Bob  Dumke,  ROP  color  au¬ 
thority  of  the  Milivaukee  (Wis.) 
Journal,  gave  a  glowing  account 
the  other  day  of  the  positive 
side  of  negative  color. 

“In  our  opinion,”  he  said  in 
his  talk,  “negative  color  repre¬ 
sents  the  most  positive  advance 
in  color  reproduction  since  the 
advent  of  the  one-shot  camera. 
It  provides  a  means  of  bringing 
economical  color  production 
within  the  reach  of  any  news¬ 
paper.” 

Bob  had  pointed  out  how  ef¬ 
fectively  and  economically  his 
paper  had  used  negative  color 
for  the  last  World  Series. 

“Now,”  he  said,  “let  us  take 
a  look  at  still  another  use  for 
it.  As  I  said  previously,  process¬ 
ing  time  for  negative  color  is 
considerably  less  than  that  re¬ 
quired  for  positive  color.  There¬ 
fore,  it  was  decided  to  make  a 
negative  color  film  from  positive 
transparencies. 

“From  this  negative  color  film 
we  then  could  make  separation 
bromide  prints  on  panchromatic 
paper  in  considerably  less  time 
than  it  takes  to  separate  a 
transparency. 

“In  order  to  simplify  this 
operation,  we  are  building  a  ma¬ 
chine  that  will  be  capable  of 
photographing  8  x  10  trans¬ 
parencies  down  to  4  X  5.  This 
will  represent  a  considerable 
saving. 

“In  addition,  this  machine  will 
reduce  5  x  7  to  4  x  5,  contact 
4x5  and,  in  the  case  of  35  mm. 


AUSTRALIA'S 

Expanding  Wealth 
Offers  Opporfunlfies 

Investigate  the  developments 
that  are  taking  place  —  In¬ 
creased  population.  Industrial 
development,  high  standard 
of  living,  and  the  mounting 
successes  of  over  800  U.  S. 
companies  that  are  operating 
and  have  $500,000,000  invested 
in  Australia., 

To  keep  in  touch  with  marketing, 
advertising,  publishing  and  graphic 
arts  in  Australia  read 


msPAPERms 


Published  fortnightly 

Annual  Subscription  to  U.  S.  $8 

IS  Honllfoa  St.,  Sydaay,  Australia 


Kodachrome,  enlarge  to  4  x  5. 
Incidentally,  Kodachrome  is  the 
only  material  that  requires  en¬ 
larged  negative  color  film,  the 
reason  for  this  being  that  Koda¬ 
chrome  is  the  only  material  that 
has  a  grain  structure  finer  than 
the  grain  of  negative  color  film.” 

He  told  about  a  Journal  re¬ 
porter  who  had  toured  Russia, 
making  more  than  1500  pictures 
on  positive  color  film.  To  get 
the  pictures  in  reasonable  time 
and  cost,  the  positives  were 
grouped  on  a  single  sheet  of 
negative  color  film.  It  was  then 
easy  to  make  separations  from 
the  negative  color  film  for  re¬ 
production  in  the  Journal. 

“This,”  he  said,  “is  another 
positive  advantage  of  negative 
color  film.” 

As  for  judging  negative  color 
films  (by  photographer  or  edi¬ 
tor) — ^well,  it  isn’t  easy,  he  in¬ 
dicated. 

“I  hope  that  in  the  near  future 
someone  will  develop  for  us  a 
TV  aid  that  will  enable  the  edi¬ 
tor  to  see  the  negative  color  film 
in  a  positive  form  on  a  TV 
screen,”  Bob  said. 

♦  *  ♦ 

THE  HISTORIANS 

Another  speaker  of  note,  John 
Faber,  Kodak  press  representa¬ 
tive,  recently  exercised  his 
knowledge  and  syntax  before 
the  photojournalism  group  of 
the  Royal  Photographic  Society, 
in  London. 

Johnny  discussed  current 
trends  in  U.  S.  news  photog¬ 
raphy,  and  these  are  some  of 
the  facts  he  passed  along: 

30 — 40%  of  the  news  pictures 
are  made  on  roll  film  now. 

Of  the  1750  papers  in  our 
country,  about  1100  have  their 
own  photo  departments. 

UPI  and  AP  transmit  about 
60,000  pictures  yearly. 

The  most  common  press  cam¬ 
era  up  to  1953  was  the  Speed 
Graphic;  now  the  smaller  cam¬ 
eras  have  asserted  themselves. 

Strobe  lighting  has  largely 
replaced  the  flashbulb. 

75  of  85  papers  regularly 
using  ROP  color  rely  on  nega¬ 
tive  color  for  all  or  part  of  their 
work. 

There  are  2500  Fairchild 
Scan-a-gravers  now  being  used. 

“The  trends  in  photojournal¬ 
ism,”  he  said,  “are  being  out¬ 
dated  this  very  instant,  but  two 
indestructible  principles  remain: 


“The  new’s  photographer  is  from  the  many  photographer! 
the  greatest  historian  of  his  who  might  be  on  the  scene  of 
time.  He  records  history  with  the  accident  making  commercial 
every  picture  he  makes,  and  his  gain  at  someone’s  unfortunate 
camera  enables  him  to  be  much  expense  .  .  . 
more  effective  than  any  other  «We  are  not  going  to  permit 
media  in  the  field  of  communica-  anyone  to  commercialize  at  the 
tions.  expense  of  the  public  or  the 

“The  news  photographer,  re-  police  department  while  the  d^ 
gardless  of  his  nationality,  pos-  partment  is  in  the  act  of  per- 
sesses  a  great  heritage,  a  heri-  forming  its  duty  .  .  . 
tege  which  had  its  origin  in  “We  are  not  trying  to  run  the 

^  ,  T  ,  judge’s  court  and  we  hope  he 

Its  only  natural  Johnny  g^aj-t  trying  to  run  the 

should  be  partial  to  historians.  department.” 

He  himself  keeps  the  record 

straight  as  historian  for  the  * 

National  Press  Photographers  APOLOGIES  RECEIVED 
Association.  .  i  - 


APOLOGIES  RECEIVED 


a.OSER  CAMERAS 
Photographers  covering  mis- 


Apologies  from  everyone  con¬ 
cerned  have  been  received  by 
the  Chicago  American  and  the 
Chicago  Press  Photographers 
Association  over  the  treatment 


sile  launchings  at  Cape  Canav-  accorded  Steve  Lasker  of  the 
eral  can  now  move  to  within  one  American  at  a  nursing  home 
mile  of  the  blast-off  site.  The  photographer  was 

That  s  toe  word  from  Maj.  j-oughly  and  rudely  taken  into 
Kenneth  E.  Grine,  public  in-  custody  by  two  cops,  only  to  be 
formation  officer  of  the  Air  j-eleased  by  the  police  chief 
Force  Missile  Test  Center,  Pat-  (e&P,  Feb.  14,  page  44).  -The 
rick  Air  Force  Base,  Florida.  coroner  and  the  sheriff  of  the 
He  said  cameramen  no  longer  county  involved  told  the  CPPA 
have  to  use  telescopic  lenses  for  that  Mr.  Lasker  should  not  have 
such  assignments.  They  may  been  manhandled  by  their  de- 
have  access  to  facilities  in  a  puties,  and  the  president  of  the 
special  area  on  the  Cape.  village  where  the  home  is  lo- 


Contempl  Gise  Dies 

Lincoln,  Neb. 
The  chance  for  a  Nebrasb 


special  area  on  the  Cape.  village  where  the  home  is  lo- 

*  ♦  ♦  cated  wrote  the  American  to 

OPPOSING  VIEWS  express  his  regrets  over  the  one¬ 

sided  battle. 

A  judge  and  a  police  chief  • 

just  don’t  see  picture  to  picture  »  i  .  t».  . 

concerning  commercial  photog-  JHHge  111  Picture 
raphy  of  wreck  scenes.  Contempt  Case  Dies 

The  judge  is  William  B.  In-  Lincoln,  Neb. 

gram  Jr.  The  chief  is  James  C.  The  chance  for  a  Nebrasb 
Macdonald.  They  are  both  from  Supreme  Court  test  of  Canon  35 
Memphis,  Tenn.  And  the  issue  has  apparently  ended  with  the 
in  debate  is  the  matter  of  police  death  of  District  Judge  James 

interference  at  such  scenes.  t.  English  who  was  charged 

Judge  Ingram  said:  “What  with  violating  the  rule  whid 
happens  in  public  is  public  in-  bans  the  taking  of  pictures  ii 
formation  and  anyone  present  a  courtroom, 
there  is  entitled  to  witness  and  Attorney  General  C.  S.  Bed 
record  it  and  to  publish  it  .  .  .  had  filed  criminal  contemp: 

“The  police  department  has  charges  against  Judge  EnglisJ 
authority  to  regulate  the  gather-  as  a  result  of  photographs 
ing  and  dispersing  of  crowds  sound  recordings  taken  durinf 
and  the  behavior  of  people  who  a  murder  trial, 
assemble  in  crowds.  But  the  jn  his  answer  last  June,  Judgt 
suppressing  or  regulating  of  English  charged  the  canon  wai 
evidence  to  be  heard  in  this  unconstitutional.  A  hearing  had 
court  is  not  within  police  been  set  for  March.  Judge  Eng- 
power  . . .  lish,  65,  died  after  he  had  con- 

“Such  future  conduct  will  be  tracted  pneumonia, 
considered  to  be  tampering  with  • 

the  normal  processes  of  the  o  ai  ra  • 
court  and  will  be  dealt  with  as  rrotlt  Lleposit 
contempt  summarily  .  .  .”  St.  Petersburg,  Fla 

The  chief  answered:  “It  was  The  St.  Petersburg  Ttmes  ha- 
agreed  by  all  those  attending  deposited  $205,407  from 
(a  meeting  for  newsmen  and  profits  in  the  Profit  Shannf 
public  officials  and  police)  that  Fund  which  now  has  425  partich 
news  photographers  should  be  pating  members.  Total  value  a 
allowed  to  take  pictures  .  .  .  but  the  Fund,  as  of  Dec.  31,  19^ 
commercial  photographers  was  $621,591.  Controller  Cliftoi 
should  be  restrained,  for  it  was  D.  Camp  Jr.  reported  the  com 
the  feeling  that  the  police  de-'  pany’s  profit  index  for  the  yew 
partment  could  not  make  proper  was  120 ;  for  December  it 
investigations  with  interference  100. 
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In  his  answer  last  June,  Judp 


Profit  Deposit 

St.  Petersburg,  F1i 
The  St.  Petersburg  Times 
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oaiitr^^"  xo  xeadex^*^^?,,s.  ^ustxv 
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reflects  our 


confidence  in 
E  &  P’s  ability 


to  produce 
advertising 
results..." 


.  .  .  says  “Ted”  Shea, 
of  Wood  Newspaper 
Machinery  Co.,  one  of 
the  world’s  largest 
manufacturers  of 
newspaper  presses. 


John  J.  "Ted”  Shea  (right),  signs  contract  for  57  pages  of  advertising  during  1959  with 
E&P  Publisher  Robert  U.  Brown, 


The  Wood  Newspaper  Machinery  Company,  manufacturer  of 
Wood  and  Scott  newspaper  presses,  is  a  firm  believer  in  the  power  of 
advertising  to  form  a  positive  corporate  image,  and  to  produce 
sales  results.  They  believe,  too,  that  EDITOR  &  PUBLISHER 
provides  an  audience  of  the  kind  and  quality  of  readers  they  want  to 
reach  with  their  advertising  messages  ...  in  an  editorial  context 
that’s  conducive  of  sales.  The  57*page  advertising  contract  that 
backs  up  their  belief  is  the  largest  that  E&P  has  signed  with 
any  manufacturer  of  newspaper  equipment  or  supplies. 

If  your  company  has  a  product  or  service  that’s  essential 
to  the  newspaper  industry,  we’d  heartily  suggest  that  you 
emulate  the  forthright  confidence  of  the  Wood  Company  by 
going  directly  to  your  customers  ...  in  the  advertising  pages  of . . . 


Editor  &  Publisher 

TIMES  TOWER  •  1475  BROADWAY  •  NEW  YORK  36,  N.  Y. 


NEWSPAPER  EQUIPMENT  PEOPLE:  Write  for  your  free  copy  of  “Double  Impressions.”  Write  to  the  Advertising 
Department,  Editor  &  Publisher.  New  York  36,  N.  Y. 
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Outdoor  Ads 

(Continued  fro7n  page  13) 


Robert  J.  Curley,  public  rela¬ 
tions  director,  said  the  Herald- 
News  has  used  outdoor  for  the 
past  11  years,  and  on  occasion 
has  purchased  as  many  as  eight 
boards.  These  were  used  for  a 
one-year  period  in  the  daily’s 
up-county  area  where  it  was 
pushing  for  circulation. 

-According  to  Mr.  Bricker  of 
OAI,  newspapers  often  utilize 
painted  bulletins  with  clocks  and 
thermometers.  “This  ‘service’ 
advertising,”  he  explained,  “is 
essentially  institutional  in  na¬ 
ture.  A  form  of  thoughtful 
gi'eeting  to  motorists  and  other 
visitors,  it  creates  good-will 
among  the  public.” 

I.arge  Tlierniometer 

The  Passaic  Herald-News  is 
one  of  these  newspapers. 

A  “permanent”  board  located 
on  Highway  S-3  at  East  Ruther¬ 
ford  features  a  large  thermome¬ 
ter.  “It  is  an  important  prestige 
factor  regarding  national  adver¬ 
tising,”  Mr.  Curley  said. 

Motorists  going  to  the  Lincoln 
Tunnel  are  attracted  by  the 
sign’s  large  thermometer  which 
helps  lead  the  eye  to  the  daily’s 
11-word  message.  He  said  Fed¬ 
eral  Advertising  Co.,  from  which 
the  paper  leases  the  board  at  a 
monthly  fee  of  $135,  checked  on 
the  board’s  copy  line  and  found 
that  it’s  impossible  for  motorists 
driving  along  at  speeds  of  from 
45  to  60  mph  to  read  more  than 
11  words. 

Posters  for  PR 

For  the  past  year  and  a  half, 
the  Lima  (Ohio)  Netvs  has  been 
using  outdoor  as  an  aid  in  build¬ 
ing  public  relations.  In  addition, 
it  has  used  the  medium  to  pub¬ 
licize  special  features  appearing 
in  its  pages. 

“After  the  first  year  we  had 
received  considerable  favorable 
comment  so  we  decided  to  use 
outdoor  as  another  means  of 
merchandising  for  our  national 
advertisers,”  Ed  Kohoutek,  ad¬ 
vertising  director,  said. 

“At  the  present  time  we  are 
using  six  boards  for  public  rela¬ 
tions  and  nine  for  merchandis¬ 
ing.” 

The  Denver  (Colo.)  Post  has 
a  cooperative  promotion  with 
General  Outdoor  Advertising  for 
a  local  safety  program. 

The  Post  uses  a  reproduction 
of  this  poster  as  illustration 
for  an  editorial  feature  on  safe 
driving.  Poster  copy  asks:  “Can 
You  See,  Steer,  Stop  Safely?  .  .  . 
Get  Your  Car  Safety  Checked 
Today.” 


WEATHERBIRD  CUTOUT — St.  Louis  (Mo.)  Post-Dispatch  has  spon¬ 
sored  rotary  program  of  painted  bulletins  since  summer  of  '57.  Copy 
features  Post-Dispatch's  Weatherbird  from  its  front  page. 


Good  mortiitigs 
begin 

The  INQUIRER 


'LIGHT  TOUCH'  CAMPAIGN — ^When  Philadelphia  (Pa.)  Inquirer  was 
using  posters  for  promotion,  it  chose  the  "light  touch"  approach  to 
get  across  its  message. 


S.  F.  Examiner 
Changes  Makeup 

S.4N  Francisco 

The  San  Francisco  Examiner, 
founding  newspaper  of  the 
Hearst  organization,  is  appear¬ 
ing  in  new  makeup. 

Interior  design  was  revised 
earlier.  Latest  changes  included 
new  classified  section  body  type 
and  the  use  of  Mergenthaler’s 
New  Trade  Gothic  in  the  stock 
market  tables. 

It  was  not  until  Friday,  Feb. 
13,  that  page  one  type  adjust¬ 
ments  ended  to  a  point  where 
Linton  von  Beroldingen,  editor, 
suggested  “maybe  this  is  what 
we  are  after.” 

The  changeover  was  finalized 
a  few  days  after  the  Examiner 
received  the  top  first  page  award 
in  Califoraia  Newspaper  Pub¬ 
lishers  Association  competitions. 

The  goal  was  a  San  Francisco- 
adaptation  of  the  general  trend 
toward  open  and  easily-read 
pages  with  9-point  text  type.  A 
customarily  photoless  page  one 
on  routine  days  now  boasts  a 
single  spot  news  photo.  Head¬ 
lines  are  in  lipper-and-lower  case 
with  indentation. 


$20,000  Gifts 
For  New  School 

Syracuse,  N.  Y. 

More  than  $20,000  was  pledged 
in  1958  toward  a  new  building 
for  the  Syracuse  University 
School  of  Journalism,  Dean 
Wesley  C.  Clark,  dean  of  the 
School,  reported  this  week. 

Most  of  the  gifts  were  the 
direct  result  of  the  drive  begun 
last  February  by  H.  G.  Howard, 
publisher  of  the  Newark  (N.  Y.) 
Courier  Gazette,  and  Don 
Brown,  publisher  of  the  Brown 
newspapers  in  Baldwinsville. 

The  biggest  gift  was  one  of 
$10,000  from  the  Frank  E.  Gan¬ 
nett  Newspaper  Foundation  of 
Rochester,  N.  Y.  Others  who 
pledged  more  than  $500  were 
Mr.  Brown  and  Mr.  Howard, 
Don  Christie,  of  the  Fort  Plain 
Standard,  P.  A.  Dragon,  of  the 
Albion  Advertiser,  Frank  C. 
Forbes  of  the  Riverhead  News- 
Review,  George  H.  Measer  of 
the  Amherst  Bee,  James  Brahan 
of  the  Hoosick  Falls  Standard 
Press,  Mason  Rossiter  Smith  of 
the  Gouvemeur  Tribune  Press, 
and  the  Polly  Annenberg  Leevee 
Charitable  Trust. 


Bill  Coddington 
In  Detroit  Job 

Detroit 

Wilfred  R.  (Bill)  Coddington 
has  succeeded  Henry  C.  Lentz  as 
superintendent  of  the  Detroit 
Free  Press  mechanical  depart¬ 
ments.  The  announcement  of  the 
retirement  of  Mr.  Lentz  after 
40  years  of  service  with  the 
Free  Press,  and  the  appointment 
of  Mr.  Coddington  was  made  by 
Lee  Hills,  executive  editor  and 
vicepresident. 

A  native  of  Akron,  0.,  Mr. 
Coddinprton  started  his  career 
with  the  National  Rotary 
Printers.  In  1938  he  was  com¬ 
posing  room  superintendent  of 
the  Youngstown  (0.)  Vindica¬ 
tor.  Next,  he  moved  to  the  Des 
Moines  (la.)  Register-Trihim 
as  mechanical  .superintendent  in 
1951.  In  1953  he  became  me¬ 
chanical  superintendent  of  the 
Chicago  Daily  News,  where  he 
remained  until  early  this  year. 

Mr.  Lentz  had  been  mechani¬ 
cal  superintendent  of  the  Free 
Press  since  1950.  He  joined  the 
paper  in  1919  as  a  printer. 

• 

New  Anti-Trust 
Claim  Is  Filed 

Kansas  Cm’,  Mo. 

Another  civil  damage  suit 
charging  the  Kansas  City  Star 
Company  with  “monopolistic 
practices”  was  filed  this  week 
in  behalf  of  the  Newspaper  Car¬ 
riers  Cooperative  Association,  a 
vending  group. 

Attorney  Ray  D.  Jones  Jr, 
represents  about  a  dozen  other 
claimants  in  suits  against  the 
Star,  filed  the  new  action  which 
charges  the  newspaper  company 
has  refused  to  allow  the  car¬ 
riers,  w’ho  are  independent  busi¬ 
ness  men,  to  deliver  other  forms 
of  news  and  advertising. 

Others  w'hose  .suits  against  the 
Star  are  pending  include  pub¬ 
lishers  of  weeklies,  theatre 
owners,  and  a  furniture  store. 
All  are  based  on  the  findings 
against  the  Star  in  the  govern¬ 
ment’s  anti-trust  action  of  sev¬ 
eral  years  ago.  Some  assert  the 
Star  has  refused  to  sell  adver¬ 
tising  space  to  them. 

Lovejoy  Lecturer 

Carbondale,  Ill- 

Dr.  Werner  Imhoof,  chief 
U.  S.  correspondent  for  the 
Neue  Zuercher  Zeihmg  of  Zu¬ 
rich,  Switzerland,  since  1945, 
will  be  the  Elijah  P.  Lovejoy 
lecturer  in  journalism  at  South¬ 
ern  Illinois  University  here 
March  5. 
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WASHINGTON  FOCUS 


By  James  J.  Butler 

‘STRINGER’  RULING 
ON  CASE  BASIS 

Whether  country  correspond¬ 
ents  or  stringers  are  employes 
of  a  newspaper  within  the  fed¬ 
eral  Wage-Hour  Act  will  be  de¬ 
termined  on  the  facts  of  each 
situation  presented,  Administra¬ 
tor  Clarence  P.  Lundquist  has 
decreed. 

The  “stringer”  issue  was  raised 
after  a  Pennsylvania  regional 
officer  of  the  Wage-Hour  Divi¬ 
sion  ruled  persons  of  that  class 
are  employes.  This  involves 
regular  wages,  overtime  pay  — 
and  multiple  reports  to  the  De¬ 
partment  of  Labor. 

Several  conferences  were  con¬ 
ducted  here  with  publisher 
groups  making  protest. 

Mr.  Lundquist  found,  he  said, 
there  are  many  types  of  rela¬ 
tionships  between  papers  and 
space  writers  or  “country  cor¬ 
respondents”  and  a  statement 
of  general  applicability  is  not 
feasible.  Upon  the  advice  of  the 
Department’s  solicitor  and  based 
on  his  examination  of  the  record 
each  situation  will  be  decided  on 
its  own  grounds,  he  said. 

If  the  Pennsylvania  ruling 
had  been  upheld  its  application 
would  become  nationwide.  Under 
Mr.  Lundquist’s  decision  each 
ease  (the  Pennsylvania  one  in¬ 
cluded)  is  subject  to  review  and 
reversal  in  Washington. 

*  *  * 

STRAINED  RELATIONS 

A  detonation  that  hadn’t  been 
scheduled  shook  the  NASA 
(space  agency)  when  Informa¬ 
tion  Director  Walter  T.  Bonney 
assembled  media  representatives 
to  discuss  details  of  rocket  cov¬ 
erage.  Jerry  Greene,  military 
editor  of  the  New  York  Daily 
News,  listened  to  what  seemed 
to  him  interminable  q.  and  a.  on 
the  technical  aspects  of  posi¬ 
tioning  radio-television  cameras 
and  equipment  and  when  broad¬ 
cast  reporters  and  crew  men 
showed  no  signs  of  pennitting  a 
breather  for  explanation  of  the 
role  of  printing  media,  Greene 
blasted: 

“Why  this  concentration  on 
cameras  and  mikes?  I’m  fed  up 
®n  monopoly  of  press  confer¬ 
ences  by  radio  and  television, 
tirH  of  tripping  over  cables, 
^d  of  waiting  for  answ'ers  un¬ 
til  the  bigshots  reach  a  micro¬ 
phone  and  get  ready  for  their 
poses!  Aren’t  press  conferences 
supposed  to  devote  a  little  time. 


too,  to  the  fellows  with  type¬ 
writers?” 

Bonney  smiled  agreement, 
turned  to  explanation  of  pencil- 
and-paper  coverage  while  the 
electronic  crews  “took  five.” 

Greene’s  complaint  voiced  a 
strained  relationship  that  has 
been  expressed,  less  forcibly,  at 
several  other  agency  conferences 
—  not  excepting  the  White 
House  sessions  which  feature 
TV  productions.  Old-timers  on 
the  White  House  run  complain 
the  combination  of  television, 
and  Ike’s  30-minute  time  limit, 
cut  deeply  into  the  news  product. 
*  *  « 

OUESTIONABLE 

Tumed  down  by  the  White 
House,  the  State  Department 
and  the  Pentagon  on  his  re¬ 
quest  for  a  copy  of  “Guidelines,” 
an  intei’-agency  pamphlet  deal¬ 
ing  with  infonnation  on  rockets 
and  missiles.  Rep.  John  E.  Moss 
has  propounded  the  “wife-beat¬ 
ing”  question:  “The  least  you 
can  do  is  tell  the  American  citi¬ 
zens  what  kind  of  things  you 
won’t  tell  them,  isn’t  it?”  The 
chairman  of  the  House  subcom¬ 
mittee  in  government  infoimia- 
tion  still  is  waiting  for  the  an¬ 
swer  to  w’hether  the  Administra¬ 
tion  has  “stopped”  beating  back 
the  flow  of  news. 

*  *  • 

FOR  SERVICEMEN 

A  magazine  section,  “Week¬ 
end,”  will  be  inaugurated  in  the 
worldwide  editions  of  Army 
Times,  Navy  Times  and  Air 
Force  Times,  effective  March  7. 
Editors  are  Les  Honeycutt  and 
John  Wiant  who  will  beam  con¬ 
tent  to  service  families  at  home 
and  abroad.  Circulation  planned 
to  reach  315,000. 

*  *  * 

COPYRIGHTED  TALKS 

The  U.  S.  Copyright  Office  will 
continue  to  go  through  the  for¬ 
mality  of  copyrighting  speeches 
and  other  writings  of  military 
men  and  civilian  Federal  officials 
but  will  wait  for  the  Federal 
Court  to  say  whether  the  pro¬ 
cedure  is  futile  effort.  Admiral 
Hyman  G.  Rickover  started  it 
by  filing  for  exclusivity  to  the 
use  of  one  of  his  speeches,  and 
cited  this  action  when  Public 
Affairs  Press  asked  permission 
to  re-publish  it.  Navy  Depart¬ 
ment  lawyers  expressed  an  opin¬ 
ion  that  original  spoken  or  writ¬ 
ten  material  may  be  copyrighted 
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by  a  member  of  the  armed  serv¬ 
ices  if  not  prepared  at  the  direc¬ 
tion  of  a  superior  officer  and  not 
composed  on  government  time. 
The  publishing  company  has 
asked  District  Court  to  strike 
down  the  veil  of  copyright  pro¬ 
tection.  The  Federal  recording 
office  stepped  out  of  the  contro¬ 
versy:  It’s  up  to  the  Courts. 

«  «  * 

PRICING  PROBE 

Federal  Trade  Commission 
Chairman  John  W.  Gwynne  said 
his  agency  has  reached  Part  3 
of  a  three-phase  ad  surveillance 
program.  The  first  had  to  do 
with  cigarette  advertising  and 
the  second  with  tire  advertising, 
for  which  guides  were  published 
last  year.  FTC  will  move  now 
with  concentrated  force  against 
fal.se  and  deceptive  pricing  — 
ticketing  merchandise  with  “for¬ 
mer  price”  tags  in  fictitious 
amounts  to  make  the  “today’s 
price”  look  attractive  to  cus¬ 
tomers.  “Advertising  is  too 
valuable  to  allow  its  great  pull¬ 
ing  power  to  be  destroyed  by  the 
thoughtless  or  dishonest,”  key¬ 
noted  Chairman  Gwynne. 

*  *  « 

RATE  BLOCK 

With  Congress  about  to  vote 
more  millions  to  be  added  to  the 
$2  billion  of  taxpayers  money 
poured  into  TV  A,  the  Wa.shing- 
ton,  D.  C.,  power  company  has 
run  into  a  block  on  a  rate-in- 
crease  because  it  spent  funds 
advertising  the  fact  that  pri¬ 
vately-produced  power  has  a 
“side”  also.  The  Potomac  Elec¬ 
tric  Power  Co.,  is  one  of  more 
than  70  that  joined  in  the  $863,- 
000  ad  campaign  of  ECAP 
(Electric  Companies  Advertis¬ 
ing  Program),  aimed  at  point¬ 
ing  up  the  inequity  of  taxpayer- 
supported  government  power 
production  for  sale  and  the 
need  for  revenues  to  compete 
with  subsidized  energy  plants. 
PEPCO,  the  local  producer,  con¬ 
tributed  $11,561  to  ECAP  in 
1957.  Now  its  bid  for  a  7  per¬ 
cent  rate  increase  is  in  jeopardy. 
Federal  Power  Commission  ac¬ 
countants  contend  the  money 
was  expended  for  “discussion  of 
a  public  question”  and  cannot 
be  considered  a  cost-of-produc- 
tion  factor  for  rate-making. 

•  «  • 

UTILITY  CASE  SET 

The  Federal  Power  Commis¬ 
sion  will  hear  oral  argument 
Feb.  26  on  the  appeal  of  utility 


companies  from  an  FPC  staff 
ruling  that  money  spent  for  ad¬ 
vertising  the  advantages  of  pri¬ 
vate  energy  production  may  not 
be  included  in  the  cost-basis  for 
determining  fair  and  proper 
power  rates.  The  Commission 
staff  contends  the  outlay  in¬ 
volves  debate  of  a  public  issue 
and  not  generating  of  electricity. 
The  copy  placed  by  Electric 
Company  Advertising  Program, 
created  to  pl^ce  the  ads  and  pro¬ 
rate  the  costs  totaling  $863,130, 
emphasized  that  customers  of 
TVA  and  other  public  power 
projects  are  beneficiaries  of  a 
system  which  taxes  all  citizens 
for  the  benefit  of  a  relative  few. 
*  «  * 

REID  F.4CES  TEST 

Ogden  Reid,  fonner  president 
and  editor  of  the  New  York 
Herald-Tribune,  is  President 
Eisenhower’s  choice  for  the  Am¬ 
bassadorship  to  Israel  but  the 
Senate  Foreign  Affairs  Commit¬ 
tee  has  notified  the  White  House 
that  hereafter  it  will  apply  new 
and  stricter  tests  before  con¬ 
firming  diplomatic  choices.  Sena¬ 
tor  J.  W.  Fulbright,  chairman, 
outlined  the  requirements  in  a 
letter  to  Secretary  Dulles:  ad¬ 
ministrative  experience,  knowl¬ 
edge  of  world  affairs  and  par¬ 
ticularly  those  of  the  foreign 
nation  concerned,  tact  and  diplo¬ 
macy  in  the  broad  sense.  Sen. 
Fulbright  clarified  that  Mr. 
Reid  is  not  a  selected  target. 

• 

Fisclielti  Cartoon 
Wins  Safety  Award 

Chicago 

Judges  of  the  National  Safety 
Council’s  Christmas  Cartoon 
Project  have  singled  out  John 
Fischetti’s  “Pennanent  File”  as 
a  grand  award  winner  ($300) 
for  1958.  He  and  NEA  Service, 
for  which  he  is  editorial  car¬ 
toonist,  will  receive  the  council’s 
certificate  of  public  service.  Mr. 
Fischetti  won  the  top  prize  in 
1956  also. 

Others  mentioned  this  year 
are:  Hartford  (Conn.)  TimeSy 
Ed  Valtman;  Indianapolis  (Ind) 
News,  W.  B.  Robinson;  New 
York  Herald  Tribune  Syndicate, 
Vaughn  Shoemaker;  Milwaukee 
(Wis.)  Journal,  R.  A.  Lewis; 
and  St.  Johns  (Nfld.)  Telegram, 
W.  C.  Werthman. 


National  Ads  Up 

Toronto 

Canadian  daily  newspapers 
gained  4.32  percent  in  national 
advertising  in  1958  over  the 
previous  year,  with  a  total  of 
$48,964,761,  according  to  the 
audits  of  Elliott-Haynes  Ltd., 
Toronto,  reearch  organization. 
Supplements  boosted  their  na¬ 
tional  advertising  by  6.12  per¬ 
cent  for  a  total  of  $17,947,996. 
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Bored  With  Subject 


Oklahoma’s 
Repeal  Bill 


“The  result  may  be  that  read-  J-  J-Flll 

ers,  and  hence  editors,  and  hence  A  1 

news  agency  men,  become  bored  I  ll  if  I  Pl'WGl  flQ 
with  what  is  essentially  a  repe-  U.  tlCl  VV  D  1  vLlo 


1  ^  I  ^  situations  that  continue  for  1  1_  ^ 

Cuban  Revolt  btory  ukiatiomas 

J  Bored  ^  ilh  Subjeel  t-j  i  •  i  t 

\\  J ^  ^  T  J  J  “The  result  may  be  that  read-  1X01309.1  Dill 

W  clS  U  nQGrplQVGQ  ers,  and  hence  editors,  and  hence 

1  J  news  agency  men,  become  bored  I  IllflQAT^C  /\riQ 

r  j  1  4.  4.  +  *  11  u  f  with  what  is  essentially  a  repe-  LltlClVVD  1  vLlo 

Is ewspaper  editors,  faced  with  were  reluctant  to  tell  because  of  ....  „  „  „i„  .  i _ „;4.„„  ^ 

indifference  on  the  part  of  their  the  fear  of  making  matters  4,1^  rp?.  of  Tndo-  a  *•  j  Oklahoma  Cm 

readers,  failed  to  use  or  play  worse.  Little  could  be  proved  '  ji-  lo  owiKoKUr +Tmo  toHau  An  anti-advertising  SMtion  is 
up  many  stories  about  the  Cas-  under  the  prevailing  combina-  Af!*ipn  no  Honht  a  proposal  to  repeal 

tro  revolution  in  Cuba  provided  tion  of  official  secrecy  and  cen-  ,  ,  ,  AmoriVnot!  hv  Docpmhpr 

them  bv  the  nress  a<?soriitinn<5  sorshin  at  the  time  That  was  ^  Americans  by  December  ferred  to  the  voters  April  7. 

fV  ^  ’  so^ship  at  the  tme.  1  hat  was  become  bored  with  Public  polls  indicate  the  meas- 

the  latter  report.  why  the  story  didn’t  emerge  m  ,  .  i-uoiic  puns  iiiundLe  uie  meas 

...  ,  bolH  relief  until  Batista  and  his  what  was  going  on  m  Cuba.  upe  which  will  end  Oklahomas 

As  the  controversy  over  cov-  bold  jelief  until  B^ista  and  his  ..otherwise  we  might  have  status  as  a  dry  state  will  receive 
erace  in  Cuba  continued  hath  crowd  were  gone.  We  did  report  ,  ,  .  *1  ,  .  „  suiius  as  a  uiy  wm  letme 

exage  m  v>uDa  coniinuea,  ooin  ,  .  ...  seen  smash  play  in  at  least  a  overwhelmincr  approval.  Thu 

the  Associated  Press  and  United  Castro  S  claims  of  atrocities.  We  ,  i  •  *  _  4.-  overwiieiiuuig  appiuvai.  mis 

tne  Associated  rress  and  United  government  communioues  papers  for  an  interpretive  will  make  Oklahoma  the  only 

Press  International  continued  to  Jad  cTaTini  thS  state  with  a  constitutional  pro- 

discuss  the  matter  m  their  or-  ?rom  time  to  time  claiming  that  .  ;  .  ni„t,ired  the  Batista  ^v-  uiu;*,-..., _ 


Oklahoma  Cm 
An  anti-advertising  section  is 


ganization  papers. 


lAJ  I/XIXIC  VAaiilllllK  l/llAU  1  •  1_  •  J.  J  1.1.  T>  1.*  X  _ 

large  numbers  of  rebels  had  pictured  the  Batista  gov 

V.  1  -11  J  Ti  4.  4.1.  .  emment  as  ‘seemingly  neai 


P.,-1  T  4.  1  been  killed.  But  these  were  re-  ^  -  1 

manair  wtrtaSrun  r  ports  of  military  operations  and 

porter,  which  is  issued  to  tele-  the  sfde’who  "0^  »»  om  Dec.  27  story  say- 

^ph  editors  of  client  newspa-  which*^  ilata  was  ing  that  the  Batista  ^vemment 


which  pictured  the  Batista  gov-  hibition  against  newspaper  ad- 
emment  as  ‘seemingly  near  vertising  of  a  legal  product, 
paralysis  for  lack  of  sufficient  The  House  of  Representatives 
arms.’  passed  the  repeal  resolution  by  a 

“Or  to  our  Dec.  27  story  say-  margin  of  one  vote  this  weA 
ing  that  the  Batista  government  The  Senate  had  already  voted  it 


Editors  Indifferent  The  AP  Log  carried  long  thetic  or  VuspiciousT'Or  to  the  orcori^VaTion"to  aTvVr«se‘^^^ 

“The  fact  is  that  we  carried  d  w  starting:  ‘The  sale  of  alcoholic  beverages  with- 

on  our  wires,  and  I  imagine  the  C.  Notson,  Portland  Ore-  j,gbel  radio  declared  the  over-  in  the  state  of  Oklahoma,  except 

AP  did  too,  much  more  volume  Ionian,  chaiman  of  the  For-  throw  of  Batista’s  government  on  signs  at  the  retail  outld 
and  detail  on  the  revolutionary  is  near.’  This  story,  rounding  bearing  the  words  retail  alco- 

build-up  than  the  papers  in  the  Associated  Press  Managing  Edi-  the  situation  as  well  as  it  holic  liquor  store.” 

U.S.A.,  with  few  exceptions,  Asswiation,  and  by  Ben  be  crystallized  ran  to  1,-  An  attempt  to  amend  this  sec- 

were  willing  to  print,  and  cer-  AB  toreign  news  edi-  qqq  words  —  an  indication  we  tion  was  beaten  down  by  a  vote 

tainly  more  than  readers  cared  xt  4.  4.  j  regarded  the  material  as  im-  of  54  to  49. 

to  read  or  remember.  The  cul-  commented:  portant.  Rep.  J.  D.  McCarty  of  Okla- 

tural  and  ancestral  ties  of  North  Only  Batista  Knew  American  news-  homa  City  argued  that  news- 

American  readers  to  Europe  .  papers  had  a  lot  of  information,  papers  should  get  their  share  of 

may  account  for  some  of  the  in-  “Batista  knew  he  w-as  through,  some  of  it  admittedly  incomplete,  liquor  advertising.  He  said 
difference.  American  press,  most  of  it,  on  the  developing  situation.  magazines  carrying  liquor  ads 


right?” 


was  under  severe  handicaps  with 
‘some  troops  .  .  .  reported  apa- 


Section  5  states  “It  shall  be 
unlawful  for  any  person,  finii 


U.S.A.,  with  few  exceptions,  Assi^iation,  and  by  Ben 

were  willing  to  print,  and  cer-  f 

tainly  more  than  readers  cared  xt  4.  4.  j 


to  read  or  remember.  The  cul¬ 
tural  and  ancestral  ties  of  North 
American  readers  to  Europe 
may  account  for  some  of  the  in¬ 
difference. 


Mr.  Notson  commented: 

Only  Batista  Knew 


Rep.  J.  D.  McCarty  of  Okla¬ 
homa  City  argued  that  news- 


“Te  tv,/,  -u-i-A  r  did  not.  Now  come  claims  of 

Is  It  the  responsibility  of  t,  .  -  .  .  j  4.  4. 

r,o,,-cr,or,»,.  4..i;4. _ _  _  -  J  Batista  tyranny  and  tortures,  or 

newspaper  editors  to  seize  read-  ^  j  i  i  *• 


it,  on  the  developing  situation.  magazines  carrying  liquor  ads 
of  “In  the  defense  of  editors,  it  are  available  in  many  places, 
or  is  fair  to  say  that  the  authen-  Oklahoma  has  been  legally 


ers  by  their  lapels  and  insist  since  it  was  admitted  to 

that  they  read  whether  they  care  readers  say  we  did  not  Cuban  situation  had,  over  a  mat-  statehood  in  1907.  Repeal  was 

- 4.<,  m - a — 4. - ,  tell  them.  ter  of  months,  come  into  some  defeated  in  1949. 


or  not?  These  efforts  are  rarely 
successful,  as  countless  reader- 
ship  surveys  have  shown.” 

Mr.  Johnson  added: 


“The  misfire  of  the  AP  in  re-  doubt.  Probably  for  sufficient  A  poll  taken  by  United  Press 
porting  a  ‘sweeping  victory’  for  reasons  of  their  own  the  rebels  editors  of  Oklahoma  showed  this 
Batista  on  the  very  eve  of  the  had  made  a  number  of  boasts  week  that  repeal  was  favored  by 


“Thrpp*  wppVo  Kpfpi-o  Pof.-efo  Matter’s  flight  to  exile  was,  to  that  were  never  borne  out,  and  a  three  to  one  ratio. 

fled  we  heard  that  the  revolution  1*  • 

was  coming  to  a  climax.  Francis  f ‘1"  yL“'  Ja™**  O’Conno 


The  fact  is,  our  reporting  did  plicated  by  claim  and  counter- 
not  go  sufficiently  deep  to  reveal  claim. 


was  coming  to  a  climax.  Francis  larger  in  application  susp^t  in  a  situation  of  ten  com-  James  O’Connor  Dies; 

Mc.r'ov.fv,,,  V _  u  a  t.  a  jg  pyy  reporting  did  plicated  by  claim  and  counter-  i-  -r* 

Sl’rJL  P»‘  eo  sufficiently  de^p  to  Mveal  daim.  N.Y.  Police  Reporter 

told’us^^hat  much  *^t  ^he  the  trend  of  affairs.  “Some  of  the  criticism  now  be-  James  O’Connor,  65,  New 

couldn’t  sav  nreciselv  how  it  “Who  is  responsible  for  this  ing  heard  contends  U.  S.  news-  York  World-Telegram  and  5hi» 
would  end.  I  talked  to  rebel  ren-  i^pse?  It  is  convenient  and  easy  papers  never  gave  readers  any  reporter  for  26  years,  died  Feb. 
resentatives  here  in  December  hlame  the  AP.  The  trouble  hint  of  the  tortures  and  denial  je  after  a  long  illness, 
and  thev  were  not  eonfirlent  of  probably  lies  deeper.  We  are  of  civil  liberties  that  were  going  jje  started  his  newspaper  ca- 
an  early  victory.  I  susnect  that  AP  editors.  Were  we  on  top  on  under  Batista.  The  implica-  reer  as  copyboy  for  the  World 
only  Batista  foresaw  the  end  these  stories  or  were  we  dis-  fion  is  that  the  newspapers,  or  1917.  In  1923  he  became  a 
“Ti-cxc  i,  4.V,  1-4.  41.  interested  and  looking  the  other  AP,  either  were  ignorant  of  the  reporter  on  the  Evening  World, 

Ro  if  "ia°  V,  ,  ^^®  way?  Are  we  certain  we  made  facts  or  blinked  at  them.  The  later  worked  for  the  Jour- 

f  fv!  known  all  effective  use  of  the  stories  AP  fact  is  we  repeatedly  carried  nal-American. 

aoout  tne  kiu mgs  under  Batista  supply?  (A  review  of  some  rebel  statements  on  these  and  recent  years  he  was  a  po- 

4?®  Batista  cen-  Decern-  stories  showing  that  Batista  was  Ueg  reporter  for  the  W-T&S. 

so^hip.  McCarthy  was  threat-  bgj.  shows  that  they  were  more  ruling  by  decree,  with  the  sus-  ^  , 

ened  with  expulsion  several  revealing  than  some  critics  have  pension  of  constitutional  rights.  Viaiftti  Riiv<»  Title 

time.s  because  he  sent  uncen-  thouehtL  “It  is  easy  after  the  fact  to  Vision  Buys  IMie 


sorship.  McCarthy  was  threat-  i,g_  ohnwe 
ened  with  expulsion  several  revealing 
times  because  he  sent  uncen-  thoueht) 
sored  copy  to  Miami  and  New  _ 

York  by  airplane  passengers. 

Some  critics  presumed  that  the  “A  haz 


thought).  It  IS  easy  alter  the  lact  to  - 

Mr  Bassett  wrote-  point  to  a  lot  of  shortcomings.  Vision,  Inc.,  international  pub- 

.  ",  For  every  one  that  can  be  seen  lishing  and  management  serviw 

hazard  of  news  handling  outside  critic,  I  have  no  company,  has  purchased  Tidi 


killings  were  matters  of  public  fhe  daUy  newspaper  business  .^g  have  been  able  magazine  from  Bill  Brothew 

r^ord,  w-hich  they  were  not.  out  of  the  fact  that  it  w  ^  g^g  We  do  not  pretend  publications.  Vision,  which 


There  were  no  police  blotters.  ^  ‘^ahy  business.  Instead  of  get- 
The  abductions  were  largely  into  a  situation  only  oc- 


for  a  minute  that  we  always  bought  Printers’  Ink  in  July, 
have  the  answers,  nor  always  1957,  will  dissolve  Tide  and, 


secret  and  couldn’t  be  docu-  casionally,  and  giving  it  the  all-  ^he  means  in  manpower  to  do  with  Bill  Brothers,  absorb  the 
mented  by  reporters  in  Havana  out  treatment,  we  face  the  ne-  all  that  is  conceivably  desirable  magazine’s  personnel.  Morgan 
or  their  stringers  across  the  is-  cessity  of  telling  people  every  in  every  long  continuing  com-  Browne,  editor  of  Tide,  said  he 
land.  Relatives  of  the  victims  day  what’s  going  on,  even  in  plicated  story.”  has  no  immediate  plans. 
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Inland 

{Continued  from  page  9) 


pearance  as  well  as  content — we 
have  found  our  methods  to  be 
practical,  efficient  and  economi¬ 
cal,”  he  said. 

Jared  How,  Mankato  (Minn.) 
Free  Press,  told  of  by-products 
of  the  recent  readership  survey 
made  by  the  Press  in  cooperation 
with  the  Northwest  Daily  Press 
Association.  “We  went  into  the 
survey  basically  to  gain  more 
national  advertising,”  he  said, 
“but  we  have  found  we  have  an 
excellent  tool  for  increasing  re¬ 
tail  ad  linage.” 

He  cited  a  local  bottler  (form¬ 
erly  using  radio)  w’ho  has 
switched  from  radio  to  news¬ 
paper  advertising,  including  a 
heavy  amount  in  color  as  a  result 
of  seeing  the  high  readership  of 
an  ROP  color  in  the  study.  A 
bank,  w’hich  formerly  split  its 
advertising  between  the  Press 
and  radio,  is  now  spending  two- 
thirds  of  its  ad  dollars  in  the 
newspaper,  he  said. 

♦  ♦  ♦ 

FEWER  BUT  BETTER  PAPERS 

George  W.  Healy  Jr.,  editor 
of  the  Neiv  Orleans  (La.)  Times- 
Picayune  and  president  of  the 
American  Society  of  Newspaper 
Editors,  said  the  trend  toward 
fewer  larger  newspapers  is  a 
reality. 

“It  is  difficult  for  a  newspaper 
that  does  not  have  at  least  a 
30%  coverage  to  meet  today’s 
economic  competition,”  said  Mr. 
Healy,  who  added  that  fewer  but 
better  papers  are  the  result. 

•  *  * 

PUBLISHER  HELP 

Charles  T.  Lipscomb  Jr.,  presi¬ 
dent  of  the  Bureau  of  Advertis¬ 
ing,  told  Inland  publishers  that 
“Total  Selling”  is  designed  to 
‘modernize  the  image  of  our 
product”  in  the  eyes  of  adver¬ 
tisers  and  agencies. 

In  asking  publisher  support 
for  the  unified  effort  to  sell  the 
newspaper  as  a  medium,  Mr. 

Lipscomb  ^id  “Total  Selling” 
has  been  in  the  “engineering 

stage”  and  is  now  ready  to  roll. 

♦  ♦  ♦ 

WAYS  OF  RECRUITING 

If  there  is  a  talent  famine  in 
Jou^malism  is  may  be  that  pub- 
ishers  have  been  using  artificial 
ures  when  the  graduates  will 
ite  on  live  bait.  Inlanders  were 
told. 

C.  C.  Althaus,  Detroit  (Mich.) 
ree  Press  personnel  manager, 
^ggested  that  metropolitan  dail¬ 
ies  assume  more  responsibility  in 
•fruiting  and  training  new  tal- 
^t,  rather  than  outbidding 
jailer  papers  for  young  re¬ 
porters  already  trained. 

editor  ec  PUBLISHER 


TWIN  AnRACTION— Clyde  Reed  Jr.,  left,  of  the  Parsons  (Kans.)  Sun, 
chats  at  Inland  meeting  with  the  Dix  twins  from  Ohio:  Ray  E.  Dix  of 
the  Wooster  Record  and  Robert  C.  Dix  of  the  Ravenna-Kent  Record- 
Courier  Tribune. 


Newspapers  haven’t  done  very 
much  either  to  excite  new  talent 
or  to  cultivate  and  nurture  the 
talent  which  they  already  have, 
he  asserted. 

“Let’s  not  undersell  these  edi¬ 
torial  jobs  or  underestimate  their 
requirements,”  he  continued. 
“The  large  and  reputable  paper 
doesn’t  have  too  much  trouble 
getting  applicants  from  smaller 
papers.  But,  raiding  of  the  small 
by  the  large  isn’t  peculiar  to 
newspapers.” 

Mr.  Althaus  also  placed  some 
of  the  blame  on  schools  of  jour¬ 
nalism  for  the  failure  to  sell 
newspaper  careers.  “Perhaps  we 
haven’t  kept  them  up  to  date 
on  information,”  he  said.  “Rare¬ 
ly  are  we  contacted  about  su¬ 
perior  students.” 

“It  seems  to  me”  he  said,  “that 
our  constant  reference  to  a 
weekly  rate  reflects  a  negative 
attitude  about  the  very  impor¬ 
tant  and  professional  position 
of  reporters.  As  a  college  re¬ 
cruiter  wouldn’t  it  make  a  lot 
more  sense  to  speak  to  a  gradu¬ 
ate  about  a  $4000  job  than  one 
at  $76.92  a  week?” 

Harold  Liston,  former  city 
editor  of  the  Bloomington  (Ill.) 
Pantagraph  and  with  the  Associ¬ 
ated  Press  Chicago  bureau,  sug¬ 
gested  the  possible  need  for  a 
“Bureau  of  Personnel”  for  the 
newspaper  industry,  with  the 
slogan:  “There’s  a  future  in 
space,  try  filling  some.” 

Clyde  Reed  Jr.,  Parsons 
(Kans.)  Sun  publisher,  stressed 
the  need  for  recruiting  at  the 
high  school  level. 

*  *  * 

AUSOP  IS  ‘GLOOMY’ 

Joseph  Alsop,  New  York  Her¬ 
ald  Tribune  Washington  column¬ 
ist  who  was  introduced  as  the 
“prophet  of  doom,”  explained 
he  doesn’t  like  to  be  gloomy,  but 
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“we  are  living  in  a  serious  era.” 

Mr.  Alsop  said  the  Depart¬ 
ment  of  Defense  statements  re¬ 
lative  to  our  missile  program, 
in  relation  to  that  of  the  Soviet 
Union,  are  often  “grossly  over- 
optimistic.” 

“If  there  is  any  chance  of  us 
playing  Russian  Roulette  it  is 
our  duty  (as  reporters)  to  .say 
so,”  he  asserted.  Granting  the 
difficulty  of  reporting  on  defense 
matters,  Mr.  Alsop  declared: 

“If  the  newspaper  business  is 
primarily  to  inform  the  public 
with  the  facts,  then  let’s  deal 
with  these  facts  with  more  de¬ 
termination.  If  we  do,  all  this 
gloominess  will  evaporate  and 
there  would  be  greater  public 
understanding  of  the  situation.” 
*  *  * 

GONnJCT  OF  IDEA.S 

The  “cold  war”  or  psychologi¬ 
cal  stmggle,  is  a  continuing  con¬ 
flict  of  world  ideas  on  the  diplo¬ 
matic  front,  Andrew  H.  Berding, 
Assistant  Secretary  of  State  for 
Public  Affairs,  told  Inlanders. 

Speaking  as  a  former  news¬ 
paperman,  including  three  years 
as  chief  Associated  Press  corre¬ 
spondent  at  the  State  Depart¬ 
ment,  Mr.  Berding  said  the 
Soviet  Union’s  constant  release 
of  letters,  statements  and  pro- 
po.sals  get  headlines  and  world 
press  attention  “far  beyond  the 
merit  of  their  proposals.” 


Plans  for  75th 

POTTSVILLE,  Pa. 

The  Pottsville  Repuhliran  will 
celebrate  its  75th  anniversary 
with  six  days  of  special  editions 
during  October.  The  new’spaper 
was  founded  by  the  late  Joseph 
H.  Zerbey  on  Oct.  28,  18^. 
Thomas  A.  Davis  is  general 
manager. 


Inland  Papers 
Win  Citations 
InTypography 

Chicago 

Awards  for  outstanding  typo- 
gi’aphy  were  presented  to  25 
daily  newspapers,  published  in 
10  states,  at  the  winter  meeting 
of  the  Inland  Daily  Press  Asso¬ 
ciation  here  this  week. 

Dr.  Albert  A.  Sutton,  chair¬ 
man  of  the  graphic  arts  depart¬ 
ment  of  the  Medill  School  of 
Journalism,  Northwestern  Uni¬ 
versity,  presented  the  20th  an¬ 
nual  awards. 

The  winners  follow: 

Class  A  (flat-bed  presses) — 
first,  Morris  (Ill.)  Herald;  sec¬ 
ond,  Monroe  (Wis.)  Times; 
third,  Neenah-Menasha  (Wis.) 
Twin  City  News-Record;  honor¬ 
able  mentions,  Bozeman  (Mont.) 
Chronicle  and  Watertown  (Wis.) 
Times. 

Class  B  (under  10,000  circula¬ 
tion  on  rotary  presses) :  first, 
Stevens  Point  (Wis.)  Journal; 
second,  Columbia  (Mo.)  Mis¬ 
sourian;  third,  Dixon  (Ill.) 
Telegraph;  honorable  mentions, 
Peru  (Ind.)  Tribune  and  Fair¬ 
born  (O.)  Herald. 

Class  C  (10,000  to  25,000)— 
first,  Monroe  (Mich.)  News; 
second,  Elyria  (0.)  Chronicle- 
Telegram;  third.  La  Salle  (Ill.) 
News-Tribune;  honorable  men¬ 
tions,  Grand  Junction  (Colo.) 
Sentinel  and  Davenport  (la.) 
Democrat. 

Class  D  (25,000  to  75,000)  — 
first,  Kankakee  (Ill.)  Journal; 
second,  Sheboygan  (Wis.)  Press; 
third.  Battle  Creek  (Mich.)  En¬ 
quirer  and  News;  honorable 
mentions,  Appleton  (Wis.)  Post- 
Crescent  and  Duluth  (Minn.) 
Herald. 

Class  E  (over  75,000) — first, 
Chicago  (Ill.)  Tribune;  second, 
St.  Paul  (Minn.)  Dispatch 
third,  Milwaukee  (Wis.)  Sen¬ 
tinel;  honorable  mentions,  Chi¬ 
cago  (Ill.)  Sun-Times  and  De¬ 
troit  (Mich.)  Free  Press. 

The  panel  of  judges  this  year 
consisted  of  James  L.  Chisholm, 
production  manager,  Needham, 
Louis  &  Brorby;  Walter  Bues- 
cher,  publisher,  Garfieldian  Pub¬ 
lications;  and  Ira  William  Cole, 
Dean,  Medill  School  of  Joumal- 
i.sm,  Northwestern  University. 
Their  report,  prepared  by  James 
L.  Chisholm,  included  this  com¬ 
ment: 

“We  noted  the  great  difference 
in  legibility  between  papers  of 
Class  A  (flat  bed)  and  the 
papers  of  other  classes.  The  dif¬ 
ference  suggests  a  review  of 
legibility  of  body  faces  after 
shrinkage.” 
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LINAGE-BUILDING  IDEA — Officials  of  Community  Club  Services,  Inc. 
and  management  of  the  Willimantic  (Conn.)  Daily  Chronicle  check 
initial  results  of  a  new  promotion  and  merchandising  plan.  The  Chronicle 
signed  up  95  ads  on  a  13-week  cycle  (many  of  them  not  regular  adver¬ 
tisers)  and  posted  weekly  prizes  and  a  grand  award  for  the  local 
organization  turning  in  the  greatest  amounts  of  sales  slips  (proofs-of- 
purchase)  from  the  participating  shops.  CCS  started  the  plan  with 
radio  stations.  In  the  picture,  left  to  right,  are:  John  R.  Reynolds  III, 
advertising  director  of  the  Chronicle;  Mrs.  Arthur  Crosbie,  publisher; 
Coley  Doane,  of  Julius  Mathews  Special  Agency;  Arthur  Crosbie,  gen¬ 
eral  manager;  standing — August  R.  Zicha,  CCS  newspaper  division; 
and  William  M.  Carpenter,  CCS  vicepresident. 


Dodge  Ducks 
Media  That 
Dodge  Issues 

Detroit 

Editorial  content  of  publica¬ 
tions  definitely  has  a  bearing  on 
the  advertising  schedules  drawn 
up  by  major  companies. 

This  is  the  theme  which  W. 
D.  Moore,  advertising  director 
of  the  Dodge  Division,  Chrysler 
Coi^poration,  has  been  carrying 
to  state  press  association  meet¬ 
ings. 

In  his  latest  appearance  be¬ 
fore  the  Alabama  Press  Associ¬ 
ation  convention  Jan.  22,  he  ex¬ 
plained: 

“The  publication  must  be  read 
and  respected  by  its  readers. 
We  are  not  necessarily  looking 
for  mass  circulation.  We  ai’e 
looking  for  media  that  are  read. 
To  be  read,  a  publication  must 
be  informative,  respected,  in¬ 
teresting  and  entertaining. 

‘.^fghanislanism’  Increasing 

“When  a  publication  begins 
to  run  pappish  puffs  and  super¬ 
ficial  stories  and  bends  over 
backwards  to  keep  from  offend¬ 
ing  advertiser  or  reader  groups, 
then  it  gradually  loses  its  audi¬ 
ence.  And  when  it  loses  its 
audience,  it  loses  its  advertisers. 
“Unfortunately,  we  note  an  in¬ 
crease  in  Afghanistanism  — 


about  this  stand  and  they 
stopped  it. 

“When  we  at  Dodge  select 
advertising  media,  we  must  be 
extremely  careful  because  we 
don’t  have  huge  sums  of  money 
to  toss  around  in  a  saturation 
schedule.  We  must  pick  and 
choose.  We  must  pick  the  paper 
or  magazine  or  TV  program 
which  reaches — and  has  the  re¬ 
spect  of — the  people  whom  we 
have  found  are  most  apt  to  be 


Department  Store 
Department  Created 

Detroit 

Creation  of  a  new  Depai’tment 
Store  advei’tlsing  department 
has  been  announced  by  Robert 
Wheeler,  Detroit  Free  Prc.ss  ad¬ 
vertising  director.  William  F. 
Benson  has  been  named  director 
and  Irving  Hennan,  assi.stant 
director. 

Mr.  Benson  has  been  a  Free 


Tammany  Is 
Charged  With 
Ad  Pressure 

The  publisher  of  a  weekly 
community  newspaper  in  New 
York  City  charged  that  the  local 
political  organization  headed  by 
Cannine  G.  DeSapio,  Democratic 
national  committeeman  and 
leader  of  Tammany  Hall,  is  at¬ 
tempting  to  cut  off  the  news¬ 
paper’s  advertising  accounts. 

Edwin  Fancher,  publi.sher  of 
the  ViUnqe  Voire,  published  in 
Greenwich  Village  section  of 
New  York  City,  made  the  charge 
at  the  convention  of  the  New 
York  Press  Association,  an  or¬ 
ganization  of  weekly  newspaper 
owners,  in  Syracuse.  The  107- 
year-old  as.sociation  aw’arded  the 
3I2 -year-old  newspaper  its  first 
prize  for  general  excellence 
among  w'eekly  tabloids. 

“Over  the  years  since  1955 
our  refusal  to  play  the  role  of 
house  organ  to  the  vested  poli¬ 
tical  interests  of  Greenwich 
Village  has  growm  more  and 
more  Intolerable  to  them,’’  dfr 
dared  Mr.  Fancher.  “And  if, 
over  the  years,  we  knew  but 
cculd  not  prove  that  these  vested 
political  interests  were  trying 
to  kill  off  our  advertising,  we 
now  know  it  and  can  prove  it 

Killed  Aecoiinls 


lately.  I’m  sure  you  know  what 
Afghanistanism  is — that’s  when 
a  newspaper  takes  a  very  strong 
stand  on  something  far,  far  re¬ 
moved  from  its  readers — either 
geographically  or  intellectually. 
You  all  know  the  kind  of  news¬ 
papers  I  mean.  They  take  cour¬ 
ageous  stands  against  sin,  sex 
maniacs  and  floating  driftwood 
in  the  harbor. 


“They  used  to  be  against  mad 
dogs,  too,  but  a  manufacturer  of 
anti-rabies  vaccine  chided  them 
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prospective  purchasers  of  our 
cars. 

“Our  basic  approach  in  Dodge 
advertising  is  to  create  want, 
establish  buying  justification. 
But  this  basic  advertising  ap¬ 
proach  takes  different  forms 
with  the  different  advertising 
media  we  use.  And  this  is  an¬ 
other  area  where  there  is  far 
from  unanimous  agreement.  One 
highly-regarded  advertising  man 
may  say  that  television  can’t 
sell  cars.  Another,  equally 
highly-regarded,  may  say  that 
television  is  the  best  medium 
for  car  advertising.  The  opinions 
differ  widely,  according  to  re¬ 
sults  and  experience. 

“I  do  not  believe  there  w  such 
a  thing  as  a  poor  advei’tising 
medium  for  the  sale  of  cans — if 
you  have  the  money  to  use  them, 
and  if  you  take  advantage  of 
the  unique  character i.stics  inher¬ 
ent  in  each  medium.  It’s  simply 
a  matter  of  common  sense,  horse 
.sense.  You  wouldn’t  advertise 
Maiden-Form  bras  in  True 
magazine,  and  you  wouldn’t  use 
radio  to  sell  styling  of  an  auto¬ 
mobile,  which  has  to  bo  seen. 

“Within  the  limitations  of  bud¬ 
get,  w-e  use  all  the  major  media 
— as  murh  as  we  can,  and  as 
often  as  we  can.’’ 


Press  department  store  adver-  “Only  a  few  w-eeks  afro  a 
tising  repre-sentative  since  Janu-  Democratic  State  Committeman 
ary,  1958.  He  had  been  with  the  who  is  an  important  member  of 


Mr.  DeSapio’s  local  club,  the 
Tamaw-a  Club  in  Greenwich 
Village,  was  so  arrogant  as  to 
declare  before  two  witnesses 
known  to  us  that  he  had  suc- 


New  York  Mirror  in  advertising, 
and  earlier  was  a  member  of 
the  George  Neustadt  merchan¬ 
dising  organization. 

Mr.  Hennan  joined  the  Free 
Press  retail  staff  in  1950  and  cessfully  killed  off  a  number  of 
has  been  representative  for  de-  our  accounts  and  was  going  to 
partment  and  furniture  stores. 

His  advertising  background  in¬ 
cludes  merchandising  and  ad¬ 
vertising  duties  with  Macy’s  and 
Hecht’s  in  New  York. 


Trustees  File  Suit 
To  Reeover  Funds 


Pittsburgh,  Pa. 


keep  right  on  killing  off  as  many 
as  he  could.” 

Later,  the  committeeman,  C. 
Leo  Calarco,  denied  the  charge 
he  had  killed  advertising  ac¬ 
counts.  He  said  he  did  not  like 
the  Voice  because  it  refused  to 
i-un  his  side  of  a  story  in  con¬ 
nection  with  school  problems. 
He  said  he  did  tell  a  representa- 


In  a  suit  filed  in  Federal  Court  tive  of  the  new.spaper  recently 
here,  trustees  of  the  bankrupt  he  never  w-ould  recommend  the 
Boston  Post  Publi.shing  Company  Voice  for  advertising  and  that 
are  seeking  to  recover  $1,217,-  he  had  refused  to  buy  or  read 
485  from  Noi’th  Penn  Gas  Com-  the  paper. 

pany-  Mr.  Fancher  also  an.swered  an 

According  to  the  suit,  the  attack  made  on  newspapers  by 
money  is  due  in  North  Penn  Mr.  DeSapio  in  a  speech  before 
dividends,  payable  March  1,  the  New-  York  State  Society  of 
1955.  The  Post  Company,  owned  Newspaper  Editors  and  the  Ne* 
by  John  Fox,  held  92  percent  of  York  State  Publishers  Associa- 
North  Penn’s  capital  stock,  the  tion.  (E&P,  Feb.  7,  page  6’^)- 
suit  sets  forth.  It  is  alleged  that 
the  dividends  and  stock  were 
used  to  reduce  a  debt  Mr.  Fox 
owed  to  North  Penn. 


Mr.  DeSapio  had  asserted  newfr 
papers  color,  camouflage  and 
distort  news.  Mr.  Fancher  im¬ 
plied  w’ith  a  sti-ong  statement 
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Readers  and  Co-op  Ad 
Funds  Held  Essential 


Free  Ski  School 
Without  Accident 


Baltimore 
In  a  changing  world  of  new 
media,  the  reader  begins  to  take 
on  far  more  importance  than 
the  advertiser,  Donald  Bernard, 
vicepresident  of  the  Washington 
(D.  C.)  Post  &  Times-Herald 
told  the  Maryland  Press  Asso¬ 
ciation  at  its  Golden  Anniver¬ 
sary  meeting  last  week. 

Looking  back  a  few  years,  Mr. 
Bernard  said  the  time  was 
“when  we  were  the  sole  source 
of  news  —  the  straight  line  of 
communication  between  the 
world  and  the  home.” 

“But,”  he  continued,  “That 
time  has  passed.  Even  though 
we  don’t  publicly  admit  it,  we 
are  concerned  over  the  manner 
in  which  the  public  has  begun 
to  slip  in  its  dependence  uxxm 
the  ‘printed’  word. 

"We  used  to  take  radio  apart 
by  the  statement  that  a  person 
retains  90%  of  what  he  sees 
but  only  10%  of  what  he  hears. 
But  television  has  come  along 
and  has  built  up  some  fairly 
continuous  viewers  through  the 
serial  and  news  report  technique. 

Look  to  Our  Laurels 

“So  merely  because  we  are  the 
only  paper  in  town  or  we  have 
8  monopoly  does  not  mean  that 
we  are  fixed.  We  have  to  look  to 
our  laurels  —  have  to  review 
a^in  our  relationship  to  our 
readers. 

"Somehow  the  reader  begins 
to  take  on  far  more  importance 
than  the  advertiser.  We  can  lose 
an  advertiser  and  get  him  back 
or  a  competitor  back  —  but 
when  we  lose  a  reader,  we  may 
be  losing  a  ‘reading  habit’  which 
o>ay  be  impossible  to  replace.” 

Charles  Brocker  of  New  York, 
oiedia  director  of  Joseph  Katz 
Agfency,  called  for  fitting  the 
newspaper  business  to  modern 
business  concepts — easier  trans- 
iwrt,  drift  of  populations  from 
the  .small  towns. 

He  noted  that  h&'c  of  all 
Maryland  families  live  in  the 
Baltimore  area,  and  they  buy 
62.3%  of  all  retail  commodities 
®o'd  in  the  state. 

He  noted  how  space  buyers 
tend  to  concentrate  their  adver¬ 
tising  where  they  will  reach  the 
I  greatest  proportion  of  readers 
I  ^nd  then  declared: 

I  ni  afraid  I  haven’t  given 
>ou  much  cause  for  optimi.sm, 

.  I  ^  ^  yoti  from 

It  I  advertiser’s  point  of  view 
ause  he’s  the  guy  I  have  to 
satisfy. 


“There  is  a  ray  of  hope  for 
the  smaller  newspaper  —  coop¬ 
erative  advertising.  This,  I  un¬ 
derstand,  is  a  growing  thing. 
From  my  own  experience,  one 
of  our  clients  has  a  co-op  fund 
for  1959  which  is  double  that 
for  1958.  This  fund  is  available 
to  distributers,  but  many  co-op 
funds  are  available  down  to 
dealer  level.  Through  your  as¬ 
sociation  and  the  ANPA  you 
should  find  out  about  every  co-op 
fund  and  who  in  your  commu¬ 
nity  is  eligible  to  use  it,  and 
then  go  after  it.  You  might  have 
to  wheel  the  deal  to  get  it,  but 
what’s  wrong  with  that?  Com¬ 
petitive  media  does  it  and  they 
are  getting  it.” 

Governor’s  Pledge 
Gov.  J.  Millard  Tawes,  guest 


of  honor  (along  with  State 
Comptroller  Louis  L.  Goldstein, 
publisher  of  the  Calvert  Jour¬ 
nal-Gazette  at  MPA’s  State 
Luncheon,  reiterated  a  pledge 
he  made  at  his  inauguration  last 
month  that  his  administration 
would  “keep  the  public  in¬ 
formed.” 

The  term  “the  power  of  the 
press,”  Governor  Tawes  said,  “is 
too  frequently  misconstrued  — 
too  often  us^  in  the  sense  of 
dictatorial  or  even  evil  power. 

“I  believe  we  will  agree  that 
the  power  sometimes  is  abused. 
But  the  force  for  good  exerted 
by  the  press  is  so  dominant  as 
to  make  any  misuses  of  its  power 
seem  negligible.” 

“I  know  I  have  an  obligation 
to  you.  I  must  keep  you  well 
informed  at  all  times  of  my  own 
activities  and  of  the  activities 
of  the  departments  and  agencies 
which  function  under  me.” 

Presiding  this  year  was  the 
MPA’s  first  woman  president. 
Miss  Gertinide  L.  Poe,  editor  of 
the  Laurel  News-Leader.  Elected 
to  succeed  her  was  J.  Stephen 
Becker,  business  manager  of  the 
Baltimore  News-Post  and  Sun¬ 
day  American. 

William  Kerbin  Jr.,  of  the 
Snow  Hill  Democratic  Messen¬ 
ger,  was  re-electetl  vicepresident 
for  weeklies,  and  Philip  S.  Heis- 
ler,  managing  editor  of  the  Bal¬ 
timore  Evening  Sun,  was  elected 
vicepresident  for  dailies. 

Meeting  in  conjunction  with 
the  MPA  was  the  Che.sapeake 
Association  of  the  Associated 
Press.  Elmer  M.  Jackson  Jr.,  of 
the  Annapolis  Evening  Capital, 
was  advanced  from  the  vice- 


Ogden,  Utah 
The  Ogden  Standard-Examiner 
has  boosted  its  public  relations 
and  provided  safe,  happy  recrea¬ 
tion  for  scores  of  youngsters 
skiing  in  Snow  Basin,  17  miles 
east  of  Ogden  in  the  heart  of 
the  Wasatch  range  of  the 
Rockies. 

Joseph  F,  Breeze,  general 
manager  of  the  newspaper 
originated  the  idea  of  the  free 
ski  school  four  years  ago.  Today 
it  has  logged  more  than  20,000 
man-hours  of  instruction  devoid 
of  any  accident,  and  has  demon¬ 
strate  the  value  of  early  and 
adequate  training  in  the  basic 
techniques  of  the  sport. 

More  than  2,400  boys  and 
girls  between  the  ages  of  8  and 
17  years,  have  participated  in 
the  free  lessons  and  free  trans¬ 
portation  provided  by  the  news¬ 
paper. 

The  school  provides  each  stu¬ 
dent  with  two  years  of  instruc¬ 
tion  emphasizing  .safety  rules 
and  proper  skiing  technique. 


Newspaper  Repairs 
Dangerous  Bleachers 

Sioux  Falls,  S.  D. 

Sioux  Falls  Coliseum’s  dilapi¬ 
dated,  30-year-old  bleachers  must 
go  in  order  to  prevent  a  major 
disaster,  the  Sioux  Falls  Argus- 
Leader  revealed. 

This  warning  was  issued  by  a 
representative  of  an  insurance 
company  which  initially  refused 
to  provide  the  Argus-Leader 
with  liability  coverage  for  the 
Golden  Gloves  boxing  tourna¬ 
ment  sponsored  by  the  news¬ 
paper. 

Only  after  the  newspaper  pro¬ 
vided  $500  in  alterations  to  safe¬ 
guard  human  lives  was  the  in¬ 
surance  coverage  allowed. 


Broun  Award 
Of  $500  Goes 
To  ‘Teacher’ 

Washington 
George  N.  Allen  of  the  Netv 
York  WorldyTelegram  and  Sun 
is  the  1958  Hey  wood  Broun 
Memorial  Award  winner,  based 
on  his  investigation  and  articles 
on  hoodlumism  in  New  York 
City  schools. 

The  winner  of  a  $500  cash 
prize  and  citation  from  the 
American  Newspaper  Guild  was 
credited  by  three  judges  with 
dramatically  factual  and  sympa¬ 
thetically  analytical  writing  and 
the  facing  of  personal  hazards. 
Mr.  Allen  took  special  courses 
which  qualified  him  for  a  New 
York  Board  of  Education 
teacher’s  certificate;  then  he 
took  appointment  to  the  staff 
of  a  New  York  City  school  where 
he  found  juvenile  hoods  had 
cowed  the  faculty  to  the  point 
where  discipline  and  education, 
he  wrote,  had  collapsed.  (E&P, 
Nov.  29,  1958,  page  9.) 

The  idea  for  Mr.  Allen’s 
series  orginated  with  Alex  Ben¬ 
son  of  the  World-Telegram  staff. 

Mr.  Allen  was  picked  from  71 
entrants  by  a  board  of  judges 
consisting  of  Mrs.  Elizabeth  May 
Craig,  Robert  J.  Donovan,  and 
Marquis  Childs.  As  choices  for 
honorable  mention,  they  named; 
John  Kay  Adams,  Chicago  Stin- 
Times,  a  series  on  the  problems 
of  suburbia;  Jerry  Candela, 
Erie  (Pa.)  Times,  stories  ex¬ 
posing  fraudulent  voting;  and 
A1  Ostrow,  Cleveland  (O.) 
Press,  a  .series  on  inadequate 
care  of  mental  hospital  patients. 
Special  commendation  was  given 
J.  Harold  Brislin,  Scranton 
(Pa.)  Tribune,  who  exposed 
violence  in  the  ranks  of  building 
trades  and  union  officials  in 
Scranton. 
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Boston  TV 

(Continued  from  page  11) 

A.  Robei-ts  of  Dumont  Labora- 


help  to  you  or  anything  of  that  Brown  Ends  Work 

Stoppage  by  Printers 

Choate:  “No,  sir,  I  did  not.”  Philadei 


Common  Practice  page  by  printers  at  the  Phila-  The  dispute  was  settled  when 

A.  Robei'ts  of  Dumont  Labora-  It  was  his  custom  to  meet  delphia  Inquirer  on  Feb.  9,  Elmer  Browm,  president  of  the 

tories,  Inc.  pressed  Mr.  Choate  with  applicants,  Mr.  McCon-  hampered  publication  schedules  International  Typographical  Un- 

for  recollections  about  numerous  naughey  said.  This  gave  him  an  but  did  not  result  in  lost  circula-  ion,  ordered  the  men  to  return 
phone  calls  bearing  on  the  possi-  opportunity  to  meet  people  and  tion,  a  spokesman  said.  to  work  pending  normal  griev- 

bility  that  George  E.  Akerson,  gave  them  the  chance  to  put  The  stoppage  was  caused  by  ance  procedure. 

the  Herald  Traveler’s  advertis-  their  best  foot  forw'ard  as  re -  — 

ing  director,  or  Arthur  Siegel,  sponsible  broadcasters.  But,  he 

Traveler  sports  editor,  had  con-  added,  he  never  allowed  the  con-  L  ■  ^  Wt  jCt  ^  mIT  X  ■  ^ 

tacted  FCC  Commissioner  Rich-  versation  to  get  around  to  the  ^ 

ard  Mack  in  Florida  or  others  merits  of  the  case  before  the  ■  ^  ^ 

in  connection  with  the  TV  case,  commission.  f  Benefit  from  oor  Vast  N«wspoper  Audience  9 

Mr.  Choate  said  no  diary  of  “Mr.  Choate,”  he  said,  “never  ^  -  i-  .  j.,  , , J 

his  phone  calls  was  kept,  that  tried  to  do  this.  I  would  have  cut  VL.  i  iiiiffni  >r  i  '■  i  i  i  i  — 

the  newspapers  made  a  great  him  off  very  fast.”  I  I  .  - 

many  calls  and  he  could  not  re-  The  commissioner  said  he  had  ! _ ANN'Ol]NCKMF..NT.S _  _ ANNOUNCEMENT^ 

call  them  in  detail.  He  denied  met  also  with  Dr.  Allen  Dumont,  I _ Netc$paper  Broker* _  _ Puhlications  For  Sale 


rown  Ends  W^ork  discharge  of  an  assistant 

,  u  o  •  .  chapel  chairman  for  his  refusal 

Loppage  by  Printers  ^o  perform  work  for  the  oZ, 

Philadelphia  according  to  Stewart  Hooker, 
A  nineteen-hour  work  stop-  Inquirer  personnel  manager. 


)n,  a  spokesman  said.  to  work  pending  normal  griev- 

The  stoppage  w’as  caused  by  ance  procedure. 


classiflerseltion 

Benefit  from  our  Vast  Newspoper  Audience 


ANNOUNCEMENT.*^ 
Newspaper  Broker* 


ANNOUNCEMENTS 
Puhlications  For  Sale 


flatly  that  any  attempt  w'as  made  whose  firm  had  an  application  '  n"s  not  the  down  payment  that  2  rural  California  exclc- 
to  contact  Commissioner  Mack,  pending  for  Channel  5.  Others  the  Xir’^rth;*  b^y'er!^™;  f26':^o.  Grosa^eiin24:ootTttt 

W  illiam  J.  Dempsey,  counsel  with  whom  he  visited  were  John  is  why  we  insist  on  personal  contact  tation*  little  job  work.  Terrific  growth 
for  Mr.  Choate,  objected  to  a  and  David  Taylor  of  the  Boston  ^en  feighnbr  agency  do^  ^or*top*'’man.*  J<>8?*^°  Snyder, 

“fishing  expedition”  into  records  Globe,  he  testified.  Box  192 _ Mt.  Pleasant,  Mich.  Newspaper  Broker.  22M  E.  Romneye 

on  telephone  calls.  “I  got  a  little  upset  with  IF  you  are  fsnnhle  and  financially 


LE24  FEIGHNEat  AGENCY 


area.  Price  (30,000,  $10,000  down,  la 
down  for  t^  man.  Jos.  A.  Snyder, 


Mt.  Pleasant,  Mich.  Newspaper  Broker.  2234  E.  Romneye 


Opposing  counsel  sought  to  es-  them,”  he  told  Judge  Stem. 


“I  got  a  little  upset  with  IF  you  are  fsnnhle  and  financially  Pr..  Anaheim.  Calif.  KE  3-136^ 

^  *  I  _»_i_ lit  £ 1  _  .J—  — _  I  TNAVC 


able,  we  will  find  you  a  California  or  OPPORTUNITY  DAYS  in  Qiart  An* 
Arizona  newspaper  property  where  you  #1  .  .  .  Unopposed  county-seat  weekly 
will  be  both  successful  and  happy.  We  4,600  town  .  .  .  Grossed  $68,000  plw 


tablish  a  conflict  between  Mr.  The  Tavlors,  the  witness  said,  will  be  both  successful  and  happy.  We  4,600  town  .  .  .  Grossed  $68,000  pi« 
Choate’s  present  testimony  and  told  how  they  had  talk^  to  some  ^Tbbert"  A^^  l^iir^^rwaTlvs”*^  M  !*“: 

that  given  by  Commissioner  Me-  of  the  other  commissioners  “to  lington  Ave.,  Riverside,  California.  Top  notch  three-Linotype  -  •  ■ 
Connaughey  to  the  House  com-  see  to  it  that  we  didn’t  even  if  you  would  mU  ^ur  newspaper  we  entTre  i^kw  fw 


mittee  last  year. 

Judge’s  Question 


consider  makinR  a  grant  to  the  fS,.“S.,r  It'S -.iu.' m  do..  ^  A - 

newspaper  intere^s  m  Bojton  "  „  ^~r,  o-J.«>«;;  offi 


Judge  Stem  asked  Mr.  Choate  10  minutes,  Mr.  McConnaughey 
a  general  question :  said,  because  he  didn’t  appre- 


ww  .1  _  m _ ^^1..  acvw.  iNewspaper  service  oui  ua.  oav- 

Hg  ^aVG  the  Taylors  only  fiVG  or  Jnsrs  Bank  Bldor..  Atlanta,  Ga. 

10  minutes,  Mr.  McConnaughey  ^  -k  vet  us  help  you  find  a  sound 


Usher,  Write  fully,  pleaFe.  The 
Agency,  15  Waverly,  Detroit  3,  Midi. 
PARTNERSHIP 


XV  A.....AAA^c,  A.AA  .A... ^  ^  u o  oe^  jou  onu  a  sounu  weekly  Chart  Area  3  looter 

said,  because  he  didnt  appre-  To,?  xil.  62.3  MaVket  ’  s^eeL 


‘You  havG  iGStifiod  that  vou  f*istG  that  kind  of  conversation.  Francisco  5.  Califorfiia. 


did  speak  about  Channel  5  to  * 

the  various  public  officials.  I  Charles  Doyle  Dies; 

Boston  Post  Editor 

Weeks,  Mr.  Rabb,  Senator 
Saltonstall  and — several  others. 

“You  said  you  just  casually  Charles  R.  Doyle,  61 


MAY  BROTHERS.  Binghamton,  N.  Y. 


interest,  $20,000  of  this  going  into 
needed  new  equipment.  Option  to  bnj 
other  55%  in  5  years.  Publishers  Sw- 


Established  1914.  Newspapers  bought  ice,  632  Jeff*rson  Standard  BuiWini, 


and  sold  without  publicity. 
CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co..  Ventura,  Calif, 


Greensboro.  N.  C. _ 

IF  you  have  been  considering  the  pij 
chase  of  a  western  weekly  at  diiO 
anywhere  In  the  United  States  nee  ■ 


‘  WE  HANDLE  only  proven  propertioe  first  I  We  offer  an  outstanding  lint  ^ 
^  ^ _ _  Charles  R.  Doyle,  68,  man-  in  flourishing  mid-west.  Herman  Koch,  profitable  properties  in  every  price  u» 

discussed  withVhem  the  progre.ss  aging  editor  of  the  former  “^jaotT  stoll  &  assohates 

of  the  case  or  a  generality  about  Boston  Post  for  16  years,  died  cretion.  ^S^Pub^he«  s^ice,  P  o.  g^w'^Hoii^o^Bi^d 

the  case.  Saturday,  Feb.  14,  at  a  Medford  Box  3132,  Greensboro,  N.  c.  Hoii^^  ^^lifoniis 

“When  you  met  these  gentle-  nursing  home.  7~WESTCR|rN^^PAP^^~~ 


the  case.  Saturday,  Feb.  14,  at  a  Medford  Box  3132.  Greensboro,  N.  _ 

“When  you  met  these  gentle-  nursing  home.  „  ,  JosepilT^d^erfl^f^^^S^omneya  I 

men  and  you  entered  into  that  He  had  joined  the  Post  at  15  Drive.  Anaheim.  Caiif.  Day  or  Nlte 

kind  of  a  discussion,  who  initi-  as  a  copy  boy  and  served  until  Phone:  KEystone  3-1361 
ated  the  subject?  Were  they  in-  the  newspaper  was  acquired  by  ..Americ^^o^^tS^ew! 
terested?”  John  Fox  in  1953.  is  Waverly,  Drtrolt,  Mt 

Mr.  Choate  replied:  “They  al-  At  one  time  he  repre.sented  Newspaper  4pi 

most  invariably  would.’’  Malden  in  the  Massachusetts  ^oo  valuations  of 

“Were  they  interested  m  it?  House  of  Representatives.  subsidiaries,  televisior 


ated  the  subject?  Were  they  in-  the  newspaper  was  acquii’ed  by 
terested?”  John  Fox  in  1953. 

Mr.  Choate  replied:  “They  al-  At  one  time  he  repre.sented 
most  invariably  would.”  Malden  in  the  Massachusetts 

“Were  they  interested  in  it?”  House  of  Representatives. 

Mr.  Choate:  “No,  sir.  These  * 

hearings  received  the  most  tre-  More  for  Defense 
mendous  publicity  and  they  were  WA<?HTvrTnN 

Sr.’''*.;!"';'”?’).'’'*'','''  The  high-costF>f-slrikmg  has 

realize  that  these  two  groups  hit  Washington  Chapter,  Ameri- 
were  composed  of  very  promi-  xt  ^  r*  •^A 
kipnf  ®an  New.spaper  Guild.  Reviewing 


»  n^spaper  was  acquired  by  .•Amcrica^o’^^t  Broker" 

hn  Fox  in  1953.  15  Waverly,  Detroit.  Mich.  TO.  5-5864. 

At  one  time  he  represented  Newspaper  Appraisers 

alden  in  the  Massachusetts  ,,ATTr«aAT/n.iLTc'~: - 

.  _  ...  200  VALUATIONS  of  newspapera, 

)USe  of  Representatives.  aubaidiarles.  television,  radio  and 

•  syndicates  to  date  for  tax  and  other 

s-n  e  purposes.  By  mail  if  desired  upon 

nrp  I  or  DpIPTISP  receipt  of  required  data.  Compre- 

ixrt  ..ctsciinc  hensive  reports  submitted.  Quali- 

Tir  A  cTiT voTiyM  fic^  court  witness. 

,  WAhMIINOlUIN  ^  j,  BENTHUYSEN 

The  hlgh-cost-of-strikmg  has  446  Ocean  Avenue.  Brooklyn.  N.  Y. 


were  composed  of  very  promi-  1";  Newsnk^^r  Guild  R^^^^  - Puhlications  For  Sale - 

nent  civic  leaders  in  Boston,  and  JNew.spaper  ixmia.  Kevie  g  p^o^^^A  weeklies,  s  in  Central 
not  nnlvT  woeo  tbzzzr  experience  with  drains  on  the  pioHda.  "Your  Florida  BrokeF’  A.  c. 

war  chest  here,  in  New  York  Santo.  742  N.  Mills  St..  Orlando.  Fla. 

damage  to  the  Herald-Traveler,  j  $  x  i  i  - —  - - * 

thev  were  not  iinwillino-  to  Ho  elsewhere,  local  guilds-  rural  CALIFORNIA  WEEKLY,  in 

tney  were  not  unwilling  to  do  ,~p_  voted  175-to-106  to  raise  “Tea  with  farming,  resort  and  some 

damage  to  each  other.  That  has  x,  x  ^  j  r  u  c  industrial  income.  Grossing  $38, con. 
been  noted  hv  the  eonrt  in  Itc  ante  for  defense  here  from  price  $42.000.  J12.000  down.  Fine  plant 

asTrLuU  to  «  a  "up  to  one  -n- 

all  that  publicity  and  the  heat  “zS„%.’’Cnn'7;i' 


x«...  XX....VX.  X.  r.  ploRTDA  weeklies.  S  in  Central 

experience  with  drains  on  the  pioHda.  "Your  Florida  BrokeF’  A.  c. 


(Jity  and  elsewhere,  local  guilds-  rural  California  weekly,  in 
men  voted  175-to-106  to  raise  ?Tea  with  farming,  resort  and  some 
,,  A  js  jt  e  V  ^  industrial  income.  Grossing  138,000. 

the  ante  for  defense  here  from  price  $42,000.  $12,000  down.  Fine  plant 
“up  to  $1  a  week”  to  “up  to  one  this  a  bargain.  Hears  $10,000 

,  *  ,  ,  ,,  — ,  .  for  owners  with  no  solicitation.  Eaf?er 


registered  by  mail  ballot.  Snyder  2234  E  R^neya  Dr..  Ana- 

of  the  heannjjs,  there  wasn  t  ^  heim.  Calif.,  ke  3-i36i. 

anybody  in  Massachusetts,  or  up  „  P  .  FLORIDA 

in  Bo.ston,  who  when  they  saw  Profit  rOftC  ISor^OinS  Here  is  something  rare:  a  sound,  grow- 

you  didn’t  make  some  casual  Bogalusa,  La.  T  eSdinTUn  "'/f  5Too"^uia" 

reference,  what  has  happened  Bogalusa  merchants’  Dollar  tion.  cu^ntly  profitable  ^d  with  a 

now  nn  UhariTiol  ”  t-.  "  x  i  x-  ’“"•T  period  of  further  growth  plainly 

now  on  tynannei  o.  Days  got  an  unusual  promotion  in  sight.  .  .  .  The  1958  gross  $48.ooo. 

Judge  stem:  “You  were  not  on  Lincoln’s  Birthday.  The  Dai7j/  and  the  owner’s  iMt  profit  $i8.ooo  plus 

tempted  at  least  to  succumb  to  News  devoted  its  front  page  to  cellent  buildinjr:  down  payment  about 

any  temptation  to  tell  these  20  boxed  value  ads.  News  was  *3i>.ooo.  .  .  .  Plcn.^  write  Mly  “^nt 

_  ,xxxxi  ....  .  .  «  yourself  and  your  finances.  The  DIAL 

people  that  they  might  be  of  relegated  to  Page  3.  Agency,  15  Waverly.  Detroit  3,  Mich. 


Advertising  Rates 

CLASSIFIED 

UIM  Rotas  EACH  CONSECUTIVI 
Insortion 

SITUATIONS  WANTED  (Psyabli  witk 
order)  4  times  @  50e  ser  line  «» 
inserttion;  3  times  @  SSe:  2  ®  Wc, 

1  @  65c.  Add  20c  for  Box  Serriti- 
JOB  APPLICANTS  may  have  a  soMhr 
of  printed  employment  application  w"* 
by  send  In,  self-addrcsstd  8c  staBN* 
envelope  to  E&P  Classified  Dept 
ALL  OTHER  CLASSIFICADOMS; 

4  times  @  95c  per  line  each  iwjjJ’jfi; 
3  times  @  $1.00;  2  times 
1  ®  $1.10.  3  line  minimum.  Add  2W 
for  Box  Service. 

$1.00  SERVICE  CHARGE  FOR  AIRHAI*- 
DEADLINE  FOR  CLASSIFIED  AD- 1 
VERTISING,  Wodiwsday.  ♦  .Ifi; 
Count  30  units  per  line,  no  abbrevut^ 
(add  1  line  for  box  information.)  w 
holders’  identities  held  in  strict 
fidence.  Replies  mailed  daily.  EdiW  ■ 
Publisher  reserves  the  right  to  edit  «*• 
copy.  _ 

DISPLAY  RATES 

Anate  1  6  13  26  _52 


1 

6 

13 

Time 

Times 

Times 

$510 

$430 

$405 

290 

240 

228 

165 

140 

128 

105 

95 

84 

62 

54 

48 

.  .  .  Price  $75,000,  including  an  ex-  Vetitesr  X-  PithllsheT 

cellent  building:  down  payment  about  thUllOr  CC  V.  w  .x  u  T.  i 

$30,000.  .  .  .  PIcn.<M?  write  fully  alx>ut  1700  Timos  Towor  N.  T-  36, 
yourself  and  your  finances.  The  DIAL  Phono  BRyont  7-3054  I 

Agency,  15  Waverly.  Detroit  3,  Mich.  ^ ^ 
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NEWSPAPER  SERVICES 


F  eature»-Syndicate» 


TEXAS  EXOLITSIVE  COUNTY  SEAT  FREE — thirty-tuc  releases  of  adventure 
Veekly;  biR,  healthy  area,  A-1  plant,  strip  of  unrivaled  story.  Write  Box 
Gras  i32,0U0,  price  $;i2,b00  moderate  617,  Editor  &  Publisher, 
iown  payment — state  cash  available.  ■  ..  _ 

Bailey-Krehbiel,  Box  88,  Norton,  Ks.  _ Press  tngineert _ 


UNOPPOSED  DAILY 

available  in  southwest 

Id  s  town  of  14,000,  this  property 
his  never  changed  ownership  (nearly 
H  years),  is  the  only  daily  in  county 
.  .  .  over  30,000  .  .  .  and  has  never 
bsfore  Iran  offered  for  sale. 

In  the  3,000-circulation  class,  owners 
have  averaged  over  $33,000  annually 
for  past  3  years.  Excellent,  experienced 
lirsonnel  average  over  12  years ;  never 
ny  labor  problems.  Several  opposition 
(spers  (dailies  and  weeklies)  have  been 
pot  out  of  business. 


Press  Engineert 

Newspaper  Press  Installations 


MACHINERY  and  SUPPUES 


_ F rest  Room _ 


SCOTT  PRESSES 

8  Identical  Octuple  Presses 


MACHINERY  and  SUPPUES 


Frets  Room 


DUPLEX  16-page  Tubular  2/1  model: 
GOSS  16-page  Tubular  Press  &  Ma¬ 
chinery:  DUPLEX  8-page  Model  E: 
GOSS  3  unit  rotary  24/48  pages.  John 


Eaj*  Pr^  cpnsisU  of  4  St^  ^iylinder.  Griffiths  Co  ,  Inc.,  415  Lexington  Ave., 
Roller  Bearing  Units  with  1  Unit  VnrV  17 

Reversible  and  1  Color  Cylinder.  Heavy 


MOVING— REPAIRING— TRUCKING  Duty  3  to  2  Double  Folders  with  C-H 

Expert  Service — World  Wide  Conveyors.  3  Arm  Reels  with  Auto- 


SKIDMORE  AND  MASON.  INC. 
66-59  Frankfort  Street 
New  York  38,  N.  Y. 
_ BArclay  7-9776 _ 

UPECO,  INC. 

Move — Erect — Anywhere  .  .  . 

Specialising  in  Newspaper  Presses. 
Duplex  and  Goss  Flatbeds 
Rotaries — Tubulars 
Cylinders. 


Conveyors.  3  Arm  Reels  with  Auto-  _ _ 

matic  Tensions.  Trackage  and  Tuim-  7-TON  KEMP  OBROUND  STEREO- 
table.  Steel  Floor  Decking.  Color  Foun-  TYPE  FURNACE.  Late  stylo  gas  fired 
tains.  with  immersion  burners,  dual  carbure- 

.  - - -  tion  jinj  fully  automatic  temperature 

Located:  BOSTON  HERALD  TRAV-  controls.  A-1  cpndition.  Available  im- 
ELEK.  mediately.  Will  take  smaller  Furnace 

Available:  On  or  about  August  1st  in  trade.  53.60^00  f^.b.^^nnes^. 
Priced:  For  Quick  sale  or  lease  INLAND  NEWSPAPER  SUPPLY  CO,, 

422  West  8th,  Kansas  City  5,  Mo. 


BEN  SHULMAN  ASSOCIATES 

60  E.  42  St.  New  York  17  Oxford  7-4590 


Wanted  to  Buy 


This  newspaper  has  modern  equip-  Lyndhu^,  N.  J.  Ph^e  (ffineva  W744 


■snt  throughout  an  up-to-date  winter 
ind  summer  central  air-conditioning  in 
offices  and  mechanical  and  press  rooms:  MACHINERY  and  SUPPLIES  Four  units  (64-32  pages)  Arch  type, 

entire  premises  n>rinklered.  Operation  / - : - „  cylinders  roller  bearing,  steel,  bronze, 

ewers  over  6.600  sauare  feet  net  rental  Composing  Koom  fabroil  gesuing,  spray  fountains,  dou- 

leise  for  $176  per  month  .  .  .  adequate  wr,r.v-t  S  TismrRq'VPR  folders  shaft  driven,  Ubloid  slitters, 

itorage  for  one  and  one-half  cars  oS:  subway  delivery  U)  conveyor. 


20  minutes  from  New  York  City 


Name  your  own  price  NEWSPAPER  PRESSES 

Must  vacate  building  at  once  COMPLETE  PLANTS 

4  or  6  UnlU  Hoe— 23-9/16  in.  cutoff  MAT  ROLLERS 

Four  units  (64-32  i^es)  Arch  type,  STEREO  EQUIPMENT 

cylinders  roller  bearing,  steel,  bronze,  _  _  ___ 

f^^roil  gearing,  spray  fountains,  dou-  SHULMAN  ASSOCIATES 


Itorage  for  one  and  one-half  cars  qJT  offside  subway  delivery  to  conveyor, 

.ewiprint.  12.162.  Mixer  model  equipped  two  9(^  substructure  two  roll  positions,  electric 

This  newspaper  is  located  in  a  town  ^  molds,  elec,  pot  with  hoiaU,  automatic  tensions,  two  Cutler- 

that  has  an  ^cepiiorallv  br"ght^  '“T*  Hammer  75-7.6  H.P.  two  motor  ball 


60  E.  42  St. 


N.Y.  17— OX  7-4690 


that  has  an  exceptionally  bright  eco-  ^  ,.K7t  75-7.6  H.P.  two  motor  ball 

aomic  outlook  with  a  definite  plan  •>®^“«  drives,  220  v,  3  ph.  60  cycle, 

for  industrial  growth  in  the  near  fu-  now  geared  M.SOO,  ink  t^k.  plate 

tore.  Owners  to  dispose  of  this  prop-  £  ^  **®'®*"  using  68  in.  rolls  (9  cols, 

(tty  because  of  other  (family)  in-  Rnn®”*  _  11  ems)  40  inch  diameters. 


**This  is  an  excellent  opportunity  for  Why  buy  Other  Peoples  troubles?  strurtion,  like  substrurture,  gives  80- 
pereon  wanting  to  invest  in  a  prop-  When  Midwest  can  supply  guaranteed  pages.  6  or  6  unite.  Will  dem- 

erty  that  increai^es  in  value  each  year  Linotypes  or  Intertypes,  starting  at  onstrat^  over  press,  unit 

u  well  as  getting  substantial  return  $1,000  up.  Over  30  machines  (most  transpoi^tion  baste  avviable. 

(m  investment.  This  is  a  clean  opera-  m^els)  in  stock  for  inundate  de- 

tion,  loc^  in  a  town  that  has  sub-  livery.  Waterbury  20,  Conn.  PLaza  4-0141. 

■tantial  increases  in  p^ulation  every  Large  stock  of  guaranteed  used  04  DAr^C 

msm.  By  no  means  is  this  a  “dis-  Ludlow  and  Linotype  mats.  Send  for  _ 


Fifth  unit  Hoe  Z  pattern  heavy  con¬ 
struction,  like  substructure,  gives  80- 


■tantial  increases  in  population  every 
census.  By  no  means  is  this  a  “dis- 


W.  B.  Pape— Republiean-American, 
Waterbury  20,  Conn.  PLaza  4-0141. 


fras"  sale,  and  is  not  a  "steal” :  this  list, 
newspaper  has  an  exceedingly  high  Co 
value  and  Is  priced  accordingly.  guar 

Books  and  records  to  substantiate  the  "We 
shove  are  available  .  .  .  but  only  to 
(elected  principals  who  can  purchase 


24  PAGE 

DUPLEX  TUBULAR  PRESS 


Complete  Ludlow  outfit,  rebuilt  and  1  MSi »  an  H  P  PRDiTtatAFT  kJ!,pkiwsa^  1  a  1 1  v  no 

uaran^.  ^  277  Broadway  New  York  7,  N.  Y. 

We  service  and  finance  what  we  sell"  A  v2uh,l.  Tfu  TOP  PRICES  for  Plants  Anywhe^ 


NEWSPAPER  EQUIPMENT 

NEWSPAPER  PRESSES 
TYPESETTING  MACHINES 
TELETYPBSETTER  EQUIPMB24T 
Ludlows — Elrods — Mat  Rollers 

COMPLETE  PLANTS 

INLAND  NEWSPAPER 
SUPPLY  COMPANY 

422  West  8th _ Kansas  City  5,  Mo. 

WILL  Buy  for  Ca^  Complete  Plant 
also  Individual  Machine  and  Equipment 
— anywhere  in  U.S.A. 

PRINTGRAFT  REPRESENTATIVES 
277  Broadway _ New  York  7.  N.  Y. 


MIDWEST  MATRIX  & 
MACHINERY  MART.  INC. 


plete  Stereotype,  Available  July. 

LOYAL  S.  DIXON  CO. 


683  Plymouth  Court  •  Chicago’ 6,  Ill.  11184  Saticoy  St. 
n^ee  up  to  one-half  for  responsible  _ 1 _  Sun  Valley,  Calif. 

e  .  ,  .  MODEL  31  LINOTYPE.  Ser.  No.  POplar  6-OeiO 

mo«  1^  •""«  resron.ibil.ty  54,688.  4  sUndard  90-chan,  maga.,  1  - nUPLI 

must  he  established  in  first  letter  .  .  .  ..^r.  R  font.  4-nncVet  . 


I  GF24ERAL  PRINTING  EQUIPMFJIT 

I  5708  N.  W.  2nd  Ave.,  Miami  87,  Fla. 

Newspaper  WANTED:  8-page  Duplex  or  Gou  flat- 
1,*^*  bed.  Advise  serial  no.  and  when  avail- 

Erectors  able.  Northern  Machine  Works,  323 
S  N.  4th  St..  Phila.  6,  Pa. _ _ 


must  be  estahiuiuv?  o4.6M.  4  stanOard  yo-cnan.  ma^..  i  DUPLEX  PRESS  N.  4th  St.,  Phila.  6,  Pa. _ _ 

otherwise,  no  consideration  Inquire  is  Jf ® /“"j*  I"??’  4  Unite,  double  folder.  Only  6  year,  of  WANTED — 1  Heavy  Duty  Auto  Shaver 

Wrt  invited  unT^te  S^’er  cM  pay  ^  operating  time  after  having  been  com-  with  tension  plate  attachment  -  22% 

11  cash  or  make  rmi^mum  dowm  NEWSPAP^  SUP^^^  7/16  plates.  Write,  phone  or 

«i9fiAAA  _ u  IWLANU  W  J!j  W &r Arr^K  _pUx'r'L»X_  tAi.,  nairea  straiflrht — 34  eolleet.  224^*^  cut  ^xvIwa  .Tnhnvkn  AaRiRtAnt.  Rufunefia 


nSwngStev  >n  rash  •  •  •  422  West  8th.  Kansas  City  6.  Mo. 

No  prospectors,  curiosity  seekers  or  v  Z  n  vretw  rvircv  |  sHtteua.  angle  bars,  substructure,  t^  I  California. 

Pker.  ^  seeaers  or  L.  &  B.  IHIAVY  DUTY  Newspaper  no,itk>na.  eleterie  hoiate.  220  vo  te. 


pages  straight — 64  collect.  22%"  cut  wire  Louis  Johnson,  Assistant  Business 
off.  present  web  63",  spot  color,  skip  Manager,  San  FVancisco  Chronicle, 


brokers,  please. 

Box  802,  Editor  &  Publisher 


u.  Jk  B.  HtoAV*  WUIX  reewspa^  roll  positions,  electric  hoists,  220  volte. 
Turtles  are  in  use  all  over  the  Unit^  ,  A.C.  speed  24,000  per  hour 

States  Md  forei^  countrite.  “Ask  the  rtrsight.  C-H  Conveyor,  1950  Htevy- 
man  vvho  uses  them.  $84.50  te  $97.60.  Po„y,  Available  Sept.  '69.  Come 

none  better  at  any  price.  M^ite  for  ^  y,,,  ..j  y,,,  ppe™- 


HEI.P  WANTED 

Administrative 


Pho™te  27  Md  96  F^”  N^’c®World'i  U""'  95”  ^  v’’’®  ADVERTISING  PROMOTION  MAN- 

large*  ffistritt  of  Newsii^^r  Fo™  >*®^-  ^cw  .Brunswick.  N.  J.  AGER  wanted  by  daily  Area  L 

T-"'*'®-  DUPLEX  TUBULAR  PRESSES 


Brookman  Paper  Corp.,  666  West-  ,  i  _ _ _ _ _ -  _ 

ATTEJNTION  CHART  ARFIA  10  1  Chester  Ave.,  New  York.  MO  5-6022.  |  ,  ^2^  Page — 1 — Qua^r, Folder, |  benefits.  Box  711,  Editor  A  Publisher. 

i.lUL''*  “"llctable  capital  to  purchase 
wire  weekly  or  daily  in  your  area. 

Qghteen  years  experience  in  all  phases 
s  work.  Box  817,  Editor 

*  Publisher. 


NEWSPRINT  —  All  Sizes 
BEHRia^S  PULP  A  PAPER  OO. 


DUPLEX  TUBULAR  PRESSES 

who  can  sell  and  promote.  Own  two 
24  Page  —  Delivered  new  1948-1968  dailie#  and  radio  station.  Unusual  op- 


WANTED  Phones  27  and  96,  Elkin,  N.  C.  World’s 

T/-V  ni  ivr  largest  distributor  of  Newspaper  Form 

TO  BUY  Trucks. 

TRADE  PAPER  Newsprint 

All  information  kept  in  strict  confi-  '■  1  dames  anu  raaio  siaiion.  ununuai  op- 

dence.  732.  Editor  A  Publisher  Direct  Mill  Shipments  Fine  quality  Full  Color  Flexibility — (Complete  Stereo  portunity  for  man  who  can  produce. 
_ _  ■  Newsprint.  All  sizes  ^lls  and  Sheets.  AC  Solonoid  Drive  Available  May  1  Goitxl  salary  plus  bonusea.  Major  medi- 


24  Page — 1  to  1— Quarter  Folder 
AC  Drive  —  Stereo  —  Available  Now 


16  Page  —  2  to  1  —  located  San  Diego 


cal,  hospitalization,  life  insurance 
benefits.  Box  711,  IMitor  A  Publisher. 


Artists  -  Cartoonists 


of  newspaper  ‘^x  817 '  70  E.  46  St..  N.  Y..  N.  Y.— MU  6-6'676  AC  Drive  —  Stereo  —  Available  May  1  CARTOONIST  to  ghost  lueceteful  na- 

*  Publish^  -  —  -  —  -  tional  syndicated  comic.  Send  sample, 

- - Press  Room _  BEN  SHULMAN  ASSOCIATES  postage.  Box  703,  Editor 

sn» P.’?’''?''  sdCfcss  record  HOE  PRESSES  60  E.  42  St.  New  York  17  OXford  7-4690 


60  E.  42  St.  New  York  17  OXford  7-4690 


Circulation 


B^KEIR  with  proven  success  record  DDCCCCC 

,*®®^*ng  publications  for  sale  of  H\-)b  rKboobb 

*11  sizes  and  in  all  parts  of  nation.  FOR  SALE,  Harris  S7-L  offset  press. 

.Chapman  Co..  1182  W.  Peach-  4—6  or  8  Unite— Super-Production  Steel  used.  36"  x  48"  including  wash-up  at-  DISTRICT  MANAGER— Excellent  op- 

AUanta:  205  W.  Wacker,  Chi-  Cylinder-Roller  Bearing— Ink  Pump—  tachment.  extra  rollers  and  hydraulic  portimlty  for  ambitious  young  man. 

'**0;  1270  Avenue  Americas.  N.  Y.  Columnar  Mounted  Reels  and  Tensions  stocklift.  Write  Greer  Publications,  Miiat  have  at  least  one  year  experienoe 

— C-H  Conveyors — Portable  C^olor  Foun-  Inc..  40  West  Main  Street,  Gowanda.  |q  drculation  work.  Chart  Area  2.  Box 

tains.  New  York. _  30S.  Editor  A  Publisher. 

Located:  BOSTON  GLOBE  te  EXCELLENT  OPPORTUNITY  for  ex- 

Available:  Immediately  7/16  platra.  22%  cut^,  68"  to  pgyenpej  circulation  man  who  has  been 

Priced:  For  ouleV  sale  or  lease  70  newsprint.  _SingIe  _folder  with  2  top  -r  -irct.Iation 


TUreirDr\on.—  -  — (.wnveyvro — x-uriauie  v 

njmipED  IN  WEEKLY  or  daily  tains. 

central  western  - - - - - 

iimres.  Willing  to  work  and  invest  Located:  BOSTON  GLOBE 
s  *15.  liditor  Available:  Immediately 

®  Publisher,  -  .  .  _ 


Priced:  For  quick  sale  or  lease 


-  J‘’^n7;rd"Amrq{:rJe*r“writT'S;  work,  including  A'BC.  Little  Merchant 

VmsT  -  BEN  SHULMAN  ASSOCIATES  ir1rite'*?i.f,"jtohfsSrAs^^ntte  '"r/t^Tce'^o^'ce’PeJ^Td’^^ 

I'i  N.  2Srd  St. ;  Osim  HIB.  P^  •  mfo"’  vrith‘’ra'at3‘’'‘,SS’i;o°«ul^  5?.  «<>.•  75.  10O._  160  H.P.  AC.  O;or«;  resume  in  first  letter.  Box  339,  Flditor 


successful  in  all  phases  of  circulation 


one  ratio,  with  related  stereo  equip-  ' 

ment.  all  In  good  condition.  Available  I  Oxford.  Box  908.  Boise.  Idaho, 
mid-summer,  where  is  and  as  is.  Di¬ 
rect  inquiriee  to  M.  L  Brueggeman, 

Busineae  Manager,  Northern  Virginia 
Sun,  8409  Wilson  Blvd.,  Arlington,  Va. 


A  Publisher. 


Classified  Advertising 


HELP  Vi  .ANTED  1 

HELP  Vi  ANTED 

HELP  WANTED  1 

HELP  Vi  ANTED 

Display  Advertising  { 


DISPLAY  ADVERTISING  MAN  now  I 
employed  in  the  midwest  on  a  paper  ol  ' 
1&-S6,000  circulation.  Must  be  strong  i 
on  selling  and  layouts.  This  poeitiou 
offers  a  good  salary,  insurance,  ana  I 
retirement  benefits.  Send  complete  | 
resiune  and  references  to  Box  624, 
Editor  &  Publisher.  I 

EXPERIENCED  SALESMAN  for  su-  ! 
perior  small  daily  with  unlimited 
growth  potential,  San  Francisco  bay 
area.  Ideal  living,  working  conditions, 
top  schools.  Excellent  salary  plus  tonus 
arrangement.  Send  complete  resume,  j 
references  in  strict  confidence  to  Box 
704,  Bkiitor  and  I^blisher.  1 

NATIONAL  NEWSPAPER  represent¬ 
ative  has  Chicago  opening  for  aggres¬ 
sive  salesman  with  extensive  local  ad¬ 
vertising  sales  background.  Contact 
with  agencies  and  their  clients  desira¬ 
ble.  Send  references  and  complete 
resume  to  Box  740,  Editor  &  Publisher. 
ADVERTISING  SALE.SMAN.  for  per¬ 
manent  position  on  high  class  midwest 
daily.  Mu.st  have  retail  account  expe¬ 
rience,  strong  on  copy  and  layout. 
Prefer  family  man  not  over  40,  who 
wants  to  .settle  in  a  growing  com¬ 
munity  and  work  among  congenial  p<“0-  ' 
pie.  Write  details  of  training,  experi-  ■ 
ence,  personal  data,  references  to  Box 
808,  Editor  &  Publisher. 

ADVERTISING  SALESMEN 

The  Omaha  World-Herald  is  re- 
ali^nin^  and  expanding  its  advertis¬ 
ing  departments,  and  has  oix'nings 
for  experienced  advertising  salesmen 
in  retail  and  national  departments. 
Send  full  personal  and  work  resume 
in  first  letter. 

National  i 

Prefer  man  currently  handling  1 
national  on  smaller  daily  news-  I 
paper  or  trade  publication.  Must  ! 
have  original  sales  presentation 
ideas.  Apply  George  Graff,  Man¬ 
ager,  Nationiil  Advertising. 

Retail 

Salesman  should  know  layout, 
copy  and  have  sales  ability.  Fash¬ 
ion.  appliance  furniture,  suburban 
and  shopping  area  ideas  given  top 
consideration.  Apply  E.  B.  Carri- 
gan,  Manager,  I>ocal  Advertising. 

OMAHA  WORLD-HERALD 
Omaha,  Nebraska 

EXPANDING  AD  STAFF  of  leading 
southern  Indiana  13.000  daily  offers 
solid  future  to  two  top  caliber  sale.smen 
with  proven  records.  Realistic  incen¬ 
tive  program  offers  good  income  at 
start  with  plenty  of  potential.  We  are 
seeking  young  men  21  to  .35  with  col¬ 
lege  degree  or  work  equivalent  who 
want  to  grow  with  our  newspaper  and 
community.  Send  complete  resume  to 
Advertising  Manager.  Evening  Repub¬ 
lican^ 

EXPERIB3JCED  DISPLAY  ADVER¬ 
TISING  salesman  for  fast  growing 
North  Jersey  ABC  weekly.  Top  start¬ 
ing  salary  plus  commission  to  right 
man.  Must  have  car.  Box  83.3,  Editor 
&  Publisher. _ 

OPENING  for  young  display  ad  sales¬ 
man.  some  experience.  Good  salary 
and  many  fringe  benefits.  Contact 
Jack  Albto,  Laredo  Times.  Texas. 


WANTED:  Experienced  newspaper  ad¬ 
vertising  salesman  in  competitive  Ohio 
market  of  25.000  iwpulation.  Copy,  lay¬ 
out,  selling,  servicing  a  mu.st.  This  po¬ 
sition  offers  a  splendid  opportunity  in 
growing  organization.  Interview  ar¬ 
ranged.  In  reply  state  experience,  age, 
starting  salary  expected.  Box  831,  Edi¬ 
tor  &  Publisher. 


Editorial 


WANTED  competent  desk  man  for 
60,000  .  circulation  Morning,  Evening, 
Sunday  New  England  newspaper  — 
quality  demanded  for  quality  newspa¬ 
per.  Box  636,  Editor  &  Publisher. 


PHOTOGRAPHER-REPORTER.  Prefer 
J-grad,  experienced  in  sports  and  gen¬ 
eral.  Write  Lockwood  Phillips,  I^b- 
lisber,  Carteret  County  News-Times, 
Morehead  City,  N.  C. 


Editorial  _ 


SOUTHERN  METROPOLITAN  daily 
needs  picture  editor.  Must  understand 
R.O.P.  Color.  Box  618,  Editor  &  Pub¬ 
lisher^ _ _ 

EDITOR  —  For  position  in  Macon, 
Georgia.  Sizeable  farm  monthly  needs 
a  man  able  to  handle  editing,  makeup, 
production ;  solid  editorial  experience 
necessary,  some  farm  background  de¬ 
sirable.  This  is  a  good  job  with 
the  outstanding  magazine  in  its  field. 
Write  full  details  to  Fitzhugh  Turner, 
Virginia  Publishing,  Inc.,  Warrenton, 

Virginia. _ 

GENERAL  assignment  reporter,  farm, 
some  sports,  etc.  Write  D.  Grandon, 
The  Daily  Gazette,  Sterling,  Illinois. 

IN  NEWEST  STATE.  Reporter,  young 
man,  aggreasive,  imaginative,  photog¬ 
raphy  would  help  but  not  essential. 
Should  have  a  year’s  real  experience 
behind  him.  Apply  Air  Mail,  Daily 
News,  P.  O.  Box  1660,  Anchorage, 

Alaska. _ 

NEWS  EDITOR-PHOTOGRAPHER  for 
ABC  weekly  in  thriving  suburban  area. 
Chagrin  Valley  Herald,  Chagrin  Falls, 

Ohio, _ 

NIGHT  NEWS  EDITOR  for  thriving 
small  town  daily.  All  around  desk,  in- 
clq^ing  siports,  make-up.  Older  man  pre¬ 
ferred.  No  drinkers,  floaters.  Pays 
$4800-6000  right  man.  Also  need  ex¬ 
perienced  Reporter-Desk  Man.  Fine  cli¬ 
mate,  beaches,  top  schools,  youth  pro¬ 
grams.  Telephone  or  wire  Editor, 
Jacksonville,  North  Carolina  Daily 

News.  If  writing,  enclose  clips. _ 

lOO.OffO  CIRCULATION  news(pai)cr  in 
southern  New  England  needs  capable 
reporter  for  major  suburban  town.  Car 
essential  to  joh.  Immediate  vacancy. 

Box  719,  Editor  &  Publisher. _ 

REPORTER.  Near-beginner,  female, 
preferred.  Write  air  mail,  stating  quali¬ 
fications,  salary  desired.  Six-day,  after¬ 
noon  paper.  Editor,  The  Enterprise, 

Livingston,  Montana. _ 

SOUTHERN  CALIFORNIA  daily  seeks 
htzsband  and  wife  team  (one  full  Ume, 
one  part  time)  to  operate  established 
news  bureau  in  neighboring  community. 

Box  785,  Editor  &  Publisher. _ 

WANTED _ Combination  suburban  edi¬ 

tor — editorial  writer.  Minimum  two 
years  experience.  iVrite  S.  H.  Wend- 
over.  Editor,  The  Journal,  afternoon 

daily,  Meriden,  Conn, _ 

WANTED  woman  for  editing  and  pro¬ 
duction  (make-up)  Woman’s  quarterly 
publication  and  miscellaneous  items  in 
Chart  Area  6.  Half  time.  Salary  open. 
Please  give  details,  experience  and 
background.  Open  April.  Box  712,  Edi¬ 
tor  &  Publi^er. 

FREE 

JOB  MARKET  letter,  with  list  of  avail¬ 
able  jobs  and  nationwide  employment 
conditions.  Bill  McKee  Birch  Personnel, 
69  E.  Madison.  Chicago,  Illinois. 

EDITOR  of  a  large  weekly  with  com¬ 
plete  knowledge  of  all  departments. 
Responsible  position.  Chart  Area  2. 
Box  503,  Editor  &  Publisher. 

Editor  with  all-round  news  ability  and 
knowledge  of  make-up  for  growing 
weekly  in  suburban  CTart  Area  two. 
SlOO  weekly  to  start.  Write  Box  809, 
Editor  &  Publisher. _ 

EXPERIENCED  NEWS  REPORTER, 
capable  of  learning  news  desk  work 
on  growing  small  daily.  Daily  Rocket, 
Rock  Springs,  Wyoming. 


GENERAL  ASSIGNMENT  reporter  for 
growing  Chart  Area  1  daily.  Must  be 
competent,  alert.  State  references,  sal¬ 
ary  needs  in  first  letter.  Box  834, 
Editor  &  Publisher. 


GENERAL  NEWSPAPER  REPORTER 
Covington  Virginian,  R.  F.  Beirne, 
General  Manager,  Covington.  Virginia. 


GOOD  ASSISTANT  DESK  MAN 
N.  J.  e(xperience.  Editorial  department. 
Box  S16,  Editor  &  Publisher. 


KEY  DESK  JOB  available  on  fast¬ 
growing  lower  New  York  State  morn¬ 
ing  daily.  Salary  $100,  higher  if  justi- 
fi^.  Opportunity  for  advancement.  In¬ 
terview  a  prerequisite.  Minimum  three 
years  experience  required.  Write  Box 
801,  Editor  &  Publisher. 


REPOR’TER-PHOTOGRAPHER 
NUMBER  1  man  for  fast-growing 
northern  New  England  daily.  New 
Englander  preferred.  Must  he  fast, 
accurate.  Excellent  pay  for  right  miui. 
Paid  vacation  and  health  benefits.  Write 
Jay  Gallagher,  managing  editor,  Keene 
(New  Hamp.shire)  Evening  Sentinel. 

_ Free  Lance _ 

FREE  LANCERS!  Sell  your  photos  to 
the  huge  house  organ  market.  4,000 
company  magazines  huy.  Payment  from 
$10  to  $100  for  single  pictures  and  cap¬ 
tions.  Free  information.  Gebbie  Press 
Pictures.  161  W.  4Sth,  N.Y.C. 


TELETYPESETTER  SALES 
Excellent  opportunity  for  sales  miniH 
advancementrinclined  men  with  priit, 
ing  backgrounds.  Familiarity  viti 
linecasting  machines,  comiiosing  twa 
practices,  and  Teletyia-silter  equip, 
ment  desirable.  Openings  available  it 
Editor  and  Publisher  Chart  Aieas  44 
6-7  and  9.  Must  be  able  to  meet  people 
free  to  travel.  Car  furnished,  ei. 
penses,  liberal  employee  benefits.  Sob 
mit  resume  of  experience  and  penom. 
background.  Send  to  Mr.  E.  P.  Tndii 
Manager  of  Marketing  and  Sales,  Fsit- 
child  Graphic  Equipment.  Fairduk 
Drive,  Plainview,  Long  Island,  N,  I 

INSTRUCTION 

_ _ ^ _  Classified  Advertuing 

Mechanical 

NOW — it’s  up  to  318  newspapers  tiai 
EXPERIENCED  MACHINIST  have  enrolled  studenU  in  the  20  Ishos 

An  exceptional  opportunity  for  a  Chief  Howard  _  Parish  Course  in  Classifid 
Machinist  who  can  take  complete  charge  Advertising. 

of  12  Intertype  machines,  Elrods,  and  ...  ^  , 

3  Teletypesetter  units.  Day  job,  37',i  One  big  reason  it  8  a  sniart  plan  la 
hour  work  week,  paid  vacations,  sick  newspapers  ...  “®i*’ 
leave  and  company  paid  life  insurance, 

Send  resume  outlining  experience  and  THQR  OWpi  TIME.  The  ^espi^ 
salary  requirements.  Write  Journal  &  because  it  helps  them  do  i 

Courier.  Lafayette.  Indiana.  betW  job  and  makes  them  worth  mon 

_ _ _  _  to  their  newspapers. 

production  you’ve  been  putting  off  enrollini 

your  Classified  people  in  this  toura 
A  NJ  A  PR  that  gets  more  linage  and  revenue  . . 

now’s  a  good  time  to  quit  beini  i 
"putter-offer"  1  Write  or  phone  ui  ttiei: 
for  60,000  circulation  daily  names  ...  or  if  you’d  rather,  eel 

and  Sunday  newspaper  in  send  descriptive  brochure  and  retuli: 

chart  Area  6.  Mu.-t  be  enrollment  forms.  The  tab  ii  ju»t  # 

thoroughly  experienced  and  bucks  apiece,  and  when  your  peopj 

able  to  assume  full  charge  have  finished  the  course,  if  you  don) 

of  Mechanical  Departments.  feel  it  was  one  of  the  best  invostniena 

Knowledge  of  T.T.S.  and  of  the  year— let  us  know  arid  we’ll  wnl 

Photo  comirosition  desir-  y®n  a  bushel  of  fresh  Florida  orsnia. 

able.  Salary  commensurate  „  ^  . 

with  ability.  Please  tell  us  Do  yourself  a  favor.  CTieck  ttu  «• 

about  yourself  and  salary  portant  newspaper  executive  s  ad  todii 

eXpCK’ttKl  in  complete  confi-  w<vwwywc^w,rxa.T  rvw 

dence.  Box  800,  Editor  &  SCHOOL  DIVISION  OF 

publisher.  HOWARD  PARISH 

Photography  ASSOCIATES.  INCORPORATED 

PHOTO  Illu^rators  Se^ice  -  2110 
North  69th,  Milwaukee  13,  Wisconsin. 

Needs  professional  type  8x10  B/w  and  vuMs 

color  for  marketing!  single  or  Pic  2900  N.  W  79th  St..  Miami  47.  FVidi 
stories.  Human  interest,  glamour  girls,  rLaza  4-6691 

holiday  and  seasonal,  oddities,  famous 

personalities,  agricultural,  or  any  other  '-  . -  c 

interesting  pictures.  All  pictures  should  hinotype  School _ _ 

have  captions.  Min.  size  color  4x5  or  ntTm  t  rxrm'voi'  onmni. 

larger.  Agency  commis-sion  40%.  LOGaIl  OHIO  ^ 

!■— I  - -  Linotype,  Intertype  Instruction 

Promotion— Public  Relations  Free  Information 

PROMO'nON  MANAGER 
Promotion  Manager  who  has  proved 
himself  sought  by  daily-Sunday  com¬ 
bination.  Must  be  aggressive  with  suc¬ 
cessful  record.  Excellent  growth  op-  12  YEARS  ad  sales,  manager,  dino# 
portunity.  If  qualified  please  write  us  10-25,000  dailies.  Ready  for  SJiiW* 
fully  about  yourself.  It  will  be  held  in  to  publisher,  business  niana^ 
strict  confidence.  Box  827,  Editor  &  daily.  36.  family.  Box  710,  Bffltnr  I 
Publisher.  Publisher. 


_ Linotype  School 

OHIO  LINO’TYPE  SCHOOL 
LOGAN.  OHIO 
Linotype,  Intcrtypo  Instruction 
Free  Information 


Ki  M  imN  M  lull] 


daily.  36.  family.  Box  710,  Mtw  * 
Publisher. 


SITLATIONS  WANTED 


SITU  AXIOMS  WAMTED 


Editorial 


business  or  circulation  man-  EUROPE-BOUND.  Assist^t  City  Edi- 
AGEK  •  cost  conscious,  promotion  tor  seeks  desk-reportinit  job  on  new^ 
^nded.  capable  of  building  sound  cir-  papery  magazine.  Hava  «Uily.  ctrapeti- 
culstion  and  advertising  revenue.  Over  tive  newspaper  «penence.  SUong 
nine  years  sales,  circulation  manage-  news,  features.  Good  educatmnal  bacK- 
ment  and  olfice  experience.  Chart  ground.  Write  Box  604,  Editor  and 

Area*  J,  4,  5,  6,  or  a.  Box  733,  Editor  Publisher. _ 

A  Publisher. _ SPORTS  WRITER-EDITOR.  25,  AB 

■  Journalism,  available  March  13  after 

PPADY  WII  1  ING  ABLE  operaUons  officer. 

KtAU  I  VVILLMNV:?  yMJl-c;  Midwesterner.  SUX,  married,  car,  know 

camera.  Box  611,  Editor  &  Publisher. 
able  with  29  years  ne^paper  GENERAL  REPORTER.  Seeks  job 

experience  to  be  the  genwal  m^  aggressive  daily.  B.S.  Vet.  Single, 

age.  of  your  small  city  daily.  relocate.  Box  625,  Editor  &  Pub- 

Solid  in  advertising,  management, 

promotions  and  productions.  - ‘  •— — „ - ; - t ; — 

WILUNG  and  capable  of  increas-  LOOKING  FOR  good  copy  reader/ re¬ 
ins  your  advertising  sales  and  porter?  Woman,  26,  BASJ,  3  years 

readership  with  proven  legitimate  news  desk.  Midwest  40.000  daily,  seek* 

methods  news  job  in  Midwest,  Chart  Areas  1, 

ready’  after  being  a  partial  2.  10,  11.^12.  Accurate,  fast.  Box  623, 

owner  and  advertising  manager  of  Editor  and  Publisher^ _ 

a  newspaper  chain.  Age  61.  Sold, 
available  now. 

Vernon  Nickless  Jr. 

612  S.  Park,  La  Grange,  Ill. 

Telephone  FLeetwood  2-5060 

GENERAL  MANAGER 


OUTDOOR  WRITER 

Strong  on  features,  how-to,  conserva¬ 
tion  legislation.  Now  writing  distinc¬ 
tive  column  for  60,000  daily.  Beat  man 
12  years  on  legislature,  county  court, 
city  hall,  iiolice,  and  general  assign¬ 
ment.  Know  camera.  Pieces  in  top  out- 


is  looking  for  publisher  who  needs  door  magazines.  Present  pay,  $125 
aggressive,  profit-building  manager,  weekly.  Wildlife  management  educa- 
Thoroughly  experienced  in  all  depart-  tion.  Phi  Beta  Kappa,  University  of 
ments  in  aggressive  chain  organiza-  Missouri.  Pilot's  license.  Married.  38. 
tion  of  medium  dailies.  Willing  to  one  child.  Box  600,  Editor  &  Pub- 
make  small  investment.  Top  references!  Usher. 


Box  741.  Editor  &  Publisher. 


REPORTSR,  3%  years  experience. 


BDCECUnVE  SECRETARY  or  Office  Spot  news,  photography.  Strong  on 
Manager.  Experienced  in  systems,  ad-  features.  B.S.  Vet.  29.  Will  relocate, 
ministration,  personnel,  purchasing.  Available  now.  Box  639,  Editor  A 

Devised  and  installed  machine  book-  Publisher. _ 

keeping  systems.  Know  all  phases  busi-  u  CORRESPONDENT  offers  serv- 
ness-end  newspaper  publishing.  Salary  jces  on  stringer  or  part-time  baais- 
Area  2.  Box  836,  Editor  features,  articles,  interviews,  interpre- 

t  Publisher, _  pieces.  M.A.  international  affair*. 

YOUNG  (3.7),  ambitious  Industrial  En-  U.N.  Delegation  exi^rience.  Wide  con- 
pneer  with  over  7  years  experience  tacts.  Box  607,  Editor  A  Publisher. 
in  newspaper  production  seeks  job  with  WRITER  WANTS  Sunday  magazine, 
future  on  progressive  paper.  Presently  special  assignment  or  editorial  writing 
OTployed.  Box  803,  Elditor  and  Pub-  position  June.  Prefer  southeast.  Age 
_  37,  family.  Box  630,  Editor  A  Pub- 


_ drlisls  -  Cartoonists _ 

SPORTS  CARTOONIST  of  eastern  pa¬ 
per  with  over  350,000  circulation.  EJdi- 
tonal  experience,  non  smoker,  non 
drinker,  family  man,  33  years  old, 
J®  ye*''s  in  newspaper  field.  Listed  in 
Who*  Who  in  America.  Box  716,  Edi¬ 
tor  A  Publisher. 

Circulation _ 

WELL-KNOWN  Circulation  Manager, 
BOW  employed,  will  consider  oppor¬ 
tunity,  Proven  record  of  increased  clr- 
revenue,  while  holding 
costs.  Box  602.  Editor  A  Publisher, 


Usher. _ _ 

COLLEGE  PUBLICATIONS  EDI¬ 
TOR — 39.  single.  M.A.  (English). 
SDX,  lAPHC.  Wide  experience  in 
publications  planning;  thorough 
grasp  of  writing,  editing,  typog¬ 
raphy,  layout,  all  production  fac¬ 
tors.  Small  daily,  weekly,  radio. 
Public  Relations,  college  teaching 
background.  Up  30%  from  starting 
pay  present  job,  but  Interested  in 
set-up  (college,  or  commercial  in 
college  town)  that  will  permit  fur¬ 
ther  graduate  study.  Box  713,  Edi¬ 
tor  A  Publisher. 

CRACKERJACK  REPORTER  and  fea- 


EXPFRiirvrmwk — rTrpcTTT  - ' —  tuce  writer  has  good  job  with  100,000 

P'“»  circulation  paper,  wanU  better 

ABC  Little  magazine.  Age  31,  top  editor- 

tor  Rou^  Bkills  including  graphics.  Box  726, 

^  noutes.  Promotion  minded.  Desire  a  p„h)iaher 

job  on  paper  in  5,000  to  12,000  *  Publisher. - 

class.  Box  603.  Editor  A  Publisher. 

ClRCTJI.ATTnM  MAXTAr-FP -  EXPBRIB37CED  newsman,  26  years 

rience  Ppmilio.  expe-  editor,  editorial  and  staff  writer, 

circulation  !  P^Mes  of  gonne  desk,  makeup,  desires  iiermanent 

Aw  33  Sunday-  connection  with  progressive  medium 

127.  Editor  A  PubUslw  '^ildren.  Box  daily  or  large  weekly.  Background, 

-  ability,  sound  newsroom  aggressive- 

7  vl?*'  1  ^I^flUb-ATION  MAN,  ness,  judgment  and  leadership  know- 

*arge  Metropolitan  paper,  pro-  how  merits  key  position  and  top  salary. 
)•*!«'*'*  minded,  desires  to  be  CHrcu-  Eknployed.  Write  Wiliam  B.  Hender- 
to  9?  pap^r  of  10.000  son.  1000  North  Main  or  call  217WX, 

Mitor  *  Anna,  Illinois  after  6  p.  m. _ 

- Z2Z; _ MANAGING  EDITOR 

_ nUplay  Advertiging  AWARD-winning  managing  editor,  36. 

~  '  "  offers  the  follo'^ng: 

ADVERTI'^rvr  wsuAr-iKn  /r»  ..  »  ‘HAS  directed  news  operation  on 
Pronwtin-^  (Daily)  quality  dailies  of  10,000  to  60.000  cir- 

(36)0^^  experience  culstion. 

Box  8^."  Fitter  A  PubliZt.  ^‘^RODUCES  lively.  Interesting  pa- 

4^n^TOP  MANAGEMENT  developer  of  re- 

“d  kIS"'^ex^X  *TOP  production  man. 

Lee  S^der^  ?*  ‘KNOWLEDGE  of  all  departments. 

_  zander.  Box  64,  BaU-Cynwyd.  Pa.  eABLE  in  swinging  all  desks. 

- TTjr — n - •COMMUNTTY-minded. 

r,ilitortal  _  Highest  references.  Including  all  em- 

««ZE-WINNER-eranU  to  return  -at  "S^y  ''ot  write  for  deUils? 


734.  Editor  A  Publisher. - 

WltnTa  aporta.  Box  634,  NEWS  EDITOR  18,000  daily  wants  ad- 

- — c  a  Publlshsg.  vancement.  future  with  afternoon  pa- 

*EDIT0R<^  H  PCPt^PTCDCa*  P*y-  magazine.  J-grad.  veteran,  6 

MaBna.i  ,  “  KbFUKIhKb’'’  years  experience,  last  4  news  depart. 

®  house  for  competent  ment  head,  81,  now  earning  $116.  Oan 

to  emUuL at  no  ^args  deal  with  public,  managre  personnel. 
BlUnTnijx:  3Vrite  or  Wire  handle  all  phases  news  work,  enjoys 

6  E  PERSONNEL  (Agency)  writing,  does  It  well.  Box  714.  ^itor 

46  St.,  New  York.  OXford  7-8728  A  Publisher. 

editor  ac  PUBLISHER  for  Fritniary  21,  1959 


SITUATIONS  WAMTED 


Editorial 


REPORTEUi,  30,  now  with  160,000 
midwest  daily,  wants  job  in  East. 
Strong  on  features,  cover  all  beats. 
Camera,  B.A.,  three  years  experience. 
Vet,  married,  two  kids.  Box  729,  Edi- 

tor  A  Publisher. _ 

SPORTS  EDITOR.  34,  10  years  ex¬ 
perience  medium-sized  dailies.  Box  736, 

I  Editor  A  Publisher. _ 

I  SPORTS  WRITER,  Deskman.  J-gradu- 
I  ate.  6-yeara  experience.  Must  relocate 
'  in  warm  climate.  Consider  any  reason- 
^  able  offer.  Box  726,  Editor  A  Pub- 

'  Usher. _ _ 

I  SMALL  DAILY  OR  WESIKLY  —  Ad- 
'  ministrative  General  Manager  of  print- 
I  ing  plant  wants  to  learn  news-ad-cir- 
culation  operations.  College  graduate 
'  in  Business  with  3  years  in  liberal  arts 
I  (writing).  Can  pull  own  weight  in 
plant,  business  office  and  will  pro- 
!  duce  ad  sales  in  order  to  train  for 
I  managers  position.  Interested  in  some 
'  form  of  ownership.  Box  715,  Editor 

A  Publisher. _ 

I  UNMELLOWED  Veteran  of  one  war, 

I  3V^  dailies,  seeks  desk  job.  Resourceful 
,  team  man,  can  deliver  under  fire.  Box 

735,  Editor  A  Publisher. _ 

WASHINGTON  ANGLE?  Capitol-ba^ 
writer  who  covered  Federal  education 
beat  6  years,  seeks  similar  part-time 
specialized  assignment.  10  years  news, 
features,  exjierience.  Box  723,  Editor 

A  Publisher. _ 

I  WRITER-EDITOR,  37.  wanU  job 
Mexico  City  or  Caribbean.  Features, 

I  news  or  tourist  publications.  Available 
I  July.  Resume.  Box  718,  Editor  A  Pub- 

!  Usher. _ 

YOUNG  EDITOR  of  small  daily  seek- 
ing  change.  Exjierieneed  all  phases 
!  newsroom.  Will  consider  copydesk  or 
i  top  reporting  spot  medium,  large  daily 
i  with  opportunity  for  advancement.  Pre¬ 
fer  (jhart  Areas  2.  3.  6.  Write  Box 
I  728,  Editor  A  Publisher. 

I  ALL  AROUND  NEWSPAPERMAN, 
I  43,  available  March  1  as  editor  medium 
size  daily.  Capable,  dependable,  easy 
got  along  with,  but  knows  his  business 
and  can  produce  top  product.  C.  W. 

■  Andrews,  8  Heritage  Place,  Ballston 
Si>a,  New  York. 

COMBINATION  MAN:  Advertising 
and  reporting  experience.  College.  In¬ 
telligent.  personable,  capable.  Top 
references.  Box  829,  Editor  A  Pub- 

i  lisher. _ 

;  FEL\TURE  WRITER  seeks  editor's 
I  spot.  15  years  midwest  daily.  Family 
I  man,  38.  college.  SDX.  Write  Box  822, 

;  Edit.9r  A  Publisher. _ 

HONOR  GR.VD,  single,  vet,  24,  seeks 
reporting  job.  English  major,  reporter 
‘  college  daily,  editor  college  magazine, 
i  writing  awards.  Press  releases  for 
I  Army.  Own  car,  relocate.  Box  824, 

I  Editor  A  Publisher. _ 

:  J-SCHOOL  GRAD,  29,  3  years  weekly 
and  small  daily  experience,  seeks  re¬ 
porter's  job  small-medium  daily  on  West 
I  Coast.  Uses  Camera.  Box  832,  Editor 
I  A  PubI  isher. _ 

MANAGING  EDITOR  SO.OOO-circula- 
tion  daily.  Wants  job  as  managing 
editor,  telegraph  editor.  Southern  daily. 
Box  812,  Bklitor  A  Publisher. _ 

REPORTER  FOR  RENT 

Can  report,  write,  spell :  clear,  crisp, 
concise,  complete  copy.  Two  years 
dailies,  all  desks,  features,  photo.  BSJ  ; 
single,  24,  car,  draft  exempt.  Any 
metropolis  will  do.  Call  WY  3-2967  in 
New  York  City ;  or  Box  830,  Editor 
and  Publisher. 

REPORTER,  28.  single,  go  anywhere, 
now  in  Chart  Area  6.  1*^  years'  ex¬ 
perience.  BSJ,  clippings,  data.  Box 
818,  Editor  A  Publisher. _ 

SPORTS.  NE'.VS  BOTH  are  my  meat. 
Single.  28,  have  car.  camera,  ^x  821, 
Editor  A  Publisher. 

SPORTS  —  VBRS.\TILE,  imaginative 
write.-  stymied  in  present  setup  seeks 
spot  on  progressive  staff  or  in  sports 
public  relations.  Family  man,  veteran 
of  World  War  II.  experienced  in  base¬ 
ball,  basketball,  bowling,  golf  and  ten¬ 
nis  coverage.  Write  Box  813,  Editor 
A  Publisher. _ 

VERSATILE  DESKMAN-REPORTER 
seeks  job  with  future.  Dependable,  vet, 
experienced.  Box  823,  Editor  A  Pub¬ 
lisher. 


SI'ITJATIOMS  WAMTED 


Editorial 


WASHINGTON  SPECIAL:  E-xperi- 
enctd,  free-lance  reporter  and  feature 
writer  seeks  one-shot  or  regular  as¬ 
signments  in  Nation's  Capital.  Box 
826,  Eiditor  and  Publisher. 


WEST  COAST  EDITORS:  Fast,  accu¬ 
rate  deskman  now  on  one  of  nation’s 
largest  dailies  wants  to  return  to  the 
climate  and  country  he  left  four  years 
ago.  Eight  years  wire  service,  dailies. 
Solid  rewrite,  copyreading,  makeup. 
Married,  31,  college  grad.  Box  805, 
Editor  A  Publisher, 


WIRE,  MAKEUP  editor  15.000  daily 
seeks  similar  spot  larger  paper.  Know 
desk,  production.  Grad,  vet,  4  years 
same  job.  Box  804,  Editor  A  Pub¬ 
lisher. 


Mechanical 


MECHANICAL  SUPERINTENDENT/ 
comi>osing  room  foreman  available  due 
to  merger  metropolitan  paper.  Resume, 
references  on  request.  Box  810,  Editor 
and  Publisher. 


PRODUCTION  MANAGER 
MECHANICAL  SUPERINTENDENT 
or 

Production  and/or  mechanical  analysis 
and  research.  I  have  accumulated  un¬ 
usual  knowledge  and  experience  in 
newspaper  production.  I  am  looking  for 
an  opportunity  to  utilize  my  ability 
and  ambition  to  the  fullest  benefit  of 
myself  and  employer.  All  inquiries  an¬ 
swered.  Box  835,  Editor  A  Publisher. 


Photography 


COLOR  MINDED  dailies  please  note: 
Thorougnly  experienced  photographer, 
Tolor  technician.  Familiar  all  phases 
news  print  color  assignment  to  printed 
page.  Can  provide  technical  color  train¬ 
ing  for  otherwise  capable  personnel. 
Tearsheets,  proofs  on  request.  Write 
Box  621,  Eiditor  A  Publisher, 

CREA’nVE  AND  EXPERIENCED 
news  photographer.  Single,  25.  vet. 
3*4  years  solid  news  photography.  Elx- 
perience  darkroom  and  Fairchild.  Have 
equipment,  will  relocate.  Box  730,  Edi¬ 
tor  A  Publisher. 

Need  a  Photographer? 

The  National  Press  Photographers  As¬ 
soc.  Job  Placement  Bureau,  as  a  serv¬ 
ice  to  its  members  and  to  prospective 
employers  maintains  a  OONFIDEIN- 
TIAL  list  of  News  Photographers 
available.  Still-TV,  Film-News  reel. 
Most  with  own  equipment.  No  Fees — 
Write,  wire  or  telephone. 

Gerald  A.  (Tlarke 

4624  Towle  Avenue.  Hammond,  Indiana 
Telephone  WEstmore  1-2906 

EDITORS.  looking  for  imaginative 
photographer  who  can  write?  Ambi¬ 
tious,  energetic  and  stymied  in  pres¬ 
ent  spot.  Box  811,  Exiitor  A  Publisher. 


EXPERIEiNCTED  news  photographer. 
Excellent  photography  background,  top 
references.  Have  equipment  will  relo¬ 
cate.  Box  826,  Eiditor  A  Publisher. 

Promotion— Public  Relationg 

NEW  ENGLAND 
PUBLIC  RELATIONS- 
PUBLICITY 

Young,  aggressive,  assistant  house  or¬ 
gan  ^itor  and  publicity  vriter  seeks 
challenging  position  with  progressiTS 
ooncem.  Ex-newsman  and  Amy  PIO. 
BS  from  Boston  U.  School  of  PuWlo 
Relations.  Will  relocate.  Married.  Box 
731,  Eiditor  A  Publi^er. 

EXPEJRIEINCEID  Public  Relations  wom¬ 
an,  writer,  editor  seeks  position  re¬ 
quiring  talent,  experience,  reeponsi- 
bility.  Headed  Public  Relations  Depart¬ 
ment  national  organization.  Write  Box 
806,  Eiditor  A  Publisher. 

TECHNICAL-SCEENCE  WRITER:  In¬ 
dustrial  publicity,  house  organ.  Public 
Relations  agrency,  publication.  Com¬ 
muting  distance  of  New  York  City.  Box 
820,  Editor  A  Publisher, 
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By  Trent 


Shop 


When  Meyer  (Mike)  Berger 
of  the  New  York  Times  died 
the  other  day,  Edward  A.  Walsh, 
head  of  the  Journalism  section 
at  Fordham  University,  dug  up 
some  notes  he  had  made  when 
the  famous  reporter  gave  a 
course  in  feature  writing  in  the 
Summer  of  1949. 

“I  thought  perhaps  that  some¬ 
thing  of  his  craft,  as  indicated 
here,  might  be  of  some  inspira¬ 
tion  to  young  reporters,”  Mr. 
Walsh  prefaced,  submitting  the 
following  report  for  this  depart¬ 
ment: 

*  «  * 

Meyer  Berger  said  that  the 
key  to  any  good  feature  story 
lay  in  its  “utter  simplicity.”  He 
wrote  as  he  lived,  with  a  sim¬ 
plicity  that  held  to  the  essen¬ 
tials,  that  rigidly  struck  out  the 
cheap  and  the  tawdry.  In  a 
world  in  which  words  are  so 
numerous  that  they  are  often 
meaningless,  he  used  them  with 
the  Avholesome  respect  that  an 
honest  craftsman  has  for  his 
tools.  He  created  verbal  mosaics 
that  are  his  greatest  memorial. 

In  1949  the  writer  sat  in  on  a 
class  of  feature  writing  that 
“Mike”  Berger  held. 

“Try  to  capture  dimension, 
color  and  sound,”  he  said.  “Look 
and  listen.  A  feature  story  con¬ 
veys  a  mood,  portrays  a  char¬ 
acter,  describes  a  scene.  There 
should  be  something  of  sound, 
light  and  shadow,  color  in  a 
story.  Some  stories  you  see,  some 
you  hear,  some  you  feel,  and 
some  have  all  of  these.  Questions 
and  answers  may  make  good 
reading,  but  not  as  good  as  what 
is  obtained  by  sitting  and  lis¬ 
tening.  Be  sensitive  to  your  sur¬ 
roundings.  Get  a  complete  pic¬ 
ture  and  your  story  comes  alive. 

Stop  This  Side  of  Excess 

“You  must  exercise  a  certain 
amount  of  restraint  or  you  will 
go  overboard.  Learn  to  pull  the 
reins.  Understatement  is  the 
most  important  technique  in 
writing,  and  the  most  difficult 
to  learn.  Do  not  overdo  your 
tears,  tragedy,  humor  —  always 
stop  this  side  of  excess.  Once 
you  have  made  up  your  point 
do  not  hammer  at  it.  Do  not  add 
extra  words,  rather,  go  over 
your  copy  and  knock  them  out. 
Pick  out  your  best  anecdote  and 
discard  the  others.  Make  your 
point  and  leave  it  there. 

“Your  story  must  convey  in¬ 
formation.  There  is  no  substi¬ 
tute  for  facts.  Get  every  possible 
detail  you  can,  even  if  you  are 
not  going  to  use  them.  If  any- 
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thing  is  —  or  seems  to  be  perti¬ 
nent  —  get  it.  You  cannot  fool 
readers,  because  you  cannot  fool 
yourself.  Get  away  from  the 
tendency  to  introduce  your  own 
cleverness.  Reporters  should 
never  get  between  themselves 
and  their  readers.  Be  objective. 
Let  the  facts  speak  for  them¬ 
selves.  Make  things  specific  — 
a  specific  house,  a  specific  fam- 
ily. 

“In  doing  a  story  that  is 
largely  interview,  pick  out  the 
most  significant  lines  and  pas¬ 
sages.  Do  not  quote  by  the  yard 
—  do  not  do  a  stenographic  job. 
Put  yourself  in  the  place  of  the 
person  you  are  writing  about. 
We  write  best  what  we  see,  hear 
and  feel,  but  if  somebody  else’s 
viewpoint  gets  the  idea  over  bet¬ 
ter  use  it.  If  the  device  throws 
the  writer  in  the  shade,  so  much 
the  better. 

“In  everything,  you  have  got 
to  do  reporting.  The  colorful 
things  that  seem  to  come  out 
of  seemingly  colorless  occupa¬ 
tions  are  amazing.  Dig  them  out. 
If  you  don’t  have  the  curiosity  to 
drive  you  on,  drop  this  work. 
There  is  no  reason  for  being  in 
this  work  except  for  the  intangi¬ 
bles  — •  curiosity  about  people 
and  what  is  back  of  things  — 
back  of  apparently  obvious  facts. 

Use  Dialect  Sparingly 

“Never  use  ‘P  or  the  editorial 
‘we’.  Use  dialect  sparingly,  if 
at  all.  Let  people  know  there  is 
a  dialect,  but  once  that  is  es¬ 
tablished,  drop  it.  Read  up  all 
the  background  you  can  get  on 
your  subject.  (Jet  it  at  your 
finger  tips.  Put  meat  in  every 
sentence.  Do  not  waste  words. 
Collect  ten  times  as  much  ma¬ 
terial  as  you  will  need.  Weed  it 
out  rigidly. 

“Watch  the  person  you  are 
writing  about  when  he  is  in  ac¬ 
tion.  Get  in  the  relieving  lights. 
Watch  for  little  gestures.  Live 
the  other  person’s  life  —  but 
keep  factual,  keep  specific.” 

“There  is  no  formula  for  ques¬ 
tioning.  If  you  are  curious  about 
something,  the  questions  will 
come.  Your  own  curiosity  is  your 
best  guide.  Use  the  calmest  pos¬ 
sible  language  —  in  the  end  it 
is  the  most  effective.  It  is  hard 
to  discard  material  you  have 
worked  to  gather,  it  is  difficult 
to  do  it,  but  you  must.  A  story 
that  takes  hours  to  listening 
may  be  read  in  a  few  minutes. 

“Your  personality  will  shine 
through  what  you  write.  If  that 
‘something*  is  in  you,  your  style 
will  develop.  Write  in  your  nat¬ 
ural  form,  do  not  get  artificial.” 
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'He  always  looks  like  that  when  he's  thinking  up  adjectives  that  will 
make  the  show  sound  good  in  the  ads." 


If  these  notes  seem  discon¬ 
nected,  it  is  not  the  fault  of 
“Mike”  Berger  but  the  writer’s, 
who  has  taken  the  liberty  of 
stringing  ideas  together  from 
the  jottings  taken.  But  “Mike” 
Berger’s  honesty  and  simplicity 
are  here  and  it  was  his  honesty 
and  simplicity  that  gave  charm 
to  him  as  a  writer  and  as  one 
of  the  great  persons  of  the  news¬ 
paper  world. 

• 

Mrs.  Griscom  Gels 
Control  of  Paper 

Tallahassee,  Fla. 

Under  the  terms  of  the  will 
of  her  late  husband,  filed  for 
probate  here,  control  of  the 
Tallahassee  Democrat  passed  to 
Mrs.  Lloyd  Griscom  on  Feb.  13. 

Mr.  Griscom,  who  was  chair¬ 
man  of  the  board  of  Capital 
Printers,  Inc.,  publisher  of  the 
Democrat,  died  Feb.  8.  Mrs. 
Griscom  has  been  serving  as 
vicepresident  of  Capital  Print¬ 
ers. 


Highway  Safety 
Prize  Articles  Listetl 

New  Haven,  Conn. 

The  National  Foundation  for 
Highway  Safety  has  awarded 
its  first  annual  scroll  for  "dis¬ 
tinguished  service  for  safety” 
to  the  Miami  (Fla.)  Herald. 

Two  Herald  feature  writers, 
Joy  Reese  Shaw  and  Mike  Mor¬ 
gan,  were  named  for  prizes. 

Second  place  honors  went  to 
the  Allentoum  (Pa.)  Call-Chm- 
icle,  with  awards  to  John  Y. 
Kohl  and  Russ  Davis. 

The  Washington  (D.  C.)  Star 
was  listed  for  third  place,  with 
awards  to  Philip  H.  Love  and 
A.  L.  Singleton. 

A  special  citation  and  award 
went  to  Bill  Mauldin,  cartoonist 
with  the  St.  Louis  (Mo.)  Post- 
Dispatch. 

The  competition  on  the  theme 
of  drunken  driving  was  limited 
to  members  of  the  American  As¬ 
sociation  of  Sunday  and  Feature 
Editors. 
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of  ROP  color  progress 
through  1958  .  .  .  growth  and 
potential  .  .  .  who  uses  it, 
who  offers  it .  .  . 
all  wrapped  up  in  .  .  . 


If  you  have  a  story  to  tell  on  ROP  color,  this 
is  the  time  to  do  it.  Newspapers,  advertisers, 
agencies  .  .  .  keep  this  one  issue  on  file  all 
year,  refer  to  it  whenever  they  want  informa¬ 
tion  on  ROP  color.  Reserve  your  space  today 

Forms  close  for  color  March  6;  for  black-and- 
white,  March  13. 
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People  in  government  choose  The  News 

Independent  survey  shows  more  Government  Employees 
buy  The  News  in  Government  Buildings  than  Both 
the  other  2  Metropolitan  Dailies  Combined!* 

Government  is  the  number  one  business  in  this  The  News  goes  home,  too  .  .  .  174,626  families 

four-and-a-half  billion  dollar  market .  .  .  and  nat-  are  News  readers  .  .  .  and  73%  read  no  other 
urally.  The  News  dominates  this  market  .  .  .  with  evening  paper! 

more  sales  in  government  buildings  than  the  other  Just  goes  to  show  .  .  .  you  can’t  cover  Wash- 

two  metropolitan  ncwspa|)ers  combined.  ington  without  The  News! 
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WASHINGTON’S  FASTEST  GROWING  NEWSPAPER 

Now  read  by  174,626  families  every  day — an  increase  of  24.8%  since  1954 
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